‘Reader's Digest, Adless 32 Years, 


Seeks Advertising Under New Policy 


NEw York, Nov. 5—Reader’s| “A poll of readers indicated an 
Digest—the magazine that was overwhelming preference for the 
never going to accept advertising inclusion of advertising rather 
in its domestic edition—yesterday than an increase in the price. 
wired the nation’s leading adver-| “Starting with the April, 1955, 
tising agencies to announce that issue, therefore, a limited amount 
“a limited number of pages” will of high class advertising will be 
be open for ads begining with the accepted. At least for one year 
April, 1955, issue. /not more than 32 pages of adver- 

Agency executives 


were in- tising will appear in any issue. 


formed by the Digest, the maga-| There will be no liquor, tobacco a 


zine that proved to an incredulous or medical remedies advertising. 
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America’s most popular 


Baby Sitter! 


See the peture on that Hallierafters King Size TV? gives up to 40% more brilliance and lew 


He's more than just a clown He's every child's de sn ordinary sun alumuned picture tubes See 


new Consoles and Table Models 


. Jers dralers today Available with All 
«Sve sreen and aluminized picture — Channel UHE/VHE tuning Priced os low as $000.00 


in television 


Advertising Age 


Entered as second-class matter Jan. 6, 1932, at the post office Chicago, Ill., under the act of March 3, 1879. Copyright, 1954, by Advertising Publications, Inc. 


Democratic 


CunninghaméWalsh 
‘Gets Eversharp Inc., 
$2,000,000 Account 


NEw York, Nov. 4—Eversharp 
Inc., which was billing $7,000,000 
seven years ago, exited from Biow 
Co. this week for Cunningham & 
Walsh, bringing an estimated $2,- 


publishing world that tremendous 


success could be achieved without | 
ads, that it would guarantee 10,- 

000,000 copies a month. Page rates 
and other specifications were to be 


“It is our aim to carry adver- 
tising of unusually high reader 
| interest. 

“The appearance of the maga- 
zine will be improved, and there 


seeflear see ya 000,000 in billings. 

ago 24,1 Blitzed by the low-price ball 

PB. wr ig aman point invasion, the company has 
been doing little more than hold- 


4401 West Fitth 


NO WEIRD WIDGETS—Hallicrafters, 


airmailed to the agencies later. will be no reduction in pages of 
editorial materiai. 
# AA learned, however, that the “The budget for editorial mat- 
Digest today is thinking of page|ter and new talent will continue 
rates in terms of $26,500 for b&w|to be increased from year to year. 
and $31,000 for four colors. Under the new program, it will be 
A statement issued by Dewitt|possible to give readers more for 
Wallace, editor and owner of the| their money than ever before.” 
Digest, attributed the advertising 
move to a deficit in the magazine’s # It was generally expected that 
operation. His statement follows: the international staff would sell 
“Although the Digest’s circula-|the domestic edition as well, pos- 
tion is the largest in its history, 'sibly with a few additions in per- 
over 10,000,000 copies in the U. S. sonnel. And most RD people were 
alone, costs have now reached the | | privately confident that they 
point where a deficit is faced in ‘would deliver the 32-page limit in 
the magazine’s operations unless |ads without difficulty. 
new revenue is found. | The magazine, which for many 
“Everything else has risen in years has been annoyed by the 
price, but the Digest still sells for use made of its editorial material 
25¢ as it did 33 years ago. [The | by advertisers in other media, has 
magazine will be 33 years old in long been successful with its ad 
February, 1955.] It contained orig- | ‘operations in its overseas editions. 
inally about one-third as many|Last June, AA reported “the for- 
pages as at present. (Continued on Page 81) 


Election Night 


Needham, Louis 
N. Y. Unit Expands to 
Handle New Business 


New York, Nov. 5—Needham, 
Louis & Brorby is expanding its 
office here into a full agency unit, 


Sponsors Happy 
Over Good Buy sites tore'ne's fui agency ent 


New York, Nov. 4—Some Re- ously, the office’s chief function 
publicans and Democrats are un- has been to handle radio and tele- 
happy with the results, but for ra- | vision advertising for clients. Bill- 
dio and television sponsors, the|ings on these will run close to 
1954 election was the best in years. | $12,000,000 for 1954. 

Everybody who signed his name| Most of the New York staff— 
to the election sponsor credits| which will consist of 15 to 20 peo- 
could boast of being associated ple—will be se- 
with one of the hottest contests in lected from the 
years. In many races the lead 300 employes of 
changed hands oftener than a NL&B’s main of- 
pretty girl switches boy friends. fice in Chicago. 
And in the over-all competition Frederick A. 
for control of the House and Sen- Mitchell, a v.p., 
ate, the suspense was enough to ~ has been trans- 
drive a hardened mystery fan to ferred to New 
distraction. York to head the 

Perhaps the luckiest sponsors enlarged opera- 
were Roto-Broil and Prestone, tion. 
who contracted for CBS-TV cov- . 
erage of the election news from| Fred A. Mitchell = Also moving to 
11 p.m. to conclusion at a package New York are 
price. This turned out to be quite| William P. Bager, copywriting 
a buy. Some stations dropped out|group chief, Richard Owen, art 
in the early morning hours, but| director, other copy and art per- 
CBS kept the network coverage|sonnel and several members of the 
going, complete with commercials, |secretarial staff from Chicago. 
until 6 a.m., EST. Richard L. Eastland of the New 

“Roto-Broil was the only one] York office will continue to direct 
that won in this election,” N. R.|its television and radio operations 
Lorman, account executive for|as in the past. 

Product Services, agency for the} Mr. Mitchell joined the agency 

rotisserie company, commented|in 1949 as an account executive. 

happily. When the contract was| Prior to that he had been research 
(Continued on Page 81) (Continued on Page 8) 


Chicago, sells its.tv sets for their 

intrinsic viewing merits, rather 

than on the basis of technical “fea- 

tures,” in this 800-line ad sched- 

uled for newspapers in 50 markets 

Now. 16. Walker B. Sheriff Inc. is 
the agency. 


Fair Trade Hurts 


Discount Fight, 
Chamber Finds 


WASHINGTON, Nov. 3—Conscious 
of the fact that discounters are 
taking an increasing volume of 


and wholesalers who make up the 
distribution committee of the U.S. 
Chamber of Commerce say the 
most effective way of meeting the 
problem is to adopt competitive 
merchandising tactics. 

At a two-day meeting in Atlanta 
last week, members of the Cham- 
ber’s distribution committee gen- 
erally agreed that resale price 
maintenance as it presently oper- 
ates is actually a handicap for the 
“legitimate” dealer who wants to 
meet the competition of discount- 
ers. 

The committee did not take any 
formal position, but it agreed that 

(Continued on Page 8) 


business in many lines, retailers, 


ing its own over the past five 
years. 

A phenomenal wartime spurt 
boosted Eversharp to one of the 


market. Today, the company is 
apparently splitting its ad budget 
equally between the writing divi- 
sion and Schick Injector razor 
and blades. 

Biow has been the Eversharp 
agency ever since the company 
was formed out of the old Wahl 
Pen Co. in 1940. (One of Ever- 
sharp’s financial backers is former 
heavyweight champion Gene Tun- 
ney.) 

Eversharp rode to success on the 
back of the “Take It or Leave It” 
show, which it started on the CBS 
radio network in 1940. The quiz 
program, which gave birth to the 
“$64 question,” ran for seven 
years, starting with Bob Hawk as 
M.C., then Phil Baker and then 
Gary Moore. 


# The company made its great in- 
roads during the war, when the 
established pen makers diverted 
production to war work. Ever- 
sharp did comparatively little war 
work and its fountain pens were 
freely available on the home mar- 
ket. 

The CA Repeater was later 
abandoned and Eversharp now 
has half-a-dozen ball points in all 
price ranges, including the $1 Star 
Reporter. Ad Director E. E. Fel- 
ton told AA that a new pen—the 

(Continued on Page 4) 


Last Minute News Flashes 
Switch Gives R&R All Sun Oil Product Business 


PHILADELPHIA, Nov. 5—Sun Oil Co. has appointed Ruthrauff & Ryan, 


“big three” in the pen-and-pencil | 


New York, to handle its industrial and wholesale product advertising, 
effective Feb. 1, in a move to consolidate all its U. S. product adver- 
tising. Gray & Rogers, Philadelphia, had been handling the industrial 
and wholesale accounts. R&R has handled Blue Sunoco gasoline and 


Sunoco motor oils since September, 1953. 


Set Up Furniture Industry Ad Standards 


New York, Nov. 5—The Assn. of Better Business Bureaus and the 
National Retail Furniture Assn. will issue jointly next week a set of 


recommended advertising standards for the furniture industry. Mem- 
bers of NRFA will then launch a direct mail campaign and distribute a 
series of educational leaflets to consumers on furniture and furniture 


advertising. 


Bymart-Tintair Launches Hair Magic in 34 Markets 


New York, Nov. 5—Bymart-Tintair Inc. is conducting a 46-newspa- 


per advertising campaign in 34 markets on Hair Magic, a combination 
shampoo. and hair colorer in ten shades, with 300-, 600- and 800-line 


Midwest and East between Oct. 26 
York. 


ads. The product was introduced on the West Coast Oct. 10 and in the 


and Nov. 1. Tv spots or a show are 


being considered after Jan. 1. The agency is Lambert & Feasley, New 


(Additional News Flashes on Page 85) 
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Congress 


May Ease Ad Worries 


WASHINGTON, Nov. 4—As a re- 
sult of one of the most curious off- 
year elections in history, Admin- 
istration programs important to 
business must now be screened by 
a Democratically controlled Con- 
gress, and tested against the po- 
litical philosophy of the Democrat- 
ic Party. 

This is Election-Day-plus-two, 
and the experts are beginning to 
conclude that it was an election 
that offers consolation for every- 
one. The GOP emerged with less 
than the usual off-year losses. But 
their opponents are celebrating 
the fact that they picked up 
enough seats to get control of 
Congress with its vast authority to 
legislate and investigate. 

This tremendous shift in power 
was achieved with an almost un- 
believably small amount of po- 
litical bloodshed. In all, it appears 
that no more than 33 House and 
Senate seats shifted from one 
party to another. In fact the net 
Democratic gain was apparently 
only 15 House and two Senate 
seats. 


s Democrats view the victory as 
the jumping off point for an as- 
sault on the White House in 1956. 
Their temper may be indicated by 
the statement of Sen. Walter 
George (D., Ga.), a conservative, 
and senior Democrat. He says he 
expects his party to support all 
the “forward looking proposals of 
the Administration.” 

While business men are inclined 
to view their destinies as closely 
linked to Republican victory, in 
some fields vital to the advertis- 
ing and publishing industry Dem- 
ocratic victory actually removes 
uncertainties that flourished in 
the Republican “pro-business” he- 
gemony. The 48th Democratic 
seat in the Senate hinges on a 
2,000-vote margin in normally- 
Republican Oregon. And there are 
some Democrats who are saying 
that maybe the Democrats ought 
not insist on control in view of the 
fact that they will have only a 

(Continued on Page 84) 


Quaker Oats Moves 
Mutffets, Pack-O-Ten 
to Wherry, Baker 


Cuicaco, Nov. 5—In line with 
its policy of consolidating pro- 
motion and advertising for ready- 
to-eat cereals, Quaker Oats Co. 
has appointed Wherry, Baker & 
Tilden, Chicago, to handle adver- 
tising for Muffets and Pack-O- 
Ten, effective Jan. 1, 1955. The 
agency already directs adver- 
tising for Quaker and Mother’s 
Oats, Puffed Wheat and Puffed 
Rice and Full-O-Pep feeds. 

John W. Shaw Advertising, 
which has been handling Pack-O- 
Ten, will continue to place adver- 
tising for corn goods and special- 
ties (Aunt Jemima gingerbread 
mix, popcorn, etc.) for Quaker. 

Clinton E. Frank Inc., current 
agency for Muffets, will keep 
Quaker’s flour and the institution- 
al advertising account. 
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Average Super 
Operator Works 
Hard, Does Well 


‘Progressive Grocer’ 
Study Shows Average 
Income Is $24,500 


New York, Nov. 2—What is the 
supermarket operator like? How 
much does he earn, how does he 
live, what kind of a guy is he? 

The answer to these and other 
questions was unveiled this week 
as Progressive Grocer published 
the results of a 5,000-questionnaire 
poll of supermarket operators. 

From the replies, a_ picture 
something like this emerges: 

The supermarket operator is a 
hard worker, putting in around 62 
hours a week. As a result of the 
hard work, he has cut his margin 
considerably—food stores’ gross 
margins have dropped from about 
24% in 1939 to around 16.3% to- 
day. 


® He is a substantial earner. Su- 
permarket operators are in the top 
1% of the U. S. income scale, and 
superette operators in the top 7%. 
The average income for super- 
market operators is $24,479. Su- 
perette operators average $8,901. 
(These figures include the salary 
he pays himself and his share of 
net profit before taxes.) 
Operators who own _= supers 
doing $375,000 to $500,000 annual 
volume earn about $18,532, and it 
scales gradually upward until 
(Continued on Page 24) 


IGA Chain Enters 
New York Market 
With 50 Stores 


Cuicaco, Nov. 2—The _ Inde- 
pendent Grocers’ Alliance, which 
includes more than 6,000 I.G.A. 
food stores in the U. S. and Cana- 
da, will enter the New York mar- 
ket shortly after the first of the 
year when it opens 50 stores 
throughout the city. 

Don R. Grimes, president of the 
1.G.A., described the move as one 
of “the most important steps in 
our 28-year history.” 

A seven-year goal for the New 
York market is 1,000 stores with 
a weekly sales volume of $10,000 
in each store, according to Mr. 
Grimes. The program also calls 
for 300 stores doing $10,000 busi- 
ness a week within the first three 
years of operation in New York. 

Stores will be distributed 
throughout Manhattan, the Bronx, 
Brooklyn, Queens, Staten Island 
and all of Long Island. Future 
plans include stores in Westchest- 
er county, eastern New Jersey and 
lower Connecticut. 

R. C. Williams & Co., New York 
wholesaler who recently com- 
pleted new offices and a 152,000 
sq. ft. warehouse, has been named 
to serve the new market. 

Predicting that I.G.A._ stores 
sales volume may reach $3.1 bil- 
lion this year, Mr. Grimes said the 
ultimate goal for the New York 
market is $520,000,000. 

All the New York stores will be 
the “one-stop foodliner type fea- 
turing dry groceries, meats, prod- 
uce, frozen foods, beauty and 
health aids, dairy products, bakery 
items, baby needs and current 
non-food items,” Mr. Grimes said. 


Expect Stock Exchange Plan to Attract Some 
$56,000,000 from Investors; Plan More Ads 


New York, Nov. 3—A growing 
number of Americans are becom- 
ing investment conscious. Each 
month the number of small in- 
vestors who buy securities through 
the Monthly Investment Plan, or 
pay-as-you-go idea, which the 
New York Stock Exchange and its 
members started last January, has 
increased. 

Ruddick C. Lawrence, v.p. of the 
stock exchange, who has handled 
details of MIP since its inception 
in January (AA, Jan. 25), has just 
issued a summary of the first eight 
months’ results. His report, de- 
signed to keep financial communi- 
ties throughout the country posted 
on the latest advertising and pro- 
motional efforts to increase the 
number of investors, is accom- 
panied by a kit for stock exchange 
members which includes six new 
suggested advertisements. 


® During the first eight months of 
the plan, small investors have 
bought $6,700,000 worth of com- 
mon stocks listed on the New York 
Stock Exchange; more than 23,000 
MIP plans are now in effect, 
which, if completed, will lift total 
MIP investments to $56,700,000. 

Quarterly plans, Mr. Lawrence 
says, average $82 and monthly 
plans $65. New plans are being 
set up at a rate of nearly 100 a 
day. 

When tabulations have been 
completed for October, Mr. Law- 
rence told AA, they will probably 
show a total of 25,000 plans in 
operation for the ten months, and 
the investment is expected to ex- 
ceed $7,000,000 with commitments 
of about $57,000,000. 

While no figures have been com- 
piled on stock exchange members’ 
advertising for MIP, Mr. Lawrence 
said, about 2,500 mats have been 
ordered from the exchange by 
member firms. Stock brokers’ ad- 
vertising this year’ has been “con- 
siderably more” than it was in 


How to get 
out of your invested dollar? 


Sooner or later, 2 man decides he'll 
newer get ahead until he puts his 
money to work 

‘One of the best ways to get work 


“Monthly Investment Plan.” It tells 
how you can own any of more than 
1,200 stocks—famous ones like 
General Electric, U. & Steel, oF 
Du Pont—and really put your lazy 
. money to work for you. 

The coupon below brings this hook- 
Jet by mail. as well as our selection of 
more than half the dividend paying 
stocks on the N.Y. Stock Ei 
yielded over 5% % based on their 
current prices. 

.. Of the 100 largest corporations in 


you the booklet “Investment Facta,” 
which tells you what stocks are, what 
cash dividends typical stocks pay and 
how to buy stocks Or if you prefer, 
»  ftop in to see us. We'd be glad to talk 


‘You can buy shares in any of these 
famous companies for as litte as $40 
invested every three months through 
the Monthly Investment Plan 

To learn more about this new Plan, 
send for and read the free booklet 


NAME liaiiihiacacieananicern 
and address On 
Nowe 


NEW MIP SERIES—This is one of six 
ad mats the New York Stock Ex- 
change is making available to bro- 
kers who cooperate in the monthly 
investment plan. 


1953, Mr. Lawrence said, but he 
declined to make any estimate. 

As previously reported (AA, 
July 19), stock brokers in ’53 
spent between $3,000,000 and $4,- 
000,000 for advertising. Estimates 
by advertising men and brokers, 
at mid-year, were that probably 
$2,500,000 had been spent by brok- 
ers during the first half of ’54. 

Current estimates for the ten 
months are that brokers probably 
have spent between $3,000,000 and 
$3,500,000 on advertising and pro- 
motion. No breakdown on how 
much of this has been spent for 
MIP is available. 

New York leads all other states 
in respect to the number of MIP 
plans in effect, with 5,579. Cali- 

(Continued on Page 15) 
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HOLIDAY TREASURE—Calvert Distillers Co. will begin its Christmas ad- 
vertising for Lord Calvert and Calvert Reserve early in November 
and will use 480 newspapers, 14 national magazines, 1,170 24-sheet 


posters in 110 markets and 35,000 


car cards in 60 markets. Lennen & 


Newell is agency for Calvert Reserve, and Geyer Advertising for 
Lord Calvert. 


Co-op Campaigns Will Be Features 
of ‘55 Milk and Ice Cream Promotion 


ATLANTIC City, Nov. 3—An in- 
dustry-wide 1955 promotional and 
advertising program for milk and 
ice cream manufacturers and deal- 
ers was presented before a joint 
session of the International Assn. 
of Ice Cream Mfrs., the American 
Dairy Assn. and the Milk Indus- 
try Foundation, in the course of 
the annual Dairy Industries Expo- 
sition here last week. 

The presentation of the 1955 
program, in musical revue form, 
was attended by several thousand 
of the nearly 20,000 delegates to 
the exposition. 

Purposes of the promotional 
program are: (1) to expand the 
market for milk and ice cream, 
(2) to develop new ideas for the 
promotion of these products, (3) 
to create “umbrella” or “spear- 
head” promotions, wide in scope 
and strong in impact, and (4) to 
determine consumer attitudes and 
market facts regarding the prod- 
ucts. 

Milk and ice cream sales mes- 
sages will reach nearly 50,000,000 
American consumers weekly 
through the American Dairy As- 
sociation’s expanded consumer 


Veto High-Bander’s 
Plan to Put All 
Madison TV on UHF 


WASHINGTON, Nov. 3—The Fed- 
eral Communications Commission 
had a firm “no” today for a u.h.f. 
operator who proposed that the 


commission keep all commercial | 


tv stations in the u.h.f. band in its 
community. 

The proposal originated with 
Monono Broadcasting Co., which 
operates WKOW-TY, Channel 27, 
Madison, Wis. The broadcaster 
noted that another commercial 


station is operating on u.h.f. Chan-| 


nel 33 and that a third commercial 


station will eventually be author-| © 


ized for v.h.f. Channel 3. 
Monomo pointed out that a non- 
commercial educational station 


presently operates on u.h.f. Chan-| 


nel 21. It argued that competition 
among commercial! tv stations in 
Madison would be kept on an 
equal basis if the education- 
al station were moved to Channel 
3, and the third commercial sta- 
tion were put on Channel 21. 

FCC pointed out that 98% of 
the sets in Madison are u.h.f.- 
equipped, and that Madison’s u.h.f. 
stations are getting advertising 
support. It said it sees no reason to 
depart from its general policy of 
intermixing v.h.f. and u.hf. sta- 
tions. 


| Program—Bob Hope’s program on 
NBC, Bob Crosby’s on CBS-TV 
and the new Disneyland show on 
ABC-TV, plus advertising in na- 
tional magazines, delegates were 
told. 


= The presentation, staged by 
Howard Lanin, Philadelphia or- 
chestra leader, listed the following 
milk promotions for 1955: 

1. February—buttermilk pan- 
cakes. “Pour it in Fresh,” will be 
the theme for this combined pro- 
motion with the Quaker Oats 
Co. Advertising by ADA and 
Quaker Oats, using radio, tv 
and magazines, is planned. 

2. March—cottage cheese, Ry- 
Krisp and cling peaches. ADA, 
Ralston Purina Co. and Cling 
Peach Advisory Board will adver- 
tise in magazines, radio and video. 

3. April—milk and _ cereals. 
Complete plans for this phase of 
the 1955 program will be released 
at the end of November, but the 
advertising program will combine 
the efforts of the Ralston Wheat 
Chex and Rice Chex divisions, 
Kellogg’s cereals, Cheerios, Kix 
and Wheaties; Post’s cereals, Al- 
bers cereals, Malt-O-Meal, Quak- 
er Oats and Nabisco cereals. 

4. May—cream ’n berries. ADA 
and General Mills will again join 
in a “strengthened advertising and 
merchandising program” for 
strawberry shortcake, using radio, 

(Continued on Page 82) 


New Coke Sizes 
Spread Worry in 
Bottling Industry 


New York, Nov. 3—Dealing, 
price-cutting, packaging experi- 
ments, and perhaps a whole set of 
new alignments in today’s soft 
drink distribution pattern may re- 
sult from Coca-Cola Co.’s recent- 
ly announced decision to test a 
number of larger size packages. 

Implications of the move by 
Coca-Cola “can neither be under- 
estimated nor overstated,” de- 
clares Bottling Industry in a Page 
1 editorial in its current issue. 

In venturing into family and in- 
termediate-size packages, the in- 
dustry’s dominant franchise com- 
pany will affect every bottling 
plant, franchise house and supply 
company in the industry, the bot- 
tling publication says. 

“When one considers that the 
Coca-Cola organization, domesti- 
cally, numbers more than one- 
sixth of the nation’s bottlers, who 
account for an estimated 40% of 
the trade’s total packaged vol- 
ume,” the editorial points out, “the 
Scope and ramifications of the in- 
troduction of supplementary Coca- 
Cola package sizes are not diffi- 
cult to comprehend. 


s “Initially, of course, the im- 
pact of the new Coke bottle sizes 
will be felt only in those few ter- 
ritories selected as the testing 
grounds. Perhaps we are jumping 
the gun in concluding that the 
larger size Coca-Cola packages are 
ear-marked for universal con- 
sumption. 

“Yet we cannot conceive of the 
trade’s major parent firm taking 
such precedent-shattering action 
unless it were prepared to go all 
the way. Certainly the develop- 
ments in the transition will be in- 
teresting to observe and study.” 

After a period of watchful wait- 
ing, in areas in which Coca-Cola 
introduces its new sizes, competing 
bottlers may “feel compelled to 
adopt supplementary packages... 
Others may resort to new promo- 
tions and larger advertising pro- 
grams...And, unfortunately, a 
certain amount of dealing and 
price-cutting is to be expected,” 
Bottling Industry predicts. 

After pointing out that the more 
than 1,000 Coca-Cola bottlers may 
be faced with considerable expen- 
ditures—for new glass, cartons, 
cases, and other supplies—and 
that other companies and competi- 
tors probably will resort to new 
promotions and larger advertising 
programs to offset Coca-Cola’s 
new competition, the _ editorial 


| |stresses this point: 


= “The entry of the Coca-Cola or- 


- |\ganization into a variety of new 


| a 
i 


| 


| 
| 
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Master 


GoLtD—Channel 
Corp., Ellenville, N. Y., displays 
all-weather qualities of its Rain- 
bow antenna, now being promoted 
in a newspaper and trade maga- 
zine campaign. Model Pat Barker 
holds Rainbow and pot of gold. 


POT OF 


aK MES 


package sizes,” it says, “serves to 


_|restate and underscore, to all ele- 


ments in the trade, an old lesson 
in economics: Any business enter- 
prise seeking continuing growth 
and prospe:ity must be geared to 
change as market’ conditions 
change. No business, however 
strong, can indefinitely prosper if 
it fails to adjust to the changing 
times.” 


Williarason Joins Magic Chef 
Mary E. Williamson has joined 


™| Magic Chef Inc., St. Louis, as as- 


sistant to Will T. Trueblood, di- 
rector of advertising and promo- 
tion. Miss Williamson was former- 
ly publicity director of the Chase- 
Park Plaza Hotels, St. Louis. 


Bamboo Corp. Names Etkes 

Asher B. Etkes Associates, New 
York, has been appointed to han- 
dle publicity and public relations 
for American Bamboo Corp., 
Jamaica, N. Y. 
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Advertising Age, November 8, 1954 


Girl Watching Beats 
Bird Watching, Says 


Agency Man Sauers 


New York, Nov. 3—A bit of en- 
gaging nonsense written by an 
agency copywriter was published 
today by Harper & Bros. under 
the title, “The Girl Watcher’s 
Guide.” 

If Harper and his brothers—girl 
watchers all—are to be believed, 
the book “puts the world’s great- 
est pastime on a legitimate basis.” 

Don Sauers, the author, who 
thinks girl watching has it all over 
bird watching, believes that men 
watch girls for no better reason 
than men climb high mountains. 
“They are there,” he says, simply. 


a Mr. Sauers, who not only legiti- 
matizes but also systematizes, ex- 
pounds a series of rules which all 
honorable girl watchers observe. 
To wit: 

All subjects must be live; total 
strangers are best; watching be- 
gins at the feet and works up to 
the eyes; only the watcher’s eyes 
should move, never his head. The 
last injunction is most important 
when girl watching while walking 
with your wife. 

Some “don’ts” offered by Mr. 
Sauers: Don’t watch girls while 
driving, or pouring hot coffee; 
don’t watch girls who are married 
to Rocky Marciano. “Don’t let im- 
portant matters interfere. If you 
find that girl watching is taking 
more of your time than your lunch 
hour allows, quit your job.” 


= “Girl Watcher’s Guide” should 
have special interest for males be- 
tween 10 and 104 who live in New 
York, Chicago, Hollywood, Dallas, 
Philadelphia, Atlanta, Cleveland, 
Pittsburgh, Detroit, San Francisco, 
Rome, Venice, London, Paris, 
Buenos Aires, Palm Springs, Palm 
Beach, Miami Beach, Acapulco, 
Cannes and Majorca. 

These places are described by 


the ubiquitous Mr. Sauers as 
the “girl watching centers of 
the world.” But just where in 


these centers may be found the 
ultimate in girl watching sites is 
Mr. Sauers’ secret. A secret you 
can discover by shelling out $1 for 
his book at your nearest book 
store. 

Any reviewer who gratuitously 
offered that information would be 
the kind of crumb who would re- 
veal the murderer in a mystery 
story. 


Schwegmann Jousts 
with Sunbeam Aide 


in Fair Trade Debate 


New York, Nov. 3—John 
Schwegmann Jr., “Mr. Anti-Fair 
Trade” himself, tangled with a 
Sunbeam Corp. executive last 
night and showed that he has lost 
none of his enthusiasm for price- 
cutting—no matter how many in- 
junctions manufacturers obtain 
against him. 

“I hope I drop dead before I 
sign one of those fair trade con- 
tracts,’ the New Orleans super- 


market operator told a small 
business seminar at Columbia 
University. 

Mr. Schwegmann’s opponent 


was J. W. Cervenka, assistant to 
the v.p. in charge of sales at Sun- 
beam. Mr. Cervenka told the 
meeting that more than 240,000 
“dealers have signed fair trade 
agreements with Sunbeam. And 
he said that business would stag- 
nate without resale price mainte- 
nance. 


= The debate was a study in con- 
trasts. Mr. Cervenka has an M. A. 
in business administration from 
Harvard. He had facts and figures 
at his fingertips. Mr. Schwegmann, 
(Continued on Page 86) 
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12-PAGE SPLASH—Chrysler Corp. will run a 12-page ad in four mag- 

azines this month to announce features of its 1955 Plymouth, Dodge, 

DeSoto, Chrysler and Imperial lines. These are the first (right) 
and last pages of the big opening splash. 


ANPA’s Williams Hits 


Postal Rate Hike 


Pressures, Poor Service, ‘Junk’ Mail 


New York, Nov. 2—Cranston | 
Williams, general manager of the) 
American Newspaper Publishers | 
Assn., who foresees the possibility 
of “greatly increased” postal rates 
next year, today advised newspa- 
per executives to stop using the 
U. S. mails for distributing their 
circulations, and to look instead 
to other methods of distribution. 

“You can get equal or better 
distribution with no greater than 
the present or eventual costs [of 
mailing],” he told a meeting of the 
New York State Circulation Man- 
agers Assn. Mr. Williams pre- 
dicted “the day will soon come 
when daily newspapers generally 
will use second class mail only 
for single addressed ner 7 


s Asserting that newspapers are 
ready to pay a “reasonable” postal | 
rate, he described as a “smear” | 


the charge “from some quarters 
that newspapers are subsidized by 
the government through use of 
second class mail.” He said that 
newspapers perform many func~ 
tions for the Post Office in han- 
dling newspapers, “but pay the 
same rate as if such services had 
been performed by the Post Of- 
fice.” 

Mr. Williams said that Post- 
master General Arthur Summer- 
field headed an “organized drive” 
in the 83rd Congress to boost sec- 
ond class rates by at least 30%. 
While no increase became law in 
the Congress, Mr. Williams said 
“you can be certain the Postmas- 
ter General will come back to the 
new Congress in January with 
proposals for greatly increased 
rates, including second class.” 

“IT will not predict what kind of 

(Continued on Page 14) 


Julius Kayser 
Acquires Stock 
of Catalina Inc. 


New York, Nov. 3—Julius Kay- 
ser & Co. (women’s gloves and 
hosiery) and Catalina Inc. (swim- 
suits) are combining, it was an- 
nounced today. Kayser is acquir- 
ing all outstanding Catalina stock. 
The price, not disclosed, involves 
cash and Kayser stock. 

So far, there have been no de- 
cisions about advertising, or 
whether there will be a joint ad 
program. Kayser recently moved 
from Cecil & Presbrey, which is 
dissolving, to Peck Advertising. 
Catalina is with Foote, Cone & 
Belding. 

Edgar W. Stewart, who will 
continue as president and chief 
executive officer of Catalina, and 
who will become a director and 
executive committee member of 
Kayser, expressed some doubt to 
AA about the Miss Universe pro- 
motion, which Catalina launched 
in 1951 after pulling out of the 
Miss America Beauty Pageant. 
The Miss Universe promotion, ac- 
cording to Mr. Stewart, “costs lots 
of money; we’re going to find out 
if it’s worth while.” 

Earlier, in answer to a question, 
Mr. Stewart indicated he would 
like to sell Miss Universe, a pra- 
motion which also involves the 
city of Long Beach, Cal., and Pan 
American World Airways. Faceti- 
ously, Mr. Stewart asked a report- 
er if he’d like to buy the promo- 
tion. 


| 


s Catalina, which had a volume 
of $21,000,000 in 1953 and is said 
to be running at a rate of $25,000,- 
000 this year, is combining with a 
company whose sales are about 


(Continued on Page 87) 


Appeal Planned as 
‘Idea Theft’ Retrial 
Is Refused by Court 


New York, Nov. 2—Judge Hen- 
ry Clay Greenberg of New York 
supreme court yesterday refused 
to grant a new trial in the idea 
“piracy” suit brought by Edward 
H. Markison against Lever Bros. 
Co. 

Judge Greenberg reaffirmed his 
dismissal of the case, saying he 
still did not see the originality of 
the advertising idea which Mr. 
Markison submitted to Lever in 
1941 (AA, Nov. 1, Oct. 25). 

He also said it was not clearly 
shown that Lever used this idea in 
its 1951 Rinso campaign, as Mr. 
Markison alleged. 

Myron Kleban, attorney for Mr. 
Markison, told AA he plans to ap- 
peal the ruling after it is entered 
in the court record. He said that 
his client feels that Judge Green- 
berg’s interpretation of “novelty” 
is “too exacting.” 


~ Chrysler to Announce ‘55 Cars via 


12-Page Color Ads in Four Magazines 


DETROIT, Nov. 4—Chrysler Corp. 
will announce the debut of its 1955 
cars with the biggest and flashiest | 
ad program in its history. 

Biggest splash of all will be a 
12-page, full-color ad in four mag- 
azines, beginning Nov. 20. Each of 
the corporation’s divisions—Ply- 
mouth, Dodge, DeSoto and Chrys- | 
ler, plus the latter’s new Imperial | 


Toronto Ministers 
Protest Sponsorship 
of Religion on TV 


TORONTO, Nov. 2—A stand taken 
by two Toronto Presbyterian min- 
isters who opposed the principle 
of commercially sponsored reli- 
gious TV programs was _ unani- 
mously endorsed last week by 
their fellow-ministers. 

In a resolution, the Presbyterian 
Synod for Toronto and Kingston 
declared that such sponsorship 
is wrong. 

Rev. J. M. Milroy and Rev. 
David McCullough dissented when 
the National Religious Advisory 
Council last month approved the 
application for the Canadian 
Broadcasting Corp. to televise 
Bishop Fulton Sheen’s program. 
Bishop Sheen’s weekly program is 
sponsored by Admiral Corp. 

In a joint statement, Mr. Milroy 
and Mr. McCullough charged that 
the CBC had yielded to well-or- 
ganized pressures, leaving the way 
open for all other pressure groups. 

The statement added: “The sole 
purpose of religion is to proclaim 
the redemptive message of Christ. 
The gospel of Jesus Christ denies 
to both church and state the right 
to sell or buy its truth to be used 
only for their own gain; to sell a 
product in the name of, or by the 
use of religion, is to deny its fun- 
damental character.” 

A commercial firm sincerely de- 
siring to help religion, they 
claimed, would not demand any- 
thing, not even a credit line, in 
return. 

Mr. McCullough, who with Mr. 
Milroy represents the Presbyteri- 
an church at meetings of the Na- 
tional Religious Advisory Council, 
said the Council approved the ap- 
plication to televise Bishop 
Sheen’s program here by a vote of 
7 to 2. 


Connor Appoints Richardson 
James A. Richardson Advertis- 
ing, San Francisco, has been 
named to direct advertising and 
publicity for Connor Spring 
Manufacturing Co., San Francisco 
and Los Angeles, maker of preci- 
sion coil springs for industry. 
Plans include expanded use of 
trade papers and direct mail. 


-{° CORN AT CORNERS 
_ HELPS PREVENT 
ACCIDENTS 


CUTTING CORNERS FOR SAFETY—The New Idea division of Avco Mfg. 

Corp. is using this public service appeal in its current mailing piece 

addressed to farmers through local dealers, suggesting that corn 
field corners be cut in the interest of highway safety. 


The old saying obout “not being able to see the trees 
for the forest’’ might well be turned oround to read “con't 
see the rood for the corstolks about the time com 
tossels out ocross the countryside. Every year formers 
make “blind” intersections at country crossrocds thet or- 
Ginarily oliow good vision, by crowding cor fields so 
close to the road thet drivers have to get out in the 
middie of the intersection before they can check for on- 
coming woffic, The result Is sometimes @ wasty eccidens. 

ities, with the cooperation of tocol 


drivers — often themselves —o break, it's bock on the 


offspring—will get two pages. 
Opening and closing pages cover 


details of Chrysler’s “Forward 
Look” features. 
The ad will appear in Col- 


lier’s, Life, Look and The Satur- 
day Evening Post. 


e# The newspaper schedule has 
been boosted 16% and teaser ads 
are now running in 263 publica- 
tions in 176 areas. Pre-announce- 
ment ads also are lined up for 
eight magazines and several bus- 


\iness papers. 


Radio and television also will 
get big pieces of Chrysler’s bud- 
get. With the advent of the Chrys- 
ler division’s “It’s a Great Life,” 
early in September, each car di- 
vision of the corporation is now 
represented on tv. Plymouth spon- 
sors “That’s My Boy” (CBS). 
Dodge has “Make Room for Dad- 
dy” (ABC-TV) and “Break the 
Bank”; and DeSoto has “You Bet 


Your Life,” (NBC). Dodge also 
sponsors the Roy Rogers radio 
program. 

Weekly television shows spon- 
sored by the Chrysler Corp. 
itself began Sept. 30. Opening 
show was the CBS colorcast 


“Shower of Stars.”’ Similar variety 
shows will be presented every 
fourth week over CBS. The pro- 
gram on each of the intervening 
(Continued on Page 78) 


Ideas for ‘Specs’ 
Told by Spector; 
NBC Adopts Some 


New York, Nov. 4—Raymond 
Spector has asked NBC-TV to 
make some major changes in the 
Hazel Bishop co-sponsored spec- 
taculars. 

The agency president, who is al- 
so Hazel Bishop chairman, con- 
firmed reports that he is unhappy 
with the super-shows presented to 
date. But he denied that he wants 
price concessions or transference 
of his color commitments to b&w 
tv (AA, Nov. 1). 

At a press conference, where he 
gave his first official reaction to 
the 90-minute color shows, he 
added that “if I didn’t believe the 
shows were going to be better, I 
would have asked for cancellation, 
on the basis that we didn’t get 
what we ordered.” 


= Here are some of the sugges- 
tions Mr. Spector said he has 
tendered to Sylvester L. Weaver 
Jr., NBC president, for the better- 
ment of the Sunday night specs: 

1. Cut the monthly Max Lieb- 
man productions from 90 to 60 
minutes next January. This, Mr. 
Spector believes, will make for a 
tighter show, which will leave the 
audience “wanting more.” He also 
feels it will help the specs com- 
petitively to start at 8 p.m. when 
the high rating “Toast of the 
Town” (CBS-TV) tees off. 

2. Get bigger names with more 
surefire box office appeal. As ex- 
amples the adman _ mentioned 
Marilyn Monroe and the team of 
Eddie Fisher and Debbie Reynolds. 

3. Give the big names stronger 
supporting casts. “No star is big 
enough to hold an audience for 90 
minutes...If you’re going to show 
a floor show in a night club, don’t 
feature a French chanteuse, give 
us Eartha Kitt, or a sock comedy 
team.” 

4. Try for a more basic appeal. 
“NBC-TV is trying to be original 
instead of being right...The net- 

(Continued on Page 6) 
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the company since the start and is 
now head of Bymart-Tintair. 

In the fiscal year 1948, Ever- 
sharp’s writing division  sus- 
tained a loss of $2,338,586. The 
previous year this division took a 
staggering loss of $10,132,724. 


CunninghaméWalsh 
Gets Eversharp Inc. 
$2,000,000 Account 


(Continued from Page 1) 
Small Ball—is about to be intro- 
duced nationally. It will have a @ Since 1949, the company’s sales 
point one-half the usual size, sup- ‘figures have been almost station- 
posedly making for “crisper writ- ary. It reported net sales of $17,- 
ing.” It will sell for $1.95. | 683,343 for 1949. The figures 

Eversharp, ironically, was one) dipped to $16,604,960 in 1951. Last 
of the first companies to enter the year they were $20,616,451. 
ball point field after the war with; Out of its wartime success, 
its CA Repeater. In fact, it re- | Eversharp bought the Magazine 
ported in 1947 that the Eversharp| Repeating Razor Co. in 1946 and 
ball point accounted for two-thirds|then launched heavy promotions 
of the dollar volume of such pens. ‘for the Schick razor line. 

The CA Repeater, however, was} The company has had a succes- 
priced at $15 and after the intro- | sion of presidents during the past 


duction of the low-price ball 
points, it was snowed under and 
never recovered. 


s Eversharp market difficulties 
showed up quickly in the sales 
figures and led to the ouster of 
board chairman Martin L. Straus 
II in 1949. Mr. Straus was with 


\five years. Arthur H. Rogow was 


elected president in 1948. He was 
succeeded by Daniel Van Dyck, 
who left in 1950. Knox Ide, form- 
er president of American Home 
Products Corp., was then elected 
president. He resigned in 1952 and 
was succeeded by Carl G. Preis, a 
former v.p. of American Can Co. 


‘Minneapolis Star & Tribune’ 
Buys CBS Interest in WCCO 
Minneapolis Star & Tribune Co. 
has purchased the Columbia 
Broadcasting System’s 47% inter- 
est in WCCO and WCCO-TYV, Min- 
neapolis, for $3,950,000. The 53% 
controlling interest in the stations 
is held by Mid-Continent Radio- 
Television Inc. Mid-Continent is 
owned by Northwest Publications 
Inc., publisher of the St. Paul 
Dispatch and Pioneer Press (Rid- 
der newspapers) and Minnesota 
Tribune Co., a stockholder in the 
Minneapolis Star & Tribune Co. 
CBS is disposing of its WCCO 
holdings under Federal Communi- 
cations Commission rules limiting 
the number of stations in which a 
network may have an _ interest. 


McIntosh Named Exec. V. P. 
Lawrence R. McIntosh has been 
appointed exec. v.p. and account 
supervisor on the Dodge passenger 
car account in the Detroit office 
of Grant Advertising. He has been 
a v.p. and Dodge account execu- 
tive in Grant’s Chicago office. 
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2 THE DES MOINES SUNDAY REG 


1,310,000 
IOWA PEOPLE 


DES MOINES SUNDAY 


REGISTER 
(more than 500,000 copies) 


86.8% Have It Delivered to Their Homes 


. . . as reported by the Advertising Research Foundation in its firs’ 
statewide audience study of 14 Sunday newspapers circulating in Iow 


...an “A” Schedule Newspaper in an “‘A-1"" Mc >t 
Gardner Cowles, President 


Represented by: 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelp! 
Doyle & Hawley—tLos Angeles and San Francisco 
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After 32 ad-less years, Reader’s 
Digest has changed its mind, will 
start taking up to 32 ads in each 
issue 

The Chamber of Commerce is 
mulling over the idea of asking 
for a federal agency to enforce 
fair trade 


A Democratic Congress may re- 
lieve the advertising and pub- 
lishing industries of some un- 
certainties 

Coca-Cola’s new large-size bottles 
may bring trouble to bottlers 
and distributors, Bottling Indus- 
try says 

Independent Grocers Alliance 
plans to enter the New York 
city market with 50 new 
stores 

$56,000,000 from small investors is 
the aim of the New York Stock 
Exchange as it continues its in- 
vestment plan 


If you think bird watching is fun, 
you should try girl watching. 
Rules and hints in Copywriter 
Sauers’ new book 


Chrysler will use 12-page color 
ads in four magazines to launch 
its line of 1955 model automo- 
biles 


Raymond Spector, head of the 
agency handling Hazel Bishop, 
tells his ideas to improve color 
“spectaculars” 

Drug stores that distributed St. 
Joseph aspirin calendars sold 
380% more St. Joseph products 
than stores that didn’t ..Page 16 


A large West Coast appliance dis- 
tributor takes steps to make sure 
that fair trade prices are main- 
tained 


If you “spell it out” you waste 
time, communications experts 
say. They plan to amputate let- 
ters and syllables 

The importance of the Pacific 
Coast gets new recognition as 
thrce business magazines set up 
western sections ...... Page 23 


The outdoor advertising industry 
sees new top in national bill- 
ings. Other news about outdoor 
also starts on 

People had fewer sorrows to 
drown in 1954 than in 1953, True 
reveals in its latest survey of the 
liquor industry 

National Distillers will spend $3,- 
000,000 in the coming year for 
Old Grand-Dad, Old Taylor, a 
20% boost 

Ethnic shifts in the New York met- 
ropolitan market may create 
new problems for advertising 
men 

If you have money to invest, the 
advertising media are still a 
gooa bet, Standard & Poor 
SOO dcdcdc wcinaneanawees Page 48 

Eye & Ear Man takes a swipe at 
free or “bribed” plugs on radio 
and tv shows, offers a _ solu- 
tion 

Men who think they make up their 
own minds in buying have a 
shock coming in Hearst’s study 
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When all your little pigs get to market... 


thats better farming ! 


Top hog farmers get far more pigs per litter—have 
far fewer pig casualties—get far more pigs to market 
than average farmers. 


In all types of farming, the better farmers are pro- 
ducing more efficiently, earning more—and spending 
more to live better. 


This magazine’s job is to keep top farmers abreast 
of the newest and best ... to help more farmers 


become better farmers and enjoy better farm living. 


So we are changing Country Gentleman’s name to 
make it more indicative of its aim . . . Better Farming. 


All our editorial pages are working toward this one 
goal. And because farmers need products to achieve 
this goal, advertising has a greater selling opportunity 
in the magazine dominated by this one purpose .. , 
Better Farming! 


Starting in January-Country Gentleman is changing its name to 


an. Detter Farmin 
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the most powerful selling combination in America... 


NEWSPAPERS and 
R.0.P. COLOR ADVERTISING 


Do you know that... 


E§ You can reach over 23 million U. S. homes with 
a full page newspaper ad printed in two colors 
and black for 1¢ per family. a 


F] In newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 


Moloney. Regan & Schmitt 


Representing Newspapers On'y 


he 7 


To increase the impact of your advertising dolla 


ee d 


— 


CUTOUT CASH—This clock bulletin for Third Federal Savings & Loan 
Assn., Philadelphia, has a revolving disk which appears to drop 
currency into and through the figure’s open palm. The bulletin is 


handled by Landau Outdoor Advertising Co. 


| 
Turner Joins Dawson Co. 

| Richard J. Turner has joined 
Don Dawson Co., Portland, Ore., 
agency. Formerly advertising and 
‘sales promotion manager for the 
Ford tractor distributorship of 
Columbia Tractor & Implement 
(Co., he will handle industrial and 
automotive accounts at Dawson. 


Ww hy buy two newspapers to cover the same market? 
It’s like buying two houses for one family. 


In Baltimore the NEWS-POST offers the MOST 
COVERAGE at a ONE PAPER RATE. 


Of an estimated 387,000 households* in Baltimore, with 
an approximate Consumer Spendable Income of 
$2,140,658,000.00 . . . 54% will be reached by advertising 
in the NEWS-POST. 


Advertising in Baltimore is less expensive and more 
productive ... when you use the NEWS-POST. 


Baltimore News- Post 


A Hearst Newspaper, Represented Nationally By Hearst Advertising 
Service with Offices in Principal Cities 


¥ U. S. Census Bureau estimate of 
occupied dwelling units in ABC 
Zone of Baltimore 


Ideas for ‘Specs’ 
Told by Spector; 
NBC Adopts Some 


(Continued from Page 3) 
work should be commended in 
trying to raise these standards, but 
it’s a mistake to go over the pub- 


Tlic’s head.” 


5. Aim for more intimacy in ap- 
proach, with the first step being 
‘to move to a smaller theater, 
wherc the actors can react to the 
audience and vice versa. 

6. Give us more comedy and 
variety, and less ballet. 


# Just how many of Mr. Spector’s 
suggestions will be incorporated 
in future productions remains to 
be seen. Hazel Bishop is com- 
mitted to co-sponsorship of eight 
more of the super productions. 


Already the show’s origination 
point has been moved from the 
sprawling color studios in Brook- 
lyn—where comedians are so far 
away from the audience that they 
can’t tell whether anybody is 
laughing—to the Colonial Theater 
in Manhattan. Frank Sinatra was 
'added to the cast for name support 
in the third Bishop-Sunbeam spec- 
tacular. His segment will come 
‘from Hollywood and will be seen 
‘only in b&w, because of technical- 
ities involving the coaxial cable. 

A spokesman for the network 
said there are no plans for cutting 
the Sunday night spectacular (a 
word Mr. Spector dislikes) to an 
nour. Whether other changes will 
be made depends on Mr. Liebman, 
who has full responsibility for 
production of the specs, the NBC 
v.p. said. 

Asked what he would do if NBC 
“failed to heed his advice on the 
length of the show, etc., Mr. Spec- 
tor told AA: “We have a commit- 
ment for these shows, and we ex- 
pect to honor our commitments.” 


@ The agency head is reserving 
judgment as to the significance 
of the disappointing Trendex and 
the more heartening Nielsen rat- 
ings. “We don’t need ratings to 
show us how we’re doing. If a 
show is right, we feel it in our 
retail outlets,” he said. 

Mr. Spector denied reports that 
Hazel Bishop has over-extended 
itself in television this year and 
needs to retrench. On the contrary, 
‘xe said, the cosmetics company 
'might be in the market for new tv 
properties if good buys were made 
available. 

However, he believes that the 
talent budget of the spectaculars 
is too high. He estimates that 
NBC-TV has been going about 
$100,000 over what they charge 
the advertisers for the show. 
(Time and talent bill for a 90- 
minute spec runs around $300,- 
000.) 
| Problems notwithstanding, Mr. 
Spector emphasizes that Hazel 
|Bishop expects to be active in this 
| type of sponsorship for a long time 
\to come. 
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hands down in this key test of vitality. It 
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By Ashley Halsey, tr. 
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Needham, Louis 
N. Y. Unit Expands to 


Handle New Business 


(Continued from Page 1) 
director for Dancer-Fitzgerald- 
Sample. A short time after he 
joined NL&B, he was made re- 
search director. In 1951, he was 
the account executive on the S. C. 
Johnson account, and he was elec- 


‘ted a v.p. in 1953. 


One of the principal reasons for 
the New York expansion is the 
fact that on Jan. 1 the agency will 
begin handling the advertising for 
the plastics division of Monsanto 
Chemical Co., which has head- 
quarters in Springfield, Mass. 


Advertising Age, November 8, 1954 


obtained at the present New York | Post to Proebsting, Taylor 
location at 730 Fifth Ave. Frederick Post Co., Chicago, 
The agency reports its billings manufacturer of sensitized papers 
‘have been increasing steadily, and and drafting supplies, has ap- 
pointed Proebsting, Taylor, Chi- 
|cago, to handle its advertising, ef- 
fective Jan. 1, 1955. Proebsting, 
Taylor was selected from 15 Chi- 


(AA, Oct. 4). The agency already 
handles Monsanto’s All detergent, 
an account which Mr. Mitchell has | 
supervised. 

Additional office space has been | 


LIM 


Northwestern Ohio 


Center of 6 county trading area with average re- 
tail sales per household of $3,495 


Source: 1954 Consumer Markets 


THE LIMA NEWS 


Hub of A Prosperous 
™ Trading Area 


He BULLS EYE PAPER OF THE BUCKEYE STATE 
© 


Nationally Represented by Story, Brooks & Finley, Inc. 


‘cago and Midwest agencies after 
/an extensive screening and inter- 
|viewing process. Plans for an ex- 
panded research and merchandis- 
|ing program are being made for 
the company, which also ‘has 
|plants in Englewood, N. J.; Owen, 


4 Wis.; Los Angeles and Germany. 
Wm. Bager Richard Owen : 
expects its 1954 business to total|Gair Leasing in Atlanta 
over $29,000,000, nearly twice; Robert Gair Co., New York 


what it was in 1951. 
In addition to Monsanto, clients 


manufacturer of corrugated boxes, 
folding cartons and paperboard, 
of the agency include Campbell | has leased with option to purchase 
Soup Co., Household Finance'a manufacturing plant being 
Corp., S. C. Johnson & Son, Kraft |erected at 1235 Chattahoochee 
Foods Co., Morton Salt Co., Quak-|Ave., Atlanta, for the manufac- 
er Oats Co., State Farm Insurance ture of corrugated boxes. Opera- 
Cos., Wilson & Co., Wilson Sport- tion is scheduled Feb. 1, 1955. The 
ing Goods Co., Cummins Engine plant will receive its supply of 
Co., Macwhyte Co., Peoples Gas|paperboard from  Gair’s new 
and Wieboldt Stores. ‘kraft mill at Port Wentworth, Ga. 


NATION AL 
Highway Advertising 


repeats your sales story 


15 times 


a month 


Expose your brand name, trademark and selling slogan to prospects about 15 times a month with 
NATIONAL Highway Advertising. According to surveys by National Quality Interviewers, Princeton, 
N.J., this high repetition can be obtained in trading centers of 100,000 and less, which represents 
70.6% of the U.S. population. Keep your brand name and dealer name constantly before your 
potential customers by including NATIONAL maintained highway signs with SCOTCHLITE ® 
brand reflective sheeting in your sales promotion budget. Write to NATIONAL today for details. 


NATION A «.. 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company ~ 
NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR M 


ESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Fair Trade Hurts 


Discount Fight, 
Chamber Finds 


(Continued from Page 1) 
fair-trading ought to be enforced 
“across the boards,” if possible. If 
it cannot be enforced, it was then 
felt that retailers should be. re- 
lieved of responsibility for holding 
to fair trade prices. 


® Asa direct result of the meeting, 
the committee is asking the Cham- 
ber’s board to appoint a staff of 
experts to consider whether it 
would be practical to take respon- 
sibility of fair trade enforcement 
away from manufacturers, and 
place it in the hands of a federal 
agency. 

The sense of the committee 
was that the federal enforcement 
agency, possibly the Federal Trade 
Commission, might proceed 
against dealers who do not abide 
by fair trade contracts. Or, in the 
event that the federal agency in- 
velved could not enforce the con- 
tracts, it would cancel  con- 
tracts which bind other dealers. 

The committee considered a 
survey conducted by the Cham- 
ber’s. distribution department, 
which indicated that discount out- 
lets do a $25 billion volume— 
roughly 18% of total retail sales. 
The figure was based on reports 
from about 100 top executives in 
the retail, wholesale and service 
fields. About 70% said they faced 
competition from retail or whole- 
sale discount firms. The survey 
was made in preparation for the 
meeting. 


= Contrary to general experience 
with other trade groups, retailers 
and wholesalers making up the 
Chamber’s distribution committee 
were not adamant for a campaign 
to wipe out discounting. While 
members of the committee took a 
firm position against “institution- 
al selling” and other devices for 
by-passing the normal channels of 
distribution, committee members 
indicated they are willing to meet 
discounters head on. 

Similarly, about half the dis- 
tributors involved in the Cham- 
ber’s survey indicated they were 
adopting stronger competitive 
merchandising tactics, and about 
40% said they expected to press 
suppliers for the same price treat- 
ment accorded discount houses. Of 
the retailers, 15% said they were 
already cutting prices in an effort 
to meet competition. 

The panel which participated in 
the Chamber’s survey of the dis- 
count selling situation was con- 
sidered representative of the field. 
All of its members were said to 
be in touch with daily develop- 
ments in distribution. Their firms 
range from the nation’s largest 
chains to typical small businesses, 
it was reported. 


® The reports indicated that dis- 
count outlets are concentrating in 
the following commodities: Ap- 
pliances, automobiles, watches, 
silverware, blankets, floor cover- 


ings, linen, auto supplies, sport- 


|ing goods, drugs, cosmetics, build- 


ing materials, paint, plumbing 
supplies and men’s clothing. 

| The Chamber has never taken 
a formal position on fair trade. 
Twice in the past it has polled its 
members on proposed policy state- 
‘ments advocating fair trade, but 
‘on both occasions the proposal 
failed to get the necessary two- 
thirds majority support. 

The fair trade issue will come 
before a second Chamber commit- 
‘tee this week: It has been placed 
on the agenda for a forthcoming 
meeting of the manufacturing 
committee. 
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Lhe secret of selling MORE in 
this 4-billion dollar market! 


Show your "wares' 
on Wisconsin's first and 
foremost television station 


WIM J -7%4 


@ with seven years on-the-air 
sf experience in television. 

@ to transmit network color 
programs in Wisconsin. 

®@ to originate local color 
broadcasts in Wisconsin. 

@ in the homes and hearts of 
the people of Wisconsin. 


FIRST in coverage, programs, results . in a market that’s always FIRST! 


ate 


Here are the potential buyers .. . vver 3 million of 
them. Here are the dollars required . . . effective 
buying income ... over 4 billion per year! Add 
WTMJ-TV—the station that blankets this area— 
and you have a winning combination that’s im- 
possible to beat! No wonder, then, that sales 
climb fast when products are advertised on 
WTMJ-TV. No wonder that local and national 
advertisers have made WTMJ-TV the number 
one station in Wisconsin .. . first choice all ways 


when more sales are wanted! 


f 
: 


overage of WTMJ-TV surpasses any Facilities for production at wrmMJ- | Technical Qualities of programs 


- 
other TV station in Wisconsin. Accord- TV surpass any other Wisconsin station. originating or carried through WTMJ- A 
ing to latest census, 3,416,085 people Seven well equipped studios and a mo- TV are unsurpassed. Equipment used is SY 
(not counting Chicago), live within the bile unit are available to WTMJ-TV pro- the finest obtainable, and WTMJ-TV’'s ~~ 


90-mile radius of WTMJ-TV. ducers. 


a 


that of any other station in the area. tisers show that sales climb fast when 
On the air 115 hours per week, WTMJ- WTMJ-TV is used. Such results have 
TV carries local and basic NBC-TV net- made WTMJ-TV first in its area in J 
work programs. local and national advertising. a — 


The Milwaukee Journal 
Television Station 


Represented nationally by HARRINGTON. RIGHTER & PARSONS. INC. New York @ Chicago @ San Francisco 


Programming on WTMJ-TV exceeds Results obtained by WTMJ-TV adver- 


personnel experience is the highest. 
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Yes, it’s true. True Story’s audience is mainly wage earner. 
And other magazines simply don’t reach it to any real de- 


gree. Look at these facts: 


17,753,433 


unduplicated 
primary homes. 


Source: Compiled from Starch Jan. 1954 SRDS 


Here’s how it works with smaller lists... 


77% of TRUE STORY’s primary households are not reached by all four women’s service magazines combined! 
The biggest of these women’s magazines reaches only 1 out of 10. © 


% of TRUE STORY’s primary households are not reached by all four big weeklies combined! 
The biggest of these weeklies reaches only 1 out of 14. 


of TRUE STORY’s primary households are not reached by all four top store magazines con: dined! 
% The biggest of these store magazines reaches only 1 out of 8. 


Yet the kind of people who read True Story have the greatest amount of “loose money “ to spend. 
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unduplicated 
primary homes. 


If you want to know why wage earners differ in their reading 
habits... why they prefer True Story to other excellent magazines 
... write for “The Woman That Taxes Made”. It will pay you, 
because wage earners, today, have 62% of the nation’s “loose 
money”. And it will make clearer to you, that whatever your 
list, you need TRUE STORY! 


For, True Story is the magazine wage earners read... DON’T LET 
YOUR ADVERTISING MISS 1955’s BEST CUSTOMERS! 
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What's an Idea Really Worth? 


The testimony of John Orr Young, one of the founders of Young 
_& Rubicam, in the idea-piracy suit which an elderly Chicagoan 
brought against Lever Bros., and which was dismissed by the judge, 
brings up again the interesting question of the value of an idea. 

In his testimony in this case, upon which he elaborated to Ap- 
VERTISING AGE last week, Mr. Young said that an advertising idea is 
worth between 6% and 12% of the money invested in the idea. 

In his “elaboration” of this testimony, Mr. Young said (all too 
truly) that “too many advertising ideas are of such superficial char- 
acter that they are not worth one-half of 1% of the money spent on 
them. Whereas,” he continued, “a really dynamic idea in behalf of 
a thoroughly good product, backed by well organized and strong 
sales support, could be worth 6% to 12% of the money spent on it 
during, say, its first year or half-year of advertising.” 

Unfortunately, this “elaboration” of Mr. Young’s initial testimonial 
doesn’t really elaborate anything. No one will disagree with his as- 
sertion that many advertising “ideas” aren’t worth very much; in 
fact, a good many of them can have their value expressed only in 
minus quantities. And certainly a humdinger of an advertising idea 
is worth 6%, or 12%, or maybe even 1,200% of the money spent on it. 

That, of course, is the rub. Attempting to define the value of an 
idea—whether it’s an advertising idea or some other idea—in terms 
of absolute dollar values, let alone a percentage of some other kinds 
of dollar values, is about as easy as making water assume the shape 
of a cube without any kind of container to hold it in place. Judges 
and courts, in their infinite wisdom, are called upon, from time to 
time, to make value judgments like this, and they usually come up 
with some kind of an answer. But no one ever knows whether the 
amswer is right or not. 

In the case of an advertising idea, setting a valuation is particular- 
ly difficult, because, as Mr. Young pointed out, it makes a whale of 
difference whether the idea is in behalf of a “thoroughly good prod- 
uct, backed by well organized and strong sales support.” 

Anyone, including Mr. Young, who has ever sat in on a client 
meeting knows how hard it is to determine exactly what is “well 
organized and strong sales support,” as well as what is a good ad- 
vertising idea. When you try to assess them all together, you get a 
complex which is really something; and when you try to put a value 
on one portion of the complex, you’re really floundering around in 
some high level confusion. 


Money Invested Is Not Spent 


We are very much interested in the suggestion by A. C. Naeckel, of 
L. W. Ramsey Co., that all of us in the advertising business stop 
talking about “spending” money for advertising, and instead discuss 
advertising expenditures as “investments.” It seems to us that this 
is sound thinking. 

The suggestion reminds us of the discussion at the Boston Con- 
ference on Distribution last year, in which it was pointed out that 
common practice, including that of the Bureau of the Census, is to 
speak of “value added by manufacture,” but conversely to define all 
distribution and sales expenditures as “costs.” 

It is our belief that this loose use of terminology—a usage which 
also applies to all business accounting and to profit and loss state- 
ments—makes an unnatural distinction between processing and the 
additional values entailed by getting the product to the right place, 
and in selling it. 

A great deal of difficulty stems from the fact that, as far as ac- 
counting and statistical work is concerned, any processing operation 
is something which “adds value,” whereas any distribution or sales 
operation is something which merely increases “cost.” 

It is not very difficult to prove that this is nonsense; and no one 
in the advertising or selling business should forget it. 


A 


“We eventually found it. It had been filed under ‘I’ for ‘Insignificant’ instead of 


‘Important.’ “” 


What They're Saying 


Free Riders Grounded 

Dear : We have your letter 
asking us to issue pass transporta- 
tion over our lines. 
I regret to have to tell you that 
there is a legal objection to the is- 
suance of pass transportation writ- 
ten into the Civil Aeronautics Act. 
In addition, the airline members 
of the International Air Transport 
Assn. have passed a_ resolution 
against issuing free passes. 
But our main reliance is an his- 
torical one. In Biblical days there 
were no passes given: 
“Thou shalt not pass,” Numbers 
X, 18. 
“Though they roar, yet they 
cannot pass,” Jeremiah V, 18. 
“Suffer not a man to pass,” 
Judges III, 28. 
“The wicked shall no more 
pass,” Nahum I, 15. 
“None shall pass,” Isaiah IV, 10. 
“This generation shall not pass,” 
Mark XIII, 30. 
“Beware that thou pass not,” 
Amos III, 17. 
“Neither any son of man pass,” 
Jeremiah II, 43. 
“So he paid the fare thereof 
and went,” Jonah I, 3. 

Very truly yours. 

—Form letter worked out by Pan 


American World Airways for reply 
to persons seeking free plane rides. 


Business and the BBB 

When we think of advertising as 
the means through which each un- 
restricted producer attempts to 
broaden the market for his goods 
and scramble for his share of the 
consumer’s dollar, it is really 


well behaved. Enlightened self- 
interest motivates most business 
leaders. They know that public 
confidence is dependent not only 
upon the quality and performance 
of their products, but also upon 
the truthfulness and helpfulness of 
their advertising. 

Most business leaders also rec- 
ognize that unfair and misleading 
advertising, whether it be their 
own or that of a competitor, under- 
mines public confidence in our 
competitive capitalistic system. It 
is because of this that thousands of 
business firms throughout the U. S. 
put up the cash for the operation 
of Better Business Bureaus. They 
invite the bureaus to tell them 
when their advertising is mislead- 
ing and expect the bureaus to see 


amazing that advertising is so}; 


that their competitor’s advertising 
is also truthful and fair to all com- 
petitors. 


—Robert J. Bauer, in the bulletin 
of the Better Business Bureau of Los 
Angeles. 


Believability Is Fundamental 

Believability is a quality funda- 
mental to successful advertising 
and public relations. Just as gov- 
ernment needs belief it is to be 
permitted to continue to govern, 
advertising needs belief if it is to 
sell products and public relations, 
if it is to gain acceptance for ideas. 

Belief, unlike faith, implies ac- 
ceptance of certain facts. Largely 
an unconscious attitude until it is 
challenged, it can usually cite 
facts that support it when it is 
challenged. We otherwise act on 
our beliefs more or less automati- 
cally, without giving much thought 
to them at all. 

Many a product on our rich 
American market differs very lit- 
tle from another, in terms of abso- 
lute value and performance—be- 
yond the fact that the market 
leader has been wrapped and pack- 
aged in some unique, yet credible, 
ideas which seize a firm hold on 
lots of people. Devising those ideas 
and making them credible is a 
first order of business in the ad- 
vertising agency... 


—Richard W. Darrow, v.p., 
Knowlton Inc., New York. 


Hill & 


‘American Dream’ 

Let’s try to imagine an American 
continent criss-crossed by broad 
white highways, some day stretch- 
ing all the way from the Alaskan 
arctic to the southernmost tip of 
South America, capable of moving 
tomorrow’s dream cars safely over 
distances of 800 or 1,000 or more 
miles in a comfortable day’s driv- 
ing. It’s bound to come. We can’t 
afford to choke our progress and 
delay the fulfillment of this Amer- 
ican dream. The time to start is 
now. 


—Walker A. Williams, v.p., sales and 
advertising, Ford Motor Co., speaking 
before the New York State Wholesale 
Beer Distributors Assn. 


Knowledge Outgrown 

I’ve outgrown my book of 
knowledge now that I’m in high 
school. Good condition. Cheap. 


—Classified ad in the Chicago Daily 
News’ Boys and Girls Want Ads, car- 
ried gratis on Oct. 30. 


dvertising Age, November 8, 1954 


Rough Proofs 


Now that Halloween is over, the 
radic and tv announcers will have 
little immediate opportunity to 
talk about Holloween. 

* 

Referring to the railroads’ fi- 
nancial troubles, a Chicago Trib- 
une writcr says a rate increase 
would be a panacea and not a 
cure. 

Even a_ well-heeled operator 
would welcome a panacea. 

a 

“No people on earth can spot 
dishonest campaigning or slick 
advertising faster than our peo- 
ple,” says Abe Ribicoff, Connecti- 
cut gubernatorial candidate. 

Too bad that isn’t literally true. 

2 

Even Abe Lincoln’s honest ap- 
praisal, that you can fool some of 
the people all the time and all of 
the people some of the time, isn’t 
too complimentary to public in- 
telligence and good judgment. 

7 

“Nothing can and nothing will 
keep people from reading,” asserts 
the Dell Modern Group. 

With all the politicians on the 
air waves of late, reading hasn’t 
had much real competition. 

* 

A demonstration of the anti- 
brass knucks school of advertising 
promotion is furnished by Avia- 
tion Week, which starts an ad 
with the generous comment, 
“There are many magazines serv- 
ing the aviation industry, all with 
some degree of importance.” 


* 
People like books, 


remarks 
Warner Shelly, who says they 
browse through their friends’ 


book shelves, find a book that in- 
terests them, and take it home. 

Sometimes they even bring it 
back. 

* 

“It takes selling to make the 
sale,” writes E. B. Weiss, who ap- 
parently believes that to some 
people the obvious is not neces- 
sarily self-evident. 

* 

AA readers reporting intense 
lack of interest on the part of 
automobile salesmen are wonder- 
ing if what they’ve been reading 
in the papers about tough compe- 
tition among motor car companies 
can really be true. 

+ 

“Feresight is better than hind- 
sight,” philosophizes Partridge & 
Anderson Co., which would be 
surprised to know how much 
shrewd foresight is based on ex- 
pensively acquired hindsight. 

« 

Brian MacCabe, London agency 
head, would like to strangle, but 
gently, “copywriter-novelists who 
portray us all as immoral, neurot- 
ic inebriates.” 

The best-seller formula must 
be much the same in England as 
in the land of the free and the 
home of the brave. 

e 

“It takes only one in Green 
Bay,” remarks the Press-Gazette. 

At least it takes only one good 
professional football team like 
the Packers to put a town on the 
map. 

* 

An advertising salesman looking 
for a new connection uses the 
classified to demonstrate his cour- 
age by headlining his copy, “Bird 
dog for sale!” 

Copy Cus. 
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She’s a hard gal to catch. . . the typical buyer 
of YOUR wares in Delaware Valley, U.S.A. 


Look, she’s a tender mother. Presto, she’s a 
“purchasing agent” with $8 000,000,000 buy- 
ing power. Now a bridge game; a PTA meeting. 
And she'll be pert and pretty for an evening at 
the movies. 


Because she is so busy, with interests so clearly 
her own, THE INQUIRER caters to her with 


a special section: news of food, fashion, beauty, 
furnishings, children, etc. It’s called FEATURES 
FOR WOMEN and women call it wonderful. 


Advertisers do, too. That’s one reason THE 
INQUIRER is FIRST in national advertising, 
retail advertising, classified advertising and total 
advertising. It's one more reason for putting 
your advertising in THE INQUIRER! 


The Philadelphia Puguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


CHICAGO 
EDWARD J. LYNCH 
20 N. Wacker Drive 

Andover 3-6270 


West Coast Representatives: 


DETROIT SAN FRANCISCO 
GEORGE S. Dix FITZPATRICK ASSOCIATES 
Penobscot Bldg. 155 Montgomery St. 


Woodward 5-7260 Garfield 1-7946 


More Buying Power in 
DELAWARE VALLEY, U.S.A. 


Effective buying income per Del- 
aware Valley family is 18% 
greater than national family 
average. (Source: Soles Man- 
agement) 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
1127 Wilshire Boulevard 
Michigan 0259 
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‘tion that is “fostered by the Post 
Office Department.” 
Bulk mailings without addresses 


ANPA’s Williams Hits Postal Rate Hike 
Pressures, Poor Service, ‘Junk’ Mail ‘at wt aan” Ge ae 


(Continued from Page 3) business of this “junk” mail, he clared. 

postal rate legislation, if any, will said, “has been to bring about. 

be adopted by the next Congress,” | some but = much diversion 9, JUNK’ MAIL HAS 

he continued, “but you can be advertising from newspapers.” It | 

sure the strongest possible effort | has also stimulated the establish- MORE THAN DOUBLED 

will be made to enact substantial ment of “many new free distribu-| Wasnincton, Nov. 2—“Junk” 
increases in second class rates|tion sheets commonly known as mail, which amounted to 4.8 bil- 
with support from the top level of shopping news.” These free sheets, lion pieces in 1944, has grown un- 
the present administration in he continued, make competition til in 1953 the total was 12 billion 
Washington. You can expect the for daily newspapers—competi- pieces, according to a Scripps- 


Advertising Age, November 8, 1954 


|Howard dispatch from here yes-|Hearst Consolidated Reports 


terday. 

The story reported that every- 
“one seems to hate junk mail “ex- 
‘cept those who use it—and the 
‘Post Office Department.” It 
quoted Edwin Riley, director of 
mail classification, as saying that 
“third class mail isn’t giving us 
any headaches. We've got plenty 
of carriers to handle it.” Mr. Ri- 
ley was said to attribute most of 
‘the complaints to bad publicity 
‘and special interest groups. 


Net Loss of $1,266,500 


Hearst Consolidated Publica- 
tions, which had a net profit of 
$1,552,400 for the first nine months 
of 1953, this year reported a net 
loss of $1,266,500 for the corres- 
ponding months. 

Total operating revenues dur- 
ing the first nine months of 1954 
amounted to $140,411,200 as com- 
pared with $145,221,200 for the 
same period last year. 


pressure to build up for big in- 
creases.” 

Mr. Williams also assailed “poor 
postal service’ and said inferior 
service was not merely a regional 


problem. 
He hit the “policy of the Post. 
Office Department permitting 


third class bulk mailings without 
addresses.” This policy, he said, | 
has resulted in steadily increasing 
amounts of advertising in the 
mails, complaints from house- 
wives, business men, mail carriers 
and their organizations. 

The effect on the newspaper 


CHANNEL 7 


89,800 watts 


1,921 tt. above sea level 
540,000 population 


$662,899,000 
spendable income 


152,000 homes 


Represented by ? 
MEEKER, TV. 
New York, Chi., Les Angeles, San Fran. 


Stockholders Include 

RADIO STATIONS: 

WSAU - WFHR - WATK 
NEWSPAPERS: 

Wausau Daily Record-Herald 

Marshfield News Herald 

Wis. Rapids Daily Tribune 

Merrill Daily Herald 

Rhinelander Daily News 

Antigo Daily Journal 


OWNED AND OPERATED BY 


WISCONSIN VALLEY TELEVISION CORP. 
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Advertising Age, November 8, 1954 


Expect Stock Exchange Plan to Attract Some 
$56,000,000 from Investors; Plan More Ads 


(Continued from Page 2) 
fornia is second, with 2,069; fol- 


holders throughout the country. 
Although investors may use the 


lowed by Pennsylvania with 1,860; | MIP to buy any one of the 1,200. 


New Jersey, 1,697; Illinois, 1,255, | 


and Michigan, 1,046. All 48 states 
are represented, Mr. Lawrence 
points out in his report, and he 
notes that the geographical dis- 
tribution of the plans follow close- 
ly the pattern of present stock- 


stocks listed on the exchange, so. 
far they have shown a decided | 
preference for so-called “blue 
chip” stocks such as American Tel 
& Tel, Dow Chemical, General 
Electric, General Motors, Radio) 
Corp., Standard Oil Co. (New Jer- | 


sey) and others of similar stature. 

A series of six new newspaper 
advertisements for use by mem- 
bers is being issued by the New 
York Stock Exchange. 


= “If you are looking for a steady 


supply of high-grade MIP pros- | 


pects,” the exchange points out to 
its members in releasing the ads, 
“don’t neglect to advertise in your 
local newspapers. Member firm 
experience to date has proved the 
effectiveness of this medium. 


These six new MIP advertisements 
make it easy for your firm to run 
a productive, professionally pre- 
pared campaign that saves you 
time and eliminates costly set-up 
expense.” 

Batten, Barton, Durstine & Os- 
born is the agency for the New 
York Stock Exchange, and pre- 
pared the new series of ads for 
use by members. The exchange is 
continuing its regular advertising, 
Mr. Lawrence said. It uses news- 
papers in 306 cities on a variable 


avec Salee Dollars 


There just aren’t enough hours in a day for a salesman to do an adequate 


selling job without help. In addition to time spent on office work and await- 


ing interviews, the growth and decentralization of industry has brought 


problems of increased travel time, more buying influences and more difficult 


access to plant personnel. 


When you advertise your product or service, consistently, in business 


publications your prospects look to for help with their jobs, you multiply 


the calling power and increase the productivity of your sales staff. Business 


paper advertising can talk to thousands of prospects . . . can arouse interest 


in, and create a preference for, your product . . . at pennies per call. 


Just as high speed machines cut production costs, well-planned business | 


publication advertising cuts sales costs. It ‘‘mechanizes” the first three 


steps of a sale and lets the salesman concentrate his valuable time and talent 


on the all-important job of making the proposal and closing the sale. 


Ask your McGraw-Hill man for a copy of our 20-page booklet, “Orders 


and How They Grow.” Also about our new sound-slide film, ‘‘Plateau of 


Progress” which is available for showing at sales and management meetings. 


McGRAW-HILL fim 


MCGRAW-HILL PUBLISHING COMPANY, INC. 
330 WEST 42nd STREET, NEW YORK 36,N. Y. @ 


ABP 


HEADQUARTERS 


. FOR BUSINESS 


FOR BUSINESS 


INFORMATIOR 


iv 


/schedule. Although MIP is men- 
tioned frequently in the exchange’s 
own advertising, most of its copy 
is on other subjects. But there will 
be an increasing emphasis on MIP 
during the next few months, AA 
was told. 


P&G Leases French Plant 


Procter & Gamble Co., Cin- 
cinnati, has signed a 30-year 
lease with Establissements Four- 
nier-Ferrier, Marseille, France, 
for its synthetic detergent produc- 
tion facilities. The company’s first 
manufacturing venture in Europe 
will be handled by a new subsid- 
iary, Procter & Gamble, France, 
S.A. 


Ward Names Lockrow V.P. 


Taylor M. Ward Inc., Ithaca, 
N. Y., has appointed Clifford J. 
Lockrow v.p. and an account ex- 
ecutive in charge of new business 
development. Mr. Lockrow, form- 
erly with the Buffalo News, also 
will serve on the agency’s plan- 
ning board. 


Pek ine 2x 


GREENVILLE, S. C. 
Market 


f le 
for your 
money! 


IN FOOD SALES! 


|'With South Carolina's most popu- 


lous City and Retail Trading Zones 
of 494,212 people (ABC 9-30-53), 


‘the Greenville market leads all 


others in South Carolina in Food 
‘Sales. 


Here's the Comparison: 


’ GREENVILLE $93,709,280. 
Columbia 84,127,190. 
Charleston 70,302,120. 


Food Sales from Sales Management 
May 10, 1954, Survey. City and Re- 
tail Trading Zones from Audit Bureau 


of Circulations latest figures. 


The Greenville Market also leads 
all others in South Carolina in Pop- 
Retail 

Wages and 


ulation, 
| Autos and Trucks, 


Incomes, Sales, 


Employment. It's your first market 
in South Carolina. 


OUR MON, 


I Che Greenville News 


GREENVILLE PIEDMONT 


ae Me ae 


| Daily Circulation—99,099 
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Tatham-Laird Names Chase 

Tatham-Laird, Chicago, has ap- 
pointed Bill Chase an account 
manager on the Norge account. 
Mr. Chase formerly was advertis- 
ing manager of Fedders-Quiggan, 
Buffalo manufacturer of air con- 
ditioning equipment. The agency 
also has named Malcolm Lund, 
with Tatham-Laird since 1951, 
contact supervisor on the Norge 
account. 


The “gifted” 
can produce a better job 


EVERYTIME. Tothe others it just 

JAY P, sometimes happens. Why chance it? 
Ww Better let WALK set your next ad! 
ALK advertising typographer 

11 EAST HUBBARD ST., CHICAGO 11, ILL. 


Survey Shows St. Joseph Aspirin Calendars 
Are Powerful Medicine in Druggists’ Chests 


Mempuis, Nov. 3—How a com- 
monplace but useful item like an 
almanac-type calendar, imprinted 
with a druggist’s name and dis- 
tributed to his customers, can 
materially increase the volume of 
his business was demonstrated in 
the results of a survey reported 
here today. 

The survey was made by Plough 


Inc., in connection with its two) 


calendars, for St. Joseph aspirin | 
and St. Joseph aspirin for chil-| 
dren. The company distributed 6,- 
000,000 of the calendars in 1954) 
and undertook in the survey to 
determine their usefulness 


racks. 

Abe Plough, president of the 
company, declared, in reporting 
the findings, that use of the calen- 
dars in promotion markedly in- 
creased drug store sales and prof- 
its. 


= He described the study, built 
around three panels of retail drug 
stores, as follows: 

1. Control stores consisted of 
Stores not using St. Joseph calen- 
dar advertising to promote their 
business. 

2. Test stores were stores com- 


in parable in sales turnover, loca- 


moving the aspirin from retailers’' tion and otherwise to the control 


stores, but which distributed 1954 
St. Joseph calendars in amounts 


| varying from 100 to 1,000. 


3. Display stores were similar to 
the control and test stores. They, 
however, distributed from 100 to 
1,000 St. Joseph calendars and in 
addition displayed and advertised 
St. Joseph calendar co-op prod- 
ucts. 

The survey indicated that stores 
distributing St. Joseph calendars 
sold 380% more St. Joseph prod- 
ucts than stores that did not use 
the calendars. Stores prominently 
displaying and advertising St. 
Joseph co-op products, in addition 
to distributing calendars, sold 
518% more of the products than 
the control stores, the survey 
showed. 

The ratio of sales increases was, 


National Representatives: BLAIR-TV—150 E. 43rd St. 


RN ANN Le 


... KTRK-TV’s new 1,000-foot tower for 
Channel 13, Houston. We'll be ready in Novembe= 
to offer advertisers a new source for rich returns — 

a tried and true field. There’s a cat in the picture . . . 
not a wildcat, but a likeable little black kitten 

who is destined to become one of the famous trad ks 
of the Southwest. He is already flooding the area 

in a dozen different promotional campaigns that -- 
making Channel 13 the talk of the great Houstor 


KTRK-TV, The Chronicle Station, CHA EL 


P.O. Box 12 © Houston 1, Texas 


New York 17, N. Y. 


Houston Consolidated Television Co: Generz 


Comme 


Willard £. Walbridge 
ar., Bill Bennett 


| Basic ABC 
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BUSINESS BOOSTER—This is one of 
two types of calendars distributed 
by Plough Inc., Memphis, for its 
St. Joseph aspirin. Each includes 
a space in which the company will 
imprint dealers’ names. The cal- 
endars include almanac informa- 
tion as well as dates and weather. 


further, in direct relation to the 
amount of coverage of customers’ 
homes, the survey revealed. Stores 
distributing 100 to 200 calendars 
showed a 338% increase, and those 
distributing 300 to 400 gained 
375%. Increases of 439% and 
641% were recorded by stores in 
the 500 to 600 and 700 to 1,000- 
calendar groups. 


= Even more impressive gains 
were recorded by the bracket of 
stores which distributed 1,000 
calendars and in addition dis- 
played and advertised St. Joseph 
co-op products. The survey 
showed that they sold 739% more 
of these products than the control 
stores. 

“We conducted this survey to 
determine whether or not our St. 
Joseph calendars sell merchandise 
for drug dealers,’”’ said Ray Sperb- 
er, manager of marketing for 
Plough. “The results, based on 
day-to-day sales records of thou- 
sands of drug stores, confirm the 
sales-pulling power that drug 
dealers want in their calendar ad- 
vertising.” 

The survey involved a _ con- 
tinuous check on drug sales and 
store purchases over six months, 
with weekly physical inventories 
of both types of St. Joseph aspirin. 


Steller, Millar Adds One; 
Promotes Thomas Shanks 


Junior Tool Co., Azusa, Cal., has 
appointed Steller, Millar & Lester, 
‘Los Angeles, to handle advertising 
for its portable electric sanders 
‘and other electric tools. Media 
schedule includes Better Homes & 
Gardens, Mechanix Illustrated, 
Popular Mechanics, Popular 
Science and other home and do-it- 
yourself publications. 

The agency has_ promoted 
Thomas H. Shanks from the copy 
staff to copy chief. 


Mendelsohn Named V. P. 


| Monroe Merdelsohn, branch 
‘manager - ‘of anternational Research 
‘Associates in Rio de Janeiro, has 
been named a v.p. of the corpora- 
tion, which has headquarters in 
New York. Added to INRA’s net- 
work is Edward C. Gallas, man- 
ager -of Research Associates, 
ape 


Gas Publications Move 

Gas and Butane-Propane News 
have moved their eastern offices 
'to 527 Lexington Ave., New York. 
| Peter E. Wile continues as eastern 
district manager. 
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Coast Distributor | Laurence Issues New Guide \from Laurence Inc., 547 S. Clark 


Moves to Bolster “Multi-Color Line Process,” the | St., Chicago. IMPLEMENTOS The FARM MAGAZINE for 


third issue of “Laurence’s Guide 


. ‘ for Photoengraving Buyers,” is Dichter Opens S. F. Office LATIN AMERICA! 
Fair Trade Prices being distributed to advertising| Dr. Ernest Dichter, president of y TRACTORES @ COVERS LARGE ACREAGE RANCHERS, 
L departments, agencies, graphic| the Institute for Research in Mass | PLANTERS, COMMERCIAL FARMERS 
Younes Pigg en a ae arts industries and students by | Motivation, has announced plans e THE FARM TRADE @ GOVERNMENT AGRICULTURAL OFFICIALS 
4 - . i toen- i in San Franci 
Serdiats tareet ietiouaient de Laurence Inc., Chicago photoen- to open offices in San isco e OVER 20,000 AUDITED COVERAGE 


. mer >| graver. A continuing publication and Los Angeles for extension of | Write for Market & Media File 
tributor of television and radio| <~hequled for completion in sev-|his work with advertising agencies | 


GRAPHIC ARTS BLDG. 
sets and appliances, has canceled | +a) years, the guide willdeal with |and corporations. His California IMPLEMENT & TRACTOR INTERNATIONAL CORP. = xansas city 5, MO. 
all dealer authorizations for prod- all the basic photoengraving proc- | 


. . offices will carry on a study into OFFICES: NEW YORK + CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 
ucts it handles exclusively, to re- esses. Copies may be obtained “western personality.” 
place them with new authoriza- 
tions tied in with a fair trade 
agreement which, in effect, will 
eliminate off-list selling of the 
lines it handles. 

Covering nine Southern Cali- 
fornia counties, the company han- 
dles a broad line which is exclu- 
sive for Zenith television sets, ra- 
dio receivers and record players; 
Norge home appliances; Ironrite | 
ironers; Lewyt vacuum cleaners | 
and Vornado air conditioners and | 
air circulators. 

The trade was notified of the) 
action in a letter dated Oct. 20. 
A series of 14 dealer meetings to 
explain the move will conclude 
this week. C. P. Culbert, v.p. in 
charge of sales, signed the letter 
and is conducting the meetings. 


= While the new Sues, Young &| 
Brown policy is plainly a move, 
directed at off-list selling, Mr. | 
Culbert told AA it is not stated | 
and it is not intended to imply | 
that the company will not sell any | 
particular type of account, or to) 
anyone who wants to buy. hevernsers aes 

However, the terms of the dealer ae ; ‘ail ce : ~ 
authorization—a separate one for oe . Clowked buving Gude opine. ae " : 
each product line—and fair trade | : fe Advertiba Prod 
agreement make it clear that ott 
list retailers would not be accept- 
able as dealers. | 

Discussing his company’s pol-| 
icy, Mr. Culbert said he chooses_ 
to disagree with the conclusions | 
of E. B. Weiss about off-list sell- | 
ing. He says the manufacturer, | 
distributor and retailer must de-| 
cide which way to go, that they | 
cannot go both ways very much | 
longer. | <i A 

In his opinion, the distributor | ae ee = 
who has no concern as to what. : 
price his merchandise is sold, is 
driven to those who don’t care 


While dealers will continue doing a big 
sales volume in 1955—their buying will be 
more selective because your competition 
will be stiffer. 

You'll do a bigger volume with dealers 
next year if they (and their sales people) 


J Wollbood Piast< Lom 


rare Paraben’, 11" 8 are “up” on your product because they are 
what price they sell at. His com- | more fanfiliar with it, understand it better. 
pany’s concern is that off-list sell- _ Drameygasticnng 53 * 

ing is driving many independent mere Dealers look (and thank you) for infor- 
retailers out of business. If it con- ee mation about your product in the BSN 
tinues unchecked, says Mr. Cul- ayn mer es i 

bert, the need for the distributor al Catalog Directory because it helps them 
will be gone in that sales will be 10 fore ne and their personnel to make more sales. 
concentrated in relatively few. —_— 

outlets doing enormous volume. | ~~, ; Th Taos owes Mone 97% Use their BSN Directory All Year Long 

e In th d. th 1 id eee ill \\| 85% Use their BSN Directory at least once a week 
.< be padinge ok a Pose thee bo , é : one ee, 86% Use their BSN Directory to train sales people 
cause the retailer making sales we eg a | aia 

would have no further interest in : : distributed oS ae 

the products sold. Today’s situa- 30,000 copies of this issue aor 584 92 


And, an unbiased 1954 survey proves 
that the BSN Catalog-Directory Issue 
is preferred 3 to 1 by dealers over any 
other reference source. 


tion in retail selling is the reason 
for so many factory branches ; 
around the country, asserts Mr. eee 
Culbert. These branches are made 


necessary by the fact manufac- ath CLOSING DATE for BSN’s Directory 
turers cannot attract risk capital ane. ; 
peengye ewes ong fg By, = ey Issue (published annually in February) 


believes 95% of all factory 
branches would be available to sie 
risk capital. y ae 

Initial reception of the Sues, 


is JANUARY 3, 1955. 
Be sure your reservation calls for 
space adequate to tell your product 


Young & Brown move has been story effectively. And be sure our edi- 
very good, he reports. Without re- eee tors have your company, product, and 
vealing how much of the compa- ma ha aa a 


ny’s volume has been through off- service literature listings. 


list retailers—Retailing Daily re- 


ported it has been 13.3%—he The LIVINAL 
potential dealers should more than a & Product rectory fay Lumber & 
offset any loss. @ 
z + 5 " 
Pet Peso pa ees Building Materia! Dealers and Wholesalers — SUPPLY NEWS 
Chicago, has appointed Buchen 2) ze Prefer. ata Mv 
Co., Chicago, to handle its entire Pi hes Ms, 
advertising program. Newspapers, : etd ag oy 
be used in a campaign for the i ... Always the FIRST Dealer Merchandising Publication 
company’s heating and _ cooling, 
specialties division. J. J. Gordon 
Co., Chicago, is the previous agen- 


said volume through present and 
Union Asbestos & Rubber Co., 
5 South Wabash Avenue + Chicago 3 
shelter and trade publications will 
fibrous products and equipment 
cy. 
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This its 

GEORGE V. CARHART,* — 
Treasurer, ee: 
Cc. L. Miller Co. 


A’ HE fondly dangles his two 
grandchildren on his two 
knees and wonders where he'll 
put the third when it comes 
along, Mr. Carhart deciares: 


“t love these kiddies, but it 
makes me shudder when ! think 
what they'll cost their parents 
in the next few years!” 


As a grandfather you can 
shudder, sir, But as an 
advertising man, be glad that 
children come high. Indeed, 
every advertiser is happy that 
PARENTS’ MAGAZINE’s 
1,625,000 families with 
3,250,000 children spend more 
thon seven billions yearly. 


i SE 


a 
FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


‘Plastics Technology’ 
Will Bow in February 


New York, Nov. 3—Plastics 
Technology, a new monthly to be 
issued by Bill Bros. Publishing 
Corp., will make its first appear- 
ance shortly after the first of the 
year with an issue dated February, 

| 1955. 
| Editorial content of the new pub- 
\lication will be directed to de- 
‘sign, development and plant op- 
eration engineers, and to manage- 
ment, designers, and development 
}and research consultants in the 
|plastics industry. The 7x10” type 
| page will be available to advertis- 
ers at a one time rate of $395. 


| 


/@ Circulation will be combined! 


‘paid and controlled, and will be 
'audited by Audit Bureau of Circu- 
lations or by Business Paper Au- 
dit of Circulation, or by both or- 


}, ganizations, at a future time. A 


| circulation guarantee has been an- 
/nounced of 10,000 copies for the 
first issue. 


Eeweewowen 


TASTY TIPS—Gugler Lithographic Co., Milwaukee, produced this suc- 

culent-appearing portrait of asparagus for national use by J. Walter 

Thompson Co. for Safeway Stores, Oakland, Cal. The campaign 
also includes promotion of melons and peaches. 


Dakota Broadcasters Elect 

Paul C. Gussner, manager of 
KGCU, Mandan, has been clected 
president of the North Dakota 
Broadcasters Assn. Other new of- 
ficers include Chester’ Reiten, 
manager of KSJB, Jamestown, 
v.p., and William Hurley, man- 
ager of KXJB-TV, Fargo-Valiey 
_City, secretary-treasurer. 


: > =, 
q LJ | 
Be 
a SS 
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they Buy More because they Have More! 


@ In Indianapolis it isn’t that families love their little 
girls more. It’s just that they have more with which to 
express their affection. That’s because the average income 
per family in this great market is $6593 . . . 25.7% above 
the national average,* and 7th among cities of 600,000 
population and over. That’s why department store sales, 
for example, are 149% above the national average.* 


But that’s only part of the story about Indianapolis . . . 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


*Consumer Income Supplement, 1954, Standard Rate & Data Service. 


P It’s Bic .. 


Pm It's STEADY .. 


balance of industry and agricult 


. over 600,000 population 


. unsurpassed for diversification and 


ure 


P It’s Eastty Reacuep . . . you get saturation coverage of 


the metropolitan area, plus an effective bonus coverage of 


the 44 surrounding counties in 


Write for complete market data 


The Star and The News. 
today. 


WPIX Lines Up UHF 


Network to Handle 
Sports Telecasts 


NEw York, Nov. 3—WPIX has 
put together a minor television 
network for its fall and winter 
sports schedule of over 100 events. 

The Daily News station an- 
nounces that its sports programs 
are now being fed to nine u.h-f. 
stations through a series of off- 
the-air pickups. The WPIX Pro- 
gram Relay Service began last 
year, but the “network” then in- 
cluded only three stations. 

A new organization—Telepool 
Inc., Stockbridge, Mass.—has been 
set up to sell the station group. It 
has made its first sale to Piel Bros. 
Inc., which will sponsor, through 
Young & Rubicam, all the Wed- 
nesday night telecasts. 


# The WPIX relays are designed 
to provide u.h.f. stations with low- 
cost shows “to counter network 
competition from established v.h.f. 
outlets” and to induce viewers to 
convert their sets for high-chan- 
nel reception. 

Stations on the rebroadcast cir- 
cuit are: WGLV-TV, Easton, Pa.; 
WTVU, Scranton, Pa.; WMGT, 
Adams, Mass.; WATR-TV, Wa- 
terbury, Conn.; WHUM-TV, Read- 
ing, Pa.; WCMB-TV, Harrisburg, 
Pa.; WNOW-TV, York, Pa.; 
WKNY-TV, Kingston, N. Y., and 
WWOR-TV, Worcester, Mass. 

Plans are being made to link 
Worcester with five other New 
England stations. 


# The sports programs, which are 
televised Tuesdays, Wednesdays, 
Thursdays and Saturdays, include 
about 70 events from Madison 
Square Garden covering basket- 
ball, boxing and hockey. 

The WPIX time is sold out to 
four sponsors: Piel, General Cigar 
Co. for Robert Burns, Household 
Finance Corp., and Esso Standard 
Oil Co. Each has a quarter. This 
is the third straight year for Piel 
beer on the WPIX sports shows. 
General Cigar is a repeat from 
last year. 

So far, Piel is the only sponsor 
to buy into the station group. In 
rebroadcasting the programs, in- 
dividual stations have the option 
of carrying the commercials free 
or cutting them out. They may, of 
course, sell the time locally. 


FCC Approves KXOK Sale 


The Federal Communications 
Commission has approved the sale 
of KXOK, St. Louis ABC affiliate, 
to a new corporation headed by 
Elzey M. Roberts Jr. and C. L. 
(Chet) Thomas, executives of the 
radio station. Mr. Roberts is presi- 
dent and treasurer, and Mr. Thom- 
as, formerly general manager of 


| KXOK, is v.p. and secretary of the 


new company, KXOK Broadcast- 
ing Co. 


Three Join ‘Mademoiselle’ 

Ruth Barker and Jim Thompson, 
who have been with Harper’s 
Bazaar, and Joseph J. Hayes, for- 
/merly with Hablemos, have joined 
\the eastern advertising sales staff 
‘of Mademoiselle. 
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IN DAI 


DAILY 


Average circulation of the Chicago 
Daily News for September, 1954, 
was 580,481, 29,243 higher than for 


September, 1953, and the highest 


September daily average in this 


newspaper’s history. 


SATURDAY 


Average circulation of the Chicago 
Daily News for September, 1954, 
was 572,439, 33,203 higher than for 
September, 1953, and the highest 


September Saturday average in this 


newspaper’s history. 
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Q: Why do “U.S.News & World Report” 


families have such high incomes? ] 


A: Incomes reflect earning power, and high 
incomes go hand in hand with managerial jobs. 
“U.S.News & World Report” is the news 
magazine read by the people with the major 
responsibilities in business, industry, govern- 
ment and the professions. Three out of four 
(74.6%) of “U.S. News & World Report” 

family heads hold managerial jobs, and the 
importance of those jobs is reflected in their 
average family income of $14,503 (the median 


is $9,330)—highest of all news magazines. 
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§ CULATION 


Men holding such positions of responsibility 


do most of the buying and the deciding for 


their offices and plants. And the magazine 1s 
read at home by all the family, where gracious 
living calls for more big buying. They’re the 
men and women whose words and actions 
others make it a point to follow. 

More and more companies are recognizing 
that by advertising in the magazine that is read 
for the essential news which affects business 
and personal decisions, they are advertising at 


the right time to the right people. 


A market not duplicated by 
any other magazine in this field 


Advertising offices, 30 Rockefeller 

Plaza, New York 20, N. Y. Other advertising 
offices in Boston, Philadelphia, 

Cleveland, Detroit, Chicago, St. Louis, 

San Francisco, and Washington. 
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Communication 
Step-up Seen in 
Message Coding’ 


HARTFORD, Nov. 2—Redundancy, 


that old bugaboo of English teach-| 


ers, has cropped up again. This 
time it is in the field of communi- 
cation. 

Applied to letters of the alphabet 
as well as to words, redundancy is 
bad because it clogs up com- 
munication channels. It is good 
in that it can keep meanings intel- 
ligible, through preserving con- 
text, even in the presence of mes- 
sage-garbling. 

Philip F. Ordung, associate pro- 
fessor of electrical engineering at 
Yale University, surveyed present 
trends in communication, speaking 
on “Information Theory.” The dis- 
cussion was presented on the “Yale 
Interprets the News” show, orig- 
inated over WTIC here. 

As an illustration of redundancy 
he cited the word “therefore.” 
“The last ‘e’ might be omitted 

thout creating any confusion as 
to meaning, and so might the oth- 
er two ‘e’s,”” he said. “The last ‘r’ 
might also be removed, yielding 
‘thrfo.’ 


s “The meaning is still quite 
clear, yet we have removed about 
one-half of the word. Thus, this 
word had approximately 50% re- 
dundancy.” 

But when redundancy is re- 
moved, “greater accuracy is re- 
quired in the communications sys- 
tem,” he said. 

He explained that if, in the 
stripped-down version of “there-| 
fore,” one letter is botched, the 
word may well become unintel- 
ligible. 

“In a system where the informa- | 
tion theory ideas are employed to 
the fullest,” he said, “[transmis-_ 
sion] ‘noise’ must be prevented | 
from introducing errors in the 
message during transmission.” 

Before modern information the- 
ory can be applied on a practical 
level, he continued, “coding” 
equipment will have to be devel- 
oped to eliminate the redundancy 
of the message at the point of} 
origin and “decoding” apparatus, 
to restore it at its destination. At 
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HAVE YOU 
KEPT UP 
ON THE 
GOLF MARKET 


GOLFDOM 


National Business Journal 


Covers the 14,000 key buying- 
operating officials and depart- 
ment heads who yearly spend 
more than $230,000,000 on 
equipment, supplies and 
fixtures—plus the 3,398 pro- 
shops who retail $32,000,000 
in Lp equipment, sportswear 
and accessories. 


GOLRng 


National Players’ Magazine 
Covers the top-spending 
60,000 golfers who set the 
pace. Check the Golf Market 
with current, specific informa- 
tion before you—we’ll gladly 
furnish it. 

407 S. DEARBORN ST., CHICAGO 5 


GOLFDOM: GOLF ing 


ser stina, Lee 


THE GOLF MARKE | 


'present, many companies. are 
‘spending ‘tremendous sums of 
money, in an effort to exploit the 
‘lessons taught by the theory of 
information.” 


Lau Blower Names Epstein 

| Bruce Epstein, formerly ad 
/manager of Willard Mfg. Co., Mi- 
-amisburg, O., has been appointed 
‘advertising and sales promotion 
manager of Lau Blower Co., Day- 


‘ton. 


Skin Cream Drive 
Motif: ‘Counteracts 
Detergent Dryness’ 


New York, Nov. 2—Pond’'s Ex- 
tract Co. has budgeted $1,000,000 
to introduce its Angel Skin hand 
cream nationally in 1955. 

The hand cream will be a com- 
panion product to Angel Skin 


Advertising Age, November 8, 1954 


|/moted widely during the past! 


| year. 
| Like the hand lotion, Angel Skin | 
Rand cream will use the theme: | 
“Counteracts detergent dryness.” 

Pond’s is now promoting the 
new product to druggists. In Jan- 
uary, page ads will break in Bet- 
ter Living, Everywoman’s, Family 
Circle, Ladies’ Home Journal. 
True Story and Woman’s Day. 

A saturation spot drive will be 


hand lotion, which has been pro-/run in 23 television markets, and 


large-space units will be used in 
25 cities. 

J. Walter Thompson Co. is the 
agency. 


Terence Kennedy Joins Allan 

Terence E. Kennedy has joined 
Allan Associates, New York, for- 
eign language advertising consult- 
ant, as an account executive. Mr. 
Kennedy was formerly ad director 
of ECOS de Nueva York, a Span- 
ish weekly. 


BADGE 714, 
starring Jack Webb 


starring Charles McGraw 


Adventures of 
THE FALCON, 


MYSTERY 
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7 sentatives Assn. after an analysis|spent 87% of their spot budgets | Kevis Rejoins Transitads 
Soap Sponsors Like * a ye = - -* Cc. Rowa-| in my in ee | David Kevis, who once repre- 
iO 7 7 aug oO. e study covered share, 0, was sp - P : : 
Radio in Day light, Procter & Gamble, See ee spots. ‘ - look Secidiunic ata Uae ae 
y olive Co. and Lever Bros. brands is is how the picture looks : 
Switch to TV Later for April through June, as well as for both media: eaten ae oat pre ag — 
New York, Nov. 2—The big) schedules of competitors in tv and RADIO TV |New York office. 
7 \ three soap companies schedule|in radio. Food products and other | Brands Listed 45 132 
‘ their national spot radio advertis-| products of these companies were | Daytime Only 24 32 2 
oe | ing primarily in the daytime, but|included with their soaps and de- | Nighttime Only 0 13 | Simmons Research Moves 
ig for television spot schedules they | tergents. Daytime and Nighttime 21 13 W. R. Simmons & Associates 
. 4 prefer nighttime. | Budget %, Daytime 87% 39% )Research has moved to 270 Park | 
i So reports the Station Repre-|# In radio, the soap companies | Budget %, Nighttime 13% 61% Ave., New York. 
Be ‘ 
- 
| DR. JOHN P. KISHLER, who has a Ph.D. 
‘in clinical and social psychology, 
‘has been named director of the 
New York office of Social Research 
' Inc. Formerly a senior research 
associate with Dunlap & Associates, 
he recently developed “Buyer 
Characteristics Survey,” a_ tech- 
nique for determining why people 
accept or reject a product, ad or 
brand name. 
| 
INNER SANCTUM 


can sell 


YOU’LL JUMP WITH 


JOY 0 every time you 


your 


see the excellence Laurence 
roduct gives you in every photoen- 
} Dp graving. For consistency in 
| quality is Laurence’s forte, 
the cherished result of 20 
years’ adherence to quality 
standards. 


Whatever you sell . . . from beer to banking . . . automobiles 
to supermarkets .. . appliances to soft drinks .. . these 
proven-great programs have delivered enormous local | 
audiences for similar sponsors. 

Always, the cost per thousand has been unusually low . . . 
characteristic of NBC Film Division shows. 


NBC FILM DIVISION a 


FINE PHOTOENGRAVINGS 
SERVING ALL SPONSORS ...SERVING ALL STATIONS 


FOR 20 YEARS 
547 SOUTH CLARK STREET 
NBC FILM DIVISION—30 Rockefeller Plaza, New York 20,N. Y. © Merchandise Mart, Chicago, Ill. 
} Sunset & Vine Sts., Hollywood, Calif. © In Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal 


y 
WABASH 2-6284 
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| Are you receiving your free copies of 
| “Laurence’s Guide for Photoengraving 
ea Buyers”? If not, write or phone today. 
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Lafayette Kirban Joins Kirban 


Lafayette Kirban, assistant 
comptroller of U. S. Rubber Ex- 
port Co., has joined Kirban As- 
sociates, Philadelphia, as v.p. and 
field representative for the agen- 
cy. Mr. Kirban will offer manage- 
ment counseling as a service to 
all Kirban clients. 


H. G. Stevens Opens Agency 

H. G. Stevens, northern Califor- 
nia editor of Sea & Pacific Motor 
Boat, has opened an agency, Stev- 
ens Enterprises, at 420 Market St., 
San Francisco. 


' signed. 


Durham Joins Trailmobile 
Laird Durham Jr., formerly an 
account executive for Roy Madi- | 
son Associates, Cincinnati public 
relations counsel has been named 
public relations manager of Trail- 
mobile Inc., Cincinnati. He suc- | 
ceeds H. S. Hoover, who has re- | 


Jane Hite Joins Wade | 

Jane Hite, formerly with Calk-| 
ins & Holden, Los Angeles, has 
joined the Hollywood office of 
Geoffrey Wade Advertising as a 
copywriter. 


ience has proved it. 


ADVERTISERS e AGENCIES e CLIENTS 
Every day—somewhere—a claim is made 
for Libel, Slander, Invasion of Privacy, 
Copyright Violation. 

INSURE THIS HAZARD! 
Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 


AND RATES 
_ EMPLOYERS 
REINSURANCE 


CORPORATION. 


_ Insurance Exchange 
Kansas City, Mo. 


WRITE FOR DETAILS & 


|with Al Paul Lefton Co. 


Advertising Age, 


Average Super 


Operator Works 
‘Hard, Does Well 


ONE-HOSS SHAY SPECTACULAR—Pittsburgh Outdoor Advertising Co. 
placed this Old Shay Ale spectacular on Pittsburgh’s Blvd. of the Al- 
lies for Fort Pitt Brewing Co. The horse-and-shay cutout is animated 
for both day and night viewing; the wheels turn and the horse trots. 


Bauer Names Elmer Jaspan Carlton, Tulchin Named V.P.s 
Elmer F. Jaspan has been ap- | Richard Carlton, operations 
pointed radio-television director of manager, and Hal Tulchin, gen- 
Adrian Bauer Advertising Agen-|eral manager, have been appointed 
cy, Philadelphia. He formerly was|v.p.s of Sterling Television Co., 
‘New York tv film distributor. 
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MrOversig ht Snoozes through the 
Biggest Ree Boom in the South. 


HE’S NOT USING THE HOUSTON POST 


Mr. Oversight is napping at the sales switch in 


Houston. . 
South! He doesn’t 


.the busiest, building-est city of the 


know that Houston is the na- 


tion's thirteenth sity in population, but fifth in 


new construction. . 


.with building permits total- 


ing more than $49 million for the first 4 months 


of this year. 


.an increase of 23 per cent from 


the same period in ‘53. 
And in this booming, bustling 2% billion dollar 


The Houston Market Today is Sold on... Sold By 


THE HousTON PosT 


Now up to 188,857 Daily — 206,567 Sunday* 
e+e and still growing! 


market, Mr. Oversight is also overlooking The 
Houston Post...whose growth pace has ex- 
ceeded that of the area and which, too, is 
building —a $4 million plant to handle present 
growth and future expansion. Get all the facts 
on Houston’s great newspaper; one of the na- 
tion’s finest, from Maloney, Regan and Schmitt 
today. Starch studies made regularly; Hooper 
Brand Ratings available. Details on request. 


tt Takes THE HOUSTON POST 
to Sell the Houston Market! 


ad 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
of Advertising 

Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
March 31, 1954 


November 8, 1954 


(Continued from Page 2) 


those whose stores have a volume 
of $2,000,000 and more average 
$55,375. The superette range is 
from $6,511 to $10,549. 

The grocer’s investment in his 
business is substantial. On the 
average, supermarket operators 
had $107,046 invested ($275,714 
for the $2,000,000-and-more vol- 
ume group) and superette opera- 
tors averaged an investment of 
$34,164. Super operators averaged 
22.9% income as a percentage of 
investment, a 2.7% income as a 
percentage of sales. Comparable 
figures for superettes were 26.1% 
and 4.3%. 


s Food market owners are, on the 
average, family men. Family size 
is 4.2 members among supermar- 
ket operators, 4.1 among superette 
operators. As might be deduced 
from tne income, their children 
are going to college. In supermar- 
ket operator families about 83% of 
children of college age are either 
attending or have graduated from 
college. 

Operators of superettes have 
77% of their children of college 
age either in or graduated from 
college. 

Both these percentages are con- 
siderably higher than their 
parents. Among supermarket op- 
erators, 16% are college graduates, 
30% went to college but didn’t 
graduate, 29% are high school 
graduates, 22% went to high 
school but didn’t graduate, and 
3% went only to elementary 
school. 

Superette operators show about 
the same pattern—the same per- 
centage (29%) are high school 
graduates, but 9% of superette 
men graduated from college, 23% 
attended college, 32% went to 
high school but didn’t graduate, 
7% are elementary school grad- 
uates. 


# About 92% of supermarket 
operators own their own homes, 
with an average value of $26,310; 
the same percentage of superette 
operators are homeowners, but 
the value of their property is $18,- 
118. 

On the average, a supermarket 
operator has $46,988 in life insur- 
ance; the superette operator, $20,- 
873. 

All the operators in the survey 
owned cars; the average number 
of cars is 1.7 among supermarket 
operators and 1.6 among superette 
operators. The supermarket oper- 
ators are loyal General Motors 
men—19% own a Chevrolet, 19% 
own a Buick, and almost as many 
own Cadillacs (8.2%) as own Ply- 
mouths (87%). Fords are owned 
by 11.3% of supermarket oper- 
ators, but 14.6% of superette op- 
erators, where they are the 
favorite car. Chevrolet is in sec- 
ond place with superette men at 
14.1%, followed by Plymouth 
(11.6%) and Buick (10.7%). 
Only 2% own Cadillacs. 

Naturally, they are active in 
civic affairs. About 95.8% of su- 
permarkct operators are active in 
their churches, and 89.9% in 
chambers of commerce, and 80.7% 
in state grocers’ associations, and 
56.3% in NARGUS, and about 
36.1% are members of country 
clubs. 


Freightways Names Mclntosh 


Donald McIntosh, formerly ad- 
vertising manager of a chain of 
auto finance companies in Atlanta, 
has been named advertising man- 
ager of Consolidated Freightways 
Inc., Portland. 
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New Market Sindies Provide Guide 
to Building Industry Selling in 1955 


Believing that there is genuine 
cause for alarm at the apparent 
acceptance (by many who eval- 
uate building industry statistics) 
of completely erroneous builder 
statistics based on the inadequate 
and misleading 1949 B.L.S. “test” 
survey, Practical Builder has just 
completed a series of extensive 
studies, aimed at revealing the 
true picture of the giant building 
business—the Light Construction 
Industry particularly. Complete re- 
sults are available on request from 
Practical Builder Research Depart- 
ment, 5 South Wabash, Chicago 3, 
Illinois. 


Facts Compiled From 
Authoritative Sources... 


Here is a brief summary of the 
facts about the Light Construction 
Industry, compiled by Practical 
Builder from Department of Com- 
merce and Bureau of Labor Sta- 
tistics figures, U. S. Census data, 
Department of Labor figures, 
studies by Roy Wenzlick & Com- 
pany, by Capper Publications and 
other well-known authorities. The 
findings are supported by three 
extensive PB studies of the 1952 
and 1953 building operations of 
over 18,000 builders in more than 
1,000 cities and towns of every 
size: 

Most important fact for the 
building products manufacturer to 
keep in mind when evaluating his 
market is that home building is 
only one segment of the Light Con- 
struction picture. Department of 
Commerce figures show that New 
Residential dollar volume in 1952 
and 1953 accounted for 42.5% ot 
the total; Remodeling, Alteration 
and Repair, 36%; and Non-Res- 
idential Light Construction, 21.5%. 
All government statisticians and 
most building industry economists 
agree that the Remodeling, Altera- 
tion and Repair figures upon which 
this breakdown is based are con- 
siderably underestimated. An ‘“‘ed- 
ucated guess” as to what the actual 
figure is would bring the Remodel- 
ing, Alteration and Repair percent- 
age up to perhaps as high as 50% 
of the total, and bring the New 
Residential Construction share of 
the market down to around 35%. 


Builder a Shitftine 
Sales Target... 


Establishing any classification 
breakdown for builders according 
to the normal size of their opera- 
tion is an impossibility, Practical 
Builder’s studies proved. If it were 
possible to say that 40% of the 
builders in a given year do 80% 
of the home building (a fairly 
accurate projection for 1953) ... 
and the same thing were true in 
the following year, the thing to 
remember is that the builders the 
figures represent are not the same 
people each year. In addition, a 
“2 house” builder in a given year 
may have more buying power than 
a “50 house” builder because of 
the non-residential building and 
the remodeling and repair he does. 
And, since it is impossible to single 
out only the builders who are “up” 
in any one year, the building prod- 
ucts manufacturer should always 
remember that he is shooting at a 
shifting target—and that his sales 
messages must be exposed to as 
many builders as possible every 
year. 

In 1953, the “average” builder 
among Practical Builder’s more 
than 100,000 readers built 14 homes 
($211,608 in dollar volume), did 
15 remodeling and repair jobs 
($121,176 in dollar volume), and 
did 4 non-residential jobs valued 
at $53,104. That’s a total dollar 


volume of $385,888 in a single 
year! PB’s studies showed that 
10.5% of its builder readers erected 
more than 50 homes in 1953. 44.3% 
built from 5 to 49 homes in 1953, 
and 9.7% built no homes at all, 
although they did engage in either 
non-residential building, or re- 
modeling and repair—or both, A 
special study of 1,340 so-called 
“big” builder readers showed that 
4% of this group built no homes 
at all in 1953. In addition, 44.6% 
of these builders (all National As- 
sociation of Home Builders mem- 
bers and leading builders in their 
areas) built less than 50 homes 
each in 1953. 4.5% built only from 
1 to 4 homes. 

Other valuable guides for ap- 


praising the Light Construction 
Market that were turned up in 
Practical Builder’s studies are 
these: 
Standard Metropolitan Areas, 
as proved by studies of Roy 
Wenzlick & Co. of St. Louis, 
include more small town and 
rural building than metropol- 
itan building. 64% of the 
houses built in these areas in 
1953 were erected in places 
of less than 50,000 population. 


Between 40% and 50% of all 
new residential construction in 
any year, according to Bureau 
of Labor Statistics estimates, 
is in tiny places of less than 
2,500 population, where 43% 
of our population lives. 


78% of the houses (single fam- 
ily), and 74% of the lumber 
and building material dealers’ 
sales are in places of less than 
50,000 population, according 
to the U.S. Census of Business. 


(ADVERTISEMENT ) 


82% of the houses built in 
1952 were built in places of 
less than 50,000 population, 
according to the U. S. De- 
partment of Labor. 


Building Is Done Where 
People Live... 


Thus, all data points to the 
rather obvious fact that building 
is done where people live, and that 
the distribution of the Light Con- 
struction dollar closely parallels 
the distribution of population. It 
is a market comprised of thousands 
of local builders—large, small, old 
and new—who control the buying 
power that consumes the bulk of 
all building products sold in each 
local area. “Big” builders, operat- 
ing only in and around big cities, 
account for only 7% of the total 
Light Construction Market. 

No manufacturer’s sales force is 
big enough to call directly on the 
thousands of builders who control 


the huge Light Construction Mar- 
ket. You cannot depend upon the 
building material dealers who han- 
dle thousands of products to do 
your entire selling job. Neither can 
you depend upon the wholesaler 
salesmen, loaded down as they are 
with hundreds of products to sell, 
to do an adequate job without all 
the support you can give them. 
Therefore, you must depend upon 
advertising—in a trade paper that 
is read by the majority of builders 
—to carry the major portion of 
your sales load. 

That's why it’s important to pick 
an adequate medium to do the job. 
Only one publication can provide 
you with the broad gauge coverage 
of builders you need, where you 
need them. These are the builders 
who really build things—new res- 
idential construction, new com- 
mercial construction, industrial 
construction, farm building, re- 
modeling, repair, ete.—the readers 
of Practical Builder. 


You hear a lot about Who’s Who in the light construction industry. But, to the 
smart advertiser, it all boils down to some simple questions and answers: Where 
is building done? Where people live. Who does it? THE LOCAL BUILDER. What 
does he buy? He specifies and buys all the building products, tools and equipment 


used in all homes built for sale; most homes bwilt on contract; all residential and 


most non-residential remodeling; most farm and commercial building; and a great 


share of all light industrial building. And the final question: How do you sell the 


builder? Simple, too! Through Practical 
magazine in the building industry edited by t 
buying power...that’s what PB offers you. In 


lication...and at lower cost. Get the point? 


builder ..- the only real trade 


wilders for builders. Builders with 


eater measure than any other pub- 
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construction industry 


Says a Texas advertising 
agency (name on request) : 
‘‘Our client reports they have 
received a total of 375 inquiries 
from the ‘Market Place’ issue 
of Practical Builder...not to 
mention those not yet counted. 
In fact, they still receive 

an occasional inquiry from 
last year’s issue.’’ 


Practical 
- Builder: 
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The addition of supermarket merCHAINdising 
plus precision marketing to Everywoman’s 


consumer influence will make 1955 sales history 
for many of America’s greatest advertisers. 


McCORMICK & CO. schedules 
one of its largest magazine 
“campaigns in Everywoman’s 


The world’s largest producer of spices and extracts is placing 
‘one of its largest print-media campaigns in Everywoman’s 


- magazine because precision marketing localizes this national 
advertising effort to the on-sale point of consumer purchases. | 


EVERYWOMAN’S FESTIVALS. 
are among the greatest magazine 


sales promotions ever staged 


Everywoman’s promotions are successful because they are 
directed by its Retail Advisory Board, which includes some of 


the foremost executives in the food chain field. Everywoman’'s 


Festivals on a nation-wide basis, as well as special promo- 
tions for a single advertiser, are big-time, multi-chain promo- 
_tions that move merchandise in tremendous quantities. 
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KRAFT FOOD CO. repeats 
successful 8-page section 


in January ’55 issue 


“One of the most successful promotions we ever had”’, re- 
ported the president of one of America’s great supermarket 
chains after Kraft’s 8-page section appeared in Everywoman’s 
January '54 issue. The Kraft Food Company endorses this by 
scheduling another 8-page section in Everywoman’s for Jan- 
vary next year. : 


ANOTHER ADVERTISER'S 8-page 
section in February will also be 


a major chain store promotion 


Recognizing the success of previous section promotions, 
another large manufacturer (name on request) has scheduled 
an 8-page presentation of its famous grocery store product 
in Everywoman’s February '55 issue—8 consecutive 4-color 
pages of vivid selling in print. 


ARE SCHEDULED FOR © 


EVERYWOMAN’S IN ‘55 


PRECISION MARKETING makes county-by-county circula- 


tion analyses obsolete. A chain-by-chain study will show how 
Everywoman’s concentration of circulation localizes the im- 
pact of consumer advertising. This 100% concentration gives 
Everywoman’s advertisers up to 3 times as much customer 
coverage within its chains as any weekly, bi-weekly or 


monthly magazine. 


The 79 chains which sell Everywoman’s in their 3,686 stores 
are among the most progressive in the food field. They account 
for 23% of all dollars spent in food chains. 


MERCHAINDISING is an important part of Everywoman’s 


sales program for advertisers. Everywoman’s program of 


EVERYWOMAN’S A.B.C. MEMBERSHIP IS IMPORTANT! 


A.B.C., the universally accepted standard for determining quantity of circulation is even more 
important with store-distributed magazines. It guarantees the advertiser that each copy reaches 
the consumer and is not just sold to a food distributor. In the chain store field, only EVERY- 
WOMAN'S, FAMILY CIRCLE and WOMAN'S DAY have met the requirements of A.B.C. and can ? 


assure advertisers of value received without qualification. 


EVERY WOMAN'S .....:». 


Robert L. Haag, Publisher « Thomas F. Buck, Advertising Director 


MERCHAINDISING is divided into three phases: 


a) Store-wide, chain-wide, all-inclusive Festival Promotions 
in Spring and Fall. 

b) Individual product promotions. 

c) Editorial promotions with related tie-ins at the chain store 
level. 


EVERYWOMAN’S CONSUMER INFLUENCE—This maga- 


zine’s distinctive how-to-do-it editorial approach has at- 
tracted a readership of younger housewives with larger, grow- 
ing families. Everywoman’s influence on these important con- 
sumers has made possible more food editorial tie-ins than any 
other magazine. 


NEW YORK 16,N. Y. 


Robert J. Foley, Eastern Manager, 
16 E. 40th St.—MUrray Hill 9-4757. 


CHICAGO 1, ILL. 
Philip A. McDonnell, Western Manager, 
35 East Wacker Drive—RAndolph 6-0802. 


& SAN FRANCISCO 4, CALIF. 
9 Hunter-Tewksbury Co., 


ytED 


eo 
3 
LOS ANGELES 5, CALIF. 
Hunter-Tewksbury Co., 
@ 638 Van Ness Avenue—DUnkirk 4-7352. 
° 


TORONTO, CANADA 
William H. Austin & Co., 
18 Toronto Street—EMpire 3-5357, 


NS) 
i 
ra) 

2 


. 


155 Montgomery Street—EXbrook 2-0159. 
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Three Business 
Publications Plan 
Western Sections 


Cuicaco, Nov. 3—An indication 
of the growing recognition of the 
importance of the Pacific Coast 
as a market was given this week 


when three Chicago business pub- | 


lishers announced plans for the 
inclusion of western sections in 
their publications. 

C. J. Wageman, publisher of 
American Builder, which began 
publishing three regional editions 
carrying no advertising more than 
a year ago, said that beginning 
with the March, 1955, issue, ad- 
vertising will be carried in the 
western regional edition. The in- 
creasing importance of the West 
as a light construction building 
market, plus expressed interest by 
West Coast regional advertisers, 
prompted the move, he said. 

Only advertisers with distribu- 
tion in the western area, which 
takes in the Pacific Coast, Moun- 
tain states and Texas, will be ac- 
cepted, although national adver- 
tisers may use space in direct ratio 
to the total used in the national 


Se} 


|began work in Phoenix, Ariz., as 
la v-p. and coordinator of adver- 
| tising, public relations and sales 
promotion for the Valley National 
Bank. 

Valley National (one of whose 
directors is Raymond Rubicam, a 
founder of Young & Rubicam) is 
said to be the largest bank in the 
eight-state Rocky Mountain re- 
gion. 

Mr. Alderman, at one time man- 
ager of McCann-Erickson’s Cleve- 
\land office, is a past president of 
‘the Cleveland Advertising Club. 
In the agency’s New York office 
he was responsible for ad cam- 
'paigns for National Cash Register 
Co., Talon fasteners, Gruen watch, 
|Revlon cosmetics and other com- 
panies. 


Royal Alderman 


McCann's Alderman 


Forsakes East for a Clements Joins McCann 
Betty Clements has joined the 


Arizona Banking Los Angeles office of McCann- 


New York, Nov. 3—After 25 Erickson. She was formerly in 
years with McCann-Erickson, | media, research and client service 
where he was a v.p. and a direc- | with Sherman & Marquette, Chi- 
tor, Royal M. Alderman yesterday | cago. 


FASTIDIOUS USER—This embellished bulletin rotates with five others 

in 72 locations to promote Crown-Zellerbach’s Chiffon and Zee 

products in the Los Angeles area. The bulletin was designed by 

Brisacher, Wheeler & Staff, San Francisco, and placed by Pacific 
Outdoor Advertising Co., Los Angeles. 


Paul to ‘Ladies’ Home Journal’ | Petry Opens Chicago Office 

William H. Paul, formerly ad-| Edward Petry & Co., station rep- 
vertising promotion consultant to| resentative, is opening a branch 
McCall's, has been named drug/tv promotion office in Chicago to 
and cosmetics promotion manager|be headed by Joan Von Kaenel. 
of Ladies’ Home Journal, Philadel-| formerly with the promotion de- 
phia. ,partment of NBC. 


edition. Rate cards covering the 


i aad service will be issued shortly. | 


s Lester I. Norton, publisher of) 
National Provisioner, also an-| 
nounced a_ regional advertising 
plan covering its circulation in the 
11 Pacific and Mountain states. 
The service will begin with the 
Dec. 11 issue, and will be operated 
on a i3-issue basis. The National 
Provisioner serves the meat pack- 
ing and allied industries. 

Emil Stanley, publisher of 
Transportation Supply News, said 
that beginning with its January 
issue a western regional section 
will be published. In order to 
provide service for regional ad- 
vertisers in that market, including 
the 11 western states, circulation 
in that area will be stepped up 
from 4,000 to 15,000. The rate for 
standard ninth-page units will be 
$70 on a 12-time basis. Transpor- 
tation Supply News is a controlled 
circulation, product information 
publication serving the fleet own- 
er and motor transport market. 


Lion Boosts Hollander 

Richard Hollander, an associate 
at Stephan Lion, New York, art-| 
ists’ representative, has been elec- | 
ted v.p. in charge of sales. 


NATION'S LARGEST TRADE TERRITORY 


A Good Buy 
NOW BETTER 


El Paso's Two Great Newspapers 
Reach an all time high in 


CIRCULATION 
87,978* 


*Publishers’ statement, six months 
ending September 30, 1954 


The Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 


, 


.. Mote 


PUCK, The Comic Weekly 


SELLS the U.S. 
HICAGO for example 


( CARRIED BY THE CHICAGO | 
AMERICAN--- PUCK, THE 


AND THERE'S TERRIFIC 
COVERAGE, TOO, IN THE 


COMIC WEEKLY GOES 


RICH SURROUNDING 
AREAS / 


TO 1 OUT OF EVERY 3 
FAMILIES IN THE CHICAGO 
\ METROPOLITAN MARKET! 


PUCK |S THE BUY FOR ADVERTISERS. 


ADULTS AND TEEN-AGERS READ 
THE ADS WITH EQUAL ENTHUSIASM / 


THE PUCK GROUP'S 


NATIONAL, CIRCULATION 
is ovER 9,833,000! 


€ King Features S1 adicate 
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Beatrice Using 
Ad-ver-tis-er 
Panels Locally 


CuHIcaco, Nov. 3—Ad-ver-tis-er 
point-of-sale posters are now 
being used in the local sales pro- 
gram of Beatrice Foods Co. in 35 
markets from California to Penn- 
sylvania, following approval of 
their use by William East, Bea- 
trice advertising manager, and 
Foote, Cone & Belding, the com- 
pany’s agency. 

Local-level promotion for Bea- 
trice’s Meadow Gold products are 
largely in the hands of local plant 
managers, working under the gen- 
eral policy laid down by the com- 
pany’s 
Use of the Ad-ver-tis-er posters is 


designed to develop recognition | 


|< 


advertising department. | is 


| 
| 
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CLOSE BY—How Beatrice Foods uses Ad-ver-tis-er panels in close 


point of sale. The panels being were developed by 


proximity to retail outlets. 


W. Frank 


used are 6'6”x12’6” over-all, and Welch, who is president of the 
are placed in close proximity to | parent company, located in Fort 


retail outlets. 
Beatrice has used Ad-ver-tis-er | 


Wayne, Ind. They are operated in 
‘about 125 markets throughout the 


panels for about two years, and) country, by local franchise hold- 


monthly. 


currently using about 


1,500 ers, with national orders handled 
through the Fort Wayne head- 
quarters and National Outdoor 


and remembrance near the actual | # Ad-ver-tis-er poster panels Advertising Bureau. 


The panels are normally 6x12’ 
| (approximately “six-sheet”’ size), 
‘and are independently displayed 
on ground structures, in much the 
same way that standard 24-sheet 
panels are used. However, because 
of their smaller size, they can be 
used in locations which will not 
accommodate 24-sheets, and are 
usually placed adjacent to retail 
stores. 

Some 25,000 Ad-ver-tis-er pan- 
els are currently in operation. 


Roger Wurtz Heads New 
Office of Pacific National 

Roger Wurtz has been named 
managing director of the new San 
Francisco office of Pacific Nation- 
al Advertising Agency. He former- 
ly was with McNeill & McCleery, 
Hollywood. 

The agency has appointed Kath- 
ryn Littlefield media director of 
the San Francisco office. She pre- 
viously was with the San Fran- 
cisco office of Kenyon & Eck- 
hardt and Botsford, Constantine & 
Gardner. 


(THE AVERAGE FAMILY 
HAS MORE THAN 
46,600 A YEAR 


( PEOPLE SURE SPEND DOUGH ) 
IN CHICAGO, BLONDIE. 
THE 2ND LARGEST 


RETAIL MARKET 
a THE COUNTRY / 


IN 


r 
ADS IN PUCK GET 34 TO ; 
S TIMES AS MANY READERS 


diced 


PER DOLLAR AS MATCHED 
ADS IN NATIONAL WEEKLIES / 4 


© King Features Syndicate 


IT’S 


Lae SPEND! 


AND THEY SPEND | 
$4300 OF IT AT 


RETAIL, WHICH ISN’T 
A BREEZE EVEN IN 
THE WINDY CITY! I 


SURE, SNUFFY, AND YOU 

SEE VERY FAMOUS 
COMPANIES ADVERTISING 
L IN PUCK! 


ASK THOSE MAIL ORDER 
BOOK ADVERTISERS HOW 


PUCK Pays OFF! 


THE ComIc WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bidg., San Francisco 


Averages 44% coverage in 55 markets 
accounting for 42% of all U.S. retail sales 


29 


Newman Pharmacal 
Uses Houston Papers 
in ‘Nu-Lease’ Test 


Houston, Nov. 3—An extensive 
and continuing newspaper ad 
campaign is accompanying the 
testing Nu-Lease, a new product 
of Newman Pharmacal Co., Louis- 
ville, in the Houston market. 

Newman Co. announced it 
testing Nu-Lease, a new men- 
strual tablet, with advertising 
in the morning Houston Post and 
the afternoon Houston Chronicle. 

Sunday 100-line ads will alter- 
nate in the two papers throughout 
the year. A bus card campaign 
will be fitted in with the newspa- 
per drive. 

Door stickers for drugstores and 
three-color display cartons will be 
part of the company’s deliveries 
of merchandise to the druggists. 
Flimsies of the bus card, with 
slight changes, will be distributed 
to 500 retail outlets, Newman said, 
to be used as window streamers. 


is 


#® Following the opening =  an- 
nouncement last week, Newman 
publicized Nu-Lease with weekly 
half-pages in both papers, ending 
the program this week. Now the 
company drops to 200-line ads al- 
'ternately Sunday and Wednesday 
‘in the two papers, and then to 100- 
‘line ads starting Dec. 1 and 5 in 
'the Post and Dec. 8 and 12 in the 
|Chronicle. After Jan. 9 the ads 
|will alternate in the two papers 
/on Sundays only. 
| Newman Co. explained that al- 
though the campaign is designed 
to push Nu-Lease, space is also 
devoted to hypoing sales of Vera- 
|zeptol, a douche powder which it 
| manufactures. 
| “All copy contains the action- 
‘now theme. Bus copy directs the 
‘rider to the drug store. Window 
streamers direct passers-by into 
‘stores. Window stickers assure 
‘them that the product is in stock. 
‘Display cartons attract impulse 
buyers,” the company declared. 
The company plans _ national 
|distribution on a market-by-mar- 
ket basis after the test campaign 
results are in. 


Cronin Joins Hoag-Blair 

| Robert P. Cronin, formerly with 
W. J. Fitzpatrick & Associates, has 
joined the Chicago office of Hoag- 
Blair Co., tv station representa- 
tive. 
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| BALLOONS 
SELL 

PACKAGED 


| Smart Packers 
Use Balloons... 


®@ To spark new product sales! 
| @ To “switch” kiddies and 
their buying parents to 
YOUR brand! 
| @ To advertise seasonal 
items ... “specials’’. 


Because 


| ‘PIONEER Qualatex Balloons... 


are inexpensive, easy to use 
e > hres real toy value 

as premiums 
® carry your imprinted 

advertising far and wide 
Get ideas, samples and 
imprint information from 
our Premium Department. 


6 


Qualatex ue PIONEER 


BALLOONS 408 Titfia Read | 


a "@nqrexned by 
Good Housekeeping 
<3 


RUBBER 
COMPANY 
Willard, Ohio 
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the diference/ %@ 


eR Ben a my Fa IOP NORE hati Sac Ra’? 


Speen 


GOA'’s new Mid-America Network of or, new selling impact to painted bulletins. 
> Cut-Out Rotaries has already had such And with GOA’s network plan, you can 


tremendous acceptance, GOA has found rotate your cut-outs on a series of choice 
it necessary to expand its facilities! locations in one city or on an intercity 
Massive cut-outs painted in GOA stu- basis! For full information, write to: 


dios by expertly trained craftsmen have General Outdoor Advertising Co., Inc., 


G 
brought compelling realism, brilliant col- 515 S. Loomis Street, Chicago 7, Illinois. 


eneral Outdoor Advertising Co. 
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Ford Buggy First 
in 22nd Outdoor 
Awards Contest 


Cuicaco, Nov. 2—A baby car- 
riage won the title as best U. S. 
poster of 1953 for Ford Motor Co. 
and J. Walter Thompson Co. 

The poster, with the copy line, 
“Only convertible that outsells 
Ford,” was declared winner of the 
first grand award this year in the 
Art Directors Club of Chicago. 
Finished design of the poster was 
done by Scott Johnston, Chicago 
free lance artist. 

This is the poster selected by 
ADVERTISING AGE last year as the 
model for “seven steps in success- 
ful poster design” in a review of 
what it takes to produce a top- 
grade poster (AA, Sept. 14, ’53). 


s Second grand award went to|. 


Morton Salt Co. (Needham, Louis 
& Brorby) and artist Lyman Simp- 
son. Picturing a watermelon, the 
poster had this copy: “Any melon 
worth its salt is worth Morton’s.” 

Third top winner was American 
Oil Co. (Joseph Katz Co.) and 
artist James Bingham. Picturing 
an Amoco gasoline sign through 
spectacles, the poster. carries 
“worth looking for’ as its sales 
line. 

Forty-eight other awards were 
made for best posters in 16 classi- 
fications. In addition, three public 
service posters were cited for spe- 
cial mention. Forty-five more 
commercial posters were named in 
the art directors’ club list of the 
best designs of 1953. 

Fifty-one of the winners are re- 
produced in this issue of AA. 


s More than 600 entries were 
judged in the competition. The 
winners were selected by a panel 
of 12 prominent corporation ex- 
ecutives, art directors and agency 
executives. Each entry was dis- 
played to the jury in a shadow-box 
viewing frame. A machine oper- 
ated by push buttons at each 
juror’s chair tallied the secret 
votes. 

Each poster was appraised on 
this basis: 

1. The value of the idea to 
create sales or to promote a cause. 

2. The effectiveness and excel- 
lence of design, composition and 
technique. 


# Carl J. Briese, chairman of the 
club exhibit committee, pointed 
out that each of the winners em- 
ploys “a combination of good de- 
sign, good art work and good copy, 
with uncomplicated typography 
and interpreted with originality 
and simplicity.” 

A maximum of four posters was 
set as the limit which could be 
submitted in any one of the 16 
product classifications by each ad- 
vertiser. 

Winner of most awards was Esso 
Standard Oil Co. (McCann-Erick- 
son), which received four cita- 


Outdoor Advertising Section 


tions, including all three given for 
public service posters. Chevrolet 
(Campbell-Ewald), Ford and 
Coca-Cola Co. (D’Arcy Advertis- 
ing Co.) each won three awards. 
Coca-Cola made a clean sweep of 
the soft drinks classification. Chev- 
rolet won two in the truck classi- 
fication, one in the car group; 
Ford, in addition to the best-of- 
show title, won one each in the 
car and truck classes. 
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Outdoor Advertising 
Assn. Holds 57th 
Annual Meet in N.Y. 


New York, Nov. 2—The 57th 
annual convention of the Outdoor! New York, Nov. 3—National 
Advertising Assn. of America will! outdoor advertising volume will 
meet here at the Commodore Ho-' hit about $112,000,000 in 1954, up 
tel between Nov. 7 and Nov. 12. nearly 6% from last year’s peak 

(Continued on Page 41) 1953 and a whopping 100% gain 
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Any melon worth its salt 
- «eels worth Morton's 


Only convertible that outsells 


MORTON 
SALT 


BEST OF THE GREAT OUTDOORS—The Ford ad above was 
the subject of a step-by-step story in last year’s 
outdoor issue of AA. This year it won top honors 
among all outdoor ads. It was conceived originally 
by Charles Gardner, J. Walter Thompson Co. 
copywriter, and turned into a finished product by 
George Booth, art director, and Scott Johnson, artist. 


U.S. Printing & Lithograph Co. 
poster. Second award was given to the watermelon 
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Outdoor Sees New Top 
in National Billings 


since 1946. 

The enthusiasm of the industry 
is understandable. National vol- 
ume is the mainstay of the outdoor 
business, ranging from 75% to 
around 99% of an_ individual 
plant’s total volume. 

As all outdoor increased, special 


*|attention has centered on the na- 


tional painted board volume, 
which has also doubled since 1946. 
Paint gained 11.2% over 1953, and 
1954 paint sales (as of Sept. 30) 
were $22,333,300. 

Outdoor Advertising Inc. figures 
the increase in paint volume is due 
to a concentrated sales drive by 


||the industry and ingenious im- 


provements—more realistic color, 


» | three-dimensional effects, and new 


lighting arrangements—in the me- 
dium. 


s A notable development on the 
paint front during the year was in 


.|“rotating service,” whereby copy 


is transferred from board to board 
within markets. General Outdoor 
Advertising Inc. announced the 
first inter-city rotation plan, avail- 
able in a group of midwestern 
markets during the year. 


Success Story 


An outstanding success story in 
paint is the story of the Ford Deal- 
ers’ campaign. Ford has long been 
a successful user of poster adver- 
tising and spends more than 300% 
more now than it did in 1934, 
when the program was launched. 
The paint campaign is much more 
recent; only a year ago, Ford deal- 
ers began to use a new approach to 
their outdoor objectives. Since 
then they have increased their in- 
vestment in paint more than 257% 
(estimated volume well in excess 


WS | of $500,000). 


motif developed for Morton Salt Co. by Needham, 
Louis & Brorby, Chicago. Carl J. Briese was art 
director of the display and the artist was Lyman 
Simpson. National Printing & Engraving Co. pro- 
duced the poster. American Oil Co.’s eyeglasses 
was awarded third place. James Bingham, artist, 
and Morris Needle and Harry Kullen, art directors, 
created the poster for Joseph Katz Co., the Amoco 
agency. Production was by Gugler Lithographic Co. 


executed the 


While the poster campaign is 
bought by the company, the paint 
campaign is financed from facto- 
ry-administered and dealer com- 
mittee funds. The 34 Ford dealer 
committées throughout the coun- 
try are virtually autonomous, and 
can spend their money as they see 
fit. As a result, each committee se- 
lected its own paint designs and 
there was a complete lack of uni- 
formity. 

J. Walter Thompson Co., Ford’s 
agency, took the lead in trying to 
get uniformity in an approach to 
painted bulletins. Norman Strouse, 
JWT’s Detroit v.p., took over the 
job of harnessing the power of the 
individual paint unit in a coordi- 
nated campaign. 


s It wasn’t easy. Paint had al- 
ways been an individual medium 
and practically custom-made. The 
agency decided that most paint 
locations broke down into three 
types: the highway bulletin, the 
subuiban or small city bulletin 
and the semi-spectacular or big 
city bulletin. 

The design for all three was 
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broken into these elements: (1) a 
permanent identification symbol in 
the upper left hand corner—the 
Ford coat of arms; (2) the Ford 
name in free-standing cutout let- 
ters across the top of the bulletin, 
and (3) a flexible copy area with 
white background which per- 
mitted change of message three 
times a year. 

While paint was growing, the 
outdoor industry was able to con- 
tinue its growth in the classifica- 
tions it has picked out as its spe- 
cial targets. The food classifica- 
tion, once one of the medium’s 
poorest, has grown 460% in the 
last 15 years. Automobile classi- 
fication has also risen spectacular- 
ly, up 100% since 1946. 


# Probably no medium is as con- 
cerned as outdoor with—or so in- 
debted to—art techniques. The 
22nd national competition and ex- 
hibit of outdoor advertising art’s 
awards, along with the prize win- 
ning posters, are reported sep- 
arately on Page 31. The big winner 
again was Ford Motor Co., an ad- 
vertiser whose adroit use of out- 
door has long been an industry 
byword. 

Outdoor men feel that another 
effective and perhaps revolution- 
ary campaign was that employed 
by Life. The posters of Savignac, 
employing startling colors, simple 
and striking illustration, and a 
kind of sardonic humor, might 
well mark a turning point in the 
use of the medium. 

Actually, two advertisers broke 
traditional patterns in outdoor use 
last year: Life and Safeway Stores 
didn’t use the customary one de- 
sign a month; both employed four 
different designs simultaneously in 
each market through a 30-day 
showing period. 


Public Service 


The outdoor advertising medium 
has consistently been a supporter 
of the Advertising Council and 
public service advertising. Last 
year the industry contributed 


FORD BOARD—J. Walter Thompson 


Esso Standard Oil Co. is an ex- 


ample—during 1953 it ran a con- 
sistent year-’round promotion of 
highway safety, estimated to have 
reached a million motorists a day. 


Durable Medium Sold 


Few media have seen as many 


Co. devised this design to bring | 

uniformity to Ford dealer committee painted bulletins. The flexible | 

white copy area makes it easier to change the message three times 

a year. Cutout letters across the top and the manufacturer insigne 
increase recognition. 


winter use, like anti-freeze; (2) | 
selling of advertisers on expansion | 
to year-’round campaigns; (3) 
promotion through research that) 
winter circulation varies only 
slightly from summer months. Re- 
sult: In the entire winter quarter 
‘of 1935, national sales were $4,-_ 
(900,000; in January, 1954, alone’ 
,they were $7,300,000. 


drastic predictions as outdoor has, 


in its time. It was supposed to 
have been killed by radio in the 
’30s, by material shortages during 
the wartime °40s and finally by 
television in the ’50s. None of 
these has so far accomplished the 
job. 


# A number of years ago the in- 
dustry adopted standardization of 
advertising forms and_ business 
procedures. This helped the medi- 
um survive in a period of furious 


Auto Registration 
Boom Seen as Boon 
to Roadside Signs 


WAUKESHA WIs., Nov. 3—Soar- 
ing automobile registrations may | 
cause trouble for state highway 
commissions, but roadside sign | 
;men regard the figures as a major | 
| sales pitch. | 
| National Advertising Co., high- 


mass distribution. The medium | way sign subsidiary of Minnesota | 
wisely moved into self-regulation | Mining & Mfg. Co., predicts that 
and community service, since it is automobile registrations will reach 
uniquely sensitive to public criti- 58,000,000 this year. The predic- 
cism. tion is based on U. S. Bureau of 
In 1931 it spawned Outdoor Ad- Public Roads data. 

vertising Inc., which is the indus-| This is an increase of 13,400,000 
try’s central and sole national sales cars since 1946. Auto mileage, 
organization. OAI is supported by | meanwhile, has risen from 341 
a fee of 5% of national business, | billion miles to an estimated 568 
but is paid only on business re- billion miles in the same period. 
ceived by an operator in his plant | 

—in other words, OAI doesn’t get @ The same data indicates a re- 


paid for business it doesn’t ac- gistration of 80,000,000 vehicles by 


tually deliver to the operator. 


space for 22 national public serv- Since the beginning, OAI has 
ice campaigns. Here’s how it broke | been headed by Kerwin H. Fulton, 


down: 78,545 24-sheet posters, 45,-| a formidable Scot who was presi- | 


799 three-sheet posters; or a total; dent of General Outdoor Adver- 
of 23.5 billion advertising im-'tising Co. when he was 30, and 
pressions, and an estimated space left to head OAI. 

value of $2,099,000. 

For the last decade, the indus- # For the past 11 years, the medi- 
try has run an all-year traffic) um has piled one national sales 
safety campaign. In 1953, the in-| record on top of the last. In the 
dustry displayed 26,000 traffic last few years, such new or rein- 
safety posters with a space value) stated accounts as A. C. Spark 
of $728,000, and produced 5 bil- Plug division of General Motors, 
lion advertising impressions. Crown-Zellerbach Co., Walt Dis- 

ney Productions, International 
= It should be emphasized that Cellucotton Co., Life Savers Corp., 
these efforts are exclusive of local, Maytag Co., Safeway Stores and 
efforts, which are supported sub-| Seven-Up Co. were all brought 
stantially by plant operators in) into the fold. 
their. home communities. | For many years the bugaboo of 

It also does not count the part the industry was the winter slump. 
played by. many advertisers who) OAI tried to level it out by using 
have devoted part of their paid | three tactics: (1) cultivating ad- 
space to public service appeals. | vertisers whose products had a 


NATIONAL OUTDOOR ADVERTISING SALES VOLUME Po 


$106,000, 121 


$77,966,855 $78,365,954 


oti in charge of ‘he Hollywood 


1975, with mileage surging to 785 
billion. As far as highway signs 
‘are concerned, National Advertis- 
ing asserts that the signs will be- 
come more important as brand 
| or dealer reminders. 

Although admittedly prejudiced 
in favor of its own medium, the 
|company says that impartial stu- 
|dies show: 

1. In cities of 100,000 and less, 
nine out of ten people within a 
given trading area make one or 
more trips to the trading center 
every 30 days. 

2. Seven out of ten make the 
trip every week and the average 
resident of the area makes be- 
tween nine and 13 trips a month. 
| 3. In a trading area the size of 
ithe Chicago market (6,000,000 
|persons), one ot of five will 
'make at least one trip outside the 


‘area each month. 


s Other statistics collected by the 
company indicate that the rate of 
auto ownership increase is greater 
than the rate of population 
growth. Since 1945 population has 
risen 12% and auto registrations 
have swelled by 68%. 

In 1941, 58% of families owned 
an automobile; this year the ratio 
is expected to reich 70%. 


'\Shaw Buys ‘Congratulations’ 
Shaw Publications Inc., New 
York, publisher of My Baby, has 
purchased Congr'ulations. First 
quarterly issue o! the new Con- 
gratulations will )« distributed by 
hospitals to new mothers, begin- 
ning Jan. 10, 1955 Vy Baby is a 
store-distributed ») 2azine for ex- 
pectant and new thers. 


Wolfe Resigns aos K&E V.P. 
Robert D. Wolfe »as resigned as 


office of Kenyon & Eckhardt. No 


successor has been named. 


These are the progressive 
plant operators who, as members of 
Standard Outdoor Advertising. Inc., 

support the continuing campaign 

on the facing page — 

now in its seventh year 

of engendering a better understanding 
and appreciation 


of the Outdoor Advertising medium. 


The American Co. 

Bork Poster Service 

Bremerton Poster Advertising Co. 
Central Outdoor Advertising Co., Inc. 
Consolvo Advertising Corp. 

John Donnelly & Sons 

Donnelly Advertising Corp. of Florida 
E. A. Eckert Advertising Co. 
Evansville Outdoor Advertising Service 
Harold Advertising Co. 

Kanawha Valley Advertising Co. 
Lehigh Advertising Co. 

Louisville Poster Advertising Co., Inc. 
The Maryland Advertising Co. 

The Harry H. Packer Co. 

Porter Poster Service 

Richmond Poster Advertising Co., Inc. 
Rochester Poster Advertising Co., Inc. 
Shands Poster Service 

Slayton Advertising, Inc. 

Smoot Advertising Co. 

Stark Poster Service 

C. E. Stevens Co. 

Sunset Outdoor Advertising Co. 
United Advertising Corp. 

Vermont Advertising Co. 

Walker & Co. 

Whitmier & Ferris Co., Inc. 
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. Ve To sell and keep selling 
longest re ach a ona to al 


you must reach everybody . . . often. 


Flavors 
Outdoor Advertising covers all the people who you can bank on 


go outdoors . . . over and over again. 


Take Life Savers. People of all kinds enjoy them 
and all kinds of people see them advertised on posters. 


Outdoor Advertising is the key to impulse buying. Ask your ADVERTISING AGENCY ABOUT OUTDOOR ADVERTISING 


outdoor advertising reaches the most 
people — most often — at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING COMPANIES 


444 MADISON AVENUE, NEW YORK 22 
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MEN OF MUSIC, BEEF—This bulletin was placed by General Outdoor Ad- 
| vertising Co. at the Queens exit of the Queens-Midtown tunnel, 
' New York, featuring show personalities in a quadruple promotion 

of (1) Bohack Food Markets, (2) Tenderay beef. (3) Guy Lom- 

bardo’s Long Island restaurant and (4) Lauritz Melchior, star of 
“Arabian Nights” production at Jones Beach Marine stadium. 


Big league ‘B’s 
of Milwaukee 


Gaynor Names Goodyear 

Joseph Goodyear, formerly with 
the Medical & Pharmaceutical In- 
_formation Bureau, has _ joined 
Gaynor & Co., New York, as direc- 
tor of public relations. 


Jules Alberti Names Aide 
Chris Anderson, formerly owner 
of Theatrical Enterprises, New 
York, has joined Endorsements 
Inc., New York, as assistant to the 
president, Jules Alberti. 


See Page 40A 


Belnap & Thompson Opens 


Canadian Oftice 

William J. Rees Jr. has been 
appointed general manager of the 
new Canadian branch of Belnap 
& Thompson, Chicago sales incen- 
tive organization. Allan S. Mc- 
Clure, Geoffrey W. Turpin, and 


'Ralph Battner have been named 
|sales representatives. Mr. Rees has 


been associated with the parent 
organization since 1938. 

Kay Gilmour has been ap- 
pointed director of the Prize In- 
‘centive Home. The new prize in- 
centive warehouse and Prize 
Incentive Home are located at 24 
Milford Road, Toronto. The com- 
/pany will operate as an independ- 
ent sales incentive business. 


]. F. Reynolds Joins Bowes 

James F. Reynolds, formerly an 
account executive with Howard H. 
,Monk & Associates, Rockford, IIl., 
has been named an account execu- 
tive with Charles Bowes Adver- 
'tising, Los Angeles. 
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door advertisers who demand the ultimate 


ever since the days of “stone” lithography. 


poster award-winners labeled “Lithography by 
attest this fact. 


Cince the STONE A 


The name GUGLER has been the “buy-word” 


of out- 


quality 


Year after year and through the years, the list of 


Gugler” 


GUGLER LITHOGRAPHIC COMPANY 


HOME OFFICE: MI 
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THE STANDARD GROUP OF GUTROOR AUVERTI ONG COMBAN ES 


| NEW CAMPAIGN—The Standard Out- 
door Group plans ads like this in 
newspapers as part of a new drive 
to get advertisers to ask their 
agencies how they can _ benefit 
from using outdoor. The campaign 
represenis a switch for Standard, 
which for eight years has been 
“explaining” outdoor. 


Standard Outdoor 
Advertising Plans 


Nationwide Drive 


New YorK, Nov. 3—Standard 
Outdoor Advertising, which thinks 
‘that eight years of promotion ex- 
‘plaining the outdoor business is 
about enough, is now launching a 
drive aimed at capitalizing on 
‘outdoor’s acceptance. 

Standard will use newspapers, 
Magazines, business publications, 
direct mail, outdoor panels, pub- 
licity and other promotional de- 
vices to get the nation’s blue-chip 
advertisers to “‘Ask your advertis- 
ing agency about outdoor media.” 
This motif will appear in all of 
SOA’s ads. 

Meanwhile, agencies will be 
given information and materials 
which will help them show clients 
the effectiveness of the medium. 

First ads in the Standard 
Group’s campaign will appear 
next week in the New York Times 
and the Wall Street Journal. Pro- 
motions to be staged by the 28 
member plants of Standard will 
urge advertisers to use outdoor. 


s Standard’s copy story is plan- 
ned to reach top echelon people 
among advertisers and agencies 
across the country. The dealer side 
of the drive is designed to show 
him the benefits of a national out- 
door campaign at the local level 
and to create a demand for out- 
‘door by retailers. 

Monthly ads in advertising pub- 
\lications will carry the “See your 
‘advertising agency” message to 
manufacturers. These will be fol- 
lowed up by direct mail to man- 
agement officials. Mailings to 
agencies will invite them to use 
the promotional facilities of SOA. 

Local plants in the Standard 
group will get monthly kits to 
funnel the national program to the 
local level, via distribution to 
dealers in their areas. 

Standard also plans to use its 
new message in its own medium, 
expecting outdoor panels to in- 
fluence local manufacturers and 
dealers, and to get across the out- 
door 


story to American’ con- 
sumers. Increased use of minia- 
ture poster panels like’ those 


which have been distributed by 
'Lionel as part of its toy train pro- 
motion for the last six years, is 
also planned. The miniatures will 
carry testimonial messages from 
outdoor advertisers. 


Aldrich to ‘Frovisioner'’ 

| Jeff Aldrich, formerly western 
|manager of Argosy, has been 
named advertising director of Na- 
tional Provisioner, Chicago. 
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S . L " ’ 
GIVE THE KIDS A BRAKE 
j 


YOUR TYDOL- VEEDOL DEALER 


PUBLIC SERVICE—One of many ex- 
amples of safety promotion in out- 
door advertising is this cutout bul- 
letin for Mountour Auto Service 
Co., erected at the start of school 
this fall by Williamsport Outdoor 
Advertising Co., Williamsport, Pa. 


Paid-Space Column 
of TV Listings to 


Bow in Newspapers 
New York, Nov. 3—A daily 


Advertising Age, November 8, 1954 


Curtis Names Two V.P.s 
Peter E. Schruth, publication 
| manager in the San Francisco of- 


# fice of Curtis Publishing Co., has 


been named a v.p. and advertising 
manager of Holiday, with head- 
quarters in Philadelphia. Garth 
Hite succeeds him in San Fran- 
cisco. Curtis also has named 
DeWitte S. Dobson, manager of 
| the San Francisco advertising of- 
fice, a v.p. Claude Beatty has been 
appointed regional sales manager 
for the Pacific Coast of The Sat- 


lurday Evening Post, with San! 
Francisco headquarters. 


KILO to Everett-McKinney 
Everett-McKinney has been ap- 
pointed national representative for 


tive Nov. 1. 


Interview Firm Changes Name 

Midwest Interviewing Service, 
Chicago, specialist in national sur- 
‘vey interviewing, has changed its 


‘name to U. S. Interviewing Co. 


KILO, Grand Forks, N. D., effec- | 


KNOXVILLE—is one of the TOP 10 MARKETS 
of the United States as Selected by Rand-McNally 
Contact—ED or GLENN HICKS 


“PTS T SIGN LO”: 


KNOXVILLE-NASHVILLE TENNESSEE 
OUTDOOR ADVERTISING 


newspaper advertising column 
will be published beginning Jan. 
2 to plug radio and tv programs. 

The column, “Tops in TV & 
Radio,” will be an editorial-style | 
listing of program titles, times | 
and sponsors. It will also describe | 
the show and promote the spon-| 
soring product. 

Promoter of the plan is TV & 
Radio Listings Co., with offices 
at 140 E. 46th St. Robert H. Sill, 
sales manager of the firm, said 


Tops Today in TV and RADIO 


Copyright 1954 by TV & Radic Listings Co WTC 
*CLIP thie column out, scotch-tape it on top of your TV-Radio set 


5.30 PM ABC-TV Ch 7 Those deeelicious Mere Candy Bers bring you 
Super Cirews with jugglers, thurrrilling aerial acrobats, chimps, clowns 
and doggies. Blonde Mary Hartline leads the band—fun for all 


6 PM NBC-TV Ch 4 Pon Americen World Airways sponsor Meet The Press. To- 
day Stephen A. Mitchell, chairman of the Democratic National Com- | 
mittee, lets go with both barrels at you-know-who. Look for the fire- | 
works when he is questioned by reporters. And pipe that new PAA pay- 
as-you-go vacation plan. Bermuda for $8.50 a week! That's for me 


630 PM NBC-TV Ch 4 Generel Foods’ Nuts & Post Teesties treat you to 
the greatest Western Star of them all: fey In today’s thriller 
for kids of all ages Jed Collins, after supposedly embezzling from a 
bank, joins an outlaw gang. Strange for Jed to do! Roy and Dale just 
can't believe it and gallop out to find the truth. There's a rip snortin 
un battle and a right smart amount of fancy riding before the cur- 
tain comes down so don't miss it! And keep a pencil handy for the 
swell new Post Toasties boxtop offer—it is one of the best ever! 


7 PM ABC-TV Ch 7 Smooooth Skippy Peonut Butter entertains with Yeu Asked 
fer All sorts of fascinating things: Roy Weatherby, maker of the 
world’s most powerful sporting rifle; Rev. Bob Richards, pole-vault- 
ing preacher; the head-over-heels DeWaynes; uranium prospector 
Jack Cassongham—and motorcycle baseball! This show makes per- 
fect father-and-son watching. And mother, don't you miss the com- 
mercials because you will see some terrific new ways to use Skippy 
Peanut Butter for your whole family! Skippy is just not like other 
peanut spreads either—it won't dry-out, it’s not oily and it spreads 
over bread and crackers smooth as soft butter should. Try it, it's tops! 


the column will run in 50 news- 
papers in major markets. 


a Advertising rates are $250 a 
line (with each line equivalent to 
three lines of agate type). “Tops” 
will be set in two-column width. 
Minimum insertion is three lines; 
maximum is ten. 

Position will not be sold, but 
will be determined on the basis 
of the time the show is seen or 
heard in local markets. Adver- 
tisers are required to use only the 
markets where their programs are 
scheduled. 

Mr. Sill said the purpose of the | 
column is “to answer the prob-. 
lem of poor, improper and incom-| 
plete listings of tv and radio 
shows for which vast sums of) 
money are expended.” 


Jingle Products to Ross Roy 

Jingle Products Corp., Chicago, | 
has appointed the Chicago office 
of Ross Roy Inc. to handle ad-| 
vertising for NIXX, a new water-| 


| 
| 


less hand cleaner, which will be) 
marketed through hardware, 
paint, drug, department and food 
stores and automotive supply 
dealers. 


What a honey of a market this is—a busy beehive of activity! 


Salt Lake City commands one of the largest trade territories in 
the United States—with a population of nearly 2 million. In 
fact, well over a half million reside within one hundred miles 
of the city, and Metropolitan Salt Lake is growing at a remark- 


able rate—a 29.9% gain in ten years! 


Utahns eat more, buy more, and spend more, by far, than the 
average U.S. Family. Average retail sales per family in Salt Lake 
City, for example, are 35% above the U. S. Average; food store 
sales are 55% above; drug store sales 62% above; home furnish- 


ings 107% above; and general merchandise 117% above! 


Yes, this is an area rich in mining, agriculture, stock-raising and 


manufacturing ... a prosperous people in the heart of a billion 


dollar market. Utah industry is expanding at a rate in excess 
of $5,000,000 a month! 


Reach these people outdoors, on the way to buy, through 


Your Advertising Agency has all the facts. 


«a Hoy Ke 


large, colorful 


Remember — short copy outdoors wins 
instant recognition ... builds consumer 
acceptance ... makes sales—economically! 


“THE SPOKEN WORD IS LIKE THE AIR... 


BUT THE POSTED WORD IS ALWAYS THERE!"’ 


For information on dustrial advantages in this area, write Gus P. Backman, 


Salt Lake City Chamber of Commerce. 


Ca Cnlerprise 


33 EAST NINTH SOUTH ST., SALT LAKE CITY 1, UTAH 
Ken Rector, Manager, Utah Division 
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Information for Advertisers 


i eA brochure on the formula feed 
market, covering the size, organi- 
zation and buying power of the 
industry, has been prepared by 
Feedstuffs. Copies may be had on 
request to L. R. McDonald, re- 
search director, Miller Publishing 
Co., Box 67, Minneapolis. 


e Facts and figures on the milk 
products industry are contained in 
a market and data booklet issued 
by The Milk Products Journal. 
Copies are available by writing 
Peter Olsen, v.p., Olsen Publish- 
ing Co., 1445 N. Fifth St., Mil- 
waukee 12. 


e U.S. Camera has just completed 
a survey among its readers cov- 
ering 8 and 16mm home movie 
activities. The survey covers the 
use of all home movie equipment 
and accessories. Copies may be 
obtained by writing to the re- 
- search department of U.S. Camera 
: Publishing Corp., 420 Lexington 
Ave., New York 17. 


_- Most southern farm families to- 

~~ day (75%) do their food shopping 
in towns of less than 5,000 popu- 
lation, yet 81% usually buy in 
self-service stores. This is one 
of the facts contained in a survey 
just released by Progressive Farm- 
er. The survey report includes 
brand preferences. The 114-page 
book is available from the market 
research department, Progressive 
Farmer, Birmingham 2, Ala., and 
is priced at $5. 


e The fifth in a series of annual 
studies on demand for home fur- 
nishings, appliances, equipment 
and supplies among Household 
Magazine subscribers has _ just 
been released. It is entitled “Our 
Home and Its Equipment,” and is 
available on request to Victor 
Hawkins, research department, 
Capper Publications Inc., Topeka, 
Kan. 


a e A new marketing guide to the 
more than $3 billion variety store 
field, entitled “Nickels, Dimes 
and Dollars,” has been published 
by Variety Store Merchandiser. 
The guide includes a map showing 
distribution of stores and sales by 
states and by standard metropoli- 
tan areas. Copies are available 
without charge to companies and 
agencies by writing the magazine 
at 192 Lexington Ave., New York 
16. 


e A report on the tv viewing hab- 
its and program ratings in the 
rural audience has been released 
by Farm & Ranch. Based on a sur- 
vey of the magazine’s subscrib- 
ers, the report also shows owner- 
ship and buying intent by make. 
Copies are available from Ted 
Lord, v.p. and advertising direc- 
tor, Farm & Ranch, 318 Murfrees- 
boro Rd., Nashville. 


e A i6-page data file on the basic 
markets for engineering materials, 
parts, finishes and materials-pro- 
cessing equipment has been issued 
by Materials & Methods. Copies 
are available without charge from 
William P. Winsor, publisher, 
Materials & Methods, Reinhold 
Publishing Corp., 430 Park Ave., 
New York 22. 


e A motivation study of super- 
market shoppers, “They’re Talk- 
ing About Us,” has been made by 
Family Circle. Consumer attitudes 
on price, self-service, pre-packag- 
ing, non-foods, etc., are covered. 
Copies are available from Julien 
Bers, promotion manager, Fam- 
ily Circle, 26 W. 45th St., New 
York 36. 


e Market information on Savan- 


nah, Ga., and adjacent area cov- 
ered by WTOC-TV, is contained 
in a new brochure, “Facts for 
Selling One of the South’s Great 
Markets,” being distributed by 
Avery-Knodel Inc. Included are 
data on population, income and 
sales. 


e Two out of ten families of those 
sampled by Daniel Starch Asso- 
ciates for Esquire plan to buy a 
color television set. One-fourth of 
those who plan to buy will do 
so next year. Copies of the survey 
are available from Mack Gorham, 
director of research, Esquire, 488 
Madison Ave., New York. 


e A study of the Baltimore Jew- 
ish market is now being offered 
by the Baltimore Jewish Times. 
Facts on population, number of 


|families, individual earnings, total 


earnings, home ownership, etc., 
are offered. A free copy is avail- 
able on written request to the 
newspaper, 111 N. Charles. St., 
Baltimore 1. 


e A brochure of market facts on 
the Toronto market, based on a 
survey made by Gruneau Re- 
search Ltd. for the Toronto Daily 
Star, is now available. Write Hugh 
Young, display advertising de- 
partment, Toronto Daily Star, 80 
King St., W., Toronto. 


e A survey on the number of res- 
taurants which use frozen foods 
and what kinds of frozen foods 
they favor is available from 
American Restaurant. Copies may 
be had from Jack Payne, promo- 
tion manager, American Restau- 
rant, 5 S. Wabash, Chicago 3. 


e A market analysis of sales of 
manual material handling equip- 
ment among 14 principal indus- 
try groups is contained in a report 
published by the Caster & Floor 


piped -vnainrotinaieannthn 


IT WENT THATAWAY—This Foster & Kleiser painted bulletin was cre- 

ated for United Airlines by N. W. Ayer & Son, Philadelphia. It is 

located in Seattle, and a similar bulletin is on display in Portland, 
Ore. 


Truck Manufacturers Assn., 27 E. 
Monroe St., Chicago 3. Copies are 
available at $100 each. 


e A market study of the Oakland, 
Cal., market, “Bright Spot,’ is 
available from the Oakland Trib- 
wne. Requests should be addressed 


to J. O. Wright, advertising direc- 


tor, Oakland Tribune, Oakland, 
Cal. 

e The 1954-55 edition of “The 
Detroit Pharmacists’ Reference 


Book.” wvhich contains listings of 
1,200 drug stores and pharmacists 
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RECOGNIZED LEADERSHIP 


Continued research and development of new and better 
illuminated signs have won recognition for Neon Products. 
Inc.. as the leader, as well as the largest manufacturer, in 
America. The Plastilux sign. developed by Neon Products, 
Inc., has been constantly improved by continued research. 


This leadership carries the obligation to present new de- 
velopments only after they are fully tested and proved 


practical... 


only then is our guarantee justified, a guaran- 


tee of complete product reliability and company financial 


responsibility. 


WRITE jor a free subscription to SIGNews, the voice of 


SIGNvertising . . 


. or request a SIGNvertising engineer 


to assist you in planning a dealer identification program 


without obligation. 


Seto s a ERS : reas eee na Pt tee ik a Ay ® x a fens Gis ine EB ee ¢ re og ee Tel ees ee Ae ABs * rd : AM ee Re rae 2h : & +4 oe is : as ie eee 7 : bee age af Robe ? pe “a aN % 
es Nes * as Oa a 5 ah in = ae ; ws f : fe ax oh bie tre e . 5 4 eee 3 ey Bee Cares i Pa ah ee eS nee ae hs re en ae ot | . we ¢ ore 2. < i Z aes, te B ae rel of pay - 2 e a nes r te: ; se er ends fate ee: ty uN 
x : ‘ 2 Pah a 

= Advertising Age, November 8, 1954 rane 
——— : = 
+ el i RE a . | ; — 
: cE —  £4z£7 
| ! Mpg ; 
| ’ Aid Maa @ 
eee | © ng > ~~ x2 a ; ; Se aeeeeee yi 1 : 3 
bo: sui ea ae e : xf tis . a s 2 ae S sel > ; : a 
oa at ie Eo ay - i ge as: 
=] there goes UNITEPCeiR LINES” i 
<4 3 : & on s : x oy 4 me a 
| 7 | most frequen fo Cnicago, New York a 
' ee P| f 
iS > ares SUIRNSEENGNNENENENEESancns noo -asneaeeee eens cemapern? lim 
| | REIMER RR en me 4 
4 : 
A Ee : 
| re if 
« } a } ey 
| | | = 
| | = 
es 
ae ne 
j : 
a , ae 
| - ceumeles 
. ral * ie me. 
" 3 . | more ii 
ye (| | y eos. 
en SEITE erutE — a 
: 4 | ae 
+t _ 
ie | | \ Sa 
re ie in tdtenside wee Leed bin 
=a = | ial 
i ; fi | 3 
otga) cata stig —_——SS———— a 
| — : Bent i : a 
rca 
: olGlWvertising* a 
a eee ee 

| eg Fe a 
ee | 1 i. 

| | ~~ g RADIO — ee ee . | 4 A ee) | 

| ‘BRR CROSLEY By hs 1. ——— | 

i - 5 Ns Mu & t., ps age ’ Bs: 

| — Qetevision 7 _ PN. tod a m ms i 
—— SR ‘ res s mk cr : ; Pee. s , ai { . 
a Ss: ‘3 MA si 1 a Bas: 
Ax: aie Nee 2 gg Ee oan Ree eee i wn fie 2 29 e a fe tS 
H = wae 
. - ERE 
; ae eo, . te a ea ise je a : a S 1. ee Ar, 3 La ; iy . : » 2 Led GS : < ee : = ™ a MS y Eyre oc ue . Ss : a Ktes > . . _ ‘ e ; 


Advertising Age, November 8, 1954 


in the Detroit area, is now avail- 
able at $2.50 a copy from the De- 
troit Retail Druggists’ Assn., 
Francis Palms Bldg., Detroit 1. 


e Essential data on Amarillo, 
Tex., including families, income, 
food and other sales, etc., are in- 
cluded in a new market and me- 
dia file issued by the Amarillo 
News & Globe Times. Requests 
should be addressed to Lowell W. 
Brown, advertising manager of 
the newspaper. 


e A market data brochure on 
Lubbock, Tex., including compar- 
ative data to show the growth of 
this market, has been released by 
the Lubbock Avalanche-Journal. 
Requests for copies should be ad- 
dressed to Wayne Henley, adver- 
tising manager. 


White Joins ‘McCall's’ 

Oliver White Jr., formerly with 
American Ajirlines, has been 
named to the promotion staff of 
McCall’s, New York. 


BIG LILY—Post Sign Co. placed this 150’ long scintillat- 
ing spectacular for J. Allen Smith & Co. atop its cli- 


ent’s building in Knoxville. The clock has a diame- 
ter 25’. The 8’ letters are studded with 2,400 bulbs. 


Colonial Appoints Grady 

Colonial Products Co., Geneva, 
Ala., maker of chenille bedspreads, 
draperies and bath-mat sets, has 
appointed Robert B. Grady Co., 
New York, to handle its advertis- 
ing. 


Bell Becomes Publisher 

Lawrence W. Bell, general man- 
ager of Premium Practice, New 
York, has been appointed publish- 
er of that magazine. 


Lavenson Bureau Adds Two 

Lavenson Bureau of Advertis- 
ing, Philadelphia, has been ap- 
pointed to handle advertising in 
Pennsylvania, Delaware and South 
Jersey for the Wilmington, Del., 
division of Borden’s Ice Cream Co. 
The agency also has been named 
to handle radio and tv advertising, 
publicity and public relations for 
Karl Seiler & Sons, Philadelphia, 
marketer of processed meat prod- 
ucts. 


Rose Joins Army Times Co. 

Robert B. Rose, formerly with 
Kelly-Smith, mewspaper_ repre- 
sentative, has joined Army Times 
Publishing Co., Washington. Mr. 
Rose will work out of the New 
York office. 


WCBS Names Meade A.E. 
Vincent Meade, with Columbia 
Broadcasting System since 1949, 
has been appointed an account 
executive of WCBS, New York. 


YOUR DEALERS 


| buy CYailug than any 


With few exceptions, there’s no such thing as 
an “exclusive” dealer. Your products must com- 
pete at point of sale with other brands. Label 


the dealer unmistakably with the public . . . and he becomes 
your dealer! A dominating brand-name sign on his storefront 
“signs him up” with the public . . . completes the cycle you 


started with your national 


Adding more dealers and stepping up advertising can increase 
your total sales, but increasing sales of your present dealers 


advertising. 


is more effective and faster than any other way. 


ASK YOUR DEALERS 


They'll tell you they want to combine their own identification with your well- 


known brand. A SIGNvertising program will do it. 


NEON PRODUCTS, 


25 Neon Ave., Lima, Ohio 
In Canada: TEK PLASTICS, Ltd., Toronto, Ontario 


Budweiser 


KING JF SEERS —— 


INC. 
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Conditions Right 
for Business Rise, 
Sears Chief Says 


CHICAGO, Nov. 2—Business 
should be better the rest of this 
year and next spring, the chair- 
man of Sears, Roebuck & Co. said 
last week. 

T. V. Houser told the 18th an- 
nual sales management conference 
of the Sales Executives Club, “I 
make no predictions, but the 
fundamental factors—as I see 
them—underlying the outlook for 
the rest of this year and the early 
part of next are quite favorable.” 

Excess production resulting from 
the Korean war has largely been 
sold, he said. Consumers have been 
paying off old instalment debts 
faster than they have contracted 
for new ones. 


= Mr. Houser said that from Jan- 
uary, 1953, to November, 1953, 
more soft line merchandise was 
produced than was sold to con- 
sumers in the same period. Con- 
sumer durable goods production 
followed the same pattern from 
October, 1952, to October, 1953, he 
said. 

Since the end of 1953, however, 
consumers have bought more 
goods than have been produced, 
the Sears executive said. The sum 
of all inventories in distribution 
channels has been steadily re- 
duced. 

“The consuming public has also 
shown good business management 
of its affairs and families have for 
a full year been paying off their 
past debt faster than they have 
been incurring new debts,” he said. 
“Thus, the stage is set for a period 
during which production will be 
brought up to the level of con- 
sumption or more, and the average 
family will be buying new goods 
to at least the equivalent of what 
is being paid on old debts. 

“We never had a situation like 
this before that did not result in 
an improvement in over-all vol- 
ume of business and of employ- 
ment,” he said. 


Three Name John O'Rourke 


John O’Rourke Advertising, San 
Francisco, has been appointed to 
handle advertising for Consoli- 
dated Chemical Industries, San 
Francisco producer of feed sup- 
plements and animal glues, and 
Sargeant-Rayment Co., Oakland, 
maker of high-fidelity sound 
equipment. The agency has also 
been picked by the California 
Strawberry Council to handle pro- 
motion for California quick-frozen 
strawberries during 1955. 


Henri, Hurst Boosts Cowles 

Arthur W. Cowles, an account 
executive with Henri, Hurst & Mc- 
Donald, Chicago, has been named 
a v.p. of the agency. 


You know about the 
Big league Braves 


See Page 40A 
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Liquor Drinking 
Down 3.7% in ‘54, 
‘Argosy’ Reveals 


NEw York, Nov. 
straight whisky, bonded whisky 
and Scotch sales showed increases 
during the first seven months of 
1954, despite an over-all drop of 
3.7% in liquor consumption. 

Evidence for this developing 
pattern is presented in a special 
interim study of the liquor market 
released by Argosy. 

Prepared by Benjamin W. Cor- 
rado, research consultant, the re- 
port shows that vodka consump- 
tion registered the biggest gain 
(19.5%), while straight whiskies 
went up 5.4%, Scotch, 3.5%, and 
bonded whisky sales increased 
2.3%. 

Gin registered a miniscule gain 
at 0.5% in the seven-month peri- 
od, partly because of unseason- 
ably cool weather in eastern mar- 
kets during the summer months. 


# Despite the percentage gains of 
straights, bonds, and Scotch, Ar- 
gosy points out that blended whis- 
kies still retain 43.5% of the 
total liquor market, as against 

5% for straight whisky, 6.1% 
or bonds, and 5.6% for Scotch. 
Blend sales, however, were down 
10.5% in the early part of the 
year, a marked loss compared 
with the over-all 3.7% drop. 

The spectacular performance of 
vodka is further indicated by the 
fact that its sales gained in all 
markets except Arizona, the re- 
port notes. Sales of vodka are 
prohibited by law in Minnesota. 

Straight whisky sales were up 
in 34 markets and down in 13, 
while bonded whisky sales were 
up in 22 markets and down in 15. 
Scotch sales slipped in 12 mar- 
kets, the study revealed. 

Canadian whisky consumption, 
which had been showing steady 
gains since 1947, turned down- 
ward in the first seven months, 
showing a decline of 2.1%. 

Inventory shortages caused by 
strikes in Puerto Rico are given 
as the cause for the 3.2% fall off 
in rum sales. 

Lower consumer sales resulted 
in a 3.9% decline in cordials and 
liqueurs, and brandy dropped 
4.3%. 

Total trade reductions in in- 
ventories, the report says, approx- 
imated 309,000 gallons in the first 
seven months. 


Hoffman Ads Say Its Mixes 
Cut After-Effects of Liquor 


Hoffman Beverage Co., Newark, 
is using 825- and 1,000-line ads 
in newspapers in New York, New 
Jersey, Long Island, Westchester 
and Bridgeport in a new campaign 
stressing that carbonated bever- 
ages “minimize the after-effects” 
of alcoholic liquors. 

About $100,000 has been bud- 
geted for space through Decem- 
ber to promote the idea that “you 
feel better when you mix with 
Hoffman.” Warwick & Legler, New 
York, is the agency. 


Mead Johnson Names V. P.s 
Mead Johnson & Co., Evansville, 
Ind., maker of nutritional and 
pharmaceutical products, has ap- 
pointed Pierre A. de Tarnowsky, 
formerly sales training director, 
marketing v.p. Also named v.p.s 
of the company were J. Arthur 
Hill, v.p. of sales; Lambert D. 
Johnson Jr., v.p. of advertising 
and promotion, and Edward W. 
Brady, v.p. of merchandising. 


Leiter Retires at Myers 

C. D. Leiter has retired as v.p. 
and director of F. E. Myers & 
Bro. Co., Ashland, O., manufac- 
turer of water systems. Mr. Leiter, 
associated with Myers since 1905, 
will continue with the company 
in an advisory capacity. 
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Outdoor Advertising Art Winners 


Automobile (Cars) 


_ Food Products 


SS 


\ 3 


SE IT AT YOUR CHEVROLET DEALERS 


FORD, NASH AND CHEVVY—Ford Motor Co. won first in the automobile 
(cars) class with its power steering poster. J. Walter Thompson Co. 
is the agency; Al Buehl the artist, lithography is by U. S. Printing 
& Litho Co. and George Booth, art director. Howard Scott painted 
the second prize big-trunk Nash poster; Geyer Advertising is the 
agency; Gugler Lithographic Co. printed it; Arthur A. Surin is art 
director. Gugler also lithographed the Chevrolet jack-in-the-box 
painted for Campbell-Ewald by McCulloch, Doyle & McGowan 
studio. 


Soft Drinks 


HAVE A COKE—Coca-Cola Co. made a clean sweep of first, second and 
third in the soft drinks bracket. D’Arcy Advertising Co. handled all 
three posters. Lyman Simpson was the artist for the poster which 
won first, and Gugler Lithographic Co. was the lithographer. Gil 
Elvgren did the art work on the second place winner and George 
Rapp on the third place winner. Wilbur Smart was art director on 
all three posters, and McCandlish Lithograph Corp. executed the 
lithography for second and third, 


Now’ the time 
for JELLO} 


Sol 
SIX DELICIOUS FLAVORS He 


Better because its brisk! 


LIPTON pe? bs 


CATSUP AND TEARS—Young & Rubicam commissioned Marcel Olis to 
paint the No. 1 poster for Hunt’s Catsup. General Foods Corp.’s 
tearful Jello-O work also was handled by Y&R and painted by Jack 
Welch. The agency made a clean sweep of the classification by tak- 
ing third for Thomas J. Lipton Inc. with a sea-going tea theme. Ken 
Thompson is the artist. Gugler Lithographic Co. produced the 
Hunt’s and Lipton posters, Spurgeon Tucker Inc., the Jell-O work. 
Robert Wheeler is the art director for Hunt’s, Jack Allen for Jell-O, 
and Guy Rainsford for Lipton. 


Wines and Liquors 


Please... 


SMILES AND BARROW—Two pleased consumers and a wheelbarrow 
illlustrated the wines and liquors winners. Petri Wine, through 
Young & Rubicam, posted the top board. Artist was Lonie Bee; art 
director, Donald Sternloff; lithographer, Gugler Lithographic Co. 
Second place went to Frankfort Distillers. Young & Rubicam was 
the agency; Anton Bruehl, artist; Walter Glenn, art director; Mac- 
Naughton Litho., lithographer. Petri also took third place, with same 
lithographer and art director. Artist was Michel Kady. 
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Conventions 


*Indicates first listing in this column. 

Nov. 7-9. National Newspaper Promo- 
tion Assn., central regional meeting, 
Netherland Plaza Hotel, Cincinnati. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel & Club, Boca Raton, 
Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 


Nov. 8-11. American Trade Assn. Ex- 
ecutives, annual convention, Hotel Stat- 
ler, Los Angeles. 

*Nov. 15-16. National Newspaper Pro- 
motion Assn., eastern regional meeting, 
Sheraton-Mount Royal Hotel, Montreal. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 

Jan. 20-22, 1955. Assn. of Railroad Ad- 
vertising Managers, annual meeting, Sher- 


- aton Hotel, Chicago. 


Feb. 16, 1955. Associated Business Pub- 


lications, midwest conference, Palmer 
House, Chicago. 
March 2, 1955. Associated Business 


Publications, eastern conference, Roose- 
velt Hotel, New York. 

March 16-18, 1955. Assn. of National 
Advertisers, spring meeting, The Home- 
stead, Hot Springs, Va. 

*April 13, 1955. Brand Names Day din- 


ner, Brand Names Foundation, Waldorf- | 


Astoria, New York. 


April 16-21, 1955. National Business 


Publications, spring meeting, Boca Raton, | 


Fla. 
*May 9-11, 1955. National Industrial Ad- 


vertisers Assn., annual convention, Sher- | 


aton Park Hotel, Washington, D. C. 

May 22-24, 1955. Magazine Publishers 
Assn., 36th annual meeting, The Green- 
brier, White Sulphur Springs, W. Va. 

May 25-28, 
Publications, 
The Homestead, Hot Springs, Va. 


June 5-8, 1955. Advertising Federation | 
of America, 51st annual convention, Pal- | 


mer House, Chicago. 

June 8-10, 1955. National Sales Ex- 
ecutives, convention and sales equip- 
ment fair, Waldorf-Astoria, New York. 


Type Directors Club Slates 
Competition for Top 100 Ads 


swpria COUNT 
. sePpESENTATIVES 2° GUESTS= 
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OlL WEEK TESTIMONIAL—Tom Nokes, president of Johnstown Poster 

Advertising Co., Johnstown, Pa., was cited for community service 

by ten oil companies and the Cambria County Retail Gasoline Deal- 

ers Assn. at a dinner opening the celebration of Oil Progress Week. 
This display was part of the decoration at the dinner. 


Tappan Stove Names Wade June Livingston to Garfield 
Tappan Stove Co., Mansfield,O.,; June Livingston, formerly a 
has appointed the Hollywood of- ‘copywriter and tv producer with | 
fice of Geoffrey Wade Advertising Luckoff & Wayburn, has been ap- | 
to handle advertising for the com- | pointed chief copywriter and di-| 
pany’s stoves and ranges in the |rector of radio and tv for Garfield 

western states. | Advertising Associates, Detroit. 
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Harper Heads Committee |chairman of a subcommittee on 
Robert E. Harper, president of| printing and publishing of the 

National Business Publications,| Hoover Commission’s task force on 

Washington, has been appointed | paperwork management. 


THE BIGGEST aovertisine 


IN THE smallest state IN U.S. 
Standish-Barnes Co. 


PAINTED AND ELECTRIC DISPLAYS 


Old Colony Adv. Co. 


POSTER ADVERTISING 


ee... 
PROVIDENCE :Rhode Island 


1955. Associated Business | 
annual spring conference, | 


| 


oa 


WARDS — 


The Type Directors Club, New| 
York, will hold its first competi- 
tion to select 100 ads for typo- 
graphic excellence. The club will 
present certificates to the type di- 
rector or designer of each selected 
example and analyze the winning 
ads at the final lecture of its se-| 
ries on April 10, 1955. 

Printed material of all media. 
and tv slides will be eligible. En-| 
tries should be sent to Hal Zam-. 
boni, committee chairman, Hal 
Zamboni Associates, 211 Madison 
Ave., New York, before Dec. 20. 


Cole & Weber Adds One 

Cole & Weber, Seattle, has been 
appointed to handle newspaper | 
advertising for Pacific Telephone 
& Telegraph Co. in the Washing- 
ton and northern Idaho area. 
Formerly the company’s newspa- 
per advertising was handled by 
the San Francisco office of Bat- 
ten, Barton, Durstine & Osborn, 
which continues to handle adver- 
tising in all other media. 
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The Beautiful Buy 


with REFLECTORIZED signs and emblems like these 


The ideal material for your advertising emblems and point-of-sale ——————s 
signs—‘‘Scotchlite”’ Reflective Sheeting, Longer lasting . . . easier to FREE 

apply ...color-fast and crack-proof. Sticks to glass, porcelain, SAMPLE EMBLEM 

stainless steel, aluminum, and other surfaces usually considered poor MINNESOTA MINING & MFG. CO. 

for applying ordinary sign materials. Furthermore, ‘‘Scotchlite”’ Re- Dept. AA-114, St. Paul 6, Minn. 

flective Sheeting lasts for years in any climate; is fully reflective to Please send me complete information and a free 
emblem produced with “Scotchlite” Sheeting. 


give full-color day and night selling power to your trade-mark or 
selling message. Mail the coupon for FREE sample emblem, com- 
plete information, and the name of your nearest dealer. SOAs 6 ob enespedeccrcaccccccacececons 
GUNS 0 6 6 Cech ccdccecocesccesoséoee 


CTV. ncccccccccccces eAONE.. STATE... 


ha cae com com pun enn as ame a ox 


| 
I 
| 
i 

Reg. U.S. Pat. Off, 

eo | 
| 
L 


meres =6l SCOTCHLITE 


Big league Beer van 
See Page 40A REFLECTIVE SHEETING 


“Scotchlite”’ is a registered trademark of Minnesota 
Mining and Mfg. Co., St. Paul 6, Minn. General 
Export: 122 E. 42nd St., New York 17, N.Y. In 
Canada: London, Ont., Can, 
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Dravo Survey Shows | 


Annual Reports Are | 
Becoming PR Medium 


PITTSBURGH, Nov. 3—Company 
reports are becoming more read- 
able and more widely read, ac- 
cording to a survey of 110 reports 
issued by large and small corpora- 
tions in industrial and commercial 
fields. The survey was conducted 
by William H. Collins, advertising 
director of Dravo Corp., industrial, 
construction and shipbuilding 
company here. It is published in 
the October “Public Relations 
Journal.” 

Companies replying to the Dravo 
inquiry (response was nearly 75% ) 
published an aggregate 7,845,000 
copies of their reports last year. 
Of these, 2,700,000 copies went to 
non-stockholders—publications or 
banks and other business organiza- 
tions with direct or possible finan- 
cial interest. 

The survey revealed that 83% 
of respondent companies now dis- 
tribute annual reports to invest- 
ment banking firms; 82% to news- 
papers, financial magazines and 
trade journals; 77% to security 

, analysts; 77% to financial news 
services; 69% to brokerage houses, 
65% to banks and trust companies, 
and 42% to mutual funds. 


a Distribution of annual reports 
also is made to the public, on writ- 
ten request, to colleges and public 
libraries, to individuals and groups 
in plant communities and to gov- 
ernment officials and agencies, 
members of professional societies, 
company customers and plant vis- 
itors. 

(Last year, Dravo began distrib- 
uting its own annual _ reports 
through sales personnel to custom- 
ers and prospects. This effort to 
make the company’s financial rec- 
ord serve as a Sales tool was a 
success, Dravo feels.) 

Further, annual report data are 
furnished to employes by 91% of 
the companies surveyed: 46% dis- 
tribute the regular stockholders’ 
report, 30% use special reports to 
employes and 15% publish the in- 
formation in employe magazines. 

In the effort to make the for- 
merly crusty document a more 
suitable means of reaching their 
publics, 73% of the companies in- 
dicated they had increased appro- 
priations to improve content or 
format changes in the past five 
years. An identical percentage re- 
ported belief that the improve- 
ments have resulted in “definite 
benefits.” 


a Companies’ own executive staffs 
are responsible for report plan- 
ning and production in 95% of the 
examples reported. Advertising 
agencies handled 7% of the re- 
ports, p.r. agencies 6% and finan- 
cial p.r. counsel 6% 

Less distinct is the pattern of 
primary responsibility; in 54% of 
the cases, the company’s p.r. di- 
rector or v.p. was in charge, but 
the president had prime responsi- 
bility in 37%, the chairman in 7%, 
and other officers or combinations 
of officers were accountable in the 
rest. 


Dumore Tools Boosts Three 
Dumore Precision Tools, Ra- 
cine, Wis., has promoted George 
B. McManners from sales develop- 
ment manager to advertising man- 
ager. Dumore also has appointed 
Lester J. LaMack, with the com- 
pany since 1925, sales manager 


and Herb Ajinsworth, formerly 
district sales manager in St. Louis, 
fistrict sales manager in Detroit. 


Donohue to ‘Industry & Power’ 

Industry & Power, St. Joseph, 
Mich., has appointed Vincent F. 
Donohue to head its enlarged mar- 
ket research division. Mr. Donohue 
formerly was with J. Edward Og- 
fen Corp., New York. 
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Outdoor Advertising Art Winners 


Automobiles (Trucks) 


Rugged and Reliable! 


VISIBILITY 
| UNLIMITED 


Gaeen CHEVROLET DEALER FOR ALL YOUR AUTOMOTIVE NEEDS 


CHEVROLET PAIR—Chevrolet posters won first and third places. Noel 
Sickles executed the dock-side art (Halsey Davidson, art director) 
and Meinzinger Illustrations painted the truck lineup (Richard 
S. Jennison, art director). Second place (middle) went to Ford and 
JWT. Bill Allured and Frank Greenhow were the artists. Gugler 
Lithographic duplicated the Chevrolet posters and U. S. Printing & 
Litho printed the Ford sheets. William J. Strasser is the art director. 


Gasoline and Oil 


long distance POWER 


3 


- 


) won first 


SERVICE & POWER—The Texas Co. (Cunningham & Wa 


award with the small girl painting by Mary Mayo pr: ‘ed by Spur- 
geon Tucker Inc. Art director, Leslie Beaton. Esso Standard Oil 
Co. (McCann-Erickson) came in second with a base'.!| theme for 
which Howard Scott was the artist, Herbert Noxon art director, 
and Continental Lithograph Co. was the printer. Stc ‘ard Oil Co. 
(Indiana) (also McCann-Erickson) placed third wit! ‘'s one-word 
copy and art by Arnold Kohn. Gugler Lithographic ©... reproduced 


it. Robert E. Clark is the art director. 


7 


COOL AND FROTHY—Best posters in the beer category featured cooling. 
Hamm ’s won top honors; Campbell-Mithun was the agency; Carl 
Paulson, artist; Don Young and Ernie Turner, art directors; U. S. 
Printing & Lithograph, lithographer. Second was Ballantine; 
J. Walter Thompson was the agency; Carl Paulson, artist; Charles 
Barnes, art director; McCandlish Lithograph Corp., lithographer. 
Third award went to Pabst; Warwick & Legler, agency; Charles 
Heinzerling, artist; Arthur Deerson, art director; U. S. Printing & 
Lithograph, lithographer. 


Miscellaneous 


Its the flavor-tight (qu 
_ waxed paper « | 


LIFE, LUCKIES AND WAX PAPER—Time Inc. won top honors in the miscel- 
laneous category for its Life poster. Young & Rubicam was the 
agency; Milton Greene, artist; Hugh White, art director; Gugler 
Lithographic Co., lithographer. American Tobacco took second. 
Agency was Batten, Barton, Durstine & Osborn; artist, Clay Whit- 
more; art director, Harold Olsen; lithographer, Gugler Lithographic. 
Third place went to Marathon Corp., Needham, Louis & Brorby 
was the agency; Lyman Simpson, artist; Robert Bonk, art director; 
National Printing & Engraving, lithographer. 
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Outdoor Painted Bulletin 
| Displays in Chicago 


4 ..-. SEE YOU AT THE CONVENTION 
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Filter Tips and 
King-Size Cigarets 
Gain in Pulse Study | 


Automobile Accessories 

NEw York, Nov. 3—No appre-| 
ciable change has occurred in the) 
past year in the number of New) 
Yorkers who smoke cigarets. But. 
brand preferences continue to shift, | | 
mainly in the direction of filter-| 
tip and king-size varieties, accord- | 
ing to the fourth annual brand sur- | 
vey made for WQXR by Pulse Inc. | 

A sample of 478 homes was used 
in the study, divided evenly be-| 
tween listeners and non-listeners | 
to the station. | 

Two-thirds of the men who were | 
respondents in the survey are, 
smokers, Pulse found, but only a_ 
little more than half of the women | 
interviewed use cigarets. 

Among smokers studied, Chest- 
erfield is still the leading brand, | 
but it has lost ground in the past | 
year, mainly to the filtered types. | 
This shift is especially marked 
among women. 

The most striking change re- | 
vealed by the study is the gain. 


among men who listened to WQXR_ 
Starts Quick as a Lick { 


made in the past year by Pall Mall. | 


The brand jumped from 7.6% of | 


preferences to 13.8%. It now ranks | 
third, behind Chesterfield and 
Camel. Among men who do not 
listen to WQXR, on the other hand, 
preferences for Pall Mall dipped 
from 15.2% to 13%. 

None of the filter-tip brands was 
included among the first five pre- 
ferred by the combined male 
groups. Among women smokers 
who are WQXR listeners, however, 
Viceroy placed third with a 9.9% 
record of preferences, and L&M 
ranked fourth, with 8.4%. Non-lis- 
tening women smokers also placed 
Viceroy third, with 8.3%, but L&M 
eked out only a 2.5% rating in this 
group. 


TIRES AND BATTERY—The sure-footed cat brought first place in the ac- 
cessory division to American Oil Co. Joseph Katz Co. is the agency, 
Albert Staehle the artist. Morris Needle and Harry Kullen are the 
art directors. Atlas Supply Co. placed second, via McCann-Erick- 
son, with its busy bee, also painted by Albert Staehle. Herbert 
Noxon is the art director. Third winner was United Motors Service 
division of General Motors, whose Delco battery poster was done by 
Howard Scott for Campbell-Ewald. Alger Scott is the art director. 
Gugler Lithographic Co. printed the Amoco and Delco posters. Mc- 
Candlish Lithograph Co. reproduced the Atlas sheets. 


Brookes, Russell Join 
Beaumont & Hohman, Chicago 
John S. Brookes, formerly ad- 
vertising and merchandising man- 
ager of E. J. Brach & Sons, Chi- 
cago candy manufacturer, has 


Special—Public Service 


ESSO STANDARD 
Oil COMPANY 


John S. Brookes 


Clarence Russell 


been appointed merchandising di- 
rector of Beaumont & Hohman, | Id 
Chicago. Ho back peed 
The agency also has appointed | ete your s 
Clarence H. Russell, previously Roe 
director of sales for Cuneo Press, 
coordinator of creative services 
on accounts served by its Chicago 
office. Mr. Russell also has been | 
a partner of O!msted & Foley Ad- 
vertising, Minneapolis. 


Om 


Owens-Illinois Names Ames ESSO STAND’: OL COMPANY 


Owens-Illinois Glass Co., Tole- 
do, has appointed Edward to 
Ames public relations director to | 
succeed Edwin D. Dodd, who has | 
been named production manager 
for the company’s Libbey glass 
division (AA, Oct. 25). Mr. Ames, 
formerly employe and public re- 
lations director of Calumet & 
Hecla, Chicago, also served as 
public relations director of Owens 
Corning Fiberglas Corp., Toledo, 
for ten years. 
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‘Sports’ to Increase Rates 
Sports Illustrated, which was 

launched in August with a base 

cirgulation of 450,000 and a page 


PUBLIC STORY—Esso Standard Oil Co. is another three ace winner 
with its safe driving posters. McCann-Erickson is th  yency, Roy 
Spreter is the artist for the first and third prize win) and How- 


5 8 ard Scott for the second prize winner with the ™  ;cycle cop. 

,150, i h 
el ao ne tne oo Herbert Noxon is the art director for all three. Lith  «aphers are 
issue. The new base will be 525,000 Continental Litho. Corp. for first and third winne Strobridge 


and the page rate will be $3,415. Litho. Co. for third place winner. 


Advertising Age, November 8, 1954 


Outdoor Advertising Art Winners a 


Confections 


-real chewing enjoy™e™ 


SWEETS—Wm. Wrigley Jr. Co. grabbed off first and third place in 

confections, and Joe Lowe Corp.. maker of the Popsicle, secured 

second place. Charles W. Wrigley Co. was the agency, Otis Shepard 

the artist and art director, and Gugler Lithographic Co. the lithog- 

rapher for the Wrigley entries. Blaine-Thompson Co. is the Joe 

Lowe agency, Gus Schmidt the artist, Sydney Weiss the art director, 
Spurgeon Tucker Inc. the lithographer. 


Agricultural 


PU RINA grows em right 


dont bother me... 


dieldrin 


TWO FOR PURINA--Ralston Purina Co.’s chicken feed poster won first 
place in its class and its cattle feed placed second. John Eppenstein- 
er painted both for Gardner Advertising. Compton & Sons is the 
lithographer. Dale Kirchhoff is the art director. Shell Chemica! 
Corp. won the third award with its Dieldrin poster by Howard 
Scott and National Printing and Engraving Co. for J. Walter 
Thompson Co. Peter E. Denardo is the art director. 
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TEST DRIVE AMERICA’S LEADING y.§ a7 y bis ia tara 


CREAM CITY 


CREAM CITY BRINGS NEW BIG 
LEAGUE OUTDOOR TO MILWAUKEE 


CREAM CITYS new management has brought 
about a new big league approach to outdoor adver- 
tising in the Milwaukee Market. 


If you want to sell your products or services in 
Milwaukee, the medium is ourpoor. Regardless of 
your selling problem, CREAM CITY has a new pro- . 
gram that fits your needs. 


1. new re-zoned poster plant to fit today’s market 
conditions. : 


iw) 


anew program of poster structure moderniza- 
tion is well under way. 


3. allotments and coverage have been revamped 
based on comprehensive market survey with 
speci ial emphasis on the new suburban market. 


4. introduced outdoor’s new 3-D painted bulletins 
rotating on key high spot locations. 


i i . , 
' 5. a new look in Milwaukee spectaculars, 
ii 
* Apol ae to the Outdoor Advertising Association for the use of the 
| word “billboards.” It worked out so well with “Beer” and “Braves.” 


For more detailed information on today’s Milwaukee CREAM CITY 


Market, and CREAM CITY’S new coverage of the same, 
Il Bob Salick — collect G field 6-6400. Charlie Burk 
eo oy Si alaaenata a CREAM CITY OUTDOOR ADVERTISING CO. 


Creators of Electrical & Outdoor Advertising 
4550 WEST WISCONSIN AVENUE MILWAUKEE 1, WISCONSIN 
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John Rudden to merchandising 
manager. Mr. Colby formerly was 
city sales manager; Mr. Rudden, 
advertising manager. 


Altes Promotes Two Execs 
Altes Brewing Co., Detroit, has 

promoted Frank L. Colby to 

sales promotion manager and 


Gel | You a Got Before 


with Effective, Low Cost, Long-Lived 


PRODUCT AND SERVICE SIGNS 
by Berlehamp 


Silk screen processed on baked enameled 


STEEL © ALUMINUM * HARDBOARD 


Also available reflectorized. 
number of beautiful, brilliant colors. 
quantity from 25 to a million. 
size from 1” x2” to 48” x96". Circles up 
to 48”, rectangulars, diamonds and ovals up 
to 48" x72”. 


ANY 
ANY 
ANY 


Write for free 
catalog. Sketches 


submitted without 
TIRE CENTER SIGNS INJECTION MOLDED cane 
WALL HANGER SIGNS PLASTIC SIGNS obligation. 


BERLEKAMP CORPORATION 


1307 SYCAMORE STREET FREMONT, OHIO 


DAY-GLO BUMPER SIGNS 
3-D PLASTIC, METAL 


STRIP SIGNS 
COUNTER SIGNS 


LICENSE PLATE SIGNS AND SCOTCH LIGHT 


CAR SIGNS 


‘light of the same color, and to 


‘Novelite’ Principle 
Is Used in Outdoor 
Posters for Hamm’‘s 


Los ANGELES, Nov. 2—Theo. 
Hamm Brewing Co., Minneapolis, 
is using a total of 14 outdoor bul- 
letins with Novelite as a part of 
its introductory campaign here for 
Hamm’s beer. 

Novelite is designed to offer a 
new method of electric sign ani- 
mation, lower in cost because it 
eliminates fabrication steps and 


complex control mechanisms. 


The technique is based on the 
physical principle of color occlu- 
sion: a transparent or translucent | 
material tends to transmit only 


restrict the passage of light of 
other colors. 


ANY trademark, picture, or special lettering. By applying special paints to a 
A FULL LINE TO MEET EVERY NEED! clear (usually Plexiglas) sign 
ROAD SIGNS © WINDOW DISPLAY SIGNS face, and by mounting light | 
FENCE SIGNS © DOOR PUSH SIGNS sources of identical colors in the 
TACK SIGNS * BLACKBOARD SIGNS rear, any part of the sign face may 

. 
oe 


be made to permit or restrict the | 
passage of light simply by chang- | 
ing the color of the over-all il-| 


, : | 
lumination. | 


8 The Hamm’s board is set up to 
‘scintillate in an alternately red 


Lawler Yettman 


LOW-COST TECHNIQUE—Gathered in 


Forrest Moran Glukes 


front of the first of the Novelite 


and blue checkerboard pattern. | 


electric sign animations which Theo. Hamm Brewing Co., St. Paul, 

is using in an introductory campaign in Los Angeles, are N. F. 

Lawler, Foster & Kleiser; William Yettman, Co-Operative Sign Co.: 

Dick Forrest, v.p., Campbell-Mithun, Minneapolis; Jack Moran, 

Hamm’s ad manager, and Bernard R. Glukes, president, Novelite 
Signs Animated. 


Three sets of gas-filled tubing in oe 
leach letter do the work of the 555 which distributes dairy products 
incandescent light bulbs which|throughout’ central Missouri. 
would be required in conventional Newspapers, radio, tv and outdoor 
animation, according to Bernard advertising will be used. 

R. Glukes, president of Novelite | 

Signs Animated, North Hollywood, Smith to National Silver 
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-who invented the method. 
The simplicity 
said to result in lower main- 
tenance costs and fewer opera- 
tional failures. A rapid animation 
| sequence is attained more readily 
when control mechanisms are 
simplified, Mr. Glukes says. 

The new technique also may be 
used in point of purchase signs, he 
said, because no bulky equipment 
is needed. 


Frigidinner Plans 
Local Ad Support 
for Supermarkets 


PHILADELPHIA, Nov. 3—Frigidin- 


ner Inc., processor of pre-cooked, 


frozen dinners, is launching a 
series of regional advertising cam- 
-paigns in at least eight markets 
to support chain stores merchan- 
dising its products. 

The company is also planning 
|additional regional drives in 
newspapers, radio and television 
as new chains take on the line. 
The campaigns are also being 


used to introduce Frigidinner fish | 


stick frozen packs. 

Frigidinner ads are designed to 
_ supplement advertising by super- 
/markets, which are scheduled in 
|Cleveland, Milwaukee, Nashville, 
Norfolk, Washington and_ other 
| cities. 

By the end of the year, Frigi- 
‘dinner hopes to have about 30 
‘simultaneous campaigns going in 
that many different areas, a com- 


|pany spokesman said. The com- | 


pany is placing its advertising di- 
jrect. J. Robert Mendte Inc. 


directing the company’s merchan- 


' dising. 


Jackson, Haerr Adds Two 

| Cosby-Hodges Milling Co., Bir- 
mingham, has appointed the Peo- 
ria office of Jackson, Haerr, 
Peterson & Hall to handle its ad- 
| vertising. A campaign in a four- 
state area is being planned. The 
agency’s Jefferson City, Mo., 


office has been appointed to han- | 
‘dle advertising for Central Dairy, | 


of Novelite is'| 


is | 


| Bernard W. Smith, formerly di- 
,visional merchandising manager 
of Kirby Block & Co. Ine., has 
been appointed gencral merchan- 
dising manager of National Silver 
‘Co., New York. Mr. Smith has 
previously served as_ divisional 
/merchandising manager of Gimbel 
Bros. and assistant planning and 
research director at R. H. Macy & 
‘Co. 


Majestic Adds New Plant 
Majestic Creations, Woodside, 
N. Y., has opened a second new 
plant in Woodside to handle ad- 
ditional demand for vacuum-form 
plastic signs and displays. 


fwo more great 


SIGNS... 
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IN BOTTLES 


geovomers Te APRN 


‘Sm | BY ROBERTSON 
Leading manufacturers of SILK 
SCREEN and Lithograph signs for 
regional and national advertisers. 

* Baked enamel process — 

plain or reflectorized 


* Steel or aluminum 


* Quantity producers for 
over 30 years 
Write Dept. 56 for color folder and information. 
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Outdoor Advertising 
Assn. Holds 57th 
Annual Meet in N. Y. 


(Continued from Page 31) 

Monday afternoon there will be 
a public policy session at which 
members will hear speakers dis- 
cuss outdoor advertising’s rela- 
tions with the community and of- 
ficials. 

Tuesday’s sessions will be 
closed. The morning session will 
feature J. P. Gormley, v.p., Out- 
door Advertising Inc., talking on 
“Cooperative Accounts and Dealer 
Contacts,” and a panel of nine 
members who will discuss “My 
Best Sale.” The afternoon session 
will consider painted displays. 


# All day Wednesday will be an 
executive session for members 
only. 

The morning session Thursday 
will be a workshop for members 
only. Marion Harper Jr., presi- 
dent, McCann-Erickson, will 
speak on “Expanding Horizons”; 
V. J. Pelz, managing director, 
Traffic Audit Bureau, will speak 
on “Measurement of Values in 
Outdoor Advertising.” H. B. 
Markham, OAAA v.p., will dis- 
cuss “Improvement Through Re- 
search,” and Myles’ Standish, 
chairman of OAAA, will talk on 
“The Changing Market.” 

“Outdoor Advertising and Civil 
Defense” will be the topic of a 
speech by Col. B. W. Beers, assist- 
ant for civil defense, Office of the 
Secretary of Defense. 

W.N. Miller Jr., Miller Outdoor 
Advertising, Greenville, S.C., will 
speak on posting boards in the 
shop rather than at the site. 
“Better Illumination at a Saving” 
will be the subject of a talk by 
W. M. Rose, v.p. in charge of re- 
search and operation, Foster & 
Kleiser Co., San Francisco. 

Other discussions at this session 
will be “New Construction Tech- 
niques and Equipment,” Earl F. 
Ghaster, v.p. and general mana- 
ger, Ghaster Outdoor Advertising, 
Lima, O.; “A New Posting Formu- 
la—Equipment Plus. Efficiency 
Equals Economy,” P. L. Michael, 
president, Houston Poster Adver- 
tising Co. 


Two Business Papers Adopt 
Western Regional Ad Plan 

American Builder, Chicago, will 
accept western regional advertis- 
ing in its enlarged western edition, 
beginning with its March, 1955 is- 
sue. Only advertisers with dis- 
tribution in the western area, a 12 
state territory including the Pacif- 
ic Coast, mountain states and 
Texas, will be accepted. However, 
national advertisers may use space 
in direct ratio to the total used in 
national editions. Rate cards now 
are being prepared. 

Beginning with the Dec. 11, 1954, 
issue, National Provisioner, Chi- 
cago, weekly publication to the 
meat packing and allied industries, 
will institute a regional advertis- 
ing plan in 11 Pacific and moun- 
tain states. Thirteen issues yearly 
will carry additional advertising 
to be distributed only in the west- 
ern states. Advertising rates will 
be lower for the smaller regional 
circulation. 


Weil Leaves Schenley 


Richard Weil has resigned as 
chairman and a director of the 
Schenley Industries operating com- 
mittee. He joined Schenley five 
months ago at the invitation of 
Lewis S. Rosentiel, board chair- 
man and major stockholder. Be- 
fore that he had been president 
of Macy’s, New York department 
store. Shortly after he joined 
Schenley there was a major re- 
shuffling of the company’s top 
management. Mr. Weil has not an- 
nounced his plans, and the com- 
pany has not named his successor. 


ig The Choicest Product c 
BB of the Brewers’ Art (( 


acer aes pppiononen rate OP Hohn Neat SRE | Nee one ate 


SEMI-SPECTACULAR—Buddy Griesedieck, second jrom right, turns on 
this Falstaff beer display in San Francisco, which has 765 lamps 
and 300 feet of Zeon tubing. Also shown, from left, are A. R. Jordan 
and Paul Kolstad, Foster & Kleiser Co.; Henrik C. Gahn, western 
ad manager, Falstaff Brewing Corp., and Charles Hotchkiss, v.p., 
Dancer-Fitzgerald-Sample agency. 


Hoft Opens Boston Office ;Lynn, Mass., has opened a Boston 
David Hoff Advertising Agency, office at 207 Essex St. 


‘Columbia’ Names A.M., Rep 

Columbia, New York, the of- 
ficial organ of the Knights of 
Columbus, has appointed R. W. 
McCarney, president of R. W. Mc- 
Carney Co., Philadelphia publish- 
ers’ representative, advertising 
director. The publication also has 
named Army Times Publishing 
Co., New York, Chicago, San Fran- 
cisco, Los Angeles and Boston, as 
its advertising representative. 


Thaxter Joins Magne-Tronics 
Roger L. Thaxter, formerly pro- 
motion manager of Muzak Corp., 
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New York, has been appointed 
director of marketing and sales by 
Magne-Tronics, New York, pro- 
ducer of long-playing musical 
tapes. 


Warren & Litzenberger Bows 


Kenneth D. Warren and Dale V. 
Litzenberger have formed a new 
agency, Warren & Litzenberger, at 
1016-17 First National Bldg., Dav- 
enport. Mr. Warren formerly was 
with L. W. Ramsey Co., Davenport, 
and W. B. Doner & Co., Chicago, 
and Mr. Litzenberger previously 
was with L. W. Ramsey. 


Specialists in SILK 


SCREEN PRINTING. 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


The Switzer Sunbonded DAY-GLO’ 


BULLETIN COLOR SYSTEM 


JD SR eR enone “Se oh 27. a 
© 


<P, 
See us at Booth 32 iS 


s ee eee eon OAA Convention * 


all 


You’ve watched DAY-GLO revolutionize 24-sheets. Now you can 
have the same dynamic effect for your painted bulletins—and have 
them last for 4 or even 6 months—with the new Switzer Sunbonded 
DAY-GLO Bulletin Color System. Here’s the story: two coats 
of Sunbonded DAY-GLO Bulletin Color; one coat of colorless 
DAY-GLO Filteray, the patented overcoating that filters out 
harmful rays of the sun, yet permits the full fluorescent brightness 
to come through for dominant display. Proved by rigorous Florida 
tests, and on painted bulletins of major advertisers this summer. 


Ask for new bulletin with full details. 


SWITZER BROTHERS, INC. 


“FIRST NAME IN FLUORESCENT COLORS” 


4732 ST. CLAIR AVENUE 


rs CLEVELAND 3, OHIO 
In Canada: STANDARD SALES COMPANY, 4097 Madison Avenue, Montreal 28, Quebec 
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OUTDOOR 
in Houston 


et BAA de Oe 


Inquiries Invited 


* © Special 24 Sheet Poster 
% Showings for Distillers 


® Painted Bulletin Displays 
© Electric Spectaculars 


STERLING 


SIGN CO., Inc. 


Houston 26, Texas 


AMOCO) 


na : 


a 


Permalube motor on 


{ Bre co 
* 


abo sie pag ete 


SPECTACULAR IN DAY LIGHT TOO—This 50’ unit, the first 100% spectacu- 
lar in the Wheeling-Steubenville market, is on U. S. 40, in Wheeling, 
W. Va. Developed by Joseph Katz Co., it was placed for American 


Oil Co. by Ohio Valley Advertising Corp., Wheeling. The Permalube 
part of the unit is in gold outline neon. 


| 
| 
\dios, Campbell-Ewald Co. and) 
‘Packard Motor Car Co. Richard 
D. Wagoner, formerly with Rem- 
ington Rand Inc., has been named 


a copywriter in Grant’s New York 
office, and Betty Morse, previous- 


Grant Agency Names Three 
Grant Advertising has appointed 
William F. Simpkins art director | 
in its Detroit office. Mr. Simpkins | 
formerly was with LaDriere Stu- 


“its 


ly an account executive and copy- 
writer with W. B. Doner & Co. and 
with Batten, Barton, Durstine & 
Osborn, has been appointed to the 
agency’s Chicago copy department. 


great t | Schwimmer Names Ted Beil _ 


Walter Schwimmer  Produc- 


bein MIAMI 


tions Inc., Chicago television pro- 
ducer, has appointed Ted Beil 


eastern sales manager. Formerly 
with National Telefilm Associates 
and Metro-Goldwyn-Mayer, Mr. 
| Beil will headquarter in Schwim- 
| mer’s New York office. 


SERVING 


GREATEST ADVERTISERS 


«wi \MPROVED 
POSTER ADVERTISING 


AMERICA'S 


HARRY H. SEFF 
formerly 
President & Founder 


H.H. SEFF ADV. Co, 


World’s Largest 


Independent Bil 


' Posting Co. 


An H. H. SEFF 


(Members of the Traffic Audit Bureau) 


Offices and Studios...56 N. Summit St., Akror. Ohio 


Colablated wove « guarioe of @ Cindy 


Owned and Operated Coiipany 
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Outdoor Advertising Art Winners 
Bread, Flour and Baked Goods 
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AFTER, DURING, AND BEFORE—Reversal of the usual order of eating was 
involved in selections in the bread, flour and baked goods awards. 
Interstate Bakeries Corp.’s ad for Weber’s bread was designed by 
Gordon Provansha, artist, and Richard G. Williams, art director, 
for Dan B. Miner Co., the Interstate agency. Schmidt Lithograph Co. 
handled the production. Second and third awards were given to 
National Biscuit Co. for cracker posters created by Roy Spreter, 
artist, and Herbert Noxon, art director. The graham cracker display 
was executed for McCann-Erickson, the NBC agency, by McCand- 
lish Lithograph Co. Third award was executed by Gugler Litho- 
graphic Co. 


Box Assn., Photoengravers 
Issue ‘Specifications’ 

The Folding Paper Box Assn. of 
America and the American Photo- 
engravers Assn. have released 
“Specifications for Artwork and 
Photoengravings Used in Letter- 
press Printing of Folding Cartons,” 
prepared by a joint committee of 
the two associations. 

The eight-page booklet is di- 
vided into three sections—black 
and white artwork, type matter 
and electrotype patches, and en- 
gravings—which outline technical 
details to be followed in producing 
quality plates for folding cartons. 


Copies of the “Specifications” are 
available from either the FPBAA, 
337 W. Madison St., Chicago, or the 
APA, 166 W. Van Buren St., Chi- 
cago. 


Ready-To-Bake Names Two 
Ready-To-Bake Foods, Los An- 
geles, marketer of Puffin biscuits, 
has appointed Robert Talpas ad- 
vertising manager and James Ed- 
wards sales promotion manager. 
Mr. Talpas formerly was an ac- 
count executive with Henri, Hurst 
& McDciiald and Mr. Edwards 
has been San Francisco sales rep- 
resentative for Puffin biscuits. 


ular outdoor company. 


SPECIFY SPANJER LETTERS 
in your outdoor signs! 


Eye-catching, long-lasting Spanjer raised letters and designs 
add that special sales-producing punch to your outdoor ad- 
vertising—as merchandising leaders throughout the country 
have discovered over the past half century. Write us today 
and let us tell you how we may serve you through your reg- 


SPANJER BROTHERS 


Chicago 10, Illinois ® Newark 4, New Jersey 
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THE DRINK FOR YOU 
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YY CGIN AND QUININE 


BOAT & BOTTLE BULLETIN—Four main roads into Terre its gin and quinine. Arbee Agency placed the con- 
tract for the 42’ bulletins with Three B. Co., Terre 


Haute, Ind., are covered by paint bulletins like this 
one, for Merchants Distilling Co. of that city, and Haute. 


Old Grand-Dad, Old Rice to Boylston Insurance 
Taylor Ad Budgets 
Hiked 20% for ‘54 


‘Boston, has appointed Leonard 
Gold to head its new advertising 
\department. Mr. Gold, formerly 
‘with Harold F. Lewis Advertising 


Boylston Insurance Agency Inc., | 


ABC Signs Theatre Guild 


Two Name Lamport, Fox 

McCray Refrigerator Co., Ken- 1918 until 1944. Lamport, Fox also 
dallville, Ind., has appointed Lam-| has been named to handle adver- 
port, Fox, Prell & Dolk, South|tising for Lemert Engineering Co., 
Bend, to handle its advertising ef-| Plymouth, manufacturer of Air- 


fective Jan. 1. The agency pre-| flex pneumatic riveters. 


viously handled the account from 


The Theatre Guild, one of the| 
nation’s leading producers of | 
| plays, has been signed by Amer-| 
ican Broadcasting Co. to a long-| 
term agreement as a consultant. 


NEw York, Nov. 3—National|¢o., Boston, will direct a national|for the development of programs | 


Distillers Products Corp. 
spend $3,000,000 to advertise its Boylston. 


will | mail order insurance campaign for| and talent for the ABC radio and| 


tv networks. 


a 
ee serene ce 


| « Low Cost [impressions Figures on request | 


Old Grand-Dad and Old Taylor 
bonded bourbon whiskies during 
the coming advertising year, 
which runs from October to Octo- | 
ber. This represents an increase of 
about 20% over the 1954 budget 
for the two bonds, a company 
spokesman said. | 

Advertising in all media will | 
share in the increase. While the. 
media schedule is not completely 
settled, AA was told, it will in- 
clude at least 200 newspapers, five 
consumer magazines  (Collier’s, 
Life, Look, Newsweek and Time), 
painted displays in most major 
markets, about 40 business papers, | 
transportation advertising and a) 
variety of new point of sale ma-_ 
terial. Color will be used more ex- 
tensively in magazines, business 
papers, and, where available, in 
newspapers. 


# Alynn Shilling, director of ad- 
vertising, said the consumer ad- 
vertising will stress the quality of 
the products and the prestige of 
serving them. 

Today’s mass market, he pointed 
out, is a middle-class market. 
Since historically the middle class 
strives for better things, Mr. | 
Shilling said, Old Grand-Dad and | 
Old Taylor will profit by the | 
growth of this market. | 

In calendar 1953, National spent 
$1,610,138 to promote the two) 
brands in newspapers and maga- | 
zines. Expenditures in business | 
papers, outdoor and point of sale_ 
for 53 are not available. The) 
breakdown for ’53 shows Old. 
Grand-Dad put $298,394 into| 
newspapers and $595,600 into na- | 
tional magazines. Old Taylor! 
spent $280,869 in newspapers and 
$435,275 in magazines. Both. 
brands also used extensive out-| 
door and transportation aerere | 
ing. 

Kudner Agency handles the ac- | 
count. | 


Kayser Elects Goldsmith 

A. Phillip Goldsmith has been) 
elected president of Julius Kayser 
& Co., the firm which recently ac- | 
quired his own company, Diamond 
Hosiery Corp. Mr. Goldsmith be- 
came an owner of the Diamond. 
company in 1942 and helped boost 
its annual sales from $1,000,000 to, 
$10,000,000. He succeeds Theophil 
H. Mueller, who will continue as 
a consultant and a director of 
Kayser. 


Tele-Sessions Names Lindsley 

Fanshawe Lindsley, formerly 
with Fortune, has been named 
general sales manager of TNT 
Tele-Sessions, the business and in-| 
dustrial division of Theater Net-| 
work Television Inc., New York. 


Sudler & Hennessey Moves | 

Sudler & Hennessey, New York. 
agency specializing in medical and 
pharmaceutical promotion, has 
moved to 130 E. 59th St. | 


NATIONAL 
ADVERTISING 
COMPANY 


OFFERS COMPLETE 
HIGHWAY ADVERTISING 
SERVICE 


MOTOR OIL 0,27 


1. Coverage anywhere in the nation 


2. Any type, size or shape of highway sign 

3. Individual locations, wherever selected 

4. Complete maintenance service on rental basis 
) 


. Night and day readership with 


SCOTCHLITE” brand reflective sheeting 


NOTHING washes 
tke REAL SOAP 


Copyright 1954, National Advertising Company 


= UNA WEE 
| America® most’ wanted 
|S RET 


HOMETOWN CARPET CO. 


¥ t= 


MIMA. 


NATIONAL ADVERTISING COMPANY 


Executive Offices ... Waukesha, Wisconsin 
A subsidiary of Minnesota Mining and Manufacturing Company, originators and manufacturers of Scotchlite® brand reflective sheeting 
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in the midwest 


To get your share of the multi-billion-dollar midwest market, you’ve got to dig 


deep. No other magazine penetrates the midwest like the Chicago Tribune Magazine. 


The Chicago and midwest market is big and busy. To get 
its interest and response, you’ve got to look big, be big. 
Only one magazine can do that job—the Chicago Tribune 
Magazine. 


It’s the midwest’s own magazine—delivering a larger 
circulation in metropolitan Chicago than the five top 
national magazines combined! 


It reaches out to give you coverage of practically half 
of all the households in 840 midwest cities and towns of 
1000 or more population. 


In metropolitan Chicago, the Chicago Tribune Maga- 
zine puts you into virtually 3 out of 4 homes, with more 


Chicago Tribune Magazine 


CHICAGO— A. W. Dreier, 1333 Tribune Tower. SU perior 7-0100 


than 5 times the circulation of the biggest national magazine. 


It is written for midwest tastes, ideas and traditions. 
Its editors and writers are midwest people who get a 
response from readers given to no other magazine. 


That’s why the Chicago Tribune Magazine is big in 
circulation, big in buying influence and your biggest bar- 
gain. Its cost is lower than any national magazine or 
Chicago Sunday supplement. For only 31 cents per family, 
you can cover this tremendously wealthy market with 13 
full-page color insertions. 


Don’t settle for less than the biggest. Your Chicago 
Tribune representative has full details. Ask him for them. 


ick Associates, 155 Montgomery St. GA rfield 1-7046 


NEW YORK CITY—E. P. Struhsacker, 220 E. 42nd St. MUrray Hill 2-3038 
DETROIT —W, E, Bates, Penobscot Bldg. WOodward 2-8422 


LOS ANGELES—Fitapatriek Associates, 3460 Wilshire Blvd. DU nkirk 5-3557 
Member: First 1 Markets Group and Metropolitan Sunday Newspapers, Inc. 
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Ethnic Changes 
Creating ‘New’ 
N. Y. Ad Market | 


New York, Nov. 2—Little old 
New York is taking on a new look 
that may revolutionize advertis- | 
ing’s approach to America’s big- | 
gest market. 

That new look—resulting from) 
“in-migration from the South and) 
from Puerto Rico” and “out-mi-| 
gration of New Yorkers to the sub- | 
urbs”—means that Puerto Ricans | 
and non-whites (Negroes, Asians | 
and other groups) will account for, 
28% of the total population by) 
1970, according to Dean Kenneth) 
D. Johnson of the New York) 
School of Social Work. He spoke 
at a meeting of the Federation of 
Protestant Welfare Agencies. 


s New York, which had a popula- 
tion of 7,891,957 in the 1950 census, 
including 1,102,000 Puerto Ricans | 
and non-whites, will in 1970 have 
8,400,000 people, with Puerto! 
Ricans and non-whites totalling 
2,352,000, in Dean Johnson’s view. 
That means, he said, that one in 
every four persons here in 1970 
will be Puerto Rican or non-white, 
compared with a current ratio of 
about one in seven, and a 1950 
ratio of one in eight. 

Where New York was home in 
1950 to 250,000 Puerto Ricans, in 
1970 the figure will be more than 
1,000,000. Non-whites will increase 
from the 1950 figure of 750,000 to 
1,250,000 by 1970, he said. 

Equally important to agencies 
and advertisers was Dean John-| 
son’s prediction that, should pres-| 
ent trends continue, the day will | 
come when Puerto Ricans and 
non-whites will make up 50% of 
New York’s population. 


# In this connection, he said the 
non-white birth rate here in 1950 
was 50% higher than the white, 
and the Puerto Rican rate was 
250% better than the white birth 
rate. 

If these rates continue, by 1970 
there will be one Puerto Rican or 
non-white child to every 1.5 white 
children. In 1950, the ratio was one 
Puerto Rican or non-white child 
under 15 to every 5.6 white young- 
sters. 

Some other Johnson statistics 
for advertisers to mull over: 

e “By 1970, one out of every eight 
New Yorkers will be over 65 years 
old. 

e “Present population of New 
York is 50% Catholic, 30% Jewish, 
and 20% Protestant. Protestant 
population in 1935 was 28%, in- 
cluding 4% non-white, and in 1952 
it was 22%, with 8% non-white.” 


Six Join Guild, Bascom 

Guild, Bascom & Bonfigli, San 
Francisco, has appointed six men 
to its staff. They are Gil Burton, 
formerly with Vladimir Inc., to 
the Ralston Purina account staff; 
Dick Tyler, previously with Mc- 
Cann-Erickson, media staff; Tom 
Kamifugi, formerly with McCann- 
Erickson, and Gig Gonella, previ- 
ously with the Recorder-Sunset 
Press, art directors; Dave Fulmer, 


formerly tv director of KRON-TV, 
television production consultant, | 
and Fred Wright, previously pro-| 
duction manager of McCarty Co., | 
production department. 


‘Hotel Journal’ Boosts Rates 

Southern Hotel Journal, Jack-| 
sonville, Fla., will increase its) 
rates 25%, effective with the Jan-| 
uary, 1955, issue. The publication | 
announced that it has increased its | 
circulation 40% during the past 
year. 


Briggs Named Art Director 
MacFarland, Aveyard & Co.,, 
Chicago, has appointed Dexter 
Briggs an art director. He for- 
merly was with Maxon Inc. 
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Outdoor Advertising Art Winners 


Painted Display 


mae HOTEL 


' PARKING FACILITIES ' TELEVISION & RADIO — 


>» 


WHEE, WHEW, WOW-—A whistle, a snooze and a windblown housewife 
were motifs in the first three award winning painted displays. 
Sheraton Hotel, Chicago, was promoted by Sheraton Corp. of Amer- 
ica in the first place winner, created by Harvey Kidder for Batten, 
Barton, Durstine & Osborn, the Sheraton agency. Aldo Casi was the 
art director. Southern Pacific Co. won second place with a bulletin 
designed for Foote, Cone & Belding, its agency, by Lowell Herrero, 
artist, and Link Malmquist, art director. Foster & Kleiser handled 
the campaign. East Ohio Gas Co. won third award for its bulletin 
created by Tom Miller, Pitt Studio, and Warren Perryman, art 
director. Ketchum, MacLeod & Grove is the company’s agency. 


Painted Display—Embellished 


CRISP, COOL AND TANGY—The Washington Apple Com ssion, with its 
three delicious apples on a bough, was awarded firs! ‘1 the painted 
display—embellished category. Pacific National Ad: rtising is the 
agency, Donald S. Ross and Larry Rehag, artists, G': 


Rafaelli and 
Walter Graham, art directors. Second place went to ‘“ibst Brewing 


Co., with the reclining bottle. Warwick & Legler the agency, 
Charles Heinzerling artist, Arthur Deerson and Ed — right, art di- 
rectors. Pacific Outdoor Advertising Co. handled th. :echnicalities. 
J. Walter Thompson Co. handled the Swift & Co .oster which 
came in third. Charles Kuoni, Otto Schuth and Vir’ Truman are 


the artists, Fred Boulton the art direct: 


an! 


S&S ELECTRIC Cooking — 


LIGHT COLORS—“Clean” was the key word in the winning display in 
the local advertising segment of the competition. It was used for 


Commonwealth Edison Co., Chicago, by J. R. Pershall Co., the 
agency, by Phil Kiser, artist, and William E. Sproat, art director. 
Conway Advertising Products made the poster. Second place went 
to another utility company, Southern California Gas Co. and South- 
ern Counties Gas Co. for a bathwater heating poster designed 
by Roscoe Carver, art director, and Ren Wicks, artist. Compton & 
Sons handled the lithographic work. Third place went to the Ohio 
Bell Telephone Co. “yellow pages” poster designed by Floyd Chaney 
and Sam Anderson. Continental Litho. Corp. produced the poster 
for Central Outdoor Advertising Co. 


Home Appliances 


Hadiant heat bails twice as s ast! \ iC ' 


FRIGIDAIRE 


: Room Air Conditioners 


Sl 


End alr with the new automatic i ' 


NORGE GETS TWO—Norge division of Borg-Warner took 1st and 3rd 
honors in the home appliance category. Agency, lithographer and 
art director were the same on both: J. Waiter Thompson; Compton 
& Sons; George Baier and Charles McCarty, respectively. Artist on 
lst award winner was Lyman Simpson; Ray App was artist on 3rd 
place winner. Second award went to Frigidaire. Foote, Cone & Beld- 
ing was the agency; Charles Miller, artist; Marvin Potts and Micky 
Strobel, art directors; Gugler Lithcgraphic Co., lithographer. 
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' The Worth More Car 


NEW STANDARD OF THE AMERICAN ROAD 


ALTERNATING SCINTILLATOR—This Ford semi-spectacular in Shreveport | 


attracts circulation at Texas Ave. and Allen-Dalzell Overpass. It 

was developed by J. Walter Thompson Co. and Outdoor Advertising 

Inc., placed by B & B System, Shreveport. The cutout medallion is 

13’6” high, and the bulbs in the 5’ Ford letters scintillate in alterna- 
tion with the neon outlines. 


Elgin Watch Buys Neomatic Florida PR Assn. Elects 


Elgin National Watch Co., El-/ Edward D. Whittlesey, director | 
gin, Ill., has purchased Neomatic| of public relations of Florida 


Inc., Los Angeles specialist in de- 
velopment of miniature electronic 
components. Neomatic will be op- 
erated as a wholly owned subsidi- 
ary by Elgin’s ordnance division, 
a producer of precision ammuni- 
tion components and military in- 
struments. A. P. Barton, assistant 
general manager of the ordnance 
division, has been named general 
manager of Neomatic, and T. Rose 
Welch, founder of Neomatic, will 
continue to direct research and 
engineering for the new Elgin 
subsidiary. 


Donaldson Moves Up in AFA 
Ben R. Donaldson, director of 
institutional advertising of Ford 
Motor Co., has been elected to the 
new post of vice-chairman of the 
Advertising Federation of Amer- 
ica. Succeeding Mr. Donaldson as 
AFA secretary is Franklyn R. 
Hawkins, ad director of Libbey- 
Owens-Ford Glass Co., Toledo. 


RY 


Writing, Wiring, 
~~ Phoning 


for full details on the new’ 


ARTKRAPT. 
NEVIOL 
Fluorescent — 
Signs | 


You, too, should send 
for details today. 


SIGN COMPANY 


1133 E. KIBBY STREET 
LIMA, OHIO 


State University, Tallahassee, has 
been elected president of the 


Florida Public Relations Assn. 


Holmes Joins Kastor, Farrell 


‘Look’ Appoints Quinn Ellington Names Sherwood 
Beth Holmes, formerly with | 


Joseph Quinn, formerly with Holland M. Sherwood, formerly 
Bryan Houston Inc., has joined the the sales staff of Chain Store Age,|copy chief at Michel-Cather Inc., 
creative staff of Kastor, Farrell, has joined the promotion depart-| has joined Ellington & Co., New 
Chesley & Clifford, New York. iment of Look, New York. York. 


Fig? Ngee A Ge Bs 


National & Localized Poster Service | fim 
Over the U.S.A. 


HOME OFFICE 
FORT WAYNE, INDIANA 


Building a National Sales & Service Organization 
In Every Local Area 


The R.C. Maxwell Co. Trenton NJ. 


GREETINGS AND BEST WISHES 


10 THE 


OUTDOOR 
RISING ASOUGIATIO 
UF AMERICA 


AT THEIR 57th NATIONAL CONVENTION 
HOTEL COMMODORE 


NEW YORK 


NOV. 7 to TI, 1994. 


The R.C. Maxwell Co.Adantic City MJ, 
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There’s MORE THAN MEETS 
The “I” in ILLINOIS 


For example: — 

Metropolitan Peoria (265,800) is 21/4 times larger than the 
corporate city of Peoria... and the population of PEORIArea 
is double that of Metropolitan Peoria. 


And here's evidence that population ranking is no criterion as 
to BUYING POWER. Metropolitan Peoria* is 26th in Popula- 
tion, 17th in per capita Retail Sales and 3rd in per capita 
BUYING INCOME. This High Buying Power is another reason 
why Peoria Journal Star advertising is so effective. 


*250M to 400M Population Group of Metropolitan 
County Areas... S. M.’s Survey of Buying Power. 


a ROP OLN 


‘PEORIA JOURNAL STAR ¥. 


Daily Circulation Exceeds 100,900 
Covers All Peoriarea 


Represented Nationally by WARD-GRIFFITH CO., Inc. 


Pepuletion ) 


Advertising Age, November 8, 1954 


GUEST'S GUEST—Artist R. Kozlow, Luckoff & Wayburn, Detroit, cre- 

ated this poster for Twin Pines Farm Dairy as part of a 12-month 

campaign. Walker & Co., Detroit, is handling the outdoor drive, 
which promotes the dairy’s radio show as well as its milk. 


Leedham Joins Raymer Co. 
Charles G. Leedham, previously 
with the tv sales development and 
promotion department of Ameri- 
can Broadcasting Co., has been 
named promotion manager of Paul 


-H. Raymer Co., New York, radio- 
_tv station representative. 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


“This is the desert. My name is Thirsty. I’m a crow — flying the day watch. 


It’s hot. Very hot. 


“At 3:16, my partner spots a flask. We swoop down to investigate. 

A drink would help, but the water inside is too low to reach. 

"Suddenly, my partner has a brilliant idea. He drops pebble after pebble 
after pebble into the flask. With each one the water rises higher. 


Finally we can reach it. We refuel and take off. 
“We just give you the facts, ma’am.” 


MORAL: Persistence brings results 


Nothing impresses the trade as much as persistent persistent advertising to him in one of twelve super- 
trade advertising. It’s a sign you mean business. To specialized Haire trade publications brings results. 


sell the retailer there could hardly be a better —_—It will for you, too, 


place than where he is asking to be sold—in his 


Haire trade magazine. It’s the one he subscribes to 
and pays for—the one he reads with his mind 
wide open for your business story. That’s why 


(eqn iauinr 1886) 


Ad Media Still Are 
Good Investments: 
Standard & Poor 


New York, Nov. 2—Advertising 
expenditures in 1954 will reach a 
new high of almost $8.5 billion 
and should approach $9 billion in 
55, according to Standard & Poor. 

The investment counseling com- 
pany covers the advertising pic- 
ture in its latest “Current Anal- 
ysis.” 

Taking into account the indus- 
try segments affected directly by 
advertising spending, the company 
has the following to say about 
each: 

Radio—“Some leveling off of 
steady downtrend in radio reve- 
nues is possible...Network radio 
was off some 11% [in 1954], but 
all other media groups experi- 
enced dollar increases, paced by 
television with a 42% year-to- 
year expansion.” 
Television—‘Revenues continue 
to trend strongly upward; apart 
from a steady addition in the 
number of network outlets, some- 
what increased rates are being 
charged.” 

Magazines—“Total magazine 
linage in the first ten months of 
1954 was nominally below the 
year-earlier figure. National 
weeklies registered a gain of some 
3%, about offsetting a slight de- 
cline in general monthlies and a 
drop of almost 5% in the women’s 
group. Full-year 1954  linage 
should closely approximate the 
1953 peak, and a moderate rise 
is expected in 1955. 


s “Advertising rates average 
higher, as does over-all circula- 
tion, despite lagging newsstand 
sales. While some recovery in op- 
erating margins is indicated for 
many companies covered in this 
survey, rising costs and expenses 
will probably hold earnings im- 
provement to moderate propor- 
tions. Nevertheless, dividend cov- 
erage has improved somewhat.” 


Welsh, Shipman Join F&S&R 


Fuller & Smith & Ross, New 
York, has appointed Robert D. 
Welsh an account executive on the 
Westinghouse X-Ray division ac- 
count and Joseph D. Shipman Jr. 
an account executive on the West- 
inghouse electronic tube account. 
Mr. Welsh formerly was ad man- 
ager of Connor Engineering Corp., 
and Mr. Shipman previously was 
assistant ad manager of the radio 
& tv tube division of Sylvania 


‘}Electric Products. 


Magnavox Reports Top Sales 
Magnavox Co., Fort Wayne, 
Ind., has reported the highest 
sales in its history and earnings 
slightly lower than last year’s rec- 
ord high for the fiscal year ended 
June 30, 1954. Net sales were $62,- 
974,430, compared with $57,979,- 
669 for the year ended June 30, 
1953. Net earnings for 1953-54 
were $2,102,530, or $2.77 a common 
share, compared with $2,238,337 
and $2.93 a share in the preceding 


fiscal year. 


Pe tele ir eee Pa Le Egon ee eee as terre nce meen Os Mey ame gs Siege Sr ET OC 
a ee ) ae 
7 
. ae fy _- 3 ; 7 
| SS | ay ee i 
ry Sa Cuma, ery guest : i 
OS SS x : a ‘ er re ae bogie fe, a , oe 
An Si - i> see | z 
| PEORia § oi 7. hoe Win ines | 
Asoo Sy eee. : 
J , | | | 
| 165,000 | . 
ar Cover ege Matic te Memes | ae 5 
: 98% | . 
- ee EGR ts — e 
i ee a: 
2 ee @ 
| distin | g 9 
< a = : fy Bees. 
5 Lk wy | NY J, ZA : | a 
gene. => A't ’ | — 
E ~~ A sac | \ } | oe 
‘ ar (A> ——_s . a a =i" Z . 
i _ | f EE ne 2 es 
ee oe = = eo 3 
i }  APSG § * 
ere Cc? Y a ~~ F Ge ae 
ie DY O*\D0 hE o> oe 
me 
| & | | eh | ee & | | 
wy} [ cnocueRy © resi} [  yqonst , Hom h \ wandbats. gz 
|| ALY use we ic Goons \ \ schings | - 
Re \ GLASS JOURN \ ii R \ LENTHED. \W Furnish 9g \ accessories : 
ee ee _ 
, \ : ’ < Ve 7 \ \ i 2 
: ( erm tafonts & Chilren's Linens & Corr" ) pREMAIUA el Cosmetics * \ aie 
a phot a aur I Domestics If ) guvens GUIDE TR otteeries | < 
3 111 FOURTH AVENUE + NEW YORE 3, NEW YORK a i 


Be 


Advertising Age, November 8, 1954 


Stores Fail to Gear 
Ads to Normal Sales 
Potential, Says BofA 


New York, Nov. 3—Eight out 
of ten retailers are missing selling 
opportunities because of poor ad- 
vertising planning. 

So says the Bureau of Advertis- 
ing after an 82-store analysis of 
advertising related to sales. 

The study, which covers 52 
markets, shows that retailers are 
generally guilty of poor timing 


2 
: | | | | 
Soak eee ae 
Advertising vs. Sales | 
82 Store Analysis E 
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OVERPROMOTION 


td _ SALES } \ / y/ 
§ Vv 1G 


ee 
8 = ask ot = 
QZ 1D ENE 
é ~ Sy 1952 SALES 
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a | Na 
2 7 
0 UNDERPROMOTION WV 
) F “ a “ 4 4 A s ° N o 
SAMPLE OF WIDE VARIATIONS in advertising, 
Good Timing compared with sales patt: led in 82 
patterns as revealed in 
my store analysis. Monthly percents of year's 
Ad YAey advertising run by 8 out of 10 stores studied 
ass yw iad were found scattered in grey areas showing 
neediess over or under-promotion of each 
month's sales potential. Highest and lowest 
monthly percent done by any of the stores 
Poor Timing... form boundaries. Example: individual stores’ 
A rif Oa advertising went as high as 13.3% in January 
KR si / ‘ ’ compared with 6.8% sales. Close parallel be- 
XY WW tween the two soles patterns show smal! devia- 


tion within which 1953 advertising would have 


matched ‘53 soles pattern if guided by 1952 


sales figures 


when it comes to advertising. At 
times, they over-promote; other 
times, they under-promote. 

For example, the month of Jan- 
uary produces 7.3% of yearly 
sales in furniture stores. Yet the 
BofA study reveals that one store 
in Vermont spent only 1.7% of 
its annual advertising budget in 
January. Another store, in New 
York, spent 10.4% of its budget 
in January, one in Pennsylvania 
8.9% and a Virginia furniture re- 
tailer 13.5% in that month. 

These wide variations occur 
among all types of stores, indi- 
cating that retailers are not re- 
lating their promotions to seasonal 
sales patterns. 

The BofA study is called, “Let’s 
Talk Profits.” It has been sent out 
to 1,000 newspapers for use as a 
presentation. The study includes a 
seasonal breakdown of 1953 sales 
in 17 types of stores and for 96 
specific merchandise categories. It 
also contains a tabulation of sea- 
sonal fluctuations of newspaper 
advertising in 91 key commodities 
in 1953. 


SSC&B Handling Fund Drive 

Sullivan, Stauffer, 
Bayles, New York, will be volun- 
teer agency for the Advertising 
Council in its 1954 Red Cross 
drive. James A. Barnett, v.p. of 
Lever Bros., will be volunteer co- 
ordinator. 


Don't forget 
to send us 
your Change 
of Address 


Three or more weeks notice 
in advance is perfect! 


Write: Circulation Dep’t., 
Advertising Age, 
Chicago 11, Ill. 


200 E. Illinois St., 
Be sure to give OLD 
As Well As NEW Address! 


Colwell &| 


MOVING? 


Hicks & Greist Adds Two and treasurer, Eben S. Church as | 

Burnell & Co., Yonkers, and | V-P- and secretary and T. Robley 
Electronic Fabricators, New York, | Louttit as chairman. The agency 
both manufacturers of electronic has been named to handle adver-_ 
equipment, have appointed Hicks tising for Patton-MacGuyer Co.,| 
& Greist, New York, to handle| Providence maker of electrical | 
their advertising. Business papers Wire terminals, crimping machines 
will be used for both companies. #94 metal stampings. | 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 
TV SLIDES ON FILM 


10 SECONDS $10 FIL 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Why use STILL SLIDES when you can get action — zooms, 
flashes, wipes, etc., at this low price 


| 
Louttit Agency Changes Name Designers Elect Muller-Munk _ 
T. Robley Louttit Inc., Provi- | Peter Muller-Munk, Pittsburgh | 
dence, has changed its name to industrial designer, has _ been 
Horton, Church & Louttit. John elected president of the Society 
A. Horton continues as president of Industrial Designers. 


Send For A 
Sample Reel Today 


1323 So. Wabash, Chicago, til. 


Can you tell the 


DIFFERENCE 
between 


Radio and Radio? 


Radio’s immense strength . . . the opportunity to talk with A great station amasses huge and responsive audiences, because 


masses of people frequently and economically . . . is employed the character of its operation earns the confidence of its 
community. 
fully only by advertisers who distinguish between run-of- 


the-mill radio stations and great radio stations. The radio stations we represent are great stations in important 
markets—stations whose character has earned them significant 
leadership. Their time is not cheap, but the solid values they 


There can be a tremendous difference between two stations in deliver bring you the full economy of radio. 


the same market. A _ station’s programming, management. 


One of our experienced staff is always ready to discuss with 


public service and facilities make it mediocre or good or great. you the application of great radio to your problem. 


THE HENRY I. CHRISTAL co, Inc 


NEW YORK — BOSTON — CHICAGO — DETROIT — SAN FRANCISCO 


Representing Radio Stations Only 


WBAL_ Baltimore (NBC) KFI Los Angeles (NBC) 

The Hearst Corp. wthl Fac, Earle C. Anthony Inc. 

oX {7p 

WBEN Buffalo (CBS) wae WHAS Louisville (CBS) 

Buffalo Evening News Louisville Courier-Journal & Times 
WGAR Cleveland (CBS) WTMJ Milwaukee (NBC) 

Peoples Broadcasting Corp. Milwaukee Journal 
WIJR Detroit (CBS) >) P WGY = Schenectady (NBC) 

The Goodwill Station, Inc. 4835 51100" General Electric Company 
WTIC Hartford (NBC) Measure WSYR = Syracuse (NBC) 

Travelers Broadcasting Service Corp. of a Great Herald-journal & Post-Standard 
WDAF Kansas City (NBC) Radio Station WTAG Worcester (CBS) 


Kansas City Star Worcester Telegram-Gazette 
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TV is hot, boy. Watch 
magazines take a back 


A few years back some of the wise men 
seat in the fifties. 


were predicting dire things for magazines. 


\ ¢— Television would make viewers out 
| of readers. No readers: no magazines. 
I No publishers: no newsdealers. 
| 1948 
| H 
7 si peinato ac Phi =i imate: Pero rc, Vege ee tees 1 
‘ 1 
| DELL MODERN GROUP 
| 
| OCT. CIRCULATION 
| 
| SECOND HIGHEST IN 
| 
| HISTORY! 
i 
! 
| 
And what’s the story in’54? | 
Muiesines a Take: | 1954 
ms Circulation is up. Dell Modern —> | 
: Group’s current successes 
point up the trend: a oe, eee 2) ea a 7 


Estimated October circulation for the Group — 2,940,000 — second 
highest October in history, with each magazine well over its guarantee. 


The answer is simple. Magazines have not taken a back seat for television 
(or any other medium of entertainment) because the reading public refuses 
to be diverted. It goes right on reading, and expanding its ranks, 
because nothing ever replaces the printed word. 


The consumer demand for Dell magazines — as shown in high newsstand 
sales (77% of total circulation) — is good news for advertisers. For in magazines 
alone can you sell your wares for a month or more, instead of a minute or two. 


Modern 
screen 


DELL MODERN GROUP 


Déll Publishing Company, Inc., 261 Fifth Avenue, New York 16, N. Y. 
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Feature Section 


Advertising Age 


Free Plugs Are Back on TV 


Nearer Art Than Science: Woolf 


Weiss Cites Pilferage Problem 


C. M. Is Sidetracked 


THE NATIONAL NEWSPAPER OF MARKETING 


Ross Roy 


Makes It Fun 
to Contribute to Charity 


Someone once coined the slogan “Give 
*Til It Hurts” for charity giving. A few 
years ago, the dynamic Bill Power, ad- 
vertising director of the Chevrolet Motor 
Division of General Motors, came up with 
“Give ’Til It Feels Good,” a slogan that 
is sweeping the country today. 

Employes of Ross Roy Inc., Detroit ad- 
vertising agency, have, in the words of 
Bill Power, added a third dimension 
which is “Have fun when you give.” 

That’s exactly what happens when Ross 
Roy Inc. stages its annual United Founda- 
tion Torch Drive rally. The employes have 
fun when they give, and they give. 


s In this season when the need for char- 
itable giving is before every American, 
with Red Feather campaigns being con- 
ducted in almost every city, the formula 
as established by the employes of Ross 
Roy Inc. in past campaigns has paid off. 

Within a half hour’s time at this year’s 
rally, the 269 employes of Ross Roy’s 
Detroit office contributed or pledged, 


through payroll deduction, a total of $17,- 
438. The average contribution amounted 
to nearly $65 per employe as compared 
with $56 a year ago. With the company 
contribution of $5,500, the total raised 
was $22,938. 


a The formula is a simple one: 

“Put the giver in the mood for giving 
and you'll go over the top.” 

An employe committee starts about two 
weeks ahead of “T” Day, the date for the 
Torch Drive rally, to build up interest. 
Posters are placed in various parts of the 
offices, bulletins go to every employe’s 
desk to keep each employe informed of 
what is going on. Several days prior to the 
rally, a letter is sent to the home of each 
employe over the signature of Ross Roy, 
the agency’s president. This letter ex- 
presses Mr. Roy’s support of the Torch 
Drive and the company’s interest in its 
success. 

There is very little agency work done 
on the day of the rally. Employes assem- 
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SIGNERS—It looks like a chorus line but it is just a group of Ross Roy girls signing 
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up in Detroit’s 1954 Torch Drive. From left to right: Mary Jean Oldani, Louise Mauro, 
Esther Mason, Shirley LeFevere, Diane Michalski, Delores Beneteau, Evelyn Finkle 
and Isabelle Farrar. 


ble on the company’s first floor for an 
“eye opener” session at 8:30 a.m. Here 
they are served coffee, doughnuts, and 
sweet rolls. At 9 a.m. the rally begins, and 
after a brief program, each employe re- 
turns to his desk and there team captains 
take over to receive the employe’s pledge. 
On signing up, the employes return to the 
auditorium where a drawing is held for 
merchandise prizes. When the final re- 
sults of the drive are tabulated, and if the 
quota has been reached or exceeded, the 
employes are given the rest of the day off 
from work. 

To arouse interest this year, two vice- 
presidents were chosen to head divisions 


COFFEE BREAK—Time out for coffee before 
the Torch Drive rally of Ross Roy employ- 


in the drive. John L. “Jack” Thornhill, 
v.p. and group supervisor of Dodge 
Trucks, Chrysler Corp. MoPar, and Chrys- 
ler Export accounts, headed the Gold 
division. Robert A. Dearth, v.p. and group 
supervisor on Murray Corp. of America, 
Servel Air Conditioning Division, the El- 
jer Co., and Modern Homes Corp. ac- 
counts, headed the Green division. George 
W. Macier, an account executive, was 
campaign chairman. . 

An added spark was given the com- 
pany’s drive when William G. “Bill” 
Power, advertising director of Chevrolet, 
one of the country’s outstanding inspira- 
tional speakers, addressed the employes. 


i 


ALL JOIN IN—Rank or title meant little when Ross Roy Inc. employes rallied for the 

Torch Drive. Vice-presidents, account executives, copywriters, and clerks joined in 

the fun. Bob Dearth, a v.p., wields the baton. Bill Shaul, another v.p., is at the drums. 

With the sax is Harold Duda, a technical writer, while at the piano is Henry A. 

Houston, an account executive. Another account executive, James Rast, is hidden by 
the vocalist, Norene Snow. 


es. Here’s Bill Power of Chevrolet, the 

rally speaker, with Dan Staperfene, an 

artist; Mildred Bauslaugh, of the com- 

pany’s personnel department; Hubert F. 

Roy, executive staff; and Jack Ferentz, a 
Torch Drive official. 


PLEDGE—Agency President Ross Roy af- 

fixes his signature to a giant pledge card 

for the company’s contribution, as the 

company’s Torch Drive chairman, George 
W. Macier, looks on. 
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Some people carry 


more weight than others ... 


This luggage belongs to Mr. Potter. 


Potter’s father was a highly respected citizen. 
He paid his debts, lived well, but only had two 
pieces of luggage. A trunk that gathered more 
dust than belongings. And a briefcase — for 
business. 


His son—our hero—may or may not be a 
bigger man. But he lives a bigger life. Likes, 
among other things, to travel, fish, swim, golf. 


Potter isn’t the only one with a luggage- 
storage problem today. America is full of 
Potters. They’re the leaders of the big change 
to anew, lively way of living. The kind of people 
who get out to the country frequently, or out 


on the tennis court. They’re the first to adopt 
the new fabrics, to get into Bermuda shorts and 
out in sports cars. 


Each month these “Potter” families look to 
Holiday for what’s new and good in the won- 
derful whirl of pleasure. They’re devoted to 
Holiday, for it’s the one magazine completely 
devoted to the way they live, to “everyday 
holiday living.” 


This market of prosperous, active people 
carries a lot of weight with advertisers. So much 
so, in fact, that they have helped make Holiday 
the most successful new magazine of our time. 


And so we rest our case. 


HOLIDAY 


A CURTIS MAGAZINE 


... its readers are the leaders of 
the big change to “everyday holiday living!” 
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On the Merchandising Front... 


Shopping Cart Pilferage Is Major 
Problem in Food Supers 


By E. B. Weiss 
Merchandising Consultant 

All of those old, old saws built around 
the pilfering of hotel silverware and 
towels are about due for a new twist; 
they’ll be reworded to include the food 
super shopping cart! 

The pilferage of shopping carts has 
reached proportions that represent a 
serious loss to the food super. (Incidental- 
ly, on a much smaller scale, the same 
thing is happening with baskets and other 
carrying devices used by the variety 
stores, drug stores, etc.) These carts in- 
volve a cost as high as $30 each. When a 
store unit finds a shrinkage in its inven- 
tory of carts running from three to a doz- 
en weekly, it really has something to 
worry about. Indeed, some food super op- 
erators are of the opinion that the dollar 
loss involved in pilfered carts may right 
now be larger than the pilferage loss of 
food and other resale items! 


= It might be concluded that this sort of 
pilferage should not be too difficult to 
discourage. The food super wishes that 
were so. Unfortunately, it isn’t. 

In the first place, the food super, itself, 
has really encouraged the practice; not 
intentionally, of course, but quite effec- 
tively nonetheless. It comes about this 
way: A customer arrives at the food super 
on foot; bear in mind that all shoppers do 
not come by car! She lives not too far 
away—that’s why she walked. She makes 
quite a sizable purchase. She’s well- 
known in the store. She requests the priv- 
ilege of wheeling the cart home, “just 
this once.” It will “surely” be returned 
“tomorrow.” 

Is the store manager, or owner, going 
to say “no”? Not too often. 

Once the cart arrives home any number 
of things can happen—and do! Johnny 
finds all sorts of uses for it. So does little 
Valerie. Pop may also find it handy; par- 
ticularly around the garden. And even 
Mom may decide that it’s pretty useful 
in the laundry and for other homework. 
So it never is returned, and if Mom’s con- 
science bothers her, she compounds the 
felony by shopping elsewhere. 


s The carts disappear in other ways, too. 
For example, Pop tears into the food 
super immediately after his 4:30 p.m. 
quitting time, after parking his car in the 
parking lot. He makes a large purchase; 
wheels the cart out to the spot where his 
car is parked; finds that he’s late and due 
to catch hell from the really big boss if he 
doesn’t put some speed on. So he shoves 
cart, purchases, and all into his car, and 
hustles off home. He, too, has every in- 
tention of returning the cart promptly. 
Then, a woman shopper will say to the 


boy who may help her out to her car: 
“lLook—I haven’t time to stack all that 
stuff in my car and, moreover, it’s incon- 
venient for me to get those things out of 
the car and into my kitchen. Put the cart 
into the car—and I’ll bring it back on my 
next trip.” 

Youngsters also make their contribution 
to cart disappearance. They do that usual- 
ly because youngsters will play—and 
wheeling a cart, for example, out into a 
nearby alley and leaving it there might 
just appeal to their play instinct. It hap- 
pens often. 


s Obviously, not all of the cart shrinkage 
is due to these more or less innocent 
causes. The cart is a useful piece of home 
gadgetry; it has a pretty high unit value 
and there will always be a percentage of 
shoppers who will yield to the temptation. 
And the ability of shoppers to walk out 
of a store with bulky items is simply 
fabulous; stories told by retailers on this 
point just about defy belief. My favorite 
story involves the two men dressed in 
rough clothes who walked into a depart- 
ment store, took a canoe off the rack in 
the sporting goods department, took it 
down in the freight elevator, put it in 
their waiting truck, and drove off. It’s a 
true story! 


Then, too, there is the professional pil- 
ferer. Working alone, or in collaboration 
with store employes (usually the latter), 
he pilfers carts on a wholesale basis. He 
refinishes them and sells them. It’s a prof- 
itable, if dangerous, business. In some 
sections it’s flourishing. 


= I suspect that the solution of the prob- 
lem will hardly be found through police 
action of any kind. Moreover, there will 
never be a complete solution. Those carts 
are just too darn useful around the home! 
But it appears to me that some alleviation 
of the problem will come about if the 
food super develops a merchandising pro- 
gram that will just about saturate the 
shopping area with carts. This might in- 
volve making carts available (a special 
type of cart, of course) on a particularly 
low-price basis, through a tape or other 
premium plan. The more carts in more 
homes, the lower will be the pilferage 
rate. 


On top of that, the food supers may find 
that the cost of shopping cart losses war- 
rants, not only the development of new 
systems in and around the store (like the 
pick-up station) that will lessen the rea- 
son and opportunity for cart pilferage, 
but also the employment of more person- 
nel. If a $50 a week employe detailed to 
this function could cut cart losses in 
half—then, at least for a time, the cost 
might be justified. 


Looking at Radio and Television... 


Freedom of the Waves 


By The Eye and Ear Man 

Bob Hope was back in television not 
so long ago, presumably for General 
Foods, and, to be sure, the Jell-O Instant 
Pudding and Minute Rice commercials 
were well presented. But in the course 
of an hour, what seemed like 20 other 
extraneous products and services were 
plugged. Pat Weaver’s magazine concept 
was being thoroughly tried out. It is very 
unlikely, however, that each of the par- 
ticipating products paid a nominal fee— 


like $10,000 each—for their share of the 
$200,000 that General Foods is allegedly 
paying for the Bob Hope show. 

Now it is true that some jokes are im- 
proved by using a brand name. Cadillac 
is a must for a class car, and Mars bars 
are a comic’s standby. But some of the 
plugs, such as Hilton, Band-Aid, Good- 
year, Firestone, etc., were neither comical 
nor necessary to the plot. Hope’s first 
show serves as a bizarre and exaggerated 
example of an industry evil which is still 
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The Creative Man‘s Corner... 
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let along to get excited about. 


make it more readable? 


Real Story Sidetracked 
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We’re not a Raytheon bonded electronic technician but, if we were, we 
suspect we’d find this ad even more painful than we do as a plain tv viewer. 

Maybe we'd say, “Gosh, this’ll give all our prospects the idea that we’re a ) 
graduate of M.I.T.,” but we doubt it. We’d be more inclined to hide for a 
couple of days for fear some of our friends might start calling us “Doc.” 

From the standpoint of a tv viewer who might, some day, have something 
go wrong with our set, we can’t find anything at all in this ad to interest us, 


For example, we have an RCA tv set. We’d be inclined, if anything went 
wrong with our set, to find somebody who knows something about RCA 
equipment. Does a Raytheon bonded electronic technician know anything 
about an RCA set? Or a GE? Or Sylvania? If he does, why not say so— 
and tell us clearly why he’s better than some other tv repairman. That’s 
really what we’re interested in. Why side-track us with a mortarboard, dull 
copy and a type-set that needs some kind of typographic technician to 
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running unchecked: the “free” or bribed- 
in plug. 

Despite the cost of the spectaculars, it 
was necessary to plug Life magazine 
throughout one, and Look in another. Ac- 
tually, the air seems to be filled with 
Look plugs. In addition, other products 
appear everywhere—even in the best of 
shows. How do these plugs get in, and 
how should this evil be eradicated? 


= 1. How do plugs get into shows? 

(a) For publicity. The magazine plugs 
(from time to time even obscure regional 
publications get million-dollar coverage 
gratis) are the least harmful, and are in 
exchange for space in magazines which 
presumably helps raise the circulation of 
the show. The fact is that these mentions 
rarely raise the rating of the show and 
the television plug is far in excess of the 
value of the space. In addition, the maga- 
zines rely to a certain extent on these 
stories to fill their pages. Buying these 
Stories on an exchange deal is unneces- 
sary. Neither buyer nor seller should have 
to stoop to such levels. 

(b) For merchandising tie-ins. Cross 
plugs are sometimes advisable if there 
is a fair exchange of values. The addition 
of shared magazine and air time for com- 
patible products is within reason, but the 
plugs for merchandise given away on quiz 
shows is often ’way out of proportion to 
the value of the gift. 

(c) By bribing writers or producers. 
This may take the form of trips, gold 
lighters, jewelry, cases of Scotch, auto- 
mobiles, tv sets, or plain old tax-free 
money (undeclared income, that is). Un- 
fortunately, this is how most plugs get 


in. A sharp promoter goes to an adver- 
tiser and, for a fee, promises to get his 
plug on a program. This racing tout type 
then takes the money and subsidizes the 
writers, who try to work in clever quips. 
The client, as well as the agency men and 
the writers and producers, sometimes re- 
ceives gifts. This contamination of groups 
ultimately leads to a dissipated, unobjec- 
tive perspective. 


= 2. How can the free-plug evil be 
stopped? 

The networks are in the best position 
to curb the practice. Except in the case 
of ad-lib shows, the script must be passed 
by network censors. It is easy for the 
blue pencil to eliminate all mentions ex- 
cept products of the client who is paying 
for the show. It is also good business not 
to give a free ride to non-paying prospec- 
tive clients. In a strict sense, these plugs 
should count as commercial time. How 
long would a client endure this kind of 
hitch-hiking if it came out of his com- 
mercial time? 

The sponsor himself is the second best 
censor. Many clients have rules against 
product plugs for any other than their 
own brands. General Foods is reputedly 
one of these companies, and yet Bob 
Hope is the greatest offender. Why? Be- 
cause the company puts up with it—in 
order to get him—or both. 

Whatever the reasons, it well behooves 
the electronics industry, network, client 
and agency to do all in their power to 
eliminate the parasite who corrupts tal- 
ent and client alike, and whose tainted 
money and gifts threaten the foundations 
of good broadcast advertising. 

And the time to begin is now. 
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In Chicago, it takes 2 — 
to drive the point home 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, ong 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 
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Salesense in Advertising... 


I Have Yet to Meet a Bona Fide 
Advertising Authority 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 

of the western offices oy J. Walter 

Thompson Co.) 

In my Sept. 27 AA piece I commended 
a Shell X-100 motor oil ad as “a fine ex- 
ample of adult salesmanship in print” 
that “arrests, informs, impresses, impels.” 
The Creative Man, on the other hand, as- 
serted that the ad left 
him unmoved. 

Now I find in “The 
Voice” a letter from 
Richard C. Smith, ad 
manager of Rural Elec- 
trification, expressing 
concern. While not a 
chronic “viewer-with- 
alarm,” he wonders 
why “two supposedly 
authoritative observ- 
ers” should hold such diametrically op- 
posite views. 

The crux of Mr. Smith’s letter, a 
lengthy one, is that The Creative Man 
and this present commentator are alarm- 
ingly far apart on what is good or bad 
advertising. 

Nothing could be further from the truth 
than that the C. M. and I are advertising 
“authorities.” (Hey, Creative Man?) More 
than once in this column I have dis- 
claimed any such pretension. Although I 
have been engaged in this baffling busi- 
ness for many years, I have yet to meet 
a bona fide, 18-carat authority. 


James D. Woolf 


s An editorial footnote to Mr. Smith’s 
letter makes this observation: ‘Unfortun- 
ately, advertising—like motivation re- 
search—is still at least as much an art as 
it is a science, which means that there 
are differences of opinion, not susceptible 
to absolute verification.” I go further than 
this and say that advertising is more— 
much more—of an art than it is a science. 

There are no authorities in any field of 
human endeavor that has to do with 
psychological stimuli and response. There 
is no theatrical producer who is an author- 
ity, no playwright who is an authority, 
no movie or television writer who is an 
authority, no book or periodical publisher 
who is an authority, no political campaign 
manager who is an authority. Witness the 
whopping failures that are suffered by 


Tips for the Production Man... 


experienced operators in all these fields! 

Mr. Smith refers in his letter to “‘the 
science to which everyone is trying to 
reduce advertising.” I do not believe we 
are trying to do any such thing, at least 
as far as the creative aspects of advertis- 
ing are concerned. Inspired advertising 
never will be conceived by a calculating 
machine; neither will a popular novel, 
nor a stirring speech, nor an exciting new 
song hit. No authority in any field of 
man’s creative activities has yet reduced 
“box office’ to an infallible algebraic 
formula. 


# Currently “motivation research” is all 
the rage, and I have no doubt that even- 
tually we will have a surer understanding 
of the motivational forces in human con- 
duct. But I do not believe psychologists 
have any notion that they are destined to 
make an absolute science out of what, in 
my view, will always be essentially an 
art. Even when our grasp of why people 
do the things they do is vastly greater 
than it is today, the quality of our judg- 
ment will continue to be of paramount 
importance. 

The difference between a competent ad- 
man and a lesser one, as I see it, nets down 
to this matter of judgment. But how we 
come by competent judgment is hard to 
say. Generally speaking, the opinions of 
experienced advertising men are more to 
be trusted than those of beginners. The 
more intimate and comprehensive the ex- 
perience, the more probable it is that 
opinions are sound. But length and depth 
of experience isn’t the sole criterion. 
Many fine campaigns have been turned 
out by relatively green hands. The reason, 
I think, is not far to seek: These fortunate 
ones are blessed with certain natural en- 
dowments, including common sense, for 
the work. 


I am sure that no able and successful 
advertising man, including The Creative 
Man, considers himself an _ authority. 
More than once, as a consultant to a num- 
ber of agencies, I have sat in creative 
meetings that have been rife with friend- 
ly strife. Although the participants were 
capable and successful, their opinions— 
usually on questions of motivation—were 
frequently poles apart. As for me, the 
longer I am in this business the less pos- 
itive I am on anything that concerns the 
creative problem. 


Someone Pays—You, Eventually! 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, III.) 


The work of nearly every production 
man involves the preparation of ad plates 
to appear in publications that print di- 
rectly from these plates. This means that 
the plates should go forward to the pub- 
lication in good condition and firmly 
mounted on blocking lumber of good 
quality. 

There is increasing evidence that the 
mechanical cost of printing these plates is 
increasing, due to careless mounting or 
the use of poor quality mounting base. 
With every publisher doing his utmost to 
avoid extra production expense which 


might necessitate ad rate increases, the 
production man and his suppliers actually 
become partners in making advertising 
pay. 

We have already written in this col- 
umn about crackups on presses caused by 
plates that have arrived in poor condition 
because of stretching their use; and we’ve 
carried warnings that some publishers 
have found it too costly to handle nail- 
mounted zinc plates which pop off during 
the run, causing costly delays and dam- 
age. 


= The publisher’s printer should be able 
to place an ad plate in the form with no 
processing other than insertion of key 
numbers, proofing, and operations of pre- 
makeready. 


Piates bought strictly on price, with 
no concern about quality of mounting, are 
poor economy in the long run. And so is 
the acceptance of plates or clectros which 
are mounted on a shoddy wood 
merely to cut corners. 

If your engraver charges for this op- 
eration of mounting, it is an economic 
waste to require the publisher to do it over 
again. Yet publication printers report in- 
creasing numbers of defectively mounted 
ad plates. They report that plates 7x10 and 
larger have to be remounted because of 
warpage due to failure to use panel wood 
or good-quality end blocks. 


base 


# Another complaint is that flush mounted 
plates with loose edges are often detected. 
To avoid a press smashup, these have to 
be remounted, and it is no easy task to 
remove them, as this requires applica- 
tion of heat or prying off, if they are 
mounted with nails. 

Crooked blocks or blocks with ridges in 
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them also cause extra expense. In fact, de- 
spite careful inspection, some of these 
defects are not always detected in pre- 
makeready. This causes delays on the 
press or actually going through the run 
with a reproduction that is below an ac- 
ceptable standard, 

Unfortunately, the production man sel- 
dom actually sees the plates. Or if he does, 
he certainly is not trained to look for 
imperfections, nor should he have to. 

The answer is to extend a precautionary 
warning to his engraver and electrotyper 
—and, when his attention has been called 
to defective mounting by the publisher, 
welcome ‘this as a constructive act and 
take it up immediately and vigorously 
with his supplier. 

An ad plate is not printable until it is 
well mounted, securely adhered, and at- 
tached to a blocking that will lie flat and 
serviceable during the expected life of 
that plate, which frequently extends over 
the period of many months. 


What? My family could be forced to sell 
a $100,000 farm for taxes? 


Mr. Pomer My gosh’ He needed all 
that cash ro be pad out at ome? 


happen 
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By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

A correspondent accuses me of lik- 
ing an earthy approach in advertising. 
If that means the opposite of an ethereal 
or discursive approach, I do. Sometimes 
I wish a good many ad creators, especial- 
ly some of the more provincial ones who 
have never traveled west of Seventh 
Ave., could see how earthy most of the 
people are. 

I would have liked them to hear what 
I heard at a Sears parking lot on Arth- 
ington in Chicago one day. A gentle 
gentleman approached a harassed at- 
tendant and said: “Will you please tell 
me where I can find a latrine?” 

The attendant screwed his face into 
wrinkled perplexity, paused thoughtful- 
ly, then said: “A what did you say?” 

“A latrine!” 

“Hummm. What’s that?” 

Not knowing whether he was being 
ribbed or questioned practically, the 
gentleman’s dander rose and in six 
words of one syllable, he stated his de- 
sire. 

The attendant’s face lighted up. “Oh, 
why didn’t you say so?” and pointed the 
way. 


These two ads illustrate what I think 


Looking at the Retai! Ads 


THE FARMER WHO 
OVERLOOKED THE PRICE 
OF HIS SUCCESS... 
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is the practical, earthy, forthright ap- 
proach, and the too gentle, discursive 
approach. I’ll take the former. 

I suppose the geographic elements fol- 
lowing are simply coincidental. The two 
ads are on the same subject. The one at 
the left was run by a Des Moines com- 
pany; the one on the right, run by a 
New York Company. 

The one at the left almost instantly 
gets the force of its story registered with 
the farm reader. The one at the right 
is discursive, ponderous, leisurely. In 
the very middle of the copy it finally 
arrives at the “fact that a farmer’s heirs 
had to sell some of the land they were 
left, to pay the farmer’s estate and oth- 
er taxes. 

Maybe the audience of one _ publi- 
cation has more time to read ads than 
the audience of the other, but I doubt 
it. The Des Moines ad tells its story 
fast in dialog. It has dramatic impact 
from illustration to its end. It is speci- 
fic and colloquial. 

The New York ad tells its story in 
pokey narration. The impact of the story 
from picture to copy’s end is as dra- 
matic as apple sauce. The copy is gen- 
eral and McGuffeyish. 

Yes, I'll take the quick, detonative- 
flash-bang story every time, if you 
please. 
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is is the life... 


im the Country-Side! 


@ Countryside people have so much—a c 3 
good life and a good living. Do they love 3 
the CoUNTRY-SIDE UNIT? In an area 

measuring more than a million square miles, 

containing more people than New York : 
and Chicago—suburbs included—the 
CouNTRY-SIDE UNIT outsells the largest 
general weekly magazine 3 to 1! 


Just two years old, the CouNnTRyY-SIDE UNIT a et 
already serves 9 of the nation’s 10 biggest ie 
advertisers. Month after month, the list of a. 
famous products grows—now nearly 200. ba 


Put the CountTRY-SIDE UNIT to work for you, 
too. With 414 million home delivered copies 
per issue, it’s the biggest thing in the country! 


THE —_ s U..: mt 


Farm Journal + Town Journal + Philadelphia 5, Pa. 
Graham Patterson, publisher . Richard J. Babcock, president 
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Der 


1,000,000 Men 


With High Incomes 


All Elks are co-owners 
of The Elks Magazine. 
They welcome it, read it, 
believe in it. The 
effective selling power 
of The Elks Magazine 

is due to the preference 
these 1,078,590 men 
give to the products 
advertised in it. 


The family incomes of Elks are far 
above average. That’s why these 
fraternal-minded men are exceptional 
prospects. They can and do buy 

more to live better. 


Advertising Age, November 8, 1954 


THE ¢lks MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


TALE OF TWO cITiEsS—When New 

Britain retailers began running ads 

in Hartford dailies, G. Fox & Co., 

Hartford department store, didn’t 

take it lying down. It ran full 

page ads in the New Britain Her- 
ald. 


Swanson Joins Film Studio 


United Productions of America, 
animated cartoon studio, has ap- 
pointed Fred W. Swanson director 
of sales for its Burbank, Cal., stu- 
dio. Formerly a v.p. of Russel M. 
Seeds Co., Mr. Swanson will also 
direct the company’s character 
merchandising. 


Smith Joins Jetferson Salt 


Melville H. Smith has joined 
Jefferson Island Salt Co., Louis- 
ville, as assistant to the president. 
He formerly was with Ketchum, 
MacLeod & Grove, Lamb, Smith & 
Keen and N. W. Ayer & Son. 


YOU MIGHT SCORE 4 TOUCHDOWNS IN 12 MINS.*— 


BUT. «+ YOU NEED WKZO RADIO 
TO BREAK SALES RECORDS 


PULSE REPORT—100% YARDSTICK 


KALAMAZOO TRADING AREA—FEB., 1953 


MONDAY—FRIDAY 


share of audience is unadjusted for this 


wy 


WJEF — GRAND R 
KOLN — LINCOLN, 


WMBD — PEORIA, 


(a) Does not broadcast for complete six-hour period and the 


le — 
g i; J 
She Pel; 
if 
WKZO — KALAMAZOO 
WKZO.TV — GRAND RAPIDS-KALAMAZOO 
W4JEF-FM — GRAND RAPIDS-KALAMAZOO 


KOLN.TY — LINCOLN, NEBRASKA 
Associated with 


situation. Station B! 


er Hations 


APIDS 
NEBRASKA 


ILLINOIS 


IN WESTERN MICHIGAN! 


WKZO, Kalamazoo, scores heavily, eighteen hours per day, in 


6 a.m. 12 noon 6 p.m. Western Michigan. Pulse figures, left, prove it. On a quarter- 
wis eo See ta ast hour, 52-time basis, WKZO delivers: 
8 21 14 23 321.4% more afternoon listeners than Station B—and 
€ 5 (a) 4 6 181.0% more morning listeners—for only 35.3% more 
D 4 ° 4 money! 
wet ° > 2 Nielsen figures confirm the WKZO audience facts. They credit 


WKZO with 177.7% more average daily daytime families than 


CBS RADIO FOR KALAMAZOO 
AND GREATER WESTERN MICHIGAN 
Avery-Knodel, Inc., Exclusive National Representatives 


“Red Grange of Illinois did it in the first 12 minutes of the 1924 Michigan game. 


Getting Personal 


Charley Mooshian, p.r. director for the Arkansas Employment 
Security Division, has issued another four-page playbill called 
“The Mooshian Transcript,” which is his way of announcing the 
birth of his fourth child, James, in Little Rock, Sept. 26. He and 
his wife, Grace, put out similar editions in 1943, ’47 and ’50 for 
Marilyn, Carol and Charles Wayne... 


Jim Zabin, partner in Posner-Zabin Advertising, New York, has 
been picked as chairman of the New York Ethical Culture Society’s 
annual every-member canvass. The society is a non-sectarian 
religious and educational fellowship... 


Arlene Silva, v.p. of Swanson & Dalzell, New York p.r. counsel- 
ing firm, was publicity chairman of the annual Artists & Models 
Ball held Nov. 6 in the galleries of the National Arts Club, New 
York... Anderson & Cairns, New York agency, was so impressed 
with the expressionistic photography of unknown Scotty Sapiro 
that it sponsored a week-long exhibit fer him in its Madison Ave. 
reception hall. His work is known in other circles, having been 


exhibited in Los Angeles, Chicago and the Museum of Modern Art 
in New York... 


MRS. PUBLIC RELATIONS—Denny Griswold, center, editor and publisher 

of Public Relations News, was the center of interest at a luncheon 

given in her honor Oct. 20 by the Public Relations Society of Amer- 

ica, New York chapter, to mark the publication’s tenth anniversary. 

With her are Mrs. Ogden Reid, left, publisher of the Herald Tribune, 
and Miss Dorothy Shaver, president of Lord & Taylor. 


Sydney G. Walton, v.p. and West Coast manager of Kenyon & 
Eckhardt, has been elected chairman of the San Francisco chapter 
of the American Red Cross... 


Melvin Brorby, v.p. of Needham, Louis & Brorby, Chicago, was 
honored at a reception Oct. 22 for his work as president of the 
Chicago Council on Foreign Relations—a job he’s held for two 
terms. The reception was given by the council and the United 
World Federalists... 

The Little Rock, Ark., Sales Executives Club, at an early October 
meeting, presented a letter of commendation to Jack W. Smith, 
national ad manager of the Arkansas Democrat, for his 25 years 
of sales service to ane company. Presentation was made by 
R. E. Bibby, president of the club... 


Carr Liggett, who polishes off plays, son-commercial sonnets 
and enviable copy, spoke at the annual Ohio Poetry Day banquet 
in Columbus, O. Reading his own verse, the Cleveland agency man 
described himself as “the most widely unpublished minor poet 
of the 20th century.”... 


Hal Shanafield, assistant manager, Florists’ Telegraph Delivery 
News, previously vice-commander, was elected national commander 
of the Coast Guard League at the recent convention held in 
Washington, D. C.... 


Palmer Hoyt, editor and publisher of the Denver Post, will re- 
ceive the first annual John Peter Zenger Freedom of the Press 
Award from the University of Arizona on Nov. 21. Presentatien 
will be made at a meeting of the Arizona Press Club in Tucson, 
and the prize will be a plaque—made of Arizona silver and 
turquoise—for “professional work which has made an outstanding 
contribution to the preservation of the freedom of the press and 
the peopie’s right to know.”... 


Joe Russakoff, owner of Vanguard Advertising, New York agency, 
and George Biderman, free lance publicist, have formed a society 
called Bird-Dogs of America whose motto is “Fetch.” Joe has sent 
celluloid lapel buttons and citations to 100 advertising and personal 
friends, with a note that the society’s three major objectives are to 
hunt down all Republican rabbits, thus eliminating the perils of 
myxamatosis politicus, to forage for food at OPA prices and to 
walk through the first snow of winter instead of going south where 
it’s warm. Secretary of Defense Charles E. Wilson has been noti- 
fied... 


Walter B. Gerould, president of A. G. Spalding & Brothers, has 
been named co-chairman of the sporting goods division, Father’s 
Day Council, New York, to get sporting goods firms to merchandise 
and publicize Father’s Day gift sales opportunities... 

Early in 1955 McGraw-Hill Book Co. will publish a new one on 
the history and development of the supermarket, by M. M. Zimmer- 
man, editor and publisher of Super Market Merchandising. Mr. 
Zimmerman has been a student of distribution since his graduation 
from Yale in 1911. Convinced that supermarkets were here to stay, 
he started his publication in the field in 1936. He was a pioneer in 
the organization of the Super Market Institute in 1937 and of the In- 
ternational Assn. of Food Distribution in Paris shortly after World 
War II... 
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Orders harder to get? Competitive pressure increasing ? 


Where is the management who won’t agree it’s time to urge 
the sales force to fight harder—to step up its sales 
calls—to develop more new customers ? 


Grabbing the initiative in times like these is what makes 
new leaders. ‘The company that steps out boldly today capitalizes 
on competitive weakness. [t pushes volume to win a larger share 
of available business. It improves its industry position and 
challenges old line leaders. 


| Yes, this is the time to be bold—in selling—and in 
. advertising. The company that aspires to leadership makes 
| no little plans. 


It hits—and hits hard with everything it’s got. It 

demands that its advertising work harder—that its impact 
be increased—that its contacts be stepped up. Alert 
management today is giving advertising more jobs to do, in 
order that its sales force can become more productive. Has 


your company raised its sights to fight harder with advertising ? 


THE PENTON PUBLISHING COMPANY 


; PENTON BUILDING e CLEVELAND 13, OHIO 
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Gratlex Buys Strobo News & Republican, Springfield, been named manager of the new Co. president. Other officers elec- 
| Graflex Inc., Rochester, N. Y., Mass., has joined the national ad- sales promotion department of the ted are Jerry Greggs, Pacific Car 
manufacturer of cameras and vertising staff of the San Fran- corporation. Alfred F. Hunecke, & Foundry Co V.p.; Frank Twist 
| photographic equipment, has pur- Ctsco Chronicle. He succeeds Ross formerly assistant to the exec. V.p., Pacific National Advertising 
‘chased Strobo Research, Milwau- Williams Jr., who resigned to be- succeeds Mr. Shoemaker, and J. ‘Agency secretary-treasurer, and 
|kee. Strobo makes a commercial Come a partner-owner in a San McWilliams Stone Jr. moves to Harry ’ Pearson McCarty Co 
|stroboscopic flash unit for photo- |Francisco restaurant. ‘Mr. Hunecke’s position. ‘Washington, program chairman ' 


| 
graphy. | 
_Dukane Corp. Boosts Execs Industrial Ad Council E] | 
—— ition ects D-F-S Names Cory V.P. 
Westdal Joins ‘Chronicle | Robert L. Shoemaker, S.. The Industrial Advertisers) William R.T. Cory, account ex- 


Russell Westdal, formerly with manager of the audio visual divi- Council of Western Washington ecutive with Dancer-Fitgerald- 


Republican Publishing o., New sion of Dukane Corp., St. Charles, has elected Beale McCulloch, Se- Sample, New York, has been ap- 
York representative of the Union Ill., electronics manufacturer, has curity Printing and Lithograph pointed a v.p. of the agency. 


BIGGEST SPECTACULAR—This Motor- 

ola clock spectacular is a Chicago 

landmark, The 170-ton display 

was designed, engineered and 

built by Federal Sign & Signal 

Corp. The clock’s minute hand is 
26’ long. 


German Business | 
Paper Editors 
Study U. S. Field 


Cuicaco, Nov. 3—A group of 10| 
editors of West Germany technical | 
and industrial business publica- 
tions is in Chicago this week 
studying the business paper pub-| 
lishing industry in the U. S. The | 
group is traveling under the aus- | 
pices of the Foreign Operations | 
Administration, but is paying its | 
own expenses. 

The German business paper edi- 
tors arrived in the U. S. on Oct. 9, | 
and will leave for home Nov. 20, | 
after visiting business paper pub- | 
lishers and others in New York, 
Philadelphia, Cleveland, Detroit, | 
Chicago and Washington. 

The business press in Germany, 
which was highly developed be- | 
fore the war, has been largely re- 
established, they reported. Prac- 
tically all of the important prewar 
business papers are again being 
published. Independent auditing 
operations, along the lines of the) 
Audit Bureau of Circulations, 
have made considerable headway | 
in the newspaper field, the editors | 
said, but much less headway | 
among business papers, many of | 
which are issued by technical and | 
other societies for their member- 
ship. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about | 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 
ond Modern Industry 


99 Church St., New York 8 N. Y, 
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Regal Knitwear, 
a 35-Year Veteran, 
Plans First Ad Push 


NEw York, Nov. 2—Regal Knit- 
wear Co. is preparing the first na- 
tional ad campaign in its 35-year 
history, featuring Regal 
suits for children and teen-agers. 

The promotion will break next 
March with ads in Good House- 


swim | 
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keeping, Parents’ Magazine, Sev- The swim suit promotion, using 
enteen and the Sunday magazine the Regal name, is expected to be 
section of the New York Times. followed by consumer campaigns 
| A three-month series is sched-/|for other Regal lines. 
uled for each publication. Mervin 
& Jesse Levine Inc. is the agency. WFLA-TV Appoints Faber 
Regal reportedly is the nation’s As part of the plan to go on the 
largest manufacturer of children’s air in early 1955, WFLA-TV, 
knitwear. Up to now, however, it Tampa, has appointed William B. 
has done all its selling to depart-|Faber, former v.p. in charge of 
ment and clothing store buyers. television for Headley-Reed Co., 
There has been no brand promo- New York, sales Manager of the 
tion. station. 


‘recipe in a 26-state campaign 7 
| 
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Comet Runs New Campaign 
Comet Rice Co., Houston, is 
featuring a new holiday dressing | 


| 


THERE IS WO LONGER 
ANY EXCUSE FOR NOISY 
OUTBOARD MOTORING 


ning during November and De- 
cember. Ads will appear in 124 | 
newspapers, via Tracy-Locke Co. | 
The company also reports that it} 
has redesigned the entire line of | 
Comet rice cartons. The new pack- 
age features “Quick Cooking” in 
a red oval on the front of the 
carton. 


that sell 


Take NBC Radio's new Five Minute Program 
Plan, that is, and watch your sales soar. It’s a 
plan for national advertisers of ANY size. 


Whether it’s a short push for the holiday season 
or a year-round campaign, you can 

tailor your schedule for maximum impact 
within your advertising budget. 


BY THIS PLAN... 


YOU choose, from the many time-periods 
available, day and night, the best time to reach 
exactly the audience you want. 


YOU choose, from more than 30 nationally 
known personalities, the right one for the 
audience you want your message to reach. 


YOU choose the number of programs you need 
to do your selling job best—from one 
5-minute period a week, to several a day for 
seven days a week...for a few weeks’ special 
promotion, or a continuing year-round 
campaign. For instance, 


one company sponsors Mary Margaret McBride, 
twice a week, 10:00 to 10:05 a.m. 


another company sponsors Ben Grauer with 
news, three days a week, 3:00 to 3:05 p.m. 


You can sell to millions of listeners, 

in the home and out, when they’re ready to 
listen. You can sponsor: 

Flash news by leading NBC newscasters, to 


reach a man-and-woman adult audience...travel 


tips for America’s vacation-planning millions 
... how-to-do-it hints for make-it-yourself 
householders... Hollywood news and gossip 
from the heart of the film colony... 

service features of every variety, of proven 
interest to the nation’s women. 


There’s a personality and program material 
available to give you editorial support. 

You gain when your commercial is presented 
in the right atmosphere. 


You can sell listeners for as little as 
52¢ per thousand. 


The Holidays are near. Better find out fast 
what’s in it for you. TAKE FIVE! 


s 


coe BEPERB coc 


QUIET DOES iIT—Johnson Motors, 
Waukegan, Ill., has launched a fall 
campaign pitched at “motor boat- 
ing that is quiet on the water- 
ways.” Insertions are being placed 
in American Boy, Sports Illus- 
trated and True, plus outdoor, 
boating and mechanical publica- 
tions. Lamport, Fox, Prell & Dolk 
Inc. is Johnson’s agency. 


Sunkist Frozen Lemonade 
Bids for Winter Sales 


Sunkist Growers, Los Angeles, 
will run a special winter promo- 
tion for Sunkist frozen lemonade. 
The campaign will stress the ver- 
satility of lemonade as a refresh- 
ing year-’round beverage. 

The promotion will feature two 
half-page, two-color insertions in 
Life, supported by a heavy trade 
campaign of full-page ads. 

Life ads will tie in with the un- 
precedented winter campaign of 
the Lemon Advisory Board (AA, 
Sept. 13). The trade campaign 
theme is: “Sunkist is the No. 1 
brand sold nationally during the 
summer; it will be the only frozen 
lemonade promoted this winter.” 
The agency is Foote, Cone & Beld- 
ing, Los Angeles. 


Two Buy N. H. Papers 

James D. Ewing, Bangor, Me., 
and Walter C. Paine, Baltimore, 
shave purchased the Sentinel Print- 
\ing Co., New Hampshire, from 
William H. Prentiss, Mrs. Grace 
B. Prentiss, and John E. Coffin. 
The company publishes the Daily 
|Keene, Evening Sentinel and the 
| weekly New Hampshire Sentinel. 
Mr. Ewing is former publisher of 
the Bangor Commercial. Mr. Paine 
;was formerly with the Baltimore 
Sun. 
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MAIL POUCH 
TOBACCO 


Wi a mass product, you buy mass 
markets. Mid-America is one — a mass 
market, dominated by farmers. You can’t 
sell Mid-America without farm families, nor 


the magazine that concentrates on them 
alone! 


‘Women Influence 
85% of All Sales, 
Hearst Study Finds 


NEw York, Nov. 2—Women in- 
fluence a full 85% of all buying in 
this country, the marketing divi- 
sion of Hearst Magazines estimates 
in a new study. 

This is the first study on this 
subject made by Hearst since 
1948. At that time, it also was es- 
timated that women’s influence 
extended to nearly 85% of pur- 
chases, so the picture has not 
changed to any great extent. 

The Hearst figures are calcu- 
lated to make any misogynist 
grind his teeth. Not only is this 
\female influence felt in such ob- 
|vious areas as food, clothing and 
'shelter, but also in the sacrosanct 
|area of men’s wear. According to 
Hearst, woman’s fine hand is felt 
in male choices and purchases of 
handkerchiefs (82%); neckties 
(68%); pajamas (74%); shirts 
(70%); socks (70%); and under- 
wear (70%). Men are still holding 
out somewhat in suits, however. 
Here women influence only 38% 
of sales. 


® Hearst has culled ratings like 
these on some 207 specific items. 
Over 300 authorities were con- 
tacted in this survey, including 
department stores, government 
agencies, advertising agencies, 
women’s clubs, finance corpora- 
tions, retail trade associations, 
trade magazines, men’s and wom- 
en’s college research departments 
and the marketing divisions of 
corporations. 

On some items (in fact, on 
many) women influence as much 
as 98% of all sales, although they 
may not do the buying themselves. 
Least-influenced item is men’s 
suits, mentioned above. Next low- 
est are several items which are 
subject to only 40% of influence. 
To raise a lump of nostalgia in 
your throat, they are _ liquors, 
men’s eye glasses and motion 
picture projectors. 

The Hearst Magazines study 
points out that women hold 65% 
of the accounts in mutual savings 
banks; own 65% of the nation’s 
private wealth; are the benefici- 
aries of 70% of men’s legacies and 
64% of women’s legacies. They 
pay 80% of all inheritance taxes 
and are beneficiaries of 80% of 
the outstanding life insurance 
policies. 

And, the study adds, women 
live longer. 

Interested males—and  fe- 
males—can get the full report by 
writing to Luke J. McCarthy, v.p. 
in charge of marketing, Hearst 
Magazines, 57th St. and Eighth 
Ave., New York 19. 


Package Design Booklet Out 

“There’s more to a shipping box 
than meets the eye” is the theme 
of a new booklet, “Creative Pack- 
age Design,” published by Hinde 
& Dauch, Sandusky, O., as a pack- 
age evaluating and idea source for 
users of corrugated packaging. 
Copies of the 20-page illustrated 
booklet may be obtained by writ- 
ing the public relations depart- 
ment of Hinde & Dauch. 


Intaglio Boosts Werner 

Intaglio Service Corp., gravure- 
letterpress service, has appointed 
Irwin Werner v.p. and general 
manager of its Chicago operation. 
Mr. Werner, with Intaglio since 
1940, formerly was v.p. in charge 
of sales in Chicago 


Gemex Buys ‘Stork Club’ 


Gemex Co., Union, N. J., has 
signed for one-third sponsorship 
of the “Stork Club” (ABC-TV), 
starting Nov. 13 at 10 p.m., EST. 
Time for the watchband maker 
was bought through Batten, Bar- 
ton, Durstine & Osborn. 


Advertising Age, November 8, 19684 
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AIRCRAFT COMPANY 


When your product costs important money, 
you want people who have money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 
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JOHN H. FORSHEW has been named 
v.p. in charge of marketing and 
research of Campbell-Ewald Co., 
Detroit. He formerly was a v.p. in 
the New York office of J. Walter 
Thompson Co. and at one time 
headed his own marketing research 
organization, Forshew & Jacobus, 
in New York. 


BB Pen Goes to Fairfax 


The BB Pen Co., Hollywood, has 
moved its advertising account 
from Hilton & Riggio to Fairfax 
Inc., New York. Fairfax, which is 
opening a Los Angeles office, will 
run a series of test campaigns for 
BB’s new Blythe Automagic self- 
retracting pen. 


“House & Home’ Panelists See ‘55 Boom; 


Urge Suppliers, Builders to Get Together 


| Los ANGELES, Nov. 2—This ap- 
pears to be the second largest 
|house-building year on record, 
jand prospects are that 1955 will 
be even better, House & Home 
predicts. 

Some 75,000 prefabricated 
houses will be built in 1954, and a 
doubled output is anticipated for 
next year. There will be a sub- 
stantial increase in the building 
of bigger, better, higher-price 
homes in the period ahead, 

This optimistic picture of the 
building industry was presented 
at the second annual marketing 
conference conducted by the Time 
Inc. publication here in Los An- 
geles last week to wind up a series 
held in major cities this fall. 
Some 2,000 builders, building 
product manufacturers and ad 
agencies have attended. 


@ Manufacturers generally were 
taken to task by several speakers 
for failure to make products suit- 
able for modern industrialized 
builders. Instead of making water 
heaters, air conditioning units, 
etc., then pushing them at build- 
ers, manufacturers were urged to 
consult builders and architects to 
learn construction needs first. 


z 


he ee ee 


CUDDLY KUDL—KUDL, Kansas City radio station, is using a 12-month 


schedule of permanent bulletins 


to catch the car radio listeners. 


General Outdoor Advertising Co. is handling the effort, the response 


to which, the station says, 


Watar 


has been “all but terrific.” 


R& Co 


COST CUTTING—Posters like this are designed by Webber Advertising 
Agency, Grand Rapids, for use by stores handling S.&H. stamps in a 


number of markets. All posters 


store names changed; the money-saving process makes effective 


run at the same time, with only 


designs available to smaller advertisers. The posters are made by 


Sniders’ Poster Process Co., New 


Orleans. This one was set up by 


Walker & Co., Detroit. 


If you are looking to buy a 


suit, you look in a store that features 
that kind of merchandise; similarly, 
if you’re looking for an employee— 
or a job—in the advertising field, 
look in Advertising’s Market Place, 
the classified section in Advertising 
Age. Jobs and the people to fill them 
advertise every week where they 


me! 


man’s 


can reach professional advertising people. Take a look at the 
Market Place appearing in this issue. 


Advertising Age . 


200 £. ILLINOIS ST. » CHICAGO 1 


.. for action ! 


Seeking maximum space, con- 
venience, and design in homes, 
builders cannot use products—no 
matter how well established— 


which do not fit into the over-all | 
scheme, or require deviations from | 


building plans to accommodate 
them, the speakers emphasized. 

The importance of builders in 
the new home market was sum- 
marized in the statement of Rich- 
ard N. Jones, House & Home adver- 
tising sales director, that “people 
no longer build homes; they buy 
them.” This was supported by 
statistics which showed that while 
in 1914 80% of all homes were 
owner-built, in 1953, 80% were 
built, then sold. 

The trend toward building of 
houses for sale has accelerated 
rapidly in recent years. In 1949, 
roughtly 50% of U. S. houses were 
operative-built. By 1953, over 80% 
of non-farm houses were mer- 
chant-built for sale or rent. The 
remaining 20% were owner- or 
custom-built by contractors. 


s Predicting 1,145,000 houses will 
be built in 1954, Arthur S. Gold- 
man, market research director of 
the publication, said that several 
factors offset the dipping rate of 
marriage and formation of fam- 
ilies. Cited were the continuing 
migration of families—one out of 
five move every year; larger fam- 
ilies among higher income family 
groups; changes in income distri- 
bution and the importance people 
are placing on home ownership. 

The Housing Act of 1954, re- 
ducing down-payment minimums 
from 10% to 5%, and other pro- 
visions of the act are expected to 
stimulate buying of houses, the 
speakers pointed out. 

Other points developed in the 
discussions: The public is ready 
for changes and will accept them 
much more rapidly than manufac- 
turers and builders. Just as in the 
automobile field, design is assum- 
ing increasing importance in home 
building. People want and will 
buy new features, products and 
designs. 

An increasing number of per- 
sons in the market for houses now 
own homes and are looking for 
bigger and better houses. These 
people know what they want and 
are critical buyers, it was empha- 
sized. Within six years building 
and remodeling can reach double 
its present $17 billion volume. 


Malcolm Ritter to Tape 
Hour Show for Brazil 

Malcolm Ritter has set up his 
own program production company 
at 1 Gracie Terrace, New York, to 
transcribe programs for the Eng- 
lish-speaking portions of the Bra- 
zilian radio audiences. His first 
project will be an hour stanza 
called “The American Show,” 
which is already being sold to 
U. S. advertisers with distribution 
in Brazil. 

Mr. Ritter’s “American Show” 
has already been tested “live” over 
Radio Mundial in Rio de Janeiro, 
where it was a Monday through 
Friday feature. The format is a 
music and news combination. 


Kleppner Gets Recordings 


Musical Masterpiece Society 
and Concert Hall Society, New 


York, has appointed Kleppner Co., | 
New York, to handle advertising| 


for hi-fi classical recordings. 
Schwab & Beatty, New York, is 
the former agency. 


Reynolds to Bozell & Jacobs 
Geoffrey Reynolds has joined 
the plans board of Bozell & Jacobs 
Inc., New York. Mr. Reynolds was 
formerly with Colman, Prentis & 
Varley, first in Europe, then in 
South America before coming to 


the New York office in 1950. 
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| Win a product for farmers, you want on- 
| . s the-farm circulation. Not would-be farmers, 
m §6or half-acre farmers, but those with fields 
| to work... stock to raise... buildings to 
a maintain. Capper’s Farmer circulates 90% 
| e right on the farm! 
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Fogarty Sheedy Sahlig 


Blomberg Connell 


CLUBMEN’S PARTY—Having fun at New York State Consumer Maga- 
zine Club representatives party in Buffalo are John Fogarty and 
Daniel Sheedy, Batten, Barton, Durstine & Osborn; lithographer 
Axel Sahlig; Axel Blomberg, Parents’ Magazine, and Paul Connell, 

Capper’s Farmer. 


Slade Boker 


FIRST ANNUAL MEETING—This group of agency men got 
together at the first annual meeting of the East 
Central Region of the American Association of Ad- 
vertising Agencies, in Detroit: Blount Slade, 
Brooke, Smith, French & Dorrance, chairman of the 


HOW TO DO IT—These two pictures demonstrate the 
making and positioning of a mattress cutout for 
Springwall by Naegele Advertising Co., Minnea- 


polis. Finished artwork is transferred using projec- 
tor (left); at right, with cutout in place, letters are 
lifted onto raceway. 


Little 


East Central region; William R. Baker Jr., Benton & 
Bowles, Four A’s board chairman; Henry G. Little, 
president of Campbell-Ewald Co. and Four A’s 
vice-chairman, and Wallace W. Elton, J. Walter 


Thompson Co. 


McConnell Berry 


Little 


SOAP PALACE—Scale model of Colgate-Palmolive Co.’s new multi- 

million dollar soap warehouse in Jersey City is examined by Joseph 

H. McConnell, president, and E. H. Little, board chairman of the 
company, and Mayor Bernard J. Berry of Jersey City. 


REVIEW 
OF TH 


Davis 


Leonard McLaughlin 


NEW ENGLANDERS—Newly-elected officers of the New England News- 


paper Advertising Executives Assn. for 1954-'55 are: Charles Davis, 


WEEK 


Providence Journal-Bulletin, secretary; Don Leonard, Bridgeport 
Post-Telegram, president; George McLaughlin, Haverhill Gazette, 
v.p., and Nelson Demers, Middletown Press, treasurer. 


CHRYSLER'S new 10 million-dollar look! 


Elton 


Grant 


Newberg 


GLISTENING LOOK—This poster showing the New Yorker Deluxe 
Chrysler was produced by U. S. Printing & Lithograph Co. for Mc- 
Cann-Erickson. 


Lasker 
Rogers 


Greenman Somerville 


Marshall 


DODGE PARTY—Dodge division of Chrysler Corp. and its agency, Grant 
Advertising, got together to celebrate the opening of a new Dodge 
showroom at Broadway and 54th St., New York. Meyer Lasker, a 
Dodge dealer for 25 years, opened the showroom. Gathered here 


are Bill Newberg, president of Dodge; Roy Rogers, who has a week- 


ly NBC show for Dodge; Rex Marshall, of the “Break the Bank” 
show, which the Chrysler division sponsors over ABC-TV; Will 
Grant, the agency head; Morris Greenman, an associate of Mr. 


Lasker; Mr. Lasker, and Bob Somerville, sales v.p. for Dodge. 


PRODUCT TAKES OVER—Reception room of Hicks & 
Greist, New York, looks like an exhibition hall these 
days. Its decor involves the complete advertising and 
merchandising program with which the agency in- 


ad 


‘SS 


troduced the new “Lewyt on Big Wheels.” Showing 
display to Walter J. Daily (left), v.p. of Lewyt 
Corp., and Donald B. Smith, director of advertising, 
is John A. Drake, agency v.p. 
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40% of all manufacturing is done in cities under 25,000 population. 42% of all | wa : as 
t markets. The 18,064 4 Ee. B a 

retail transactions are done in these important markets. bs re are 18 . e USINeESS os 

profit-areas* of this size in the U.S.A. They total a $127 billion market. One a macazin JSINES Novemeen 1954 


i management magazine — and only one — NATION’S BUSINESS dominates this 


field. It has 60% of its circulation in these profit-areas — 418,949 businessmen % 

q subscribers . . . executives with buying authority. And. . . that still leaves it with , bt 
more subscribers in big business and big cities than some management magazines ss aU 
have total circulation. You're missing almost half the busi- 

e ness market if NATION’S BUSINESS is missing from your 
1955 list. NATION’S BUSINESS — New York, Washington, mete 


Cleveland, Detroit, Chicago, Los Angeles, San Francisco. 


*A leading tire manufacturer reports 52% of its sales made in these markets. 
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This is November Nation’s Business. Up in space over 
October. Up over November a yeor ago. Biggest Novem 
ber since 1946. With one exception Nation's Business is the — 
only management magazine to show a gain again this year. — 
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| , 
Rraalbegere it Along the Media Path 
; : OF | Columbia, official magazine ofj|will be reduced to 8%x11” and | 
Dearbo ABO the Knights of Columbus, is get-| type face will be modernized. It | 
‘ting a complete face lifting after will run 48 pages, with two colors | 


33 years of publishing. Page size|used throughout and full-color 
‘covers and advertising inserts. 


< le KPTV, Portland, Ore., u.h.f. | 
; outlet, expects to be operating on 


af here’s no “back door” to la See Pe. of 1,000,000 
the TEXARKANA Market... : 


No Dallas, Shreveport or Little Rock newspaper can right- 
fully claim a “bonus coverage” of Texarkana, U.S.A. — 


” 


e The weather being what it has 
been in the last few weeks, House 
'& Garden’s November issue is 


OE eee 


& 
| 
| 
: 
} 


when the combined circulation of all their metropolitan ‘quite timely: There are three 
papers fails to reach ‘srd the coverage of the Texarkana |articles on how to guard against 
Daily News and Gazette. ‘and repair damage, inside and mig gp ede . ra 
outside the house, due to hurri-| TRUCKING ALONG—Go Magazine, Los Angeles, aimed at truc et 
TEXARKANA Gazette e DAILY NEWS “canes. owners in 11 western states, sent media and circulation material 
CIRCULATION OVER 29,000 sf and sales message to advertisers, prospects and agencies, placed 
Represented nationally by Texas Daily Press League, Inc. and Arkansas Dailies, Inc. - | e WBTW, a new television sta- | inside miniature models of semi-trailer truck units. 


‘tion of Jefferson Standard Broad- |, 


YOUNG PEOPLE ARE EASIER TO SELL THAN OLDER PEOPLE sk Geiciia eat ee 


et pe ey , on straddle carrier applications 
et ' ‘ ‘ " ; ; | will be used as an ad insert in the 
‘November issue of Modern Ma- 
\terials Handling by Clark Equip- 
‘ment Co. Marsteller, Gebhardt & 
| Reed, Chicago, is the agency. 
| 
'e The Chicago Daily News will 
'make color advertising available 
early in November. 
le Motel, recently purchased by 
'L. F. McClure, president of Gen- 
eral Publishing Co., Chicago, 
\changes its dress with its fall is- 
,sue. The format is bigger and it 
‘has a “consumer” treatment of 
art and layout. With the January, 
1955, issue, the magazine switches 
‘from a quarterly to a monthly. 


casting Co., started operating 
Oct. 18 in Florence, S. C. 


e The Houston Post has moved 
into a new $4,000,000 building. 


e Woman’s Home Companion has 
launched a do-it-yourself contest 
for women only in its November 
issue. $5,000 in prizes will go to 
40 winners who have completed 
do-it-yourself projects judged to 
be most original, useful and beau- 
tiful. 


e McCall’s has created a new 
staff position to merchandise its 
do-it-yourself program. Working 
‘under the corporate name of Jer- 
‘ry Marshall, Jerry Mulvihill, for- 
/merly in charge of dealer mer- 
chandising services for the New 
England Retail Hardware Assn., 
will work with trade associations, 
make store calls and help set dis- 
/plays and tie-ins for McCall’s ad- 
vertisers. 


’ 
ty 


th 
ie = OR 
o¥ 
a a 


e Department of New Laurels: 
The October issue of Interior 


j 3 : Design is the magazine’s biggest . 
§ bas W bn Ol rea 6m i oun in its 22-year history, both in ad- : 
aaa vertising revenue and number of “aes 


pages. 
American Motel gained 34% in 
number of ad pages in its Novem- 


Breaking horses... or breaking into a market... it’s just plain horse sense ber issue over the same issue last 
year. 
to rope ’em while they’re young. In the first 10 months of 1954, 


Electronic Design has had 447 
pages more than in the like pe- 
riod of 1953. 


ABC Adds 3 Affiliates; 

Offers Combination Buy 
American Broadcasting Co. has 

signed three new television af- 

* | filiates—WSIX-TV, Nashville, 3 

WBTW, Florence, S. C., and ; 

WEAT-TV, West Palm Beach, \ 

Fla. (effective Jan. 1). The ABC- ’ 

TV network now has 212 affiliates. g 
Alfred R. Beckman, national di- 

rector of station relations, alse has 

announced that ABC advertisers 

now are able to buy a u.h.f. and a 

v.h.f. station on a combination ba- 

sis. The two stations are WOAY- oa 

TV, Oak Hill, W. Va., and WKNA- 

TV, Charleston, W. Va. 


More and more smart advertisers are turning to Redbook for its “rifle-shot” 
editorial concentration on Young Adults. These are the 18-to-35-ers — the 


— have-to-buyers with unformed brand loyalties. They're in 


Redbook’s corral — rarin’ to go! 


Redbook 


America’s ONLY Mass Magazine for Young Adults 


2,048,407 Circulation . . . Highest 1st 6 mos.* in Redbook history 
Advertising Linage UP 10.7% for the same period 


#4. B. C.—06-30-54 
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Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 

Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


| ~ * eet i ae 
GLOWING BEER SIGN—This fluorescent sign, by Countryman Co., Cov- | HUNTINGTON, WEST VIRCINIA hineieen Goo. ont. tne 
ington, Ky., is being operated for Bavarian Brewing Co., of that | f jor industries who swell the 
city. Made of aluminum and plastic, the sign is 6’ long and has © *SM Estimates scores of mojor indu ; 
hangers for mounting and brackets for dealer signs. Represented by The Katz Agency payrolls of the rich Central Ohio Valley. 
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Radio Is Meat and | 
Potatoes for Wise 
Advertisers: West 


HOLLYwoop, Nov. 2—Radio may 
not be “caviar” these days, but it 
offers a powerful “meat and pota- 
toes” fare for the advertiser who 
uses it wisely, Bert S. West, gen- 
eral sales manager for KNX and 
the Columbia Pacific Radio Net- 
work, told members of the Hol- 
lywood Advertising Club last! 
week. 

Mr. West said the composition, 
character and location of radio} 
listeners has changed in recent 
years, but the advertiser who 
studies coverage in terms of spe- 
cific objectives will find returns 
can be greater than ever. He 
pointed out results can no longer 
be obtained through buying on the 
basis of ratings akone. 

Consideration must be given to 
specialized audiences, the effec- 
tiveness of personalities, and the 
fitting of programs to advertisers, 
rather than fitting advertisers to 
programs, Mr. West said. 

Mr. West’s remarks were pre- 
liminary to the showing of CBS 
Radio’s new 13-minute film, “Tune 
In Tomorrow,” now ready for 
showing to advertising, business 
and broadcasting industry groups. 


® The film presents a rosy eco- 
nomic picture, predicting a 20% 
higher standard of living, spread 
across 16,000,000 more people, by 
1960. At that time there will be 
9,000,000 more people at work, 
gross national product will be $440 
billion a year, and consumer buy- 
ing power $70 billion greater than 
it is today. 

Produced in full color, against 
an animated carnival background, 
the film presents such predictions 
as: A growth of 40% for the 
chemical industry; 15% more food; 
a 100% growth in the home use of 
electric power; a 25% increase in 
gasoline and oil consumption. The 
estimates are credited to the Mc- 
Graw-Hill department of eco- 
nomics. 

Taking up the cudgel for radio, 
a total of 150,000,000 to 155,000,000 
radios is predicted in U. S. homes 
by 1960. The statement is made 
that radio reaches vast audiences 
no other medium can reach: 50,- 
000,000 people who do not have 
television; 37,000,000 who don’t 
read magazines; 18,000,000 who 
don’t read newspapers. 

On the competitive plane, this | 
comparison is made for “people 
reached per dollar spent’: CBS | 
Radio, 715; television, 377; maga- 
zines, 299; newspapers, 211. 


Cassidy Heads Ad Committee 
Clayton G. Cassidy, director of 
public relations and advertising| 
for Peoples Gas, Light & Coke Co., | 
Chicago, has been named chair-| 
man of the American Gas Assn.’s| 
domestic advertising committee. 


Which 


—— 


is the most 
important 


leg? 


The answer is obvious, of course. Remember this when you plan your sales and 

Selling in the appliance, radio, TV business is just like advertising programs. And remember, too, that Elec- 
this three-legged stool. It takes three to hold up sales — trical Dealer is,the magazine that covers all three 
the distributor, the distributor salesman and the retail groups. It is the only magazine that publishes a 
dealer. When any one of the three fails to give support, special edition for appliance, radio, TV distributors and 
sales topple. distributor salesmen. 


eNO A EER 


wala ELECTRICAL DEALER = om ox 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 
SALES OFFICES: 


CHICAGO 11, ILL. CLEVELAND 15, OHIO NEW YORK 17, NEW YORK WEST COAST 

22 E. Huron Street 1836 Euclid Avenue 101 Park Avenue MCDONALD-THOMPSON 
WHitehall 4-0868 PRospect 1-0505 MUrray Hill 3-0256 San Francisco ee 
Walter J. Stevens John E. MacArthur J. H. Thomson Los Angeles Dallas 
Orrin A. Eames William G. Dunn 


oe Lou Porterfield 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 
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Readers Answer Creative Man 
on K of C Ad Series 

To the Editor: Some people, I 
know, will regard “The Creative 
Man’s Corner” of Oct. 18 as a 
thinly-veiled slur upon the Cath- 
olic faith. 

I want to protest against it for 
a different reason. 


automatically answered by readi- 
ly-available facts. But he didn’t 
bother to get the facts. 

He says, for example: “We 
wonder just how effective the ads 
are...” He could have found 
the answer to this in numerous 
articles carried by ADVERTISING 
AGE and other journals. He could 


You offer this column to your | have written to our agency, which 
readers as a forum of professional prepares the ads, or to the head- 
discussion. The authors presum- | quarters of the Knights of Col- 


ably know what they are talking | umbus. 
also pre-| carries a coupon and it should be| 
should be based upon | ‘obvious to any advertising man | quiries have come from 50 foreign 


about. Their opinions, 
sumably, 
all ascertainable facts. 


Every one of these ads 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


they continue to pour in at the 
rate of approximately 1,000 a day. 

He could have learned that, as 
of this date, 163,437 persons have 
enrolled for Catholic instruction 
by mail. 

He could have discovered that 
thousands of converts have been 
won through these channels, and 
that the ads influence many 
others to go directly to local par- 
ish houses for personal instruc- 


tion. 
He could have learned that in- 


| that the results are therefore be- panvivertes as a result of the circu- 
Whoever wrote The Creative) ing measured. All he had to do 
Man for the Oct. 18 issue under-| was ask, but he didn’t bother to 


took to discuss the Knights of ask. He just “wondered.” 


Columbus Catholic advertising 


He could have learned, for in- 


program. He raised questions con- | stance, that these ads have pro- 
cerning the program which are duced 1,676,147 inquiries, and that 


SS fe 


Campbell Soup Company 
Cummins Engine Company, Inc. 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Monsanto Chemical Company 
Morton Salt Company 


I see where Needham, Louis 
& Brorby now has a fully staffed 
New York office. 


I’m not surprised —the 
way they've been adding 


new business lately, 


"Here are the clients of Needham, Louis & Brorby... 


The Peoples Gas Light and 
Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
State Farm Insurance Companies 
Wieboldt Stores, Inc. 
Wilson & Co., Inc 
Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle Street, Chicago 3, Illinois 


Chicago 
New York « Hollywood 


Toronto 


lation of U.S. and Canadian mag- 
azines overseas. 

If he wanted to pose as a crea- 
tive man, if he wanted to repre- 
sent himself as a _ professional 
writer trying to make a contribu- 


take the trouble to get these facts 
before sitting down to his type- 
writer—before fatuously ‘“won- 
dering how effective these ads 
|are”’? 

Without bothering to ascertain 
|just how persuasive the ads are, 
‘he suggests that they “‘would be 
/more persuasive if they were 


tion to his craft, why didn’t he) 


Advertising Age, November 8, 1954 


tion when the Creative Man says 


he “admires the guts of the good 
Knights” in using advertising for 
the propagation of the faith. It 
takes intelligence, vision and zeal 
to sponsor such a program, but 
Catholics are not ashamed of their 
faith. It doesn’t take “guts” for 
them to explain it. I see no reason 
why any writer, pretending to be 
objective, should find it necessary 
to apologize to other denomina- 
tions for writing an article about 
Catholics, and to assure these 
other religious groups that he 
doesn’t believe what the Catholics 
teach. Such comments are ob- 
viously gratuitous and serve no 
worthy purpose. 

“Just Trying to Be Helpful” 
was the title of the Creative Man’s 
article. Just “trying to be helpful” 
to whom? Just “trying to be help- 
ful”’—how? Just “trying to be 
helpful”—-with what? 

The more than 900,000 members 
of the Knights of Columbus would 
like to know. I imagine a good 
many readers of ADVERTISING AGE 
would, too. Don’t you think, as 
the publisher of ADVERTISING AGE, 
that you should publish my letter 
in full as a matter of professional 
integrity? Otherwise, many peo- 
ple will undoubtedly wonder at 
the value of a journal which per- 


‘mits its columns to be subverted 
iby the prejudiced writings of ob- 


|written by an apostate—by some-. 


|one who can see Catholicism from 
‘a Protestant point of view.” 

By apostate, presumably, he is 
refer ring to one who has switched 
‘from some other denomination to 
\the Catholic faith. On this same 
_ theory Bishop Fulton Sheen 
| should step aside and let some of | 
‘his converts take over, for the| 
‘obvious suggestion is 
/'Catholic Church 
‘explaining its own teachings. 
This so-called “Creative Man” 


| 


that the! 
is incapabie of | 


viously unqualified persons. 
Vircit A. KELLY, 
Kelly, Zahrndt & 
St. Louis. 


President, 
Kelly, 


To the Editor: We quote your 
Creative Man: “We have, of 
course, been unable to accept cer- 
tain premises which we are sure 


|Catholics accept without ques- 
tion.” 
Why does he say “of course”? | 


Does that mean that there is no 


| possibility of the 30,000,000 Cath- 


displays one Knights of Columbus. 


‘advertisement entitled “Yes. 

a Priest CAN Forgive Your 
Sins!” 
| this advertisement “is addressed 
to the board of directors.” His 
obvious meaning is that its read- 
ership potential is small. Already 
the inquiries in response to this ad 
disprove his opinion. There are 
certainly a lot of people on “the 
Board of Directors” reading these 


ads. 
Religious advertising of the 
character sponsored by 


Knights of Columbus is unique. 
No other Catholic group, nor any 
other religious body, ever has 
carried on such 4 program in na- 


umbus. No _ individual, 
writer of this letter, 
tual experience in 
testing, or observation of adver- 
tising of this nature. 

Yet the author of “The Creative 
Man’s Corner” 


as an authority on the subject. 


the Catholics, but 


he admires the directness with 
which the ads “proselytize.” His 


people away from other church | 
bodies. If Catholic advertising in| 
magazines and newspapers is to 
be called “proselytizing,” the | 
same would have to be said of all | 
denominational preaching on ra- 
dio, television and any other 
channels of con munication. And 
if it is proselytizing to preach the 
Gospel in a land where 60,000,000 
or more citizens profess no church 
affiliation, I am sure no church 
body would see anything repre- 
hensible in it. 

Under the circumstances, I re- 
sent the term “proselytizing” as 
applied here. I resent the implica- 


And his comment is that| 


the, 


tional magazines over a period of | 
years as has the Knights of Col- | 
save the) 
has had ac- | 
the writing, ' 


projects himself. 


also, if they wish to call on him. | 
The critical Creative Man says 


implication, of course, is that the | 
purpose of the program is to wean | 


Bo 


| 


| 


| 


He not only “sounds off,” as he 
puts it himself, for the benefit of | 
offers gladly to’ 
do so for the Protestants and Jews | 


| 
| 


} 


| 


‘olics in this country being right? | 


What makes him so sure that 


“Catholics accept without ques- | 


tion?” 

I didn’t accept without question. 
I read the K of C ads. I sent for 
more information. I am a convert. 
I am in advertising. The ads are 
good! 

NAME WITHHELD By REQUEST. 


© 

To the Editor: The Creative 
Man’s Corner is always a must 
with me. I read it every issue and 
must say that, by and large, his 
comments average out very well 
on the right side. However, oc- 
casionally, like the late Mayor La- 
Guardia once said, “When I make 
a mistake, it’s a beaut.” I think 
that can be applied to the C. M.’s 
comment about the Knights of 
Columbus campaign, in your issue 
of Oct. 18. 

Like your critic, I, too, first was 
intrigued by these ads, and 
watched them for several years. 
As a veteran advertising man I 
wondered how effective they were. 
The subject matter was so dif- 
ferent from anything else which 
had ever appeared that I felt the 
ordinary rules of advertising meas- 
urement did not apply. After all, 
religion is a very vital part of 
anyone’s life, and to change it re- 
quires a major decision. It is not 
the same as buying a washing ma- 
chine or an automobile, either of 


‘which can be discarded very easi- 
‘ly. Also, it is a subject about which 
one cannot hold out bait, like a 


| BE HAPPY 
|...BE LUCKY 


Qur readers are. They're the happy 25°, 
in the plumbing-heating-air conditioning in- 
dustry who are big enough to have hired 
hands. And they're the lucky ones who get 
this twice-monthly tabloid—gives them 
news, fast! 


|= Contractor 


PLUMBING + HEATING 
AIR CONDITIONING + APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17,N.Y. 


“If I had it to do today, we'd run a crusade to 
Essex County, New Jersey. Two billion ready-to- 
take dollars laying there.” 


Represented nationally by O'Mara & Ormsbee, Inc 


Nwork Tw 
Doidly and Sundew 


NEWARK, NEW JERSEY 
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special offer. People like to know 
all the facts before they embrace 
a religion. 

In short, I felt, even though I 
had been in the agency business 
for a couple of decades, I was not 
qualified to judge how effective 
the campaign was. So I investi- 
gated and talked, not only with 
the advertising agent in charge, 
but also with Luke Hart, the 
Supreme Knight of the Knights of 
Columbus. I was so intrigued with 
the success of the campaign that 
I wrote a magazine article on it. 
According to inquiry returns, more 
than 1,700,000 people from all over 
the world have answered these 
ads and, as a result, more than 
128,000 of them have enrolled for 
Catholic instruction by mail. 

However, the primary purpose 
of the K of C advertising was to 
disseminate information about the 
Catholic faith and not, as your 
critic says, to proselytize. In short, 
the Knights of Columbus launched 
this campaign on the basis that 
much of the antagonism against 
the Catholic Church came through 
ignorance on the part of many 
people. The Knights felt that, by 
and large, Americans are fair- 
minded and would welcome the 
facts about the Catholic faith, and 
in order to get these facts into the 
hands of those who might be 
antagonistic to catholicism through 
ignorance, the Knights were sure 
that advertising was the answer. 

JOHN McCartuy, 
Rye, N. Y. 


To the Editor: Gratified by 
[The Creative Man’s] contention 
that the K of C ads could be im- 
proved by being written by some- 
one who could “see Catholicism 
from a Protestant point of view— 
from the prospect’s point of view.” 

I tried it over three years ago 
(my wife and I both became 
Catholics in ’48). The enclosed 18 
ads, which I did at that time, 
pulled 1344 times more inquiries 
than the five-year average locally 
—and three times the national 
rate—and for less money. (De- 
tails in the enclosures.) 

Since I’ve quit trying to sell 
them (even give them!) to the na- 
tional’s “board of directors” (for 
whom incumbent ads must in- 
deed be prepared!), I’d more than 
appreciate—completely off the 
record—your indication as_ to 
whether these of mine, psycho- 
logically, got a bit away from “as- 
sumptions that only a person al- 
ready a Catholic can accept.” 

MARK GROSS, 

President, Mark Gross & As- 

sociates, Indianapolis. 


Reprinting Potter Chapter 
Called Service to Teachers 


To the Editor: I was very much 
interested to read ADVERTISING 
AGE’s presentation in the Oct. 4 is- 
sue of Dr. David M. Potter’s chap- 
ter on advertising from his new 
book “People of Plenty”—and I 
believe your reprinting the chap- 
ter in full is a very real service to 
all in the advertising field, and es- 
pecially to those of us concerned 
with teaching advertising at the 
university level. 

I should like very much to get 
two extra copies of the Oct. 4 issue 
to use in our classroom work here, 
and would also appreciate your 
letting me know if reprints can 
be made available. I should like 
to give one to each of our students, 
editorial as well as advertising 
majors. 

DANIEL S. WARNER, 

Associate Professor of Jour- 

nalism, School of Communica- 

tions, University of Washing- 
ton, Seattle. 
. > . 
Says King Speech Is for All 
Grocery Merchandisers 

To the Editor: Once in a while 

a man such as Roy King speaks 
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| his mind and brings home a well, 


deserved lesson...and it is the 
magazine or periodical that picks 
up that message, to place before 
the group of people whom it will 
benefit most, that is to be thanked 
for its service. 

You must be receiving many 
compliments for quoting Mr. King 
(your article, “The Man in the 
Supermarket Cracks Back,” Fea- 
ture Section of AA, Sept. 20), and 
I want to add my compliments 
also. 

In my opinion this article should 
be read by everyone who has any- 
thing at all to do with the mer- 
chandising of groceries. If re- 
prints of it are available, may we 
please have 12 copies? 


TILLIE LEwIs, 


President, Flotill Products, 
Stockton, Cal. 


Reprints are available from the 
Library, Advertising Age, 200 E. 
Illinois St., Chicago 11, IlUl., at 
35¢ each. 
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X-Ray—Laboratory 


Accounting—Record Keeping 


as well as administrators 


If you want to sell the 
expanding Hospital Market 
Editorial departmentalization assures readership penetration among 


department heads as well as administrators—the specialists who 
initiate hundreds of hospital purchases. 


HOSPITAL 
PUBLICATION 


Food and Dietetics 


Highest Voluntary Paid Circulation in the Field! 
eo 

Hospital 

Management 


105 W. ADAMS ST., CHICAGO 3 


Purchasing 


CLISSOLD 
BUSINESSPAPERS*: 


BAKING INDUSTRY ¢ HOSPITAL MANAGEMFNT 
THE CANNER 


CIVIC GROUP tells safety 
story in Day-Glo on easy-to- 
see bumper strips. 


a Le, Very at . 

ae “& 
Versatile lang 
CLUB ALUMINUM 
die-cut stands on product 
or serves as individual 
handy sticker. 


WHITE ROCK trademark for 
walls, mirrors, coolers in liquor, 
drug and supermart outlets. 


Dazzling Mirro-Brite messages 
sell SCHLITZ from many “ex- 
tra” locations in dealer outlets. 


Multi-purpose price marker lets 
the retailer display his price 
in the most advantageous spot. 


Novelty piece slides between 
packages, holds firmly to shelf 
projects at right angles for 2- 
side display. 


Simple die-cut and slide-stick 
arrangement provides lifelike 
3-D can for shelf-strip display. 


PEEL and PRESS... 
KLEEN-STIK STAYS! 


KEEPS YOUR POINT-OF-PURCHASE ADVERTISING ON THE JOB! 


Your printer can create advertising that 
. successful 
pieces that dealers welcome 


sells for you! . 


stick without water . 


hard, smooth surface. 
Printed on a wide vans of of pepe ae 


and acetate p 
STIK, mw make 
tained disp 


KLEEN-STIK PRODUCTS, INC., 225 N. MICHIGAN AVE., CHICAGO 1, ILL. 
Pioneers in Pressure Sensitives for Advertising, Labeling 


COLORFUL labels ride export 
pockages, double os baggage 


stickers, too. 


ys that get up and stay up. 


Simply remove poet covering 
and press in place. Small die-cut pieces 
with all-over KLEEN-STIK backing 
serve as shelf strips, cash register spots, 
back-bar pieces and door displays. For 
er units, a KLEEN-STIK spot in 
corner (applied after printing) will 
hold up a window poster. Ask your 
, ae or lithographer. 


int-of-sale 
ause they 
hold tight on any 


com ad sae 


Instruction or identification la- 
bels in rolls are ideally suited 
for automatic label machine 
dispensing. 


KLEEN-STIK holds this handy, 
flocked change pad to wood 
or glass-topped counters. 


at tontlinatin Club? Fi 
FREE MEMBERSHIP 
ur company letterhead. _ 


Advertiser exploits vertical 
edges of food store shelves 
with a simple slot-and-tab Pop- 
ovt—seen from both sides. 
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Sacony Promotes Dorfman Bank Displays Color | 
Robert Dorfman, formerly ad-. 


vertising and sales promotion TV Set in Lobby to 


manager of Sacony fashions for S. 


Augstein & Co., New York, has Spur Term Loans 


been promoted to general sales | 


merly advertising manager, 
comes ad and _ sales promotion js something novel. 


ATLANTA, Nov. 2—Point of sale 
manager. Charles B. Strauss, for- is something all retailers are fa- 


be- | miliar with. But “point of credit” 


| This new wrinkle in promotion 


ditorial “puffs” get no space in 
Candy Industry. Your advertising goes 

next to, or near, columns packed 

ly with useful news and 

ormation, studied by more 

bars than the two runner-up 

"Wh blications combined: 


CANDY INDUSTRY 


Audited Circulation—6,262 


manager. 
YQ 


Don Gussow Publications, Inc. 
18 E. 49th St., N. Y. 17, N.Y. 
PLaza 9-5245 

Information headquarters for the billion-dollar 


industries they serve—‘‘Candy Industry,”’ ‘‘The Candy Industry 
Catalog and Formula Book,”’ and “‘Bottling Industry.”’ 


|\is being tried here by the Citi- 
‘zens & Southern National Bank in 
‘cooperation with Kenrow-Geor- 
gia Inc., 
tor. 

On display in the lobby of the 
bank is the new 19” Motorola col- 
or television model. Above it is a 
placard which reads: ‘Equipment 
shown here can be _ financed 
through our instalment loan de- 
partment.” 


TNT Expands Coverage 


Theater Network Television 
Inc., New York, has bought 50 
big-screen projection units for use 
in a national, closed-circuit hotel 
network. Nathan L. Halpern, pres- 
ident, said the new equipment will 
enable business organizations to 
put on closed-circuit meetings in 
50 hotels located in 50 different 
cities. 


‘Seventeen’ Names Lassen 

_ Kurt Lassen, formerly with 
Young & Rubicam, has_ been 
named promotion director of Sev- 
enteen, New York. 


In air conditioning and refrigeration + ae 


Hockey players sitting in the “penalty box” 


game. 
and score goals. 


Goal! 


are out of the 


They open the way for the other team to hit hard 


And so in advertising! Hitting hard where and when it 


counts pays off in advertising, too! 


A _publication may have an impressive 


ment” 
scribers” are actively in the game . . 


“circulation state- 


and yet contain a potent joker: how many of its “sub- 
. and how many are not? 


Every subscriber to “The NEWS” is actively in the game. 


He is a PAID subscriber . . 


he pays in cash the highest sub- 


scription price of all publications in the air conditioning and 


refrigeration field. 


He reads “The NEWS” 


It will score! 
* 


hit where it counts. 


... he is in the game! 
He will read your advertising in “The NEWS”. . 


it will 


The “goal scoring” publication for air condition- 
ing, commercial refrigeration, household refrig- 
eration, freezers, component parts and materials. 
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“ Dik cOMMITTONING & News s 
@: 9 AUIRIGERATION | ews 


450 W. Fort St.. Detroit 26. Michigan 


Offices: 521 Fifth Ave., New York 17; 134 S. LaSalle St., Chicago 3; Commercial Bank Bldg., Berea, Ohio 


local Motorola distribu-| 
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A BUD IN YOUR FUTURE—William Miller. general art director, General 

Outdoor Advertising Co., gives final touch-up instructions to the 

painter working on this 21’ gypsy fortune teller cutout for Anheuser 
Busch’s Budweiser beer. The bulletin is in St. Louis. 


| EAT 


LIPSCOMB 5 


DAIRY FEED 


CONTENTED—A portrait of a cow and five words of copy by Forrest 
Lipscomb Grain & Seed Co., are selling dairy, poultry and hog feeds 
for this client in Missouri and Arkansas. The poster was produced 
by Kansas City Poster Display Co. and placed through Pioneer Ad- 
vertising Co., Springfield, Mo. The poster is the first of three the 
company will use in its initia! outdoor effort. 


CARRIED MORE 
LOCAL GROCERY 


FOR THE 3rd LOCAL OROCER' 
THAN ANY OTHER 


STRAIGHT YEAR 
IOWA DAILY 


| WATERLOO DAILY 
| COURIER 


1601 572 LINES 


The Big difference between the Waterloo Courier 
ond every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
Look here . . . from January 1, 1953, thru De- 
cember 13, 1953, the Courier's merchandising 
staff solicited 354,197 linas of tie-ins . . . in 
11,080 insertions. 
| Let our advertising and merct.andising department 
shew yeu whet can be done with your produet. 


~~ t* 
Waterlog Daily - 
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| Served with Aaa 


for 57 Years! 


placed by Pacific Outdoor Advertising Co. in 96 locations in Los 
Angeles during the next twelve months are N. N. Perlstein, ad di- 
rector, and C. J. Lick, executive v.p. of Pabst Brewing Co., which 
owns the Eastside brewery in Los Angeles. Featuring a “thirst ap- 
peal” the painted and embellished bulletin shows a 26’ roast beef 
platter with a 12’ glass of beer. The Eastside bottle is 18’ high. 


To keep pace with the fastest-growing profession . . . 
to better serve the most influential group of independent 
advisors to business .. . THE JOURNAL OF 
ACCOUNTANCY will appear in a new format 
beginning January 1955. The new “standard” size 
JOURNAL will have three columns and a 

7” x 10” advertising page. Your 1955 advertisements 
directed to public accountants and corporate executives 
will be easier to prepare . . . and will appear in a 
more attractive surrounding in the “new” 


JOURNAL OF ACCOUNTANCY 


270 Madison Ave., New York 16, N. Y. 


(Circulation 67,415 A.B.C.) 


Canada’s Grocers 
Want to Sell Beer, 
Ale, Survey Reveals 


TORONTO, Nov. 2—What may 
turn into a “hot potato” among 
delegates to the Retail Merchants’ 
Assn. of Ontario in convention 
here was contained in the secre- 
tary-manager’s report presented 
to the convention. 

According to a survey of retail 
food stores across Canada, the 
grocers were in favor—by a vote 
of 3,000 to 500—of having beer 
and ale for sale, according to R. T. 
Barnes, secretary-manager of the 
association. 

While no official action was 
taken, the fact remains that beer 
sales will be here, he said. 


=» “Our next step is to ask inde- 
pendent grocers to get customer 
reaction to the plan,” Mr. Barnes 
stated. ‘‘We can do nothing until 
a resolution is passed by our ex- 
ecutive committee, which I hope 
will be done at the next business 
session.” 

While the consensus was for the 
sale of beer and ale at the grocer 
retail level, a few floor delegates 
were outspoken against it. 

G. Redford, a director, said the 
association as a body did not want 
to sell beer for a variety of rea- 
sons which were “quite apparent.” 
He charged the survey was not 
sponsored by the association and 
did not poll just members, but all 
independent grocers in Canada. 

Other delegates voiced opinions 
similar to Mr. Redford’s, but one 
official charged they were a 
“splinter group” and were against 
it because “they were too lazy to 
get out and sell the stuff.” 


Marlo Appoints Durstine 

Marlo Packing Corp., San Fran- 
cisco, has appointed Roy S. Dur- 
stine Inc., San Francisco, to handle 
advertising for Marlo food prod- 
ucts. 


PAUSE IN MILWAUKEE—This Coca- 
Cola spectacular, which went up 
this fall at a busy corner in down- 
town Milwaukee, is 31’ high. 
Cream City Outdoor Advertising | 
Co. placed the spectacular. 


Children are Your Best 
Salesmen! 


uct so they can get the premium. As 
an example, here are but a few of the 
many original and successful child- 
appeal premiums that Sam Gold has 
created for scores of America's lead- 
ing advertisers and merchandisers. 


Never underestimate the power of 
a child to make sales for you. What 
he wants — he usually gets! And a 
juvenile premium with powerful child 
appeal can start millions of youngsters 
teasing their parents to buy your prod- 


EASTER EGG DRESS UPS 


Four of these clever, color- 
ful egg decorations packed 
inside the carton just be- 
fore Easter assured Brook- 
field eggs of brand prefer- 
ence with mothers and chil- 
dren alike wherever eggs 
were sold, 


TRADING CARDS 


These brilliantly-colored, 
excitingly-illustrated trad- 
ing cards enclosed in Post 
cereals, idealized the hero 
of a national juvenile TV 
show and helped retailers 
cash in on it through in- 
creased sales at the local 
level. 


SPACE HELMET 


A leading appliance manu- 
facturer finds our kid pre- 
miums an excellent way to 
combat consumer inertia 
and bring prospects in for 
dealer demonstrations. This 
space helmet and ray-gun 
are but one of several such 
premiums we have created 
for General Electric Com- 
pany. : 


SIX-HORSE HITCH 


This life-like cut-out model 
of the internationally fa- 
mous Wilson & Co. Six- 
Horse Hitch provides a 
unique give-away at fairs, 
expositions and special 
store sales that not only 
attracts attention to the 
team but builds goodwill 
for all Wilson products. 


Write — Wire — or Phone 
Whatever your product — whatever your sales objective, 
Sam Gold can create a child-appeal premium promotion 
that will help you attain your goal quickly, easily and 
economically. It costs nothing to talk it over with him. 
Just name the time convenient to you. 


METAL RINGS 


Always popular with young- 
sters, this series of adjust- 
able metal rings enclosed 
one to a package stimu- 
lated sales of a slow mov- 
ing item at minimum cost 
in advertising and mer- 
chandising for the manu- 
facturer. 


COMIC BOOKS 


As creators of commercial 
comic books especially 
tailored for all types of 
businesses, we design them 
in all sizes and for all pur- 
poses — package enclo- 
sures, self-liquidators, traf- 
fic stimulators, give-aways. 
Only a few are shown here. 


JET PLANES 


Ten brightly colored, sturdy 
cut-out models of jet fight- 
ing planes that really 
soared made Kellogg cere- 
als fly off dealers’ shelves 
when offered as package 
enclosurés. Another suc- 
cessful creation of Sam 
Gold —‘“*Premium King.” 


Here three widely-adver- 
tised trade characters re- 
produced in the form of 
cloth dolls and offered as 
self-liquidating premiums 
not only increased sales but 
provided a lasting reminder 
of the product in millions of 
homes. 


—_— 
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SAM GOLD & ASSOCIATES 


21 WEST ILLINOIS ST. 


CHICAGO 10, ILLINOIS 


MOHAWK 4-6102 
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Grossman Joins ‘TV Guide’ 


Morton Grossman has _ joined 
TV Guide, Philadelphia, as man- 


Displays Plus Inc. Bows 
A new and comprehensive mer- 
chandising service group, Dis- 


ager of advertising promotion. He plays Plus Inc., has been opened 


was formerly promotion manager 
of WOAI and WOAI-TV, San An- 
tonio. 


Corrugated Display Salesmen 
We need several experienced men with 
proven sales records to sell ECONO- 
MAT Corrugated Displays. Write For 
Details. 


R. E. KALLUM 


440 W. Superior St. Chicago 10, Tl. 


in Chicago by Thomas A. Schutz 
Co., point of purchase design and 
production company. Jack  V. 


Shippee has been named president | 
of the new Schutz Co. subsidiary. | 


Westinghouse Boosts Rogers 
Walter T. Rogers has been pro- 
moted to manager of advertising 
and sales promotion for the Stur- 
tevant division of Westinghouse 
Electric Corp., Hyde Park, Mass. 


These 14 Farm-Rich South Dakota Counties 


ANT TO BUY! 


Present Your Sales Story in the ONLY 
Medium to Which They Turn for Advertising. 


This rich, rural market, with well above average income, 
turns daily to the pages of the Argus-Leader for buying 
information. They want to be told—want to be sold! 
The dominating coverage of 52,000 circulation and edi- 
torial leadership makes the Argus-Leader your best sales 
medium in the great Sioux Empire. 


rqusLleader 


South Dakota's Leading Newspaper 
Represented by GILMAN, NICOLL & RUTHMAN 


98% Family Coverage 
of City Zone 
66% Family Coverage 
Retail Trading Zone 


REVOLVING LOAF—This 2,800-lb. loaf 

of yellow-wrapped bread is han- 

dled for Mead’s bakery by Lub- 

bock Poster Co., Lubbock, Tex. 

Powered by a 1 hp electric motor, 
it revolves each 13 seconds. 


KGO Stations Name 3 


Vincent A. Francis has become 
local sales manager for KGO and 
KGO-TV, San _ Francisco, and 
David Sacks has been named na- 
tional sales manager for both 
media. James H. Connolly, ABC 
v.p. is in charge of the combined | 


‘operation, effective Nov. 1. 


]&] Appoints Cummins 

Cummins Associates, New 
Brunswick, N. J., has been ap- 
pointed to handle advertising for 
the hospital division of Johnson 
& Johnson, New Brunswick. 


NOW! DAVE’S IN 


. . . and he’s going to make it 


THAR'S GOLD IN THESE 
HERE HILLS..-AND “Cozy” 
WILL DIG IT OUT FOR 
YOU. (WE GUARANTEE 
RESULTS.) 


Dave Segal made Kansas City “cuddle” 
up to KUDL. Now he’s going to make 
Denver “cozy” up to KOSI . . . ranking 
high as Pike’s Peak with the folks who 
spend $$$ in Denver. 


DENVER 
“COZY” for YOU 


KOSI IN DENVER—1000 W—?430 KC 


9100 EAST COLFAX, DENVER 8, COLO. 


KUDL IN KANSAS CITY, MO.—1000 W—1380 KC 
KDKD IN CLINTON, MO.—1000 W—1280 KC 
WGVM IN GREENVILLE, MISS.—1000 W—1260 KC 


EMpire 6-2695 


REPEAT PERFORMANCE—Sun-Maid Raisin Growers Assn., Fresno, Cal., 
will spearhead its holiday season sales drive with the same 24-sheet 
outdoor design used last year, which was judged among the 100 best 
in the national exhibit of outdoor advertising art. The schedule 
calls for 24-sheet and three-sheet posters in major markets through- 
out the country throughout November. Maxon Inc. is the agency. 


fe 5 


ADVICE FOR HOG RAISERS—This poster for Dubuque Ready-Mix Con- 
crete Co. appears to suggest an unappetizing type of food for 


porkers, actually promotes their health in a different way. The dis- 


play is handled by Frank Hardie Advertising, Dubuque, Ia. 


Campbell Soup Spent 
$23,000,000 in ‘53 


to Promote Products 


CAMDEN, N. J., Nov. 2—Camp- 
bell Soup Co. spent approximately 
$23,000,000 in 1953 for advertis- 
ing, selling and marketing, or 
slightly less than 7% of its con- 
solidated net sales of $338,667,888 
for last year (fiscal year ending 
July 31). 

That figure was almost equal 
to the $23,563,257 the company 
earned as net income. 

(According to Publishers Infor- 
mation Bureau, Campbell spent 
$3,867,542 on magazine advertis- 
ing, $2,305,692 in network radio 
and $3,347,658 in network tele- 
vision. Some $1,573,265 was spent 
in newspapers, according to the 
Bureau of Advertising. This is a 
total of $11,094,157 in these media 
out of the $23,000,000 expendi- 
ture.) 

These figures were disclosed by 
First Boston Corp. in a prelimi- 
nary prospectus offering 1,300,000 
shares of Campbell Soup Co. for 
sale on the open market. Capitali- 
zation of the company consists of 
10,000,000 shares authorized and 
outstanding at par value of $1.80 
a share. Selling price of the shares 
was not disclosed as of Oct. 30. 


= The prospectus also pointed out 
that the company or its predeces- 
sor has operated at a profit each 


_year since 1898 and has paid cash 
|dividends every year since 1902. 
| The 1953 net consolidated sales 
figure compares with $65,470,696 
in 1939; $225,027,666 in 1948 and 
$306,674,839 for the fiscal year 
ending July 31, 1952. 

The prospectus lists 25 differ- 
ent condensed soups, eight frozen 
soups, 15 kinds of ready-to-serve 
soups, pork and beans, tomato 
juice, ketchup, four Franco-Amer- 
ican products and V-8 juice. 

According to the prospectus, the 
company distributes through about 
5,900 customers, including whole- 
salers, chain stores, institutions, 
industrial customers and govern- 
mental agencies. A sales force of 
about 700 is maintained in this 
country and Canada. 


Wisconsin Broadcasters Elect 

Harry D. Peck, general manager 
of radio station WISN, Milwaukee, 
has been reelected president of the 
Wisconsin Broadcasters Assn. 
Other officers elected are Ben 
Hovel, WKOW, Madison, v.p.; 
Jerome Sill, WMIL, Milwaukee, 
secretary, and Mig Figi, WAUX, 
Waukesha, treasurer. 


Gruver Joins Gray & Rogers 


C. Robert Gruver has joined the 
public relations staff of Gray & 
Rogers, Philadelphia agency. He 
was formerly assistant to the gen- 
eral sales manager of the Adam 
| Scheidt Brewing Co., Norristown, 
Pa. 


copies; 80¢ each in quantities of 
quantities. 


Two Exciting Reprints Available 


A rerun of reprints on the four articles by E. B. Weiss on dis- 
count houses and off-list selling is now available (the original 
reprint order was sold out). This 20-page AA-size reprint em- 
braces the most important study of off-list selling in all its rami- 
fications ever made. It is must reading for every advertising, 
merchandising and sales executive. The price is $1 for single 


Reprints are also available of LeRoy King’s extremely pro- 
vocative discussion of supermarket deals, in which a host of 
specific deals offered by manufacturers, and how they look from 
the retailers’ standpoint, are discussed. The price is 35¢ each for 
1 to 24 copies; 10% discount for 25 to 100 copies. 


Please send check with order to Library, Advertising 
Age, 200 E. Illinois St., Chicago 11, Ill. 


5 to 49 copies, and less for larger 
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COMPLETELY NEW MANUFACTURING 
_ TECHNIQUE IN THIS NEW 
“WARCOVITH CIGARETTE 
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MARCOVITCH 


RED & WHITE 


CIGARETTES 


BRITISH BRANDS MULTIPLY—This ad for 

Marcovitch Red & White cigarets, 

made by Godfrey Phillips Ltd., is 

being used to promote one of six 

new brands which have appeared 

in British markets in_ recent 
months. 


Cancer Scare Fails _ 
to Slow Cigaret | 
Sales in Britain | 


Lonpbon, Nov. 3—British cigaret 
smoking has not been adversely 
affected by the lung cancer scare. 

Sales are on the increase. All 
major companies raised produc- 
tion by 5% over the past six 
months and October has seen the 
arrival of six new brands. 

This new trend, made possible 
by improved supplies of leaf 
tobacco, marks the return of a 
buyer’s market for the first time 
since the outbreak of war in 1939. 

Britons are now smoking 250,- 
000,000 cigarets a day—an average 
of six for each adult. Manufactur- 
ers Say total consumption this year 
will show a significant increase 
over last year’s figure. 


ms One remurkable aspect of the 
increase is that manufacturers 
are selling the highest taxed prod- 
uct in Britain. A standard pack of 
20 cigarets sells at 50¢. All but 10¢ 
is sales tax. 

Convinced that there is still 
room for expansion, the industry 
here has made a bid for increased 
supplies of American tobacco un- 
der the sale of surplus farm com- 
modities to friendly nations. 

The industry overcame the lung 
cancer scare quietly, making no 
exaggerated claims, no promises. 
Manufacturers adopted a “wait 
and see” attitude. Meanwhile, 
they offered cooperation to med- 
ical research bodies investigating 
any relationship between smoking 
and lung cancer. Advertising and 
promotional campaigns went 
ahead without interruption. 


= Extensive advertising and sales 
campaigns have been launched to 
sell the six new brands. 

Godfrey Phillips Ltd. had made 
the biggest bid for the rising mar- 
ket with its Red and White Mar- 
covitch cigaret. London Press Ex- 
change is handling the campaign, 
said to cost in the region of $750,- 
000. 

Large spaces have been taken) 
in national dailies, an advertising 
movie made and a large number 
of outside boardings rented. A 
spokesman for the company said 


sales have exceeded expectations. | 


# A novel idea has-been to sell | 
the new brand in enamelled alloy | 
packs, in bright red and white, 


which can be retained as cigaret 
cases. 

Rothman’s Ltd. has introduced 
two new brands, including a new 
type of filter cigaret. The company 
was previously noted for its large 
mail order trade, mainly in for- 
eign markets. This has been 
dropped, Everett’s Advertising Ltd. 
is handling the Rothman cam- 
paign. 

Ardath Tobacco Co. has also in- 
troduced a tipped brand, Grosve- 
nor. To launch the cigaret, Ken- 
nerley Edwards & Associates put 
on a sponsored show in London 
called “Grosvenor Comes_ to 
Town.” Sponsored shows are rare 
in Britain. 

George Dobie & Son is offering 
Scotland a new Four Square king- 
size cigaret selling at the standard 
price of 50¢ a pack. Basil Butler 
Co. is the agency. Finally, Stephen 
Mitchell & Son, which normally 
deals in pipe tobacco, has put 
Three Nuns cigarets on the mar- 


ket. These are also selling primar- 105 W. ADAMS 5 ST. cucace, 


ily in Scotland. London Press EX Eee 


- SHORTENING © VEGETABLE O1tS 


PRUITS ¢ OVENS * PANS « SPICES 


SIRE ELE 


Here’s what tol be rae ACCOUNTING SYSTEMS 
| AIR CONDITIONING _<@ 


APER PRODUCTS * CAKE DECORATIONS © CLEANERS 
DOUGHNUT MACHINES * CONTROLS * CONCENTRATES 
MOULDS ¢ PRESERVES © VACUUM CLEANERS © YEAST 
DIVIDERS * FLOUR HANDLING EQUIPMENT © SUGAR 
HUMIDIFIERS © INSECTICIDES ¢ BROOMS © VITAMINS 
- BASKETS © REFRIGERATING MACHINERY © UNIFORMS 


DETERGENTS * PROOF BOXES ¢ MOTORS © FIXTURES 
MOULDERS * FLOUR © RACKS * TRUCKS «© CABINETS 


BEATERS * CONVEYORS © BREAD SLICERS ¢ SYRUPS 
TIRES + LABELS * BAGS * SHOW CASES ©¢ FLAVORS 
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READERS DO 


2% 


OF THE BUSINESS 
IN THIS $5 BILLION 
DOLLAR INDUSTRY 


: LARGEST 
PAID CIRCULATION 


Over 14,000 


23% more paid 
Readers than any 


* THERMOMETERS 


* MIXERS = MILK 


rtem Helper 


CLISSOLD BUSINESSPAPERS: 
THE CANNER * BAKING INDUSTRY * HOSPITAL MANAGEMENT 


change is the agency. 


What 1 


Stereatronics? 


abd Si ee 


General Electric Company 


HE use of materials that “radi- 


ate” and are opening another 
stage of the bright new world that 
captures the imagination of men, 
has been given this name by As- 
sociate Editor Cornelius Ryan of 
COLLIER’S in his September 3rd 
article “Stereatronics.” He specifi- 
cally defines this phase of radio as 
“The science of controllable elec- 


The “rate-grown” process of »1oducing germanium makes it possible to obtain large 


. . »” 
quantities of uniform transistor elements with pre-specified operating characteristics. tronic performance of solids. 


The ingot shown above takes only two hours to produce and will supply material for 
R 


2000 transistors.—Proceedings of the IRE 


IT IS RADIO ENGINEERING! 


Even before 1920, radio engineers worked skillfully 
with the earliest “stereatrons,” glistening galena crystals 
that captured code and music from the skies. As years 
went by they developed practical uses for more “sterea- 
trons” such as: quartz crystals engineered to vibrate 
at selected frequencies; phosphors that converted 
power to light and color on the face of video tubes; 
germanium particles captured in diodes and transistors 
that make subminiaturization and Dick Tracy's wrist: 
watch radio practical; selenium that converts AC to 
DC; silicones that change light to power, which will 
some day heat our homes; and magnetic memory “fer- 
rites” that almost think in computers, now opening 
vast vistas of industrial applications to radio. 


Published by 


THE INSTITUTE OF 


Advertising Department 
1475 Broadway, New York 36, N.Y. 


CHICAGO °¢ BEREA, OHIO °¢ 


MADE BY RADIO ENGINEERS! 


As you read more about “Stereatronics” and dream 
of capturing new markets, remember that radio en- 
gineers have understood these semiconductors, or 
‘stereatrons” and exchanged engineering information 
about them in “Proceedings of the I.R.E.” years in 
advance of the resulting marketable products. The 
eleven men mentioned in Mr. Ryan’s article are all 
radio engineers, most of them members of long stand- 
ing in the IRE. Such men, because of their knowledge, 
“set the specs” and control the buying for the huge 
new manufacturing their design creates. “Stereatronics” 
takes form and becomes practical published informa- 
tion in the history making issues of 


“Proceedings of the I-R-E” 


Engineers are educated to specify and buy! 
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RADIO ENGINEERS 
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LOS ANGELES °¢ SAN FRANCISCO 
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This Week in Washington 


Comments Sought 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Nov. 4—The an- 
nouncerrent that the Post Office 
Department has published a new 
postal manual creates a rare op- 
portunity—and responsibility—for 
advertisers and other commercial 
mail users. Like most special op- 
portunities, this one is good for a 
limited time only. And time is 
running out. 

The department’s draft of the 
manual is in print. But for the 
first time in history the welcome 
mat has been rolled out for com- 
ments on the rules, from patrons 
of the department. Until Nov. 20, 
mailers are welcome to bring ideas 
for further revision directly to the 
department’s top officers. 

Judging by letters already re- 
ceived, the manual is a hit. Mail- 
ers appreciate the fact that it con- 
centrates, in 268 pages, rules for- 
merly spread through 4,000 pages, 
in several separate reference 
books. They like the results of the 
department’s effort to weed out 
obsolete procedures that go back 
to the days of Ben Franklin. 

So far, however, few suggestions 
have been offered for further re- 
vision. Ed Riley, the chief of mail 
classification, is hoping that mail- 
ers will seize the opportunity to 
digest the details of the book. He 
recognizes that in a revision hav- 
ing the scope of the one now under 
way, mischievous words and 
phrases can become entrenched in 
the rule book. After Nov. 20 it will 
be harder to dislodge them. 


New Duties for Robertson 
Albert J. Robertson, Assistant 
Postmaster General for Finance, 
has been given a promotion. His 
new title is Assistant Postmaster 
General and Controller. There’s no 
increase in pay, but there is a big 
increase in responsibility. For the 
first time in history, every aspect 
of the department’s fiscal opera- 


on Postal Rules 


trade law would destroy all fair 
trading, for the federal law is the 
foundation for state legislation in 
the field. Without a federal law, 
business men engaging in fair trade 
agreements would be guilty of 
conspiring to fix prices, in viola- | 
tion of federal anti-trust laws. 

While Judge Barnes is highly 
respected in the administration top 
command, his hostility to fair | 
trade does not commit Attorney 
General Brownell or President | 
Eisenhower. There are others, in- 
cluding Secretary of Commerce 
Sinclair Weeks, who will have 
something to say about fair trade 
between the time Judge Barnes 
submits his recommendations and 
the time President Eisenhower 
sends a policy statement to Con- 
gress. 


Fish as Food Analyzed 

For persons interested in food, 
the Interior Department’s fish and 
wildlife service is offering a new 
booklet analyzing the _ nutritive 
value of cooked fish and shellfish 
dishes. Addressing itself to the 
question, “Why should fish be in- 
cluded in your diet?” The booklet 
discloses that the average fish con- 
tains five beneficial minerals and 
a number of vitamins. 

Unlike previous publications, 
this publication talks in terms of 
cooked fish, rather than raw. 
Members of the fishing industry 
who deal with hospitals, restau- 
rants, schools and other institu- 
tional groups are finding it useful. 
It is also recommended for use in 
preparing factual advertising ma- 
terial featuring fishery products. 

“Composition of Cooked Fish 
Dishes” is available for 25¢ from 
Superintendent of Documents, | 
Government Printing Office, 
Washington 25, D.C. 


| 


Advertising Age, November 8, 1954 


Ford Motor Co. Ad Budget Allocation, 1949-1953 


| 


1949 1950 $21.6 11951 $17.2 | 1952 $20.0 | 1953 $291 


FARM NEWSPAPERS NETWORK 
BB macazines MAGAZINES & SECTIONS RADIO [3 wa se 
MEDIA BREAKDOWN The above chart shows how the to 15%. Network radio’s portion of the total ad ex. 
Ford Motor Co., !ifth largest advertiser in the U.S. penditure has declined steadily since 1949 until it 


in 1953, divided the money it spent on magazine, 
farm magazine, newspaper and newspaper supple- 
ment and network radio and tv advertising each 
year since 1949. Nearly two-thirds of Ford’s adver- 
tising dollar was spent on newspaper advertising. 
Magazines claimed the second largest portion of 
Ford’s total ad expenditure. Television’s share of 
Ford’s total ad expenditure rose from 2.6% in 1949 
to 18% in 1951, but in 1952 and 1953 it tapered off 


reached zero in 1951, but was 1% in both 1952 and 
1953. Ford’s dollar expenditures for each year are 
shown at the base of each column (with 000,000 
omitted). This chart covers Ford’s expenditures 
only in listed media, and does not include outdoor 
advertising, spot radio and tv, etc. Figures are based 
on data compiled by Publishers Information Bureau 
and the Bureau sf Advertising, American News- 
paper Publishers Assn. 


‘deals (La France 1¢ sale and 
Swans Down cake mixes 5¢ sale); 
{among nine picked for nation- 
'al advertising (Maxwell House 
|Instant Coffee) and among seven 


prospective employes. Every USIA Procter & Gamble, 


executive had instructions to “go 


out and locate some good people.” General Foods Get 


Over the years, the government’s | 
overseas information program has| Promotion Honors 
acquired a bad reputation. Too named for point of sale (Jell-O 
many good people have been hired| New York, Nov. 3—General animal displays). 
away from good jobs and then left | Foods Corp. and Procter & Gamble| The company also won a pair 
high and dry when appropriations |Co. have won 10 of the 50 “Top/ of honorable mentions, for premi- 
were cut off as a result of one of |Promotion of the Year” awards|ums (Post Toasties with marbles) 
those periodic political attacks on Sponsored by Food Field Reporter|and national advertising (Jell-O 
the agency. and Foed Topics. again). 

The jury which named the| P&G appeared in the top brack- 
lineup of top-selling food promo-|et in new product introductions 


FCC Worries Educators 


The Federal Communications | 
|Commission’s new chairman, 


Ray Ellis Forms Agency ‘tions of the 1953-54 selling season | (Gleem toothpaste), in couponing 

Ray G. Ellis has opened an consisted of 2,500 members of the | (Tide, Crisco and Cheer) and in 
agency, Ray Ellis Advertising, at food chain, wholesale, supermar- national advertising (Tide). Seven 
331 Main St., Chatham, N. J. The, ket and independent grocery|companies were among the win- 


tion—budget, cost control, audit-|George C. McConnaughey, stirred | a8ency is handling industrial mar- 
ing, disbursement and rates—is, up something of a fuss by telling | keting, sales promotion, and pub- 


concentrated under the control of 
a single boss. 

Mr. Robertson is a Des Moines 
banker, brought here early last 
year as part of the new team as- 
sembled to improve postal opera- 
tions. Soft-spoken and friendly, he 
has won even the respect of or- 


the National Assn. of Educational 
Broadcasters that they  should| 
make more use of time provided | 
by commercial tv stations. They | 
should also explore closed-circuit | 
tv as an alternative to the opera- | 
tion of non-commercial tv stations, 
he said. 


licity. Mr. Ellis was formerly an) 


account executive with Mercrea- 
dy, Handy & Van _ Denburgh, 
Newark. 


‘fields. Votes by the operators were 
by write-in. 

General Foods was among six 
‘companies cited for new product 
introductions (Jell-O Instant Pud- 
|ding); among nine selected for 


Network Gross Time Charges 


ganized mail users who fight him Educators were surprised that. 


Source: Publishers Information Bureau 


ners in couponing, including Lever 
Bros. (Good I.uck margarine and 
Lucky Lever Sweepstakes). 

Behind General Foods and P&G 
in the top category were Kraft 
Foods Co. with four awards and 
General Mills and Lever with 
three each. 


La Hatte Joins Atlanta Papers 


; : Patrici H ; , 
tooth and nail on rate increase| Mr. McConnaughey would speak NETWORK RADIO wianaie oe ge yd 
proposals. so authoritatively on the future of Sept. Sept. Jan.-Sept. Jan.-Sept. Journal has been appointed pro- 

non-commercial tv after being in 1954 1953 1954 1953 


Fair Trade Questioned office only three weeks. They | American Broadcasting Co. 


se $ 2,267,810 $ 2,156,806 $ 21,697,255 $ 21,502,319 


motion director of Atlanta News- 


jes | aren't a bik hapey. ‘Columbia Broadcasting System .. 4,083,940 4,990,142 41,517,991 45,944,158/ Papers Inc. publisher of the 
Anti-Trust Chief Stanley Barnes ' |Mutual Broadcasting System ...... 1,523,161 1,792,736 15,555,041 16,755,203/ Journal and Constitution. She 
has made it clear that he’s for an | National Broadcasting Co. .......... 2,598,635 3,205,675 25,371,536  34,652,044| succeeds Jim Murry, who has re- 
all-out effort to wipe federal fair |\USIA Needs Employes nee $10,473,546 $12,145,359 $104,141,823 $118,853,724 signed to become assistant to 
trade legislation off the statute) Know anybody who’s looking |W. E. Dillard, president of the 
books. He told the National Con- | for a job? U.S. Information Agen- | NETWORK TELEVISION Central of Georgia Railway, Sa- 
ference of Business Paper Editors| cy is looking for 300 professional : cae ee a oo a /vannah. Mr. Murry will assume 
here last week that resale price| writers, public relations experts, : ; the duties previously handled by 
maintenance deprives business! etc., to take overseas posts, mostly re de anc none, A eae $ 2,660,601 $ 1,376,017 $ 22,693,361 $ 13,796,753/ the late John D. McCartney. 
men of tresdem to ran théle teni-| ba Asie | Columbia Broadcasting System .. 12,874,533 8,503,620 102,928,404 67,946,521 
said : a 8 : DuMont Television Network ........ 802,721 678,302 8,841,744 7,504,178 
nesses as they choose. In the long) USIA’s recruiting problem is 80 | National Broadcasting Co. .......... 9,707,322 7,837,467 88,208,365 66,674,488 
run, he said, legislation of this; tough—largely because Of the) Total ooo.ccceccecsesesssessessesseserseesees $26,045,177 $18,395,406 $222,671,874 $155,921,940 | 
type represents a serious threat to boom-and-bust cycle of hiring and | 
free competitive enterprise. | firing—that the entire staff spent NETWORK RADIO TOTALS BY MONTHS 
Elimination of the federal fair| last Monday trying to contact ABC CBS MBS NBC Total 
PROUT jeccevecsieviess $ 2,830,654 $ 5,166,174 $ 1,896,925 $ 3,391,873 $ 13,285,626 
ENON. sitedessrisesee 2,494,737 4,749,512 1,783,452 3,176,849 12,204,550 | 
UNNI: - -Akdesavcevconsanesis 2,764,547 5,456,351 2,034,961 3,639,278 13,895,137 | 
be. ie oe 2,367,636 5,044,943 1,891,998 2,962,839 12,267,416 
FE Seveednisgiasvioneta 2,307,029 5,116,152 1,908,198 2,780,725 12,112,104 
| te sincaaias 2,405,994 4,181,677 1,558,196 2,618,614 10,764,481 
SEN sotesiacenbapsabasinee 2,098,823 3,847,837* 1,481,767 2,127,192 9,555,619* 
eS Ore 2,160,025 3,871,405* 1,476,383 2,075,531 9,583,344" | 
‘ 3 | September .............. 2,267,810 4,083,940 1,523,161 2,598,613 10,473,546 | ~ 
, ns ’ Ne | EE. icdinibsceadipebas $21,697,255 $41,517,991 $15,555,041 $25,371,536 $104,141,823 
Ms ae ee 
a Lt Ss . ‘ | NETWORK TELEVISION TOTALS BY MONTHS 
Bonnet a ABC CBS DuMont NBC Total 
ee i E | Senuery siubisateahbsenes $ 2,780,574 $ 10,713,329 $1,445,608 $10,116,937 $ 25,056,448 
ue onne | MARGARINE Febrwary nnn 2,502,372 9965481 1,108,157 9,268,148 22,944,158 
i I cccnccinsthsethteees 2,640,699 1,379,631 1,205,526 10,981,690 26,207,546 : 
tied lll 2,554,484 10,921,640 1,068,374 10,802,535 25,347,033 | CHARLES E. CLAGGETT, senior v.p. of 
FOR. FLaAvor! NUTRITION! ECONOMY ! | abide sed 2,411,656 11,488,168 988,350 11,033,987 25,922,161 |Gardner Advertising Co., St. 
NR ae 2,317,879 11,448,180 778,920 9,990,729 24,535,708 | Louis, has been made general 
HOW TO DO IT BOARDS—Standard Brands is giving Blue Bonnet mar- July ....ccseecssecsseesoens 2,310,281 11,861,534 623,455 8,149,533 22,944,803 manager, a new position. He will 
garine outdoor coverage this fall. Blue Bonnet posters are appearing we paetiansy= pay tty ny avaees ae ae beryl \take over direct operating respon- 
: eas : | SEPTEMDE|P cn cccccecene - r ’ ’ ’ 7 , ihiliti 
in all cities of more than pong sai tn through Ted Bates & Total oan $22,693,361 $102,928,404 $8,841,744 $88,208,365 $222,671.874 ieee: from Elmer G. Marshutz, 


*Revised as of Oct. 28, 1954. 


who continues as president. 
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LOSS OF FACE—Young & Rubicam commissioned Gugler Lithographic 
Co., Milwaukee, to execute this 24-sheet poster for Time Inc.’s cur- 
rent promotion of Life magazine. Other ads in the series indicate 
that Life contains fun, surprise and information as well as excite- 


ment. 


Anxiously Awaited 


... by over 17,000 enthusiastic food industry readers 
throughout Michigan . .. Men of Decision in chains, 
supers, and independents as well as every source of 
distribution. 

Yes, the thousands who buy, merchandise, and sell 
your products are Anxiously Awaiting the 21st An- 
niversary Issue of The Grocer’s Spotlight . . . positive- 
ly the greatest with its “Who's Who” guide of the 
food industry, timely guest editorials, and fresh news 
features . . . undoubtedly your best advertising buy 
of the year! 

Write, Wire, or Phone your space reservation be- 


Carling Purchases _ 
Griesedieck Western | 
for $10,000,000 


CLEVELAND, Nov. 2—Carling| 
Brewing Co. yesterday made an 
initial payment of $9,000,000 to- 
ward the purchase of Griesedieck | 
Western Brewery Co., St. Louis’ 
maker of Stag beer. Accountants | 
will make a final audit and bal- 
ance sheet which will determine 
the remaining payment and raise | 
the total price to $10,000,000, the | 
sum Carling offered earlier in its | 
bid to purchase the St. Louis, 
brewer (AA, Sept. 27). 


j 


a With the acquisition of the Stag. 
plants (Belleville, Ill., and St.| 
Louis) producing 1,500,000 bbls. | 
a vear, Carling enters the rank of 
the 10 largest breweries in the 
iu. 2 

For Carling, Benton & Bowles 
handles Red Cap ale, Lang, Fisher | 
& Stashower handles Black Label | 
beer. Last August (AA, Aug. 2) 
the Stag beer advertising account | 
was shifted from Maxon Inc. to 
Erwin, Wasey & Co. No announce- 
ment of the disposition of the 
agencies has been made. 


FTC Puts Halt to 
Dunning Letters of 
Greeting Card Firm 


WASHINGTON, Nov. 3—The Fed- 
eral Trade Commission has acted 
to stop a mail order firm from) 
dunning consumers for unsolicited | 
shipments of greeting cards. 

In a stipulation settlement, Bet- 
ty Philips Ine., Newton, Mass., 
agreed to stop representing that! 
recipients are obligated to return 
the cards or pay for them. | 

FTC cited the use of collection | 
letters, such as the following: | 
“Now—please be fair and send us 
$1.00 to settle your account. We 
don’t want to bother you again. 
about this small remittance unless 
you compel more drastic action.” 


First UHF Booster 
Station Authorized 


WASHINGTON, Nov. 3—The Fed- 
eral Communications Commission 
today authorized the owners of) 
u.h.f. station KIMA-TV, Yakima, | 
Wash., to build another u.h.f. sta- 
tion at Pasco, 60 miles away, to re- 
broadcast KIMA-TV’s programs. 

When completed, the new sta- 
tion will bring tv to a community 
of about 10,000 which has no tv. 
At the same time, the booster sta- 
tion will increase circulation of 
KIMA-TV’s programs. The new 
station will not originate any pro- 
grams. 

The plan for repeater stations | 
was announced by FCC Aug. 5 in 
an effort to help u.h.f. stations in- | 
crease their coverage, and to bring 
tv to unserved areas. This is the. 
first grant under that policy. 


Ziv Reports Top TV Sales 
Ziv Television Productions, New 
York, reports that “Meet Corliss 


fore November 15 closing date. 


Archer” has been sold in more, 
than 135 tv markets. The film 
company lists five other Ziv prop-| 
erties which are now being seen in 
more than 135 markets: “Favorite 


MICHIGAN ED 


ITION 


Story,” “I Led Three Lives,” “Mr. 
“Cisco Kid” 


District Attorney,” 
and “Boston Blackie.” 


THE GROCER’S SPOTLIGHT 


717 FOX BLDG. ° DETROIT, MICHIGAN 


? in Parade 


Of the year’s one 
hundred largest 
national advertisers 
these use PARADE 


American Home Products Corp. 
Armour & Co. 

Avco Mfg. Co. 

Best Foods Inc. 

Block Drug Co. 

Borden Co. 

Bristol-Myers Co. 

California Packing Corp. 
Carnation Co. 

Chrysler Corp. 
Colgate-Palmolive-Peet Co. 
Corn Products Refining Co. 
Helene Curtis Industries Inc. 
Doubleday & Co. 

General Electric Co. 

General Foods Corp. 

General Mills Inc. 

General Motors Corp. 

Gillette Co. 

Goodyear Tire & Rubber Co. 
Johnson & Johnson 

S. C. Johnson & Son 

Kellogg Co. 

Lambert Co. 

Lever Bros. Co. 

Liggett & Myers Tobacco Co. 
Miles Labs Inc. 

National Biscuit Co. 

National Dairy Products Corp. 
Nestlé Co. 

Pepsi-Cola Co. 

Pillsbury Mills Inc. 

Procter & Gamble Co. 

‘ Prudential Ins. Co. of America 
Quaker Oats Co. 

R. J. Reynolds Tobacco Co. 
Simmons Co. 

\ \ Simoniz Co. 

‘ \ Standard Brands Inc. 

ATOMIC HAIR-RAISER \ Sterling Drug Inc. 
\ \ Swift & Co. 
. Sylvania Electric Products Inc. 


When a girl receives a tiny, harmless amount of atomic 
radiation her hair stands on end—like this. And when PaRaDE 
told about it in a report on the Oak Ridge Atomic 


Museum, five out of seven readers stopped to get the story. 


Features like this, week after week, make PARADE 


the best read magazine in print and give advertisers 
twice as many readers for their dollar as the big weekday 


magazines, according to independent surveys. 


No doubt about it: To move mountains of merchandise 


at a profit, PARADE has what it takes! 


PARADE . . . The Sunday Magazine section of 47 fine newspapers in 47 major markets . . . with more than 14 million constant readers. 
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Zaiss Joins Tidy House 


Sam R. Zaiss has resigned as 
Hitch Your Sales to a Pony And Watch Him Pull for You! publicity manager of Rexall Drug 


What are you promoting . drugs, tooth- 
paste, dairy products, can j Whatever it's, Sits 
gb yg Hy Hy §F 

never believe the downright magnetic drawing an 
of a ‘‘Give-a-Pony’ ee or Free on always 


ead the sales promotion 
parade - wi ts, too! You'll see Phere the 
7 - store-traffic stimulation. 


A Pony is very inexpensive compared to the amount 
of interest pai will create with any other prize. 


Everything Complete... 
You're Ready to Go 


2-color 41 x 54 Posters . . . 2 color 14 x 26 streamers 
and wire hangers newspaper mate... - 
stuffers ... handbilis . . . entry Lar wl for 6 
types of successful contests. Furnished at 
tion of your cost of preparation. Ready tor your 
own special imprint. 
Please state t of product or business you're plan- 
ning a promotion for . . 
One or a thousand available immediately. 

Get the full story today . .. write or phone 


Fashion Club Shetland Pony Sales Co. 


749 Rush St. + Chicago 11, Ill. + DEL. 17-1666 


Co., Los Angeles, to become as- 
sistant advertising manager of 
Tidy House Products Co., Shenan- 
doah, Ia., maker of household 
bleaches, starches, cleaners and 
detergents. 


Craigie Joins Ted Bates 

G. W. Craigie, formerly an ac- 
count executive with Hoag & Pro- 
vandie, Boston, has joined Ted 
Bates & Co., New York, as an ac- 
count executive. 


Eager Joins Hollingbery 

A. Gifford Eager Jr., previously 
with WFTL-TV, Fort Lauderdale, 
has joined the tv sales staff of 
George P. Hollingbery Co., New 
York, station representative. 


bu theres a RG OFFERENCE/ 


@ Don't be fooled by outward similarity! The FLUROTYPE 
is an improved and exclusive electrotype—produced in 
half the time it takes to make an ordinary electro! Our ex- 
clusive high speed plating system not only gives improved 
quality but saves you precious time in which to meet your 


deadlines! 


FLUROTYPING is the first major improvement in plat- 
. in everyday operation 
at our plant since the first of the : year. 


Radio-dispatching and FLUROTYPING, combined with 
24-hour mat production, provide you with the fastest 


ing procedure i in over 100 years . 


service in the industry! 


ILLINOIS ELECTROTYPE COMPANY 
517 S. Jefferson St. 
Chicago 7, Illinois 


Please send me information on 


ae 

(print plainly) 
Company a ee 
Address. 


REFLECTORIZED CHARLIE—Naegele Advertising Co., Minneapolis, is plac- 

ing 100 Scotchlite-reflectorized bulletins along approaches to the 

Twin Cities to stir business for Charlie Saunders’ Cafe Exceptionale. 

The campaign, aimed at doubling the cafe’s business, includes use of 
both highway boards and city rotary units. 


DOUBLE PURPOSE—Package and appetite appeal are stressed in this 

three-dimensional cutout for Swift’s Allsweet margarine which is 

part of a six-board rotary program in the Kansas City market. Fred 

Boulton, of J. Walter Thompson Co., did the original art work, 

which was executed in oils by artists of Stalcup Inc., Kansas City, 
which handles the outdoor advertising. 


PEAS ON THE GRIDIRON—Stokely-Van Camp’s “Touchdown Sell-A- 

Bration” sale is being promoted on 24-sheet posters in 51 markets, 

in 21 states, making use of a football motif. Dave Eckels, ad mana- 

ger of the Stokely frozen foods division, and Irv Cotanch, v.p. of 

Kelso Norman Advertising, San Francisco, »orked out the promo- 

tion, which also includes tv and radio, with Warren Dills, the com- 
pany’s sales manager. 


To blanket or pinpoint the $8 Billion 
Military Consumer Market through 
near-saturation coverage, 
there is no substitute 


ARMY TIMES 
AIR FORCE TIMES @ NAVY TIMES 


Members, Audt Bureau of GFzutations -— 


THE AMERICAN DAILY # THE MILITARY MARKET 
Sey ager (Combined with Air Force Daily, Sin gern nomuegtt Sais 
Eeropeon Ed.)  Militory 


European, Pacific, Continental U.S. editions to fit your merchandising needs. 
Available singly or at low combination rates. Write for information and market data. 
ARMY TIMES PUBLISHING CO., 

3132 M St., N. W., Washington 7, D. C. 


U. S. Offices: Boston, Chicago, Los Angeles, New York, San Francisco. 
Foreign Offices: Casablanca, Frankfurt, London, Paris, Rome, Tokyo. 
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Renberg Roebuck Bell Porter 
NEW CANADIAN PERSPECTIVE—This group gathered at the open house 
festivities with which Business Week opened its first Canadian news 
bureau, in Toronto: Hon. Arthur W. Roebuck, Q. C. (Senator); 
Hon. Dana H. Porter, attorney general of Ontario; Elliott Bell, editor 

}| and publisher of Business Week, and Werner Renberg, manager of 

} the new bureau. 


FOOD STORE ECONOMICS Every Adman Ought to: Know 
Only 4 Departments Yield 75% of the Net es HAA o 


Food merchants should prune out many of the low-profit SLEEPERS because: 


(1) Groceries account for only 45% of their dollar sales though occupy 
58% of the retail selling area. Yet they produce only 25% of the 
store's net profit. There should be minimum room for goods that don’t 
turn over FAST. 

(2) The perishables (MEAT—PRODUCE—DAIRY PRODUCTS—FROZEN FOODS) ~~ 
make 75% of the store’s net profit! | 


The food store field is more interested in perishables WHERE THE MONEY 
IS and seeks more information on these departments. That’s why 81% of the 
food store buying power reads MEAT AND FOOD MERCHANDISING each 

month. It shows HOW to prune —HOW to get more yield from essential hu 
staples — HOW to sell more perishables. Readers are therefore most recep- 
tive to your sales story. 


a Send for “FACTS AND FIGURES.” You're really sharp when you advertise where the money is. 


10S SOUTH NINTH ST. 
In New York, Phone MUrray Hill 7-4069 


ST. LOUIS, MO. — 


In Chicago, Phone MOhawk 4-1264 


Uercha ndising 


In Los Angeles, Phone AXminster 2-9501 


Too Much Flowery 
Copy in Retail Ads, 
_ Merchants Are Told 


PHILADELPHIA, Nov. 4—Retailers 

today are using entirely too much 

= “high-flying, absurdly dramatic 
mm @6©and flowery copy,” M. Wistar 
| Wood, dean of the Charles Morris 
Price School of Advertising and 
Journalism, told several hundred 
retailers today at the first of nine 
weekly conferences conducted by 

a the United Business Men’s Assn. 
is and the Philadelphia School Dis- 
trict’s division of school extension. 

Mr. Wood said that “one won- 
ders if some stores are selling 
poetic mush or merchandise.” He 
added, wryly, that before long 
copywriters will be printing music 
with the lyrics. 

“A good way to judge copy, I 
think, is to ask oneself, ‘Could I 
(or any sane person) be sold 
something over the counter by a 
salesperson using this kind of 
language?’ ” he declared. 


s He warned storekeepers against 
using pretty copy as a common 
denominator for retail advertising. 
He urged them to adopt “realism,” 
but to add intelligent use of imagi- 
nation and clever creative think- ring. . 
ing. 

Mr. Wood suggested that retail- 
ers ask themselves whether they 
are including in their copy just 
what a piece of merchandise will 
do for the customer. Keep away 
from manufacturer talk about 
construction merits and _ insert 
customer benefits, he added. 

To keep up to date with what 
consumers like, retailers must go 
into the field and find what peo- 
ple think about specific merchan- 
dise and advertising, he said. 


# “Do a little research,” he said. 
’ “Make some inquiries. Determine 
who your prospects will be, their 
sex, financial and social status, 


He also criticized retailers for 
cluttering up their ad copy with a 
mixture of appeals. 

“Select one that is most impor- 
tant,” the advertising teacher said, 
“and build your copy around it, 
supporting it and referring back 
to it as from the copy back to the 
headline message.” 

He also warned against mis- 
leading advertising, against using 
spectacular, attracting-type ads 
which are not borne out by the 
merchandise. 


Two Appoint Reinhardt 

Reinhardt Advertising, Oak- 
land, Cal., has been appointed to 
a handle advertising for Pacific Tire 
ee & Rubber Co., Oakland, and Yami 
5 Yogurt Distributors, San Carlos. 
Newspapers, television and radio 

will be used for both accounts. 


To do the same with advertising, you need a publication that has 
flexibility. You need a publication that gives your advertising not 
only extra punching power but agility and adaptability. 


Four Journal editions are printed daily — in New York, Chicago, 
Dallas and San Francisco. Their national news content is identical. 
With shorter distances between press and reader, delivery is fast. 
As a daily, there’s no need for long closing dates; no frustrating 
delays. You can get the jump on competition, seize sales 
opportunities while they’re still fresh; deliver a series 


ete.” ONLY THE NATIONAL BUSINESS DAILY 
GIVES YOU 4-REGION FLEXIBILITY 


e You can change your copy to meet last-minute situations. 


e You can vary your messages edition by edition 
to take advantage of regional buying habit differences. 


e You can even select the areas where sales concentration does you the 
most good—and use only the edition or editions that cover this area. 


Journal flexibility can be just the thing you’ve been 
looking for to spark your 1955 advertising program. 


Fas Wald Sweet Journal i DIFFERENT 


ever get 


with an ad you couldn’t change? 


A businessman is a dedicated matchmaker. The market place is 
his Madison Square Garden. He sends his product or service into the 
. Pits it against all rivals. Between rounds, he analyzes 

the action, and, if necessary, changes his strategy. 


You need The Wall Street Journal. 


of punches without sales-stifling interludes. 


e You can list different groups of dealers 
or distributors locally, region by region. 


More information is readily available. 


Call, wire or write: The Wall Street Journal, 44 Broad Street, 
New York; 711 West Monroe Street, Chicago; 911 Young 
Street, Dallas; 415 Bush Street, San Francisco. 
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Chrysler to Announce ‘55 Cars via 
12-Page Color Ads in Four Magazines 


(Continued from Page 3) 
three weeks is filled by a drama, 
“Climax.” 

Cost of introductory campaigns 


by all Chrysler Corp. auto divi-| 
sions is estimated to total $15,- 


000,000. 

Meanwhile, Chrysler and Ply- 
mouth divisions announced their 
individual ad plans—each setting 
spending records. Dodge and De- 
Soto are expected to have similar 
programs. 

Chrysler division will spend an 
estimated $2,000,000 on the intro- 
ductory campaign. 


tions also will get Chrysler spots. 

“This year’s outdoor poster and 
painted bulletin campaign will be 
one of the largest in 31 years,” 
Mr. Caron said. “It is designed to! 
keep the campaign moving at a 


‘sharply competitive pace.”’ 


s John P. Mansfield, Plymouth | 
president, said his division’s blast) 
is designed to help the company | 
get a bigger-than-ever share of 
the auto market. 

“We are aiming to sell 762,000 | 
of the all-new 1955 Plymouths,” | 
he said, “and the advertising cam- | 


Advertising Age, November 8, 


John H. Caron, advertising man- | paign is geared to match this ob- | 
ager of the Chrysler division, said jective. It will break in mid-No- 
that the insertions in 3,300 news-| vember in newspapers, magazines, 
papers will be supplemented by an television, radio and outdoor me- 
all-time record volume of mag-| dia.” 
azine, radio, television, outdoor! Plymouth new-car registrations | 
and movie trailer advertising for through August plus 24 states in 
the new cars. McCann-Erickson is September were 287,842—down 
the agency. '133,550 from the same time last| 

year—according to R. L. Polk fig-! 
s “Chrysler division, in addition ures. | 
to using the most powerful adver-| The sales goal is 20% higher 
tising in our history to stimulate than Plymouth’s best year. 
public interest in the entirely new N. W. Ayer & Son is the Ply-| 
Chryslers and Imperials, will ad-| mouth agency. | 
vertise more frequently and in 
greater volume than ever before,” | m= Start of the announcement cam- 
he said. | paign is set for Nov. 16, when eve- 

“This year Chrysler division’s | ning papers in all major cities will 
national television show, ‘It’s ajcarry full-page, factory-paid ads. 
Great Life,’ will play an important | Dailies in smaller cities will car- 
part in our announcement pro-|ry ads of 1,000 and 1,750 lines. 
gram. The millions spent by! This newspaper program will be 
Chrysler on this show are in addi-|supplemented by Plymouth deal- 
tion to our regular advertising |ers’ co-op advertising in daily and 
expenditures and are not made at| weekly newspapers, radio, tv, out- 
the expense of any other media,” door and through movie trailers. 
he said. An unusual feature of the news- 

Newspapers to be used in the|paper campaign is that all illus- 
announcement campaign have a|trations of new Plymouths will be 
combined circulation of 45,000,000| photos instead of drawings ordi- 
and were chosen to obtain maxi-/|narily used in newspaper automo- 
mum circulation penetration in/tive advertising. 
the more than 3,000 counties in| Magazines and farm _ publica- 
the U. S. served by Chrysler’s|tions also will be used. Plymouth 
3,200 dealers, Mr. Caron added. will sponsor the nationwide tele- 

He said that this year 35,000,000 |cast of the annual Thanksgiving 
families will be reached in the/| Day professional football game be- 
Chrysler announcement program tween the Detroit Lions and Green 
through use of color pages in four|Bay Packers. Commercials. on 
Sunday supplements. '“That’s My Boy” (CBS-TV) will 

Chrysler’s magazine drive, in also feature the new 1955 line. 
addition to the 12-page spread, in- 
cludes pages in National Geo-|a Posters will be used in every 
graphic Magazine, The New York- | market of 10,000 or more popula- 
er, Newsweek, Time and U. S./|tion on the factory-paid schedule, 
News & World Report. and dealer co-op posters will ap- 

pear in many other markets. 
= The Imperial (heretofore in-| Painted bulletins are scheduled for 
cluded with Windsor and New’ major cities. 
Yorker models as a wearer of the) Major theme of Plymouth ad- 
Chrysler nameplate) gets the) vertising will be “A great new car 
prestige treatment with separate for the young in heart.” Copy as- 
color pages in Fortune, Harper’s|serts that Plymouth is the “big- 
Bazaar, House Beautiful, House & gest car of the low-price three.” 
Garden, Town & Garden and; Among the many merchandis- 
Vogue. ‘ing pieces used by Plymouth as 

The division will have its big-|part of its announcement cam- 
gest tv spot program, with com- | paign was a mailing to 200,000 
mercials scheduled for more than | gasoline station and garage oper- 
200 stations. About 150 radio sta-|ators, which gave them an ad- 
'vance look at features of the new 
| cars. It listed lubrication specifica- 
tions, checking procedures and 
other data to acquaint them with 
the line. 


Bitner Jr. Succeeds Father 
| Harry M. (Pete) Bitner Jr., 
president of WFBM Inc., Indian- 
™ |apolis, succeeds his father, who 
» | has retired, as president of the cor- 
/poration which owns WOOD and 
|WOOD-TV, Grand Rapids, and 
|WFDF, Flint, Mich. Succeeding 
Mr. Bitner as general manager of 
WFBM and WFBM-TV is Wil- 
liam F. Kiley, commercial man- 
ager of WFBM. 


CHARLES E. DARWENT has been ap- 
pointed advertising manager of Colby Forms TV Company 


Converted Rice Inc., Houston, pro- vee Poses resol yerenat 
Gucer ' of A900 =e rice. Mr. with the station to set up his own 
Darwent formerly was advertising company, Allied Television Pro- 
director of Tru-Ade Inc., Chicago|quctions, at 7 W. 44th St. New 


Smith 


Milne Taylor 

FOR AID TO ADVERTISERS—Alex Smith, head of Trade Union Adver- 
tising, presents that organization’s second annual award to Ray W. 
Taylor, editor, Milwaukee Labor Press, named the outstanding labor 
publication of the year “which has most effectively aided its ad- 
vertisers to secure results from its advertising columns.” J. Scott 
Milne, center, president of International Labor Press of America, 
presided at the organization’s recent Los Angeles convention, where 
the presentation was made. 


CHARLES V. FURNESS and remained with the publication 
Guens Fats, N. Y., Nov. 2— Until his retirement last year. 
Charles V. Furness, 78, former 
owner and publisher of the Glens L. B. WILSON 
Falls Times, died Sunday at a hos- CINCINNATI, Nov. 2—L. B. Wil- 
pital in Utica. He came to Glens son, president and general mana- 
Falls in 1907 as manager of the ger of L. B. Wilson Inc., owner of 
Times. Ten years later he bought | WCKY, a radio station he founded 
control of the newspaper, an eve- in 1929, died of a heart attack here 
ning daily. In 1927 he sold it to! Oct. 28. 
Glens Falls Post Co., publisher of | 
the Morning Post-Star. At the NATHAN LITKE 
time of the sale, he retained the) New York, Nov. 2—Nathan 
Times’ job printing business and 7 itke, 51, president of New Jersey 
reorganized it as the Spotlight! advertising Distributors Corp. a 
Program Co., which he operated givision of Advertising Distribu- 
until his retirement two years ago. tors of America, died Oct. 28 of 
a heart attack. He had been asso- 
F. C. McKITTRICK ciated with New Jersey Advertis- 
NEW ROCHELLE, N. Y., Nov. 2—/ing Distributors for 18 years and 
Fred C. McKittrick, 75, president | president for the past eight years. 
of George McKittrick & Co., pub- | 
lisher of “McKittrick’s Directory; WALTER P. FICKETT 
of Advertisers,’ died Oct. 14 at New York, Nov. 2—Walter P. 
his home here after a short illness. ‘Fickett, 68, president of Textile 
Born in Brooklyn, Mr. McKit-| Fabrics Assn. for the last 27 years, 
trick served in the Navy in the died Oct. 28 in Flushing Hospita! 
Spanish-American War before after a long illness. A native of 
joining the publishing company portland, Me., he received a law 
founded by his father. He became | degree at George Washington Uni- 
president of the company in 1910.| versity. After service with the 


Federal Trade Commission, he 
WILLIAM A. STURGIS 


joined the former Shirtings Fab- 

New York, Nov. 3—William|rics Assn. here in 1917. Ten years 
Abbott Sturgis, 69, who retired in later he was named president of 
September, 1953, as associate ad-| Textile Fabrics Assn., an organ- 
vertising manager of Woman’s|jzation of cotton converters, and 
Day, died Nov. 1 of acute leukem- played an important part in es- 
ia at his home in Wilton, Conn. | tablishing fair trade practices for 

Born in Natick, Mass., he was the industry. He was a founder of 
graduated from Harvard College|the American Assn. of Trade Assn. 
in 1912 and started his career in| Executives. 
advertising by joining the staff of | 
J. Walter Thompson Co. here. Al Petker Reopens Company 
From the mid-1920s to the early | Al Petker has reopened his ra- 
30s, he was a partner in the old gio and television merchandising 
Smith, Sturgis & Moore agency.|company, Petker Organization, 
When that company was liqui-| with offices at 8820 Sunset Blvd., 
dated, Mr. Sturgis returned to J. Los Angeles, and in New York 
Walter Thompson as a v.p. Later and Washington. Mr. Petker has 
he joined Marschalk & Pratt. appointed George Waters, Wash- 

In 1938, shortly after the maga- ington p.r. counselor and a former 
zine was Started, Mr. Sturgis editor of the Washington Times- 
joined the staff of Woman’s Day Herald, an executive aide. 


pamanrrmnnpeocwoetee 


ANGLING FOR ARCHITECTS—This departure from the usual way of 
reaching architects, builders and contractors is being used by the 
Toronto Stone Co., Toronto. The company manufactures pre-cast 
and pre-stressed stone and concrete, and uses one board in six dif- 
ferent locations annually. MacManus, John & Adams of Canada is 


soft drink producer, | York, to produce shows for tv. 


the agency. 


1954 


First Motel Trade 
Show Is Successful; 


Sponsors Plan Rerun 


CuicaGo, Nov. 3—The first U.S. 
motel trade show wound up its 
three-day run here with what ap- 
peared to be considerable success. 

Sponsors of the exhibition, 
| Strauss-Spigler-Kline Corp., Phil- 
adelphia, said it will be repeated 
on a semi-annual schedule. The 
next show will be held in Atlanta 
|March 22-24. The yearly fall ex- 
hibit will be held in Chicago, with 
ithe spring event to be held in 
‘various cities. 

About 2,500 persons, 75% of 
them motel operators, registered as 
visitors. The remainder were dis- 
tributors, jobbers and potential ex- 
hibitors. Booths were maintained 
by 118 manufacturers and other 
suppliers of items used in motels. 


‘a Although strictly a trade show 
‘and not a convention, the exhibi- 
tion included four “shop. talk’”’ 
|meetings. Speakers covered tech- 
jnical aspects of motel operation, 
design and construction. The ex- 
periment attracted overflow at- 
tendance and will be repeated at 
future shows. 

| William Spigler, show director, 
estimated that $1,000,000—includ- 
‘ing the cost of equipment dis- 
| played-—was spent on the exhibit. 
Most of the motel operators at- 
tending were husband and wife 
teams, indicating that although 
chain motel operations have 
started in some places, the indi- 
vidually owned and_ operated 
motel is still the most prevalent 
form of the business. 


‘AMC Forms Divisions; Boosts 
Lawson, Chapman, Brown 

American Mo- 
tors Corp., De- 
troit, the new 
corp or a- 
tion formed by 
the merger of 
Nash-K el vi- 
nator and Hud- 
son Motor Car 
Co., has put into 
effect a new op- 
erational  pro- 
gram with the 
establishment of 
|three autonomous manufacturing 
,and marketing divisions. The new 
|units are the appliance, export & 
‘subsidiaries and special products 
division. 

Charles T. Lawson, v.p. in 
‘charge of appliance distribution 
_for American Motors and its pred- 


| 


| B. A. Chapman 


| John Brown Jr. 


Charles T. Lawson 


| ecessor, Nash-Kelvinator, has 
been named exec. v.p. in charge of 
the appliance division, which in- 
cludes the Kelvinator division. B. 
_A. Chapman, formerly manager of 
/manufacturing for Nash-Kelvinat- 
or, has been appointed v.p. and 
general manager of the Kelvinator 
division. John L. Brown Jr., with 
|Nash-Kelvinator since 1947, has 
been elected v.p. of the company 
|to serve as assistant to the presi- 
dent and on the policy board. 


Mitchell Names Haas V.P. 


Mitchell Mfg. Co., Chicago man- 
ufacturer of rogm air condition- 
ers, fluorescent lighting units, 
radios and tv receivers, has ap- 
pointed Howard G. Haas, director 
of advertising and sales promo- 
tion, a v.p. 
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Department Store Sales... 


ales Wal 44 IN U.». UUFING wee 
e / 
H WASHINGTON, Nov. 5—Depart-| Metropolitan Areas this e 
ment store sales in the U. S. for} Pals +3 
' the week ended Oct. 30 were up| Fort worth 416 ; 
' 4% over the comparable week last oar ee seseeeey as a North American padded vans shorten delivery 
(% ced — to the Federal Re-|"\itropolitan Areas . time on your displays, for several reasons. 
' . . Los Angeles ............ccc00. + 4 i -to- i imi 
— For the year to date, ended Oct. iennen tn ane te Door-to-door service eliminates local drayage 
so 30, sales were down 2% compared Westside Los Angeles +4 2 0 delays. Little or no crating required—hence 
y with 1953. = cme to sour eee ctedy. setting ap. SaAneaeann: ae 
-_ The gain of 4% for the latest San Francisco City :- =e tionwide dispatching network assures prompt 
week is attributable, as _ last atten City <7 ~* arrival of vans when promised. Phone your 
as pe local NAVL agent today. Better move ALL 
. Salt Lake City ... $s —6 WAYS, via North American! 
4 ee Tes visa + 4 +1 /[ “ie 
Ee Na — 410 . , - | fe 
Department Store lm > 1 "g| North American's Dis- te ooee | 
Sales Barometer |} :—Revisea Soon fo unlque-—e peatt asking. Phone NAVL agent (listed | ™ 
alee tat eveliidite. of full-time experts under “Movers”) or writeNORTH = ~~ 
AMERICAN VAN LINES, Dept. } es 


ready to serve you. 


Change From 1953 


mm 


Bushee, Francisco Bows AA1154, Fort Wayne, Ind. 


Bushee, Francisco & Larkin, a 
inew agency, has opened offices 
at 823 Main St., Napa, Cal. 


Week Ended 


Oct. 30, 1954 SERVING THE MOVING NEEDS OF 


A CONTINENT! 


Jan. 1 t 
—2%IIII| | oct. 30, 1954 


week, to the fact that in October, 
1953, unseasonably warm weather 
kept consumers away from the 
stores. Early cold weather this 
year helped draw customers into 
the shops. 


% Change from °53 
Week Ended 


Federal Reserve Oct. Oct. 
District, Area, and City 16 23 
UNITED STATES. zu... + 1 + 9 
Boston District  ............06 —3 +12 
Metropolitan Areas 

TE Sevcenninntuidanmeatinstennssscse —1 +12 

Downtown Bosten ...... —5 + 8 

Suburban Boston. .......... +11 +24 

III  saisctsaicvediccicnss + 9 +11 | 

Lowell-Lawrence ............ i 1 + 6) 
Cities 

i, EE 15 +43 

PEOVIGOICE anccecsccccavecsises ; 9 —3 
New York District ........ ._ —8 + 6 
Metropolitan Areas 

III» csacseiccrenniasekiniececioncass r— 5 4. 9 


Jersey _....... —9 + 6 
Newark —9 —2 
New York —9 4- 7 
Rochester 1 —2 
Syracuse ......... wea fe 2 4-12 
Philadelphia District —% +10 
Metropolitan Areas 
Wilmington 24 + 7 
Lancaster ............ —16 +14 
Philadelphia - 7 4-11 
ene —1 + 9 
Scranton .......... ii - § +14 
Wilkes- Barre—Hazleton r—-22 + 2 
Cleveland District .............. —3 + 2 
Metropolitan Areas 
IE — ackinciriscincietnesows — 1 
Cincinnati +13 
Cleveland + 2 
Columbus +9 
Toledo wc +4 
Erie ee cadcanes +9 2 \\ ’ \ ! 
City \ \\\ hij/ Wy, 4: VY \\ iif Wy 
Pittsburgh cecccssssseseessesseen . : i Y ‘\ Wy 
Richmond District 0000.0... —9 22 ? # A 
Metropolitan Areas PLENTY OF . 1'4 million of them! PLENTY OF , $1,864,132,000* of it! 
psc en Care : PEOPLE The difference between BUYING POWER A real sales potential in 
wntown ashington r— : . 
Baltimore seat “ -24 Hi this market and any other every line of merchandis- 
Richmond r+ 9 415 big market is that every- ing because prospects are 
Atlanta District... +9 22 one has plenty of room rosperous 
Metropolitan Areas : ¢ a P “a P P . 
Birmingham . .....cc . £2. 4a in which to live. 
TACKBORVENS onscceercesseceseneees + 8 +13 
Miami e 
Atlanta 424 \ Te | | . 
Augusta +32 , \\ \\| \i/ \ Hi] Uf ie 
— Sens : ie \ \ \\ Mf 
ashville — 4 \ 
a aay ene PLENTY OF . This treasure chest of PLENTY OF . With the Sale Lake 
taieage Biting +78 OPPORTUNITY the West, locked in by SELLING POWER Tribune and the Deseret 
Metropolitan Areas — the Rockies and Sierras, News and Telegram. This 
joa , “ie et : "hag 
indianapolis LT 431 is just waiting to be popular media sells and 
iter enanemmaniete $2 +412 tapped. sells throughout the 
Milwaukee apenieusucennedins 0 0 entire area. 
St. Louis District esererersreons Ee 8 +14 
Metropolitan Areas 
EAGO FROG srcccsesscssssscseseeses $13 +11 
SS +1 +8 
St. Louis + 5 +13 ° 
MEMPhis ecccccessccsesseceee T+25 +32 *Consumer spendable income-1954. 
Minneapolis District | chonenieuil + 6 +1 
Metropolitan Areas 
Minneapolis-St. Paul .... ° * 
Minneapolis City ........ 4. 7 +7 
St. Paul City wc. . : 4 Py | Py | 4 ri hit 
Cities 
Duluth-Superior _........ — 0 z 
Kansas City District ........... +15 410 4 yf (MORNING & SUNDAY) 
Metropolitan Areas — if 
Denver os —4 \ Z 
Topeka +14 
Wichita +30 ESERET EWS ano 
St. Joseph - bd 
AlDUqUeTQUe ooo +15 +20 
Oklahoma City o.com r424 0 421 Salt Lake Telegram (EVENING) 
UMD: Sctdbneveveniscsssectsoisteneveiete + 5 +11 
City 
Kansas City oo. +22 +13 Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 
Dallas District oeccccccsusnsee +13 414 


oh eae ats AU Re peat ek te a : "pa beat ttle Bh RSG Sirate that rgiea 6p Meader Ef ro soe. Eee pir p SOR Pais ait a gabe A ans sel aiden ates Pine Bi eis Sie At Pele 3, eB Gan cages cee pin? NE ges a ea eee Pure SHOP Vi fates obi iss ace 
ie 4 : Re ee i te J “ hte : “f se wa ve \ a e i baa a; 3 3 ER Aa Oo Reo ee . Z5 ie, Be ; Seat e oa wena 3 bie he eae ee 4: si 4 et Te ay poet ae ee ee i es a ra A Roe ‘* oat Teas 3 oi de eee 

Sedalia Seas Wea Aiea, pie Big aan hana (htc a BU Fac ae Ea ih at ae a i EAR, rae epee nent Deacon atte BO CaO a tage Meg aa Re eae OE ee Vee SP ape Ss 
oS Seer cia a Oy i as es PG, se SSA A! Ds a tale, an ic eames 1h sbi Sa A ee eran? ihe Manne re Oe ead ene RT ees esa Me GR eT 
ae fey iy a / i rape f i A “ 3 : i ree eo £ i 3 he see 6 Eat Jee g a es sia a ye Fe; 
SSC ” — 

i ‘ j 
| 

ees 
es 
pre 
ay Bae 
OE oe raid: 
| age 
ee ° Besant 
Z el ee: v 
at a = Le ~- bare 
poe See 
a eta 
Sure: ees 
ey a EEE yeh ie 
ee | ease 
a Fee 
a rn, FS a Mies Ps 
a > Pea or 
| SS) “A % a ae 
oo fe \\ 2.2 re : ; 
: \ | Gre eae 

“ge Vz ’ 8 aise a 

! 

| ¥ wr N\ 

. C/) = : | 
yor at NN ‘+, eee (owe) . A \ aa 
. ; SISHNEINIIIEIEIEISINN - a sie 
cae itt eeeAMbbbtgesccddamees 2. aT ak ae 
oe ; Ree ae Fe t a ae - 

: Se ETESHEEE TT Oe tet oe > « . ee ] CEN hang Fee le 
See eee eect aE a re SON a . ~ < ..* a Wipe ae 
CU ISES CERES TEES a ; “yet ‘ et Se gs ae 
eeiiisssssssssssssegssasssssessssssssssse “ Pe % ae 4 f he ve _. a ee oe 
Re ee NE Wie 148 EO te ws >. *—— yr es 
. \ eager a | Voss: Fis . 
eed a . no : 
ane a“ Fk soil pe on ’ , ©. rs ie “Fe a outs 
* y, SS 4 . 3F j Ny a G , — ; é : 
By a DA +» FT ae = . ~ we a : 
a : ; - Sw” LST —_ NEVA - a * ‘ ' UTAH ¢ 5 yi b =i ” sighintue st 
ug . New York-N.E. New ‘ di Soopers am > ~ - ‘ Gy x » eso 
rs ™* ihe 
Taine pate Ss dost 
& wom ase Bo as 
oe = ary Mee? 
Bo eee 
\aeee eee 
pa oo igs 
Hi 4 . : a a Ne 
wane ei 
ahi os Prone 
aS oe 
tos opiate, 
vat Bh a 
es - ie ay 
f brace = 7 
ee 
ay 
Scie. pen 
E a 
rahi ess 
ne no ae 
, ne 
, ae 
NCY 4 
Ne | 
b \ » 
k= 
e | 
cent mi 
E es : : . . : ne ; a ‘ e aflas 
‘ ’ igs © > r F < i - poe ee sd a : 3 iy ; P 
ra So rs ree c moe. Ap ee a ‘ eT OHS $ fal os ve” dak he, yf é Tre fe _ ~ Loli ¥ % £ Fit a . 7 6 eas Sok i a Las Bas a ars va 
‘ F + — " ian ke» = peer =e 4 7 eae Ey .— Foden, Le a ik, SETS Ds Tree ane. : oS ai inet ven Bons ie ik aro 7 “apr tgamter one ; peur: * ‘ 7 . aN 


80 


Italian Swiss Names Vladimir 


The San Francisco office of Ir- 
win Vladimir & Co. has been ap-| 
pointed to handle export advertis- 
ing for Italian Swiss Colony, Asti, 
Cal. A pre-Christmas campaign in 
the Caribbean area and Japan 
will be launched in international 
media and local foreign newspa- 
pers. Honig-Cooper Co., San Fran- 
cisco, handles domestic advertis- | 
ing for Italian Swiss Colony. 


WHAT? NO ROTO 


No sir. We don’t use rotogravure | 
down here in Central Florida, be- | 
cause we can’t afford to print our) 
own and we don't like to print pat- | 
ent inside and ready-rolled stories 
about things and people that have 
no bearing on Central Florida. 

But we do have a Sunday Maga- 
zine. 


Abrahams ; 
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Watson-Stillman Appoints 

Watson-Stillman Co., Roselle, 
N. J., a division of H. K. Porter 
Co., Pittsburgh, has named St. 
Georges & Keyes, New York, to 
handle advertising for its hydrau- 
lic machinery, effective Jan. 1. 
The account is now with Mer- 
cready, Handy & Van Denburg, 
Newark, N. J. St. Georges & 
Keyes handles the institutional 
advertising of the parent company 
whose preduct advertising is han- 
dled by Albert P. Hill Co., Pitts- 
burgh. 


Reynolds to ‘U. S. News’ 

John E. Reynolds has joined the 
Chicago sales staff of U. S. News 
& World.Report. He formerly was 
with Puck—The Comic Weekly 
and Dancer-Fitzgerald-Sample. 


Worner Devices to Morrissey 
Worner Electronic Devices, 
Rankin, Ill., has appointed John B. 


Westin Proud Morrissey Co., Chicago, to handle 
We call it Florida Magazine. Ragland Yeck Messner Gelemer its advertising, succeeding Grant, 
It is 16 to 20 pages full standard = Van Volkenburg Pryor Winefar Sesten Schwenck & Baker, Chicago. 


size newsprint, which would be 32 
or 40 tabloid. 


And it is chuck full of local pic- 
tures and stories in fairly good color. 


Orlando Sentinel-Star 


AD PROMOTERS—Members of Advertising Federation 
of America’s committee for National Advertising 
Week assemble in New York for a meeting. J. L. 
Van Volkenburg, president, CBS Television, is 


WMBQ, Memphis; John Yeck, Yeck & Yeck, Day- 
ton; Dick Messner, Marbridge Printing Co., New 
York; Richard Geismar, DuMont; Howard Abra- 
hams, National Retail Dry Goods Assn.; C. Fred 


: : chairman. The committee also includes Roger Pry- Westin, president, Public Utilities Advertising 
a Nat. Rep. ye agg ten Mahoney |°T 4nd Otis Winefar, Foote, Cone & Belding v.p.s; Assn., and Jim Proud, assistant to the president of 
Z Elon G. Borton, president, AFA; Tom Ragland Jr.,_ the AFA. 


material for the week, and the 


DO YOU HAVE SOMETHING TO SAY |Make Further Plans 


* TO PACIFIC COAST FOOD PACKERS ? 


If you wish to present your advertising message to 
western packers of canned, frozen, glassed and dried 
foods, we cover the field effectively and at a lower 


cost than any other method. 


Published on the 10th and 25th of each month since 
1939, we feature top news of the food processing 
industry in California, Oregon, Washington, Idaho, 


Utah and Arizona. 


Our newsletter format assures that no ad can be over- 
looked. Our top news assures attention from top men. 


WRITE FOR SAMPLE COPY AND RATES 


WESTERN PACKING NEWS SERVICE 


PUBLISHED BY S. D. McFADDEN NEWS BUREAU 


7 FRONT STREET © SAN FRANCISCO 11 © CALIFORNIA 


for AFA Celebration 
of Advertising Week 


New York, Nov. 2—The Adver- 
tising Federation of America has 
made further plans for celebra- 
tion of National Advertising Week 
next Feb. 13-19. 

A special AFA committee, un- 
der the chairmanship of CBS 
Television President J. L. Van 
Volkenburg, met here last week 
and announced that a number of 
materials are already available 
for the campaign. 


a These materials include outdoor 
posters, car cards, direct mail- 
stuffers, magazine ad plates and 
radio platters. Newspaper mats 
are being prepared by the Des 
Moines Register & Tribune. 

The committee is working in co- 
operation with advertising clubs 
all over the nation and with the 
Advertising Assn. of the West. 

The task force agency, Foote, 
Cone & Belding, is preparing 


Compare Atlantic City with 
other cities in New Jersey and 
you'll find it ranks sixth in total 
retail sales, seventh in food 
sales, fourth in drug sales. 


As an advertising buy, happily, 
it’s even bigger than these 
figures indicate. For, on a per 


capita basis, it’s first in total re- 
tail sales, food sales and drug 
sales of all New Jersey’s cities 
of 50,000 or more in population. 
Happily, too, Atlantic City isn’t 
part of New York or Philadel- 
phia. It can be reached and 
blanketed with one newspaper: 


ATLANTIC CITY IS BIGGER THAN YOU THINK! 


The Atlantic City Press. And 
this, gentle reader, is no fish 
story. 


THE ATLANTIC CITY PRESS 
... covers New Jersey’s 
best BIG-CITY market! 


Rolland L. Adams, publisher 
DeLisser Inc., national representatives 


major radio and tv networks have 
promised a network salute to ad- 
vertising. 

Theme of the week is: “Adver- 
tising Benefits YOU.” 


Tennessee Tourist 
Business Gained 42% 
in ‘53, Study Shows 


NASHVILLE, Nov. 2—Travel- 
serving businesses in Tennessee 
grossed an estimated $460,000,000 
in 1953 from tourists, business 
travelers and local residents. Out- 
of-state tourists alone spent $102,- 
000,000 in the state, or 42% more 
than in 1948. 

These facts were revealed by 
Gov. Frank G. Clement and came 
from a joint study just completed 
for the Tennessee department of 
conservation by the University of 
Tennessee and Vanderbilt Univer- 
sity in cooperation with the Ten- 
nessee Valley Authority. 


a “This study was made in the 
public interest,” Gov. Clement 
said. “Ever since I took office 
some of us have been suspicious 
of the previously exaggerated and 
fantastic claims made by some 
agencies of this and other states.” 

Other data uncovered in the 
study: Out-of-state tourists in 
1953 spent $35,000,000 in eating 
and drinking places; $23,000,000 in 
gasoline’ stations, auto repair 
shops and auto accessory stores; 
$20,000,000 in lodging places, and 
$5,000,000 in commercial amuse- 
ments except movies. 

They spent another $19,000,000 
for miscellaneous goods and serv- 
ices. Tennesseans touring and 
vacationing in their own state 
spent an additional $41,000,000 in 
1953. 


Colson Names Hamm A. M. 
Richard E. Hamm has been 
named advertising and sales pro- 
motion manager of Colson Corp., 
Elyria, O., maker of industrial and 
material handling equipment. Mr. 
Hamm formerly was advertising 
and sales promotion manager of 
Service Caster & Truck Corp. 


Monsanto Appoints Lynip 

Benjamin F. Lynip Jr. has been 
appointed market research direc- 
tor for the merchandising division 
of Monsanto Chemical Co., St. 
Louis. Mr. Lynip was formerly di- 
rector of planning and statistics 
for the California & Hawaiian 
Sugar Refining Co., San Francisco. 


Wherever your new 
1955 markets develop 
(3) will find them... 


and help sell them! 


Every new, improved and diversified product 


. . « yours and your prospects’ . 
new sales opportunities. 

A recent survey of 1,500 plants reveals that: 

63% have made design changes in stand- 
ard products within six months; 

_ 30% will make further changes in the next 
six months; 

40% of those who have not made changes 
plan to do so. : 

New specifications will be used by 45% 
of the plants making design changes . . . cail- 
ing for new equipment, new parts, new ma- 
terials. Will they specify yours? 

Like a radar installation with a 3,000 mile 
radius, Industrial Equipment News will put 
you in touch with the 40,000 establishments 
in all 452 industries which make 80% of the 
national product . . . and spot your product 
story before their 64,000 product selecting 
officials. 

At the average cost of $18 per call it would 
cost you $1,152,000 to have your salesmen 
make one call on these 64,000 specifiers and 
buyers. 

IEN will do it for $150 to $160! . . . $1,800 
for 12 morths of continuous finding and pre- 
selling of prospects . . . NEW and old. 

And IEN’s new and exclusive SPECIFIC 
INFORMATION inquiry form will reveal to 
you the names, addresses and particular prod- 
uct needs of your best prospects wherever 
located. 

If you want your products more widely spec- 
ified in °55, specify IEN as your most effec- 
tive finder and pre-seller of new markets. 


. . creates 


Details? . . . Send for complete DATA FILE 


ser Bighsn Avenue, New York 1, N.Y. 
CORY... Afitiated with Thomas Register 


RE ELITE OE _—— -_ : 
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Election Night 
Sponsors Happy 
Over Good Buy 


(Continued from Page 1) 
signed, Roto-Broil had hoped to be 
on until 3 a.m. at the latest. 


s “Lowest cost per thousand ever 
for television,’ jubilantly re- 
marked a William Esty Co. ex- 
ecutive, who booked Prestone on 
the network. 

Both Prestone anti-freeze and 
Roto-Broil, which handled their 
CBS-TV commercials with admir- 
able restraint, got three commer- 
cials an hour for a total of 21 
throughout the night. They also 
were given sponsor credits on the 
half hour. 

In addition to the network co- 
sponsorship, Prestone used local 
packages on WABC-TV, WPIX 
and WRCA-TV, New York. 
WABC-TV carried periodic local 
summaries throughout the night. 
WPIX aired bulletins starting in 
the afternoon and throughout the 
regular evening schedule, until 
11:10 p.m., when the Daily News 
station began two hours and 50 
minutes of solid election news 
coverage. All this was under Pres- 
tone sponsorship. On WRCA-TV, 
where the local cut-in summaries 
were bought by Bromo Seltzer, 
Prestone carried spots. Pontiac 
aired local cut-ins on WCBS-TV, 
New York. 


® Roto-Broil spent $265,000 for 
election news sponsorship on CBS- 
TV and NBC-TV. The commercial] 
touch was much more evident on 


54 


_ The Daily Mirror figured Harri- 
‘man to have a 53.3% vote, or 
about 325,000 to 375,000 plurality. 


had the same forecast. 


# The Princeton Research Service 
figured Republican Case on the 
short end of a 44.5% vs. 48% split. 
Actually, the Case Senatorial vic- 
tory in New Jersey was so close 
that a recount seemed inevitable. 

Kenneth Fink, director of the 
Princeton Research Service, which 
put out both New York and 
New Jersey polls for newspapers, 
said, “We have no alibis or ex- 
planation for our New York poll 
predictions. In no previous pre- 
election survey have we ever been 
so thorough. Our actual error on 
the Harriman vote was the same 
as on Ives—a little less than 3.3%. 
That is well within the accepted 
4% margin of error on all nation- 
wide or statewide polls. 

“I believe we have learned two 
lessons. Bad weather keeps more 
Democrats than Republicans away 
from the polls. And we haven’t 
made enough allowance for the 
fact that poll crews don’t find as 
many Republicans willing to be 
polled as Democrats.” 


= There was_ still considerable 
doubt about the margin by which 
Harriman won. It might be as low 
as 6,276 (or just over 1/10 of 1% 
of the total vote) or it might reach 
12,315—about one-fifth of 1%. In 
any event the score was open to 
change by recanvass and the mili- 
tary vote. 

On Nov. 1, George Gallup re- 
ported that Democrats stood to 
collect about 51.5%, with 6% of 
the voters undecided as of the 
preceding Friday. He noted an 
apathy (as did presumably sea- 
soned political reporters)  sur- 


the latter, with Dave Garroway, 
NBC’s “anchor man” seated be-/| 
hind a desk with a big Roto-Broil 
sign. The company’s buy included 
an hour and 40 minutes of time 
between 9:30 and 12:25 p.m., EST. 
The rest of NBC-TV’s coverage 
was sustaining. 

Chevrolet sponsored the election 
news reports on ABC-TV and 
ABC-Radio, through Campbell- 
Ewald Co. The radio buy ran from | 
9 to 1; tv was commercial for two 
hours—11 to 1. ABC-TV, however, 
stayed on the air until 5. 

ABC was the only one of the 
four major radio networks with- 
out a sponsor for the big night. 
New York coverage on WCBS and 
WRCA (NBC) was sponsored by 
Hebrew National Kosher Meats. 
Bankroller on WOR, New York 
(Mutual) was Harris Upham, an 
investment house. 

For the networks, which, of 
course, do not think primarily in 
terms of making money on a 
historic event of this sort, the long 
night of Nov. 2 was an expensive 
one. ABC-TV went on with busi- 
ness as usual until 11, but CBS-TV 
and NBC-TV cancelled several 
shows to begin their coverage a 
couple of hours earlier. Columbia 
sold all but the first two hours to 
two sponsors, while NBC-TV 
deadheaded except for  Roto- 
Broil’s 100 minutes. 


ONCE AGAIN POLLSTERS 
HAVE ELECTION WOES 


New York, Nov. 5—The elec- 


rounding the election. The apathy 
|evaporated in heavy voting. After 


the tallying, Gallup crowed over 
being within a single percentage 
point of the congressional vote 
totals. 

Another seer who came a crop- 
per was CBS’ highly-touted Uni- 
vac. In early stages, the electronic 
brain was predicting a Democratic 
sweep, and at 2 a.m., it had the 
House divided 256-178 in favor of 
the Democrats. (Final figures 
looked like 231-204, in favor of the 
Democrats.) 


# CBS was pointing out today that 
Univac doesn’t actually predict 
anything; it just furnishes odds. 
Then CBS men relayed the ex- 
planation of Remington Rand; it 
may well be the first electronic 
alibi: (1) no computing device can 
predict accurately in an extremely 
close contest, where votes are in 
millions and winners decided by 
thousands; (2) the machine 
worked on patterns of the last six 
elections, and went ahead on the 
assumption that this election 
would follow the general pattern. 
In an election which was com- 
pletely patternless, it went astray. 
But CBS hopes the harrowing ex- 
perience will help Univac in fu- 
ture elections. 

One final word on the predic- 


Democratic national committee- 
man and boss of Tammany, said | 
that Harriman would win by be- 


tions of 1954 won’t go down as the | 
debacle that 1948 was, but there | 
are plenty of researchers who are | 
beginning to think that election | 
opinion polling ought to be clas- 
sified as extra-hazardous duty. 
The Daily News poll has a long 
history of accurate forecasting of 
the New York state and city votes. 
Its final tally showed that Averell 
Harriman would get 54.4% to 


45.6% for Sen. Irving Ives. Ac-| 


tually the poll had the winner, but 
Harriman squeaked in with a bare 
8,000 plurality—subject to re- 


count. The voting machines have | 


been impounded by Gov. Dewey. 


tween 400,000 and 500,000 votes. 
'The state chairman of the Re- 
publicans, L. Judson Morhouse, 
|was conservative but just as 
wrong. He said Ives would carry 
hg state by 315,000 votes. 
‘Reardon, Krupnick Part 

| Reardon Co., St. Louis paint 
manufacturer, and Krupnick & 
Associates, St. Louis, have an- 
nounced they are terminating their 
client-agency relationship, effec- 
tive Dec. 31. The joint announce- 
,ment said “parting is attributable 
to inability to see eye to eye on an 
agency policy matter.” 


The New York Journal-American | 


Teague 


Watson 


NIAA COAST GROUP—Vincent Teague, advertising supervisor, Fluor 

Corp., Los Angeles; David Watson, publisher, Modern Railroads 

Magazine, and Russell Putman, president, Putman Publishing Co., 

met at the October meeting of the Los Angeles chapter of National 

Industrial Advertisers Assn. Mr. Teague is president of the NIAA 
chapter. 


Putman 


(Continued from Page 1) 


eign editions of the Reader’s Di- 
gest—which take advertising— 
continue to score amazing suc- 
cesses.” In 1952, its 28 internation- 
al editions carried 15,085 pages 
from 1,697 advertisers. This was a 
29% gain in advertisers and a 12% 
gain in pages over 1951. In 1953, 
the international editions dropped 
off somewhat, garnering 14,787 
pages of advertising. 


= One of the big questions arising 
from the Digest’s decision to go 
after ad money was the effect of 
the move on publishers whose ar- 
ticles later show up digested in the 
Digest. A Time Inc. spokesman 
said today that it appeared the 
company’s magazines (Time, Life, 
Fortune, Sports Illustrated, Arch- 
itectural Forum, House & Home) 
would continue to let Reader’s 
Digest condense any articles it 
wanted. 

Seven years ago (AA, Sept. 22, 
747), a spokesman for the Digest 
said, “There are a lot of uncertain 
things in advertising, but one cer- 
tain one is that the Digest will 
never accept advertising in its do- 
mestic edition.” The reprint ar- 
rangements which the Digest has 
with other publishers were cited 
as precluding any consideration of 
the acceptance of ads. 

In Philadelphia, Curtis Publish- 
ing Co. told reporters no decision 
would be made as to permitting 
the Digest to continue to condense 
Curtis articles until President 
Robert E. MacNeal—now in St. 
Louis—returns Monday. 


= There were at least two other 
speculations about RD’s move. One 
was that it might give a mighty 
boost to the monthly field, which 


Meanwhile, some media people 
were saying that the Digest’s move 


tions and the precarious margins|yjew. But Gordon Carroll, 
of victory. Carmine De Sapio,|jisher of Coronet, 


to advertising would be good for 
Coronet; others took the opposite | 
pub- 
welcomed the 
| Digest’s decision. “Because we feel 
that it will attract advertisers to 
the small-size magazine field, and 
we think very definitely that it 
will attract advertisers to us.” 


# Coronet, incidentally, carried 
207 pages in the first nine months 
of 1954. 
Coronet, however, 
tee of 2,650,000, or a cost-per-| 
thousand of about $1.80. Assuming | 
the proposed Digest rates quoted 
are correct, the cost-per-thousand | 


would be $2.60. On four- color, | 


Coronet gets $7,300; so the cost- | 
per-thousand is much closer to 
the projected RD rates. 

, In a letter to 314 advertising 


‘Reader's Digest,’ Adless 32 Years, 
Seeks Advertising Under New Policy 


|cation for ABC as soon as it meets 


has been lagging in recent years. | 
\the Digest were wondering about! 


agencies, the Digest today said 
that as a result of orders “‘it is al- 
ready apparent that there will be 
a demand for far more advertising 
than can possibly be printed for 
at least a year ahead.” All these 
space orders, the ietter continued, 
poured into the Digest in 15 hours, 
“an amazing demonstration of 
confidence” in the new ad medi- 
um. 


= The Digest explained that while 
space for the first year was no 
longer available, it wanted the 
agencies to become familiar with 
rates and conditions of publica- 
tion, which were enclosed. The 
magazine added that it would “ap- 
portion” paid space in early is- 
sues in the next two weeks on “the 
fairest possible basis.” 

Elsewhere it was learned that 
the Digest has already started sift- 
ing space orders to achieve a di- 
versification of advertising. A size- 
able number of automotive orders 
were speeded to the Digest. 


= The Digest was reportedly say- 
ing nothing about frequency dis- 
counts, nor guaranteeing that its 
$26,500 page rate would stay in 
effect long. One agency was 
turned down on a 1956 order at 
that rate. 

The magazine was offering 
pages and spreads only (a maxi- 
mum of four spreads in any one 
issue). Less than page space is 
not for sale. 

Agencies were informed that,the 
Digest’s circulation was guaran- 
teed at 10,000,000 by the publish- 
ers, but that it would make appli- 


the requirements. They were also 
told that current circulation is in 
excess of 11,000,000. 


# Admen at agencies interested in 


the interpretation the magazine | 
was placing on “medical reme-| 
dies,” a classification that the 
monthly has banned. One agency 


NARTB to Start 
Tests of Cawl 
TV Rating Plan 


WASHINGTON, Nov. 3—An actual 
test of a proposed plan for meas- 
uring television circulation will 
get under way within the next ten 
days, according to Robert D. Swe- 
zey, chairman of the circulation 
implementation committee of the 
National Assn. of Radio & Televi- 
sion Broadcasters. 

The test will take place “in more 
than one” community, he said, and 
will involve the use of recording 
devices to measure the actual 
viewing of tv in homes participat- 
ing in the test. The project is be- 
ing handled by the Alfred Politz 
Organization, New York, under 
contract with NARTB. 

Purpose of the test, Mr. Swezey 
explained, is to determine the ac- 
curacy of the circulation measure- 
ment system devised by Dr. 
Franklin Cawl, New York market 
research consultant (AA, Feb. 9, 
53). Mechanics of the measure- 
ment plan have been discussed 
with research experts of the tv 
networks but have been a closely 
guarded secret. 


@ When the accuracy of the Cawl 
system has been checked, a report 
on the tests will be submitted to 
NARTB directors. The report is 
expected to come before the board 
at its January meeting, Mr. Swe- 
zey said. 

While the tv circulation study is 
sponsored by NARTB, it will 
eventually be taken over by an in- 
dependent all-industry audit au- 
thority and financed on an inde- 
pendent basis. The plan contem- 
plates circulation measurement on 
a permanent periodic schedule. 

In the forthcoming test,. meters 
will be attached to tv sets to pro- 
vide a permanent record which 
can be used to check the accuracy 
of data derived by the Cawl me- 
thod. Mr. Swezey said manufac- 
turers and research laboratories 
cooperated in the development of 
a suitable recording device. 


50,000 Attracted to 
Chicago Metal Show 


Cuicaco, Nov. 4—More than 
50,000 persons are expected toat- 
tend the 36th National Metal Con- 
gress and Exposition before it 
closes here tomorrow. 

Attendance last year was 53,000 
and 51,000 in 1952. A total of 444 
exhibitors are showing off the 
latest in metal working tools and 
processes to metallurgists, techni- 
cians and executives. 

A highlight of the show is a 
model plating plant showing how 
thimbles are plated. It was con- 
structed by the Tin Research In- 
stitute, Columbus, O. 

A departure in standard trade 
show promotion is the use of radio 
announcements urging executives 
'to attend the show and send their 


asked about the acceptability pana employes to it. 


a woman’s product and was told 
the Digest wouldn’t carry it. 
Told that international editions | 


of the Digest found the product | 


completely acceptable, the Digest 
ad staff replied that it’s “no” was 


tentative, and that the question | ing Corp. for $750,000. The sale is 


would be discussed. 


'Tele-Trip Purchases KQV 


Tele-Trip Policy Co., New York 
aviation insurance specialist, has 
purchased KQV, Pittsburgh radio 
outlet, from Allegheny Broadcast- 


‘subject to Federal Communica- 


has a b&w/@ AA learned that such McCann- 
page rate of $5,000 and a guaran-| 


Erickson clients as John Hancock 
Mutual Life Insurance Co., Amer- 
ican Rayon Institute and Chrysler 
Corp. have ordered space in the 
Digest. 


_vertising staff at the magazine was 


‘tle acceptability, and a number of 


jother problems. 


“in a terrible stew” trying to set- | 


tions Commission approval. Tele- 
Trip and its subsidiaries own and 
operate two other radio stations, 
KPOA, Honolulu, and WTAC, 


| Flint, Mich. 


All in all, AA learned, the ad-| ATV Film Opens Studios 


ATV Film Productions has 
opened new studios in Long Island 
City, while continuing to maintain 


,an office in New York. 
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Co-op Campaigns Will Be Features 
of ‘55 Milk and Ice Cream Promotion 


(Continued from Page 2) 
tv and magazines. 


5. May—milk festival. ADA will | 
spearhead this promotion with a | 
two-page spread in Life for May 2 | 


and on its radio and tv shows. 
Participating companies will be 
Nestle’s Co., National Biscuit Co., 
Elwood J. Robinson Agency (for 
the Fig Institute), Penick & Ford 
Ltd. (for My-T-Fine), “Junket” 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


\NGELES — MALLIBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER 


\Brand Foods, Kenyon & Eckhardt 
(for Amazo), and the General 
Foods Sales Division (for Jell-O). 

6. October—milk ’n_ donuts. 
Fourth annual “milk ’n donuts” 
campaign, with doughnut manu- 
facturers again joining in tv and 
radio advertising. 

7. October—no-bake cheese 
|cake. Cottage cheese, heavy cream 
‘and milk—“a natural for October.” 
The 1954 campaign produced dairy 
products sales increases of 35% 
and more, it was reported. ADA 
and Knox Gelatine will combine 
for advertising in magazines, ra- 
dio and video. 

8. December—eggnog. “In two 
minutes you can brighten a holi- 
day with eggnog,” will be the key- 


If You’re Out of Town 
Fly Your Work to Bundscho! 


Here Type Can @& SERVE You 


J. M. BUNDSCHO, INC., Advertising Typographers 


180 North Wabash Ave. * RAndolph 6-7292 * Chicago 1 


Only ONEnewspaper 


ean “ZOOM” 


YOUR 


SALES 


in the 


St. Paul “half” 


of the nation’s 


13th Market 


51.9% 


2.9% 6.1% 


HOUSEHOLD COVERAGE 


(St. Paul City Zone} 


99 
88.5% pean 


17.0% 


MORNING 


EVENING 
ome PAUL DISPATCH-PIONEER PRESS 
OTHER TWIN CITY DAILIES 


SUNDAY 


Source: 


A.BC_ Publishers’ 


Statements, 3/31/34 


St. Paul Dispatch-Pioneer Press 


Representatives Ridder-Johns, Inc. 


New York — Chicago — Detroit — San Francisco 
Los Angeles — St. Paul — Minneapolis 


note. The 1955 ADA promotion | 


| will involve cooperation from Ral- 
ston Purina and Knox Gelatine for 

v, radio and magazine advertis- 
| ing. 

9. Year-around milk advertising. 
The ADA is conducting a cam- 
paign on the benefits of milk and 
the three-glasses-a-day theme. 
The campaign is being conducted 
primarily on radio and tv. 


# Ice cream promotions will in- 
clude: 

1. February—cherry vanilla. 
National Biscuit Co. will partici- 
pate in ADA advertising via tv, 
radio and magazines. 

2. Summer—ice cream festival. 
An annual promotion, slated to be 
bigger than ever. Campaigns have 
been split up to permit maximum 
participation by the industry. The 
lineup includes: June—7-Up float; 
national advertising via outdoor 
displays, magazines and comics 
sections of newspapers, plus local 


newspapers. July—peach 


cream; pineapple growers will 
participate with ADA in advertis- 
ing. For the second successive 
year, Sherb-Ade will be promoted 
exclusively by Clinton Focds Co. 
in newspaper and magazine ads. 

3. November—new chocolate 
promotion. A new drive added to 
the ice cream line-up this year, 
using magazines, radio and tv to 
promote chocolate in cones, sun- 
daes, sodas, milk shakes and on a 
plate. Magazines, radio and tv will 
be used by ADA. 


ice cream will take place in June 
(Dairy Month), with a complete 
campaign of advertising, merchan- 
dising and publicity. 


DAIRYMEN COORDINATE 
NUTRITION RESEARCH 

Cuicaco, Nov. 4—To help in- 
dustry research pay off in public 
understanding, the Dairywide Co- 
ordinating Committee on Nutri- 
tion Research has approved a pro- 
gram of information gathering and 
spreading. The five-point pro- 
gram will provide all segments of 
the industry with information on 
nutrition, usable in merchandis- 
ing, advertising and public rela- 
tions campaigns. 

The plan is the first of its kind 
to be presented for use in the 
dairy industry. In announcing the 
program, W. A. Wentworth, chair- 
man of the committee, declared its 
“primary objective is to coordi- 
nate and broaden the use of nutri- 
tion information, speeding up the 
industry’s dollar returns on its in- 
vestment in research.” f 


® Fourteen dairy organizations 
are participating: American But- 
ter Institute, American Dairy 
Assn., American Dairy Science 
Assn., American Dry Milk Insti- 
tute, American Farm Bureau Fed- 
eration, Dairy Industries Supply 


Manufacturers, Milk Industry 
Foundation, National Cheese In- 
stitute, National Creameries Assn., 
National Dairy Council, National 
Milk Producers Federation and 
Purebred Dairy Cattle Assn. Na- 
tional Dairy Council has been des- 
ignated as headquarters for the 
program. 

Two subcommittees have been 


committee, 
/research findings, and the editorial 


\subcommittee, which will prepare | 


named: the research survey sub- 
to assemble nutrition | 


advertising on radio, tv and in| American Dairy Assn.; 


Assn., Evaporated Milk Assn., In-| 
ternational Assn. of Ice Cream) 


‘material using those findings in' 


‘promoting consumption of dairy 
| products. 


‘a Members of the research survey 
group are: Dr. B. W. Fairbanks, 
|/American Dry Milk Institute; Dr. 
E. H. Parfitt, Evaporated Milk 
Assn.; Dr. R. G. Hansen, Univer- 
sity of Illinois; Charles W. Kauf- 
man, Kraft Foods Co.; Russell Fi- 
fer, American Butter Institute, 
and Dr. Zoe E. Anderson, National 


us AK, te 


§ gOMMURITy 


joo 


INSTALLMENT LOAN iT nae 


The Uitton E New Haven-Frust of Compe : 


DIXWELL & CIRCULAR, HAMDEN 


re & ELM, NEW HAVES 


COMBINATION BOARD—This bulletin-poster in Hamden, Conn., serves 


Union & New Haven Trust Co., 


New Haven, providing flexibility 


through monthly copy changes in the poster, which is used for 
public service messages as well as for banking promotion. United 
Advertising Corp., New Haven, handles the display. 


Dairy Council. 

Members of the editorial sub- 
committee are: Lester J. Will, 
John F. 


| ice” Hazelton, Beatrice Foods Co.; Paul 
‘cream, to be supported by ADA!Chandler, Kraft Foods Co.; and 
advertising. August—pineapple ice Drs. Hansen and Anderson. 


The coordinating committee 
consists of three representatives 
from each participating group. It 
will meet twice a year to form 
policies. 

The five points in the program 
consist of the following activities: 

1. Assembling and evaluating 
consumer and professional atti- 
tudes toward dairy foods. 

2. Reviewing scientific data to 
provide the factual background 


for public information about dairy 
foods. 
A promotion for both milk and 


3. Suggesting needed phases of 
research in all phases of human 
nutrition as affected by dairy 
foods. 

4. Presenting to the dairy indus- 
try authentic information about 
dairy foods, and formulating re- 
commendations for use in public 
relations, advertising, and other 
educational work. 

5. Making available to dairy 
groups an annual summary of 
dairy industry sponsored nutrition 
research projects in progress, in- 
cluding the name of the director, 
location of the project, and its ob- 
jectives. 


Bourke and Frey Join Caso 
William L. Bourke Jr. and Rob- 
ert V. Frey, both formerly with 
John Shrager Inc., New York, 
have joined F. Arthur Caso Inc., 
New York, as senior account ex- 
ecutive and director of radio and 
television, respectively. 


Huber, Batten Elected 
to Hecd Norfolk Newspapers 


Paul S. Huber Jr. and Frank 
Batten, v.p.s of Norfolk Newspa- 
pers Inc., have been elected pres- 
ident and publisher, respectively, 
of the corporation, which pub- 
lishes the Norfolk Virginian-Pilot 
‘and the Norfolk Ledger-Dispatch. 
They succeed to the positions 
vacated by the late Henry S. 
Lewis, who died Oct. 24 (AA, 
Nov. 1). 

Ellis L. Loveless, advertising di- 
rectcr, and C. Ralph Beamon, 
secretary-treasurer, have been 
elected v.p.s of the company. 


Larus & Brother Appoints 

Larus & Brother Co., Richmond, 
has named Reach, Yates & Mat- 
toon, New York, to handle adver- 
tising for its Edgeworth and Hol- 
iday pipe tobaccos and Holiday 
and Lords cigarets. Cargill & Wil- 
son, Richmond, will be the agency 
‘for Domino cigarets. These prod- 
‘ucts were formerly handled by 
Warwick & Legler. 


Quality 
CIRCULATION BUILDERS 


for leading 


Magazine Publishers 


UNION CIRCULATION CO., INC. 
HAROLD F. DELANEY 
General Manager, 

33 West 60th $t., New York City 
“Over a Quarter Century 
of Dependable Service” 


wioe” 


James M. LeGate, General Manager 
National Rep., George P. Hollingbery Co. 


000 WATTS « 610 KC 


NBC AFFILIATE 
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‘High on 
acts and 
Information" 


says 
Kenneth W. Akers 
President 

The Griswold-Eshleman Co. 


“We look to Advertising Age for 
nationwide, accurate reporting 


on spot news, as well as detailed 


newspaper-maga- 


As 


studies. 


zine, Advertising Age is high 


on facts and information, 


agreeably low on gossip 


and opinions.” 


200 EAST ILLINOIS STREET 


KENNETH W. AKERS 


A native of Cleveland, Mr. Akers took his B.A. at Columbia 

in 1918, but not before his education was interrupted by 
two years of active service in the British Royal Flying Corps. 

As a full flying officer, he saw service in Canada, England, 
Belgium and France. He began his advertising career with Na- 
tional Refining Co., moving over on the agency side to Fuller 
& Smith, then with Powers-House, before joining Griswold- 
Eshleman in 1934. Here, prior to becoming president in 1945, 
he served in capacities as creative director. vice-president and 


executive vice-president. 
In addition to his family which includes three grown sons, 
Mr. Akers’ outside interests are many. He serves as a director of 


Freedoms Foundation at Valley Forge, and is a trustee of Fenn 
College and of Children’s Services in Cleveland. His Cleveland club 
affiliations include Union, Mayfield, Rowfant, Philosophical and 


Mid-Day, and in addition, Pendennis of Louisville. He also is a 
member of the Cleveland Advertising Club, NIAA, and is a director 


of the AAAA. 


Ymportant pul 


CHICAGO l11, ILLINOIS 


SS x. bs - a y o ae i ge OF eet Tees C3 a aR PRS fees d Ne get: 
hh ENE STM eae he ; £3 2 ati se F dine ie ne iy Leber Boh ; tay ; PN AOE 2 Py Tee |? Ss be iat : Pa Ay ue Cham eRe es REE : Bika 9 Mire eter y a a oie ENE hy ae iy el ates wt 
‘ : 7 i ja: are Ph rey be ~ 2 We Saale ee Bae 2 Dis a wey is Naty 4 Str Raat te pa Pee pee OR ED Bee. Reet Ok eRe sie, 8 ~etae S ue SS el EL aN Oe ee RS oe ge any oe ae Un eee Mi ak ee oe pea 
ens neta 2 MOS ok Pose Ny Sieh aay cag es Aaenaiat e cy Oat usp pee i a PHOS MERE rN Te ad ina es ane See tec es earn ee Se att EOE Se hak Rt eee EN Megh eeR ET NL AR ty MUERTE AR REE 
eee bas tes Cy at Bg sets Wei es Seak gad Rn fy te aa tk he 3 Se ? Sua 2 a el pie Sal en St ‘ 5 : i mes F bes i ae BRE * ‘ORT ea aay ait eG pu erg oe NERS ERE Pe 4 ea ptaaee Sa era : 
Me Shoes rad YS aes qt Ry : rgiie «Sean 3 isi sm et ap 2 Pg oes Pam. 3g Re been aig eh eke Seat aes neu SS Ap aden or "Since Seas wae > Saati ge 
ae te a jae CRS 2 ree ¢ Se! - hyn ten he : a “ ia 3 : wi gern ro be ae Pe een ge et Powe t A ra f 2 en he CL na Weed Tr ie 
Paes ieee es =  BR P wll zt in, Seed Be gr m S oe ete : Beer a ae * : uanal a Ae ‘ Da Spake ok ane Benet CRN ste es ee ee pee aap nen Oe Bes yee a Seeties 
Nat phe ee 
ae. ey has 
: , ait & 
3 ¥ < i 
3 oe = 
te mt: 
3 ae ie 
‘e Sa 
ie : 
"4 ‘ r 
* Ree. = ree ox pet i ay : eae eae io ae Bee SNe Spe x Hig rs yet ae et = alle Pout cha Bea ee cae 
=a. aaa. fie: eg es Sere see ee eee Se sea 
Tae “Ss Saat: 8 i eo ee er ee. Leg Bare’ Ma% Oe eT eras c. Se S ——- 
= 1 One oe ae ae a, ane ee Eger 
ne ioe ca Sd Pi sail pai ity Wists Sega oss, a Lee Oe as 
= fo Ree ee : — a aetna omega 268 Senet Kai Erte 
esi Eee ee) ee . ‘ : . he ek heen Tsitle lae ees eee a 
ip “s 4 = Niemen. . 4 z : Samat ake A Ah ts ihe de in eg ale 
i 2 Re ae ae - , be A erm tt. a CME TS Ss . 
Ae ; Soa ta : ai SSeye Bh ee Ey 
a = Bs a rer ¥ ‘ i ‘“ ee “et beer eM tit tn an: ate 
= ~ a Bi t3 é ee eS eeaee. n y 
‘ *, ae a Be > « Bae os 8 eS 8. Rots oe 
a ee ‘ ‘ a vine Btn : x » ee oe Ye” SER eee ee =. 
a Ve eas Sag . gt ae Nie ae eee = 
y ¥ w —e AY ot é Pee Dae ee : BE <— 
A a ee : oe “ 7 Po # EF . 
igh ay — ee: pre es 3 
ea lS re aa i Se re a atthe i. 
ita Bee ‘ Se * ‘ee aes . <p- 
* “a R a : : “s : vas ae Fok Re a 
a Be : Fe : a kia Mcsis he 
A) 5 he 8 a. & Se : ae oe ee hs 
mae ek a = : dee 3 i, Sih See 
oe ae 4 = ® Bot : Oy ae eae 
fee Pe pee es ah coy oY ae ame 
Bs a SS S i eee re ee” a ae a Lint 9 yd : 
“Sa oes Fa S : Woe se eee 
: g P : ‘ . . 62s 
ae A : g = de Se : SO eh 
a an ise, . 4 p: ty 
: ae ™ = ees % 5 ite 
mt a 3 fe Hees. - . g . tnd a * 7 
is 4 ae eF i : E 
m ; : ae ag ‘ 4 ‘3 
eo. sy tin es * ¢ 
, sy s ae pn 
. ie Pig ae ee. 6 ; 
eae ay a ag . Sa EY ive eS : 
a 4 ; " S Sy eee & esc on 
os te : . a ; paar F | 
‘ %& , a ‘2 Be sicas 
st e he bade a * r eats. ; 
x a ¥ ‘ aie 3 Sh goede 
Se at mF ‘ meee e 
a | Dae wed ’ :, le : Ge Sor ae 
3 a P 3 alte lg 4 ° 
“rtd = . key “a 5 t Fas 
Fas es oe sad ” cS 8 i 
Pie | . ie ’ le a 4 genie D 
a te iin ; ot F ES Mes, cee ee tii he 
Fer ae - os tes! Ee ac - 
oi | q 7 i? a — a - Se. a anne 
“e —— aig aya =". Bote te 
.F we ee r. ae ae es a easier 
A roe ee oe i = ‘ Se " erat £5 Ae 
ey hae 2 i Na 2 . name 
Cay re 3 Sal * ei # a "9 -* AS Me aa 
: pet ee Es ; ” j i: aie 
c eS ean LOS haere ae ae rey» | igicar ¥ al "ie gh a ce 
5 } ae met ta . RE Se te AR ae = ae ES tas 
Ate Stee. |e) Can ; : 3 re: ee eee 
ve F ice og ae ee + aS eee gee Re ie ee 
oe ie eae Secs b ae 3 orn 
Fae ae : \ a =) ' es 
48 ee ; f Y , ; = 
bei Yen s ee 
‘ 4 i ‘ 
: <a . 4s = ea. os: 
| ee a oS eh _ ae 
2 i; Sa a 3 — P . ~ -. " 
i ee pi bs % “a 
oe — ee oe oe mes oe _ fa me e q i rd ee: tee ote 
om — a= aw Be Pe eS ae edt ‘ f - 
cae t r; : : ae 
peer | Sy 
‘ <i 2 
on t ae a 
| ne 
= eat 
Saas eee 
"cit | see 
ane eae : 
oer gla 
coe : late 
i Rie 
. I ee 
bone ype 
. <i: Eck: 
hain aah ie 
ee | “ ns ee 
Bray oie AO fee ae ie, 
aa 7 RG: 
Bye! I Eogeee, 
os eat oe 
3p) i cee 
co Aeron, Se 
Bae) Deena 3 
Py. 2 4 a , <r a 
swe: Been fs 
ger ER wots 
ie | ees 
a sai 
Salta a ee 
x ! ees 
I a 
ook a 
. : Z ae 5 Ss 
"fos ucts laces 
: 7 Siok aa 
xy ves 
ee a I be 
sete oe, ee 
: Ths 2 ep 
frees eae ae 
aly I Pe cn ae 
ey fit ae ee 
Z Rin re: 
ean eer 27, 
2a I ham 
| 7 ig -_ 7 
I Vertis; a 
— ISIn oe 
! Ou —— e {->=-" 
— et 7 eet 
"door Ac andi z= 
: | 10 Do ag, Men Told - RS cas If 
= ‘Ore mee | 
: ISS =: Research Sava: SP Corton Say / 
<= Se. Pe ey Pes ing 
$40 Rew ans ee | PRES | tO Comte if) 
Cte” ety os St Mee Cant Se uy 
res Fe 2S | oe 
ALPS ae ee Fi oa RRS Rr RN ONT A ARMANI 8 RE Ss SL CE Sa SSeS 
fSaeeess 032 :Ss Ss Ssh SS SSS 
ee << SPSS eS ; 
5 VSL Ts TSS Sereel hay SSS SSS | 
STs -n . VSS A> ISS 
a | SHES Src Mime SS Soe || 
; | SRS SSS ewe SSS Ses |/ 
fa ss. 3) Sst See Sth. : = SS be ‘i 
‘- Ro Mins? cSSSis Rest Sse SASS ot ‘ 
SSS SSS “op 
es Ss SSS SSS a ee 
x ~ =F SSeS aS A 
5 SSS Fr Ssose ce eee 
SESS “ 
* 5 Rect 
ae 
j x ‘ . see 
2 ee ames : = at ¢ 2 oe i . no Fe " e ; % ‘ = eo = 3 oe tae _* i rua. . a bes . P E 4 ah ae 
ot en! vs i er og geen ae t Fae ¥ ‘ * * : - ‘ a ¥ ; a 


MEDICAL 
ABSTRACTS 


ee eis something NEW in 
American medical publica- 
tions. It fills a vital, growing 
need of the busy medical 
profession by ABSTRACT- 
ING articles of importance 
from regular medical jour- 
nals on an INTERNATION- 
AL basis. 


MEDICAL 
ABSTRACTS 


eeeis UNIQUE. It is the 
ONLY medical publication 
in America that can help 
doctors keep abreast of their 
overwhelmingly large liter- 
ature. It is the ONLY jour- 
nal of ABSTRACTS pub- 
lished in this country today. 
It has no competition; it 
imitates no other existing 
publication. 


MEDICAL 
ABSTRACTS 


eeeis RECOGNIZED by 
the leading medical journals 
of the United States, Eng- 
land, Canada, etc. A present 
total of 102 journals of gen- 
eral, regional, and special- 
ized content have given 
MEDICAL ABSTRACTS 
full, unequivocal permission 
and rights to ABSTRACT 
their articles and reports. 
THE EDITORIAL STAFF 
OF ‘‘MEDICAL AB- 


STRACTS” CONSISTS EN- 
TIRELY OF GRADUATE 
PHYSICIANS SPECIALIZ- 
ING IN THE FIELDS THEY 
REPORT ON! 


MEDICAL 
ABSTRACTS 


e @ @ is circulated EXCLU- 
SIVELY among DOCTORS. 
15,000 controlled for best 
NATIONAL coverage every 
month. MEDICAL AB- 
STRACTS will be the 
IDEAL medical medium be- 
cause it will be read faith- 
fully; because it covers the 
entire field in ONE publica- 
tion; because it gives doc- 
tors the kind of journal they 
have always wanted! 


For coverage information, 
advertising rates, write: 


MEDICAL 
ABSTRACTS 


825 Western Savings Fund Bidg. 
Broad and Chestnut Streets 


Telephone No. KINgsley 6-3670 
Philadelphia 7, Penna. 


pemocra tic 


(Continued from Page 1) 
nominal majority, achieved only 
with the assistance of Sen. Wayne 
Tt Morse (Ind., Ore.). 


= But assuming that Democrats 
organize both houses, here’s a run 
down on some of the possibilities: 

Postal: There’s less chance of 
rate increases. Rep. Tom Murray 
((D., Tenn.), who regains chair- 
‘manship of the House postal com- 
‘mittee will work for a rate bill, 
but Sen. Olin C. Johnston (D., 
'S. C.), who chairs the Senate com- 
mittee, is dead set against it. 
Democrats have no love for their 
‘Postmaster General Arthur Sum-/| 
'merfield, the former chairman of 
the Republican National Commit- 
tee. He won’t charm them in any- 
thing. 

Radio and tv: Senate interstate 
‘commerce committee’s probe of 
‘radio and tv networks looks less 


‘sonal project of Sen. John Bricker 
|(R., O.), currently chairman of 
‘the committee, who thinks net- 
‘works should be licensed by the 
|Federal Communications 
|mission. Democrats 
lalong reluctantly. Uneasiness has 
Bihinged on the fact that Sen. 
Bricker selected former FCC Com- 
imissioner Robert Jones—a critic 
of networks—as majority counsel. 
If probe is completed, top post 
|will pass to the minority staff 
'man, Harry Plotkin, former assist- 
ant general counsel of the Federal 
Communications Commission, 


|ties are more conventional. 


® Liquor advertising: Republican 


dangerous. This probe was a per-| 


Com-| 
have gone} 


'whose views on network activi-| 


Congress 


May Ease Ad Worries 


| terested in this subject. 

Judiciary committee: There’s 
trouble ahead here. Sen. Harley 
‘Kilgore (D., W. Va.), new judici- 
ary committee chairman, is con- 
cerned with problems in the field 
of mass media. In the past, he has 
‘criticized common ownership of 
newspapers and tv stations. As 
judiciary committee chairman, 
he’s in a position to investigate 
and legislate in this field. 


= Juvenile delinquency: Present 
juvenile delinquency committee, 
which put the spotlight on horror 
“comics books and tv programs, 
dies with this Congress, and its 
chairman, Sen. Robert C. Hen- 
drickson (R., N. J.), leaves the 
Senate. 

This problem continues to in- 
terest the Senate however, and 
there is a possibility that the Sen- 
ate judiciary committee will de- 
cide to continue the juvenile de- 
linquency subcommittee. 

Taxes: Uncle Sam is heading for 
a $5 billion deficit in the fiscal 
/year ending June 30, 1955. Since 
Democrats will want to give medi- 
um and small taxpapers some 
kind of a “break,” corporation 
and other business taxes will re- 
main where they are. 

Anti-trust: With Democrats in 
‘control, recommendations of the 
Attorney General’s committee on 
anti-trust law revision now being 
drafted, will be handled by judici- 
ary committees captained by 
strong advocates of existing anti- 
trust laws. Efforts to change the 
|Robinson-Patman Anti-Discrimi- 
/nation Law will run into effective 
opposition. In the 82nd Congress, 


‘chairmen of the Senate and House Rep. Emanuel Celler (D., N. Y.), 
interstate commerce committees who resumes the House judiciary 
| gave dry forces unprecedented op-| chairmanship, sponsored sweeping 


portunities during the past year to investigations of ‘“monopolies” in 


push legislation outlawing all 
alcoholic beverage advertising. 
‘Rep. Charles Wolverton (R. 
chairman of the House interstate 
commerce committee, nearly suc- 
ceeded in forcing anti-advertising 
legislation to a vote, and did suc- 
ceed in reporting a_ statement 
highly critical of radio and tv 
programming. Rep. Percey Priest 
\(D., Tenn.), new chairman of 
|House interstate, may be less in- 


,N.J.),| 


‘newsprint and many other com- 
| modities. More such investigations 
are probable. 


= Census: The present Congress 
voted money for censuses of agri- 
culture, business and manufactur- 
ers. The next Congress must pro- 
vide funds for tabulation of the 
results. Democrats on the power- 
ful House appropriations commit- 
tee regularly supported census 


UNIT SALES SAN JOSE 


*Pacific Gas & Electric Co. 
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It's SAN JOSE for SELL! 


Last time we told you how good kitchen appliance sales are in 
San Jose. Now here's the story on laundry and heating appliances— 
Pacific Gas & Electric figures for the first half of 1954: 


S.F. SAC'TO ST'K'N E. BAY 
Furnaces..................1718 1223 388 493 1001 
i 603 59 184 216 
Laun. Drys......... 1812 2340 4l1 794 982 
Water Heaters... 7692 8112 3677 2556 5541 
Washing Machs... 6398 8972 1328 3885 5082 


transportatio 


liam Hart Adler Inc., Chicago, 


n by the mile! 


SOCK TREATMENT—“Fire orange” is the color of the Day-Glo letters in 
this 24-sheet poster, designed for Reo Motors by J. J. Petrie, of Wil- 


which handles Reo advertising. 


projects in the past. Trouble has 
been with Rep. John Taber (R., 
O.), the present appropriations 
chairman, and Rep. Cliff Cleven- 
ger (R., O.), chairman of the sub- 
committee handling Census funds. 
They will be less influential next 
year. 

Food and Drug Administration: 
FDA was “fined” $100,000 this 
year by Rep. Fred Busbey (R., 
Ill.), chairman of the appropria- 
tions subcommittee handling its 
budget. Rep. Busbey objected to 
the fact that FDA charged that 
Mountain Valley Spring Water Co. 
mislabeled its product. He held 
FDA to the smallest budget in 10 
years despite protests from Secre- 
tary of Health, Education and 
Welfare Oveta Culp Hobby. On 
Tuesday, the voters of Rep. Bus- 
bey’s district decided not to send 
him back. 


® Notes on the election: 

Rep. Robert Wilson (R., Cal.), 
the only adman in Congress, is 
coming back for a second term. He 
beat Rear Admiral Ross McIntire, 
Democratic candidate in a dis- 
trict that includes the Naval cen- 
ter of San Diego. 

Though only 19 Republican 
House members lost their seats, 
the casualty list included three 
Republican members of the House 
post office and civil service com- 
mittee, among them Rep. Harold 
C. Hagen (R., Minn.), second 
ranking Republican on the com- 
mittee. He got little Administra- 
tion support because he regularly 
opposed any proposal to increase 
postal rates and refused to go 
along with administration policies. 
Also defeated were Rep. William 
C. Cole (R., Mo.) and Rep. Ed- 
ward J. Bonin (R., Pa.), 
freshmen members, and Rep. Fra- 
zier Reams (Ind., O.), a three- 
termer. 


s There will be at least four new 
members on the Senate post office 
and civil service committee, too. 
One committee member, Sen. 
John Sherman Cooper (R., Ky.) 
was defeated. Three others, who 
were appointed to fill vacancies, 
did not stand for re-election. 

Sen. John Bricker’s decision to 
put Rep. Robert Secrest (D., O.) 
on the Federal Trade Commission 
paid off for Ohio Republicans. 
Rep. Secrest repeatedly demon- 
strated an ability to get himself 
elected on the Democratic ticket 
in the normally Republican 15th 
district. When a Democratic va- 
cancy opened up on FTC last sum- 
mer, Sen. Bricker induced the Ad- 
ministration to give the post to 
Rep. Secrest. On Tuesday, Repub- 
licans captured the seat held for 
many years. 


Seagrams’ Net Dips 

Distillers Corp.-Seagrams Ltd., 
Montreal, for fiscal year ended 
July 31, 1954, reported a net prof- 
it of $35,840,162, compared with 
$37,890,561 for fiscal 53. Current 
assets are reported at $389,900,000 
compared with $381,400,000 while 
current liabilities show a decline 
to $60,300,000 from $62,400,000. 
This year the annual report is 
highlighted by a special section of 
41 pages featuring the St. Law- 
rence Seaway Project. 


it, 


both | 


Schmale Joins J]. M. Mathes 

Alvyn G. Schmale, formerly di- 
rector of merchandising and mar- 
keting at Ross Roy Inc., New York, 
has joined J. M. Mathes Inc., New 
York, as director of merchandising 
and research. He succeeds Thomas 
K. McCauley, who has been pro- 
moted to marketing supervisor on 
several Mathes accounts. 


a gas-heating field of Man- 
ufacturers, Jobbers, Dealers, 
and Gas Heating Executives 
in Gas Utilities. This year 
1954, they are making, sell- 
ing and installing 800,000 
central heating systems, 
(conversion gas burners, 
warm air-air conditioning 
(cooling) year-round fur- 
ances and gas boilers), plus 
2 million water heaters, 
175,000 floor furnaces, 
360,000 wall furnaces, 13/, 
million space (room) heat- 
ers, 80,000 incinerators and 
110,000 unit heaters. This 
is an $850,000,000 retail 
sales market, plus the $Mil- 
lions for gas fuels, repairs, 
service, etc. 


Gas is now supplying 


47‘. million installations of 
comfort heating equipment, in- 
cinerators and water heaters in 
the U. S. Heating equipment 
consumes more natural gas than 
any other kind. Underground 
storage for natural gas has in- 
creased 1280% in the last 10 
years to nearly 2,000 billion 
cubic feet of high content BTU 
fuel. During the same period the 
proved natural gas reserves (de- 
spite the enormous increase in 
consumption and demand), have 
increased 50% to 240 trillion 
cubic feet. GAS HEAT has excel- 
lent readership. Many services 
for advertisers: Free lists of 
Manufacturers’ Agents selling in 
this field; Free lists of gas 
heating Personnel in the Gas 
Utilities; “Rep Digest’ listings 
in our free quarterly magazine 
which goes to the Rep List; A 
Mailing Service so that adver- 
tisers may cover our lists with 
catalogs and literature. A con- 
tinuving Merchandising Service. 
: SEND FOR “GAS HEATING—To- 
. day and Tomorrow", a 24-page 
. booklet that is a complete sta- 
tistical study of this field and 
\ its trends. 
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Lawsuits Pend; 


Rotisserie War Is 
Now in Ad Arena 


NEw York, Nov. 4—Counter-at- 
tacks on the advertising front 
were mounted this week by both 
of the leading manufacturers of 
electric rotisseries, who have been 
locked in legal conflict since 
September (AA, Nov.1). 

Roto-Broil Corp. of America, an 
affiliate of Jay Broiler Co., and 
Peerless Electric Inc., manufactur- 
er of Broil-Quik rotisseries, both 
launched new advertising drives to 
capture holiday business. 

Meanwhile, on the legal front, 
Jay Broiler Co. filed a denial and 
three counterclaims for a total of 
$750,000 in the suit brought 
against Jay by Peerless Oct. 25. 
The Peerless suit asked for $100,- 
000 damages, charging unfair 
competition. 

The advertising highlight of the 
week was the co-sponsorship of 
election returns by Roto-Broil and 
National Carbon Co. division of 
Union Carbide & Carbon Corp., for 
Prestone anti-freeze. Roto-Broil 
bought 50% of the election returns 
newscasts on CBS-TV. On NBC- 
TV Roto-Broil had no co-sponsor. 


# Roto-Broil advertising for the 
Christmas season is being stepped 
up materially, AA was told. Be- 
tween now and Dec. 25, the com- 
pany will use one-minute spots in 
90 markets; 10-minute films in 
50 to 60 markets on local tv sta- 
tions; ads in Esquire and Life; co- 
operative advertising with local 
dealers in newspapers in major 
markets; ads in about 12 business 
papers; a direct mail campaign to 
be launched next week, and 120 
outdoor displays in the New York 
area. 

N. R. Lorman, of Product Serv- 
ices, Roto-Broil’s agency, told AA 
that the rotisserie manufactur- 
er is currently spending about $1,- 
500,000 on advertising. He esti- 
mated the company’s sales for fis- 
cal 1954, which ends next March 
31, will be between $20,000,000 
and $25,000,000. 


= Peerless Electric will promote 
its Broil-Quik rotisseries with ads 
in Good Housekeeping, McCall’s 
and Sunset in December, and in 
Life (Nov. 23) and The Saturday 
Evening Post (Nov. 23). In addi- 
tion, the company will increase its 
participation in the Steve Allen 
show (“Tonight”) and the “Home 
Show’”—both NBC-TV—from once 
a week to three times a week, 
starting Nov. 8. Increased coopera- 
tive newspaper advertising will be 
used in major markets, and addi- 
tional direct newspaper ads will 
also be used, AA was told. In ad- 
dition, a new dealer incentive pro- 
gram is being developed to help 
push sales at the retail level. 

Broil-Quik advertising for 1954 
is estimated at $2,800,000. The 
original budget for 1954 was $1,- 
500,000 (AA, Feb. 15). This was 
increased by $800,000 last spring 
when Peerless moved its account 
from the Zlowe Co. to Hicks & 
Greist. The additional $800,000 at 
that time was for increased radio 
and tv coverage (AA, May 10). 
Another $500,000 has been added 
recently for holiday promotion. 
The company expects to do be- 
tween $15,000,000 and $20,000,000 
in sales this year. 


Reedy Named Ad Manager 
William T. Reedy has been 
named advertising manager of 
Rose Marie Reid, Culver City, Cal., 
swimsuit maker. He was formerly 
production manager and depart- 
ment head of Hixson & Jorgensen 
Advertising, Los Angeles. 
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Last Minute News Flashes 


Carpet Institute Starts $1,000,000 Promotion 


New York, Nov. 5—A $1,000,000 advertising campaign will be 
launched in January by the Carpet Institute in 14 national magazines 
and nine specialized publications. Full-page ads, featuring family 
situations, will be used to develop the campaign slogan: “Home Means 


More with a Carpet on the Floor. 


” Consumer media include Amer-|. 


ican Home, Better Homes & Gardens, Bride’s Magazine, House Beauti- 
ful, House & Garden, Ladies’ Home Journal, Living for Young Home- 
makers, Life, McCall’s, Parents’ Magazine, Sunset Magazine, The Sat- 
urday Evening Post, Woman’s Day and Woman’s Home Companion. 
Morey, Humm & Johnstone is the agency. 


Gunther Brewing Switches from Katz to Houston 
New York, Nov. 5—Gunther Brewing Co., Baltimore, has switched 


its account from Joseph Katz Co., 


Baltimore, to Bryan Houston Inc., 


New York. The brewery, which ranks about 26th or 27th among lead- 
ing producers, in ’53 sold 800,000 bbl. of its beer and Old English brand 


ale in eastern markets. 


Durstine Gets Flako Baking Mixes 


New Brunswick, N. J., Nov. 5—Flako Products Corp. has named 
Roy S. Durstine Inc., New York, to handle advertising of its Flako 
baking mixes. The account formerly was with Charles W. Hoyt Co. 


Mishawaka Rubber Appoints; Other Late News 


e Mishawaka Rubber & Woolen 


Mfg. Co., (Ball-Brand footwear) 


Mishawaka, Ind., has named Campbell-Mithun to handle its advertis- 
ing. Because Mishawaka Rubber and its parent company, U. S. Rub- 
ber, are becoming increasingly competitive in certain lines, the com- 
pany decided it would be unwise for Fletcher D. Richards, New York, 
the U. S. Rubber agency, to handle both accounts. 


e Austin S. Iglehart, board chairman of General Foods Corp., retired 
Nov. 3 under the company’s compulsory retirement plan for all em- 
ployes of 65. He will continue as a director and executive committee 


member. No new chairman was 


elected since the board recently 


amended the corporate by-laws to provide for the president to preside 
at board and stockholder meetings. Charles G. Mortimer is president. 
Mr. Iglehart had been board chairman since April. Before that he had 
been president for nine years and a v.p. for 16 years. He had been 


with the company 42 years. 


e Oliver Treyz has resigned as director of the radio network of the 
American Broadcasting Co. to become president of the new Television 
Bureau of Advertising, New York. He will select his office site in New 
York and a staff for a Dec. 1 kickoff of the new bureau, which starts 
with a membership of 175 stations and an annual budget of $400,000. 


e Leonard H. Goldenson, president of American Broadcasting-Para- 
mount Theaters, parent company of ABC, would neither confirm nor 
deny reports that the ABC tv network would merge with DuMont 
Television Network, with the latter being absorbed as a part of the 
American Broadcasting-DuMont Television Network. According to 
these reports, Allen B. DuMont Laboratories would keep its oko sta- 
tions, at least for the time being, while discontinuing its network op- 
eration. Dr. Allen B. DuMont could not be reached for comment. 


Agency Used TV to 
Boot in 3 Governors 


in Last Two Years 


New York, Nov. 4—Lloyd 
Whitebrook Co. is probably the 
only advertising agency to have 
handled three successful guberna- 
torial campaigns within the span 
of a two-year period. 

The agency cheered in two 
Democratic governors in this 
year’s election—the young dark- 
horse, George M. Leader of 
Pennsylvania and a favorite, 
Averell Harriman of New York. 
The latter’s election by an eye- 
lash is still to be officially con- 
firmed, but presumably he is in. 

Mr. Whitebrook also master- 
minded the advertising strategy 
of Charles R. Howell, who lost out 
to Republican Clifford Case by a 
few hundred votes. This one too 
must be officially confirmed. 


s The agency man, who got his 
experience at peddling politicians 
to the public as a top executive 
at Joseph Katz Co., handled his 
first successful governor’s cam- 
paign two years ago for Gov. Rob- 
ert B. Meyner of New Jersey. 

Whitebrook’s strategy in all 
cases was to accentuate television, 
with radio thrown in for spots 
and rural pickup. Films of the 
candidates—the documentary type 
on such issues as education, hous- 
ing, etc—were made in advance. 
To get in timely arguments, short 
speeches were booked on tv. 

In New York the democrats— 
the state committee, plus Citizens 
for Harriman—spent $350,000 on 
behalf of their gubernatorial can- 
didate. Except for tune-in ads to 
remind the voters to watch the 
candidate on tv, there were only 


_two newspaper ads. 

In Pennsylvania the budget for 
Leader was $250,000. The New 
Jersey senatorial campaign was 
budgeted at less than $100,000. 


SAMUEL D. FUSON 

FLEMINGTON, N. J., Nov. 5—Sam- 
uel D. Fuson, 64, v.p. and p.r. di- 
rector of the Kudner Agency, New 
York, died yesterday at Hunterdon 
Medical Center here, after a long 
illness. 

Born in Seymour, Mo., and a 
graduate of Drury College, Mr. 
Fuson was a reporter on news- 
papers and the Associated Press, 
with the exception of World War I 
years of Navy service, until 1927, 
when he became managing editor 
of the Christian Science Monitor. 
Three years later he went to Er- 
win, Wasey & Co. as p.r. director, 
under the late Arthur Kudner, 
then head of the agency. He be- 
came a v.p. when Mr. Kudner 
formed his own agency in 1935, 
developing p.r. for accounts in- 
cluding General Motors, National 
Distillers and Texas Co. 


Biow Names Halpern V. P.; 
Santacroce Still at Ruppert 

David H. Halpern has been 
named a v.p. of Biow Co., New 
York. Since 1952 he has been chief 
account supervisor of Jacob Rup- 
pert and its Knickerbocker beer 
account at Biow. Before joining 
Biow he was v.p. in charge of 
radio and tv for six years at Owen 
& Chappell, New York. 

Thomas R. Santacroce, v.p. and 
director of merchandising at Biow, 
who has been directing sales at 
Ruppert since September, on a so- 
called lend-lease arrangement, 
following the withdrawal of Her- 
man Katz, Ruppert v.p. and sales 
manager (AA, Sept. 13), continues 
in that capacity. 


) THE NEW SPORT 


MAGAZINE 


SME AK 5 NAR A. tay 


CROWDED COVERS—Last year, when Sports Illustrated was still tenta- 

tive, Time Inc. put out a dummy with a colorful crowd cover. Now 

that the weekly is a reality (its circulation guarantee soon to be 

advanced), the editors came up with the cover at the right—equally 
colorful, but showing many more people. 


Eldon Robbins 
Named Ad Manager 
of Evinrude Motors 


MILWAUKEE, Nov. 5—Eldon Rob- 
bins, advertising manager of the 
John Bean division of Food Mach- 
inery & Chemical Corp., Lansing, 
Mich., has been named ad mana- 
ger of Evinrude Motors, that 
company will announce Monday. 
Mr. Robbins will take over his new 
post Nov. 15, according to Howard 
F. Larson, Evinrude’s director of 
sales. 

The appointment of Mr. Rob- 
bins follows the announcement of 
the retirement, after 41 years with 
the company, of Hugo Biersach, 
advertising manager. 

Besides his advertising back- 
ground, Mr. Robbins has experi- 
ence in the field of visual aids 
and is a free-lance writer in out- 
door publications. 

Evinrude also announced that 
Frank A. Landwehr, a 24-year 
veteran at the company, has 
been named advertising produc- 
tion manager. He began his adver- 
tising and sales career with Elto 
Outboard Motor Co. in 1925. 


GODFREY N. NELSON 


NEw YorK, Nov. 5—Godfrey 
Nicholas Nelson, 76, v.p. and sec- 
retary of the New York Times, 
died yesterday of a heart attack 
at his home here. He had been an 
officer of the New York Times 
Co. since ’32, a director since 1935. 

Mr. Nelson also served until re- 
cently as chairman of the Chat- 
tanooga Publishing Co., agent com- 
pany for the Chattanooga Times 
and the Chattanooga News-Free 
Press. He also was_  secretary- 
treasurer and a director of Times 
Facsimile Corp. and a director of 
the Spruce Falls Power & Paper 
Co., Toronto. 

Born in Sweden, he was brought 
to this country as an infant. He 
was graduated from Adelphi Col- 
lege and was admitted to law 
practice in 1904. Three years later 
he became a certified public ac- 
countant. As a young man, he was 
on the staff of William Travers 
Jerome, district attorney. Later, 
Mr. Nelson specialized in federal 
and state tax law. Articles on tax- 
ation which he wrote began ap- 
pearing in the Times in 1917. 

In 1932, when he was made sec- 
retary of the Times, he gave up 
his private law practice. He had 
been active in business until the 
day before his death and for many 
years had contributed articles on 
taxation to the newspaper’s Sun- 
day financial section. 


Avery-Knodel Adds Stations 


Avery-Knodel has added three 
stations to its representative lists. 
They are KXYZ, Houston, and 
a and WVEC-TV, Hampton, 

a. 


Voters Defeat Move 
to Ban TV Beer Ads 
in Washington State 


SEATTLE, Nov. 3—Voters in the 
state of Washington snowed under 
an effort by drys to block the ad- 
vertising of beer on television. 

The proposal was on yesterday’s 
ballot in the form of an initiative 
petition. Had it passed, it would 
have constituted law, just as 
though it had been enacted by the 
legislature and signed by the gov- 
ernor. 

Today, with 96% of the pre- 
cincts reported, the vote stood 
573,819 against the initiative and 
195,499 for. The margin of nearly 
three to one against the proposal 
was the widest on any of five 
measures on the statewide ballot. 

Back of this vote was an in- 
tensive campaign organized orig- 
inally by the Washington State 
Assn. of Broadcasters and then 
broadened and handled by a citi- 
zens committee known as “Voters 
Against Initiative 194,” headed by 
a retired banker, Wilbur Scruby. 


= The move against the advertis- 
ing of beer on television began to 
take form last spring, when the 
Washington Temperance Assn. be- 
gan circulating petitions. 

Once the petition was on the 
ballot, the association of broad- 
casters began to move, starting 
with a study by Central Surveys, 
Shenandoah, Ia., to determine the 
nature of the issue in the public 
mind. Result: four major issues 
were pinned down—(1) since sell- 
ing beer is legal, advertising it 
should be too, (2) the proposal 
discriminates against one industry, 
(3) the bill would cut out tv pro- 
grams people enjoy and (4) the 
move is an entering wedge for re- 
turn of prohibition. 

A campaign involving all media 
was produced by Bozell & Jacobs. 
Affected labor organizations in- 
cluding the teamstefs union and 
the International Brotherhood of 
Electrical Workers took part in the 
effort, as did companies such as 
Olympia Brewing Co., operating 
independently of the broadcasters 
and the citizens committee. 


RUSSELL BOLAND 


NEw York, Nov. 5—Russell Bo- 
land, 49, eastern advertising man- 
ager, Topics Publishing Co. here, 
died today at Lawrence Hospital, 
Bronxville, after a long illness. 
Born in Greenwich, Conn., he was 
an AA sales representative in New 
York before joining Topics in 1935. 

He was well known in the phar- 
maceutical and chemical field as 
a representative of Drug Trade 
News, Food Field Reporter and 
Drug Topics. He was long a mem- 
ber of the publicity committee of 
Salesmen’s Assn. of the American 
Chemical Industry. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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HELP WANTED 


POSITIONS WANTED 


ADVERTISING PLACEMENTS 


BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Il. FI 6-1155 


ADVERTISING MAN 
Extraordinary opportunity for creative 
advertising man capable of producing 
copy for trade papers, magazine, newspa- 
per, radio, TV. State age, experience, 
education, salary requirement. 

Box 7164, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


BARNARD'S 

ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—Frank Vell 
202 S. State WA 2-2306-07 


TRADE BOOK SALESMAN 

Two man office. Salary and/or commis- 
sion. Chicago location. 

Box 7166, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 7-1991 Chicago 


ARTIST - ILLUSTRATOR 
Experienced only - for large commercial 
art studio. Must be able to do top notch 
figure and product illustrations. Salary 
open. Box 7161, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Chicago | 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


TRADE PAPER EDITOR 
A national publisher with a leading mag- 
azine in the restaurant and institutional 
field offers immediate top position on edi- 
torial staff. Editor must have experience 
in the food service field, a family man 
under 45, who is willing to relocate in 
a beautiful mid-western city. Must have 
ability to supervise others. Position offers 
attractive starting salary with future 
opportunity limited only by the individu- 
al. Send complete resume in first letter. 
All replies will be held in strict confi- 
dence, Box 7155, ADVERTISING AGE. 
200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


SPACE AVAILABLE FOR 


Well-Rounded Free Lance Artist 
Free office space and telephone 
service near Michigan Avenue, Chi- 
cago, in return for limited amount 
art service. be age gee to handle 
additional work for aggressive sales 
te hn operation at regular rates. 

eferences required. Replies confi- 
dential. 

Box 163 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


PUBLICITY WRITER 


Exceptional opportunity for ex- 
erienced publicity writer, 30 to 
5, with established Atlantic sea- 

board chemicals manufacturer. 

Some technical background and 
photo-taking ability desirable al- 
though not essential. Letter 
should give details of education 
and enpeerante as well as full 
ersonal data. Box 161, ADVER- 
ISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


ADVERTISING MANAGER 


Top level man to head up our 
Advertising Department. Imagi- 
native, creative, ability to or- 
ganize and carry out complete 
advertising and sales promotion 
campaigns in the field of indus- 


trial electronic controls. Indus- 
trial agency experience and 
technical college training pre- 


ferred. Excellent salary. Unusua! 
opportunity with leading New 
England electronics manufacturer. 


Submit complete résumé of 
education and experience to 


Mr. N. R. OLSEN, Personnel Manager 


ELECTRONICS CORPORATION 
OF AMERICA 


/ 


77 BROADWAY, CAMBRIDGE, MASS. 


COPY CHIEF & TV DIRECTOR 
Top copy spot experience planning, crea- 


ting, writing national, co-op, direct mail | 


accounts for Chicago agency. Have scrip- 
ted, produced, directed live & filmed TV. 
Versatile, personable 35. Available imme- 
diately. 

Box 7170, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


DESIRES FOREIGN ASSIGNMENT 
Experienced ad man, Vet, Single, 27, 
Journalism grad. seeks spot abroad in 
Adv., Promotion, P.R. Sound background 
civic work. Some newspaper exp. Cur- 
rently employed Prod. Mgr. Midwest 4A 
agency. Some copy, P.R., account work. 
Will furnish own passage for spot with 
a future. Box 7159, ADVERTISING AGE 

200 E. Ilinois St., Chicago 11, Il. 


| COPYWRITER - young, experienced with 
|all media. Will relocate. 


Box 7168, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Publication and Advertising Production 

12 years printing production experience. 

Desires position on a publication or ad- 

vertising department (manufacturer). 
Box 7167, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


Experienced writer does fine layouts. Try 
him on advertising, booklets, house or- 
gans. Box 7162, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


RESEARCHER - Eleven years experience. 
4A agency, publication, research com- 
pany. Full gamut of research activity: 
planning to analysis - markets, products, 
media. Looking for new challenge not 
found in present position. Prefer New 
York. Female, 30, M. A. Can we talk it 
over? Box 7165, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


TOP AGENCY COPYWRITER 
6 yrs. experience. Blue chip accounts in 
4A agency. Heavy on hard lines. Major 
appliance manufacturer bkgd. Mail order, 
too. Imaginative, 29. Available now. 

Box 7169, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 

ADV. CAREERIST with campaign “vis- 
ualization”, ‘selling copy’ presentation, 
“empathy” for client relations, will ac- 
cept immed. temp. or perm. position. 
Phone: Lemont, Illinois, 1077. 


Advertising Copywriter or Publica- 
tions man. Insurance Experience 
helpful but not required. Oppor- 
tunity and secure position in a stable 
industry for man with advance- 
ment ssibilities. Bring sample of 
work for interview. 


KEMPER INSURANCE 
4750 Sheridan Rd. (At Lawrence) 
Chicago 40, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


milk 
Executive 


Placement 
Counselors 


OPPORTUNITY PARTNERSHIP — 


Small high standard agency seeks 
qualified partner share burdens of 
expansion. Good servicing talents, 
growing reputation in home furnish- 
ings fields, major billings in fees, 


printed media, D.M. Prefer A/E or 

experienced persor with some capital. 
Box 165, ADVERTISING AGE 

480 Lexington Ave., New York 17, N.Y. 


WEST COAST 
PUBLISHERS’ REP. 


Coast wide organization with 
many active advertising 
contacts open for one or 
two additional magazines. 
References, full details. 


WILLIAM A. AYRES CO. 
233 Sansome St., San Francisco 
YUkon 6-2981 


“Our 44th Year” 


W. COAST FOOD COPY $7,000 


Agy. consumer space experience nec. 


MKT. RES., PKG'G. EXP. $8,000 
ACCT. EXEC. TECH. EXP. $9,000 
STAFF COPYWRITERS, 25-35 $6,500 


Consumer-Indust. for Mich. agys. 


GLADER CORPORATION 
“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


COPY MAN AVAILABLE NOW for copy, 
copy/contact or asst. adv. mgr. Seasoned, 
versatile: Department store, manufactur- 
er, media promotion & agency experi- 
ence. Hard-working, conscientious, hates 
cliches. Exceptional writing punch, con- 
sumer products. 
Box 7171, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 
SALES REPRESENTATIVE AVAILABLE 
Former media sales executive offers you 
hard hitting, low pressure representation 
in metropolitan NYC. Wants product, 
service or medium. Wide contacts among 
agencies, manufacturers. Thoroughly ex- 
perienced sales promotion & merchandis- 


ing. 
Box 7157, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 
OUTDOOR ADVERTISING PLANT 
FOR SALE 
24 Sheet plant in large midwestern city. 

For appointment please write to: 
Box 7163, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MONEY MAKER 
Trade publication, 4 years old - real po- 
tentials - available due to retirement. 
Box 7160, ADVERTISING AGE 
200 E. Ilinois St., Chicago 11, Il. 
MISCELLANEOUS 
CANADA'S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


FROZEN FOODS 
EXECUTIVE 


Leading Midwest food manufac- 
turer now in process of greatly 
expanding frozen foods operation. 
Need top sales and marketing 
executive with know-how in 
frozen foods. Must have achieve- 
ment record indicating ability to 
handle heavy responsibility. Good 
starting salary. Send detailed 
résumé of experience and back- 
ground to: 


Box 1644 ADVERTISING AGE 
200 E. Illinois St. 
Chicago 11, Ill. 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York's largest, most 
selective pool of finely-screened, 
high-calibre executive rsonnel, 
ou’ll find men of test abilities 
or every business and industry, in 
all phases of administration, man- 


agement, finance, research, engi- 
neering, production, advertising, 
sales, marketing, merchandising, 


distribution, public relations .. . 
and at no cost to you. Phone or 
write us about your requirements. 
There is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


Advertising Artist 


Commercial Artist for Art Department of 
our nationally recognized Columbus, Ohio 
Advertising Agency. Must be experienced, 
versatile and fast in lettering, line and 
wash. Also good layout ability and work- 
ing knowledge of advertising production. 
Interest in ultimate department man- 
agement desirable. Preferably under 40. 
Starting pay commensurate with ability. 
Attractive future. Congenial, pleasant 
working conditions and other attractive 
employee benefits. Applications held con- 
fidential. Write us fully about yourself 
and salary expected, including photo- 
graph. Glad to see samples, but arrange- 
ments will be made later for personal 
meeting and full review of your work. 
WHEELER, KIGHT & GAINEY, INC., 
975 S. High Street, Columbus 6, Ohio, 
Hickory 3-6526. 


AGENCY WANTS 
TO RISE AGAIN! 


Unusual Opportunity for Advertiser dis- 
satisfied with Today .. . concerned about 
Tomorrow! Read the ad below, too. The 
same man is putting three hooks out. . . 
the best nibble wins. Respected for 
agency organization and management. . . 
for creative supervision of important 
schedules, this man can tailor a servicé 
for your account and render a type of 
personal counsel proven unusually ad- 
vantageous. The facts are indisputable 
tes - won't you listen? Write in confidence 


roug 
CHARLES E. NEWTON, Attorney 
Suite 777, First Not. Bank Bidg., Chicago 3 


Experience in copy necessary. 


experience and expected salary. 


COPYWRITER WANTED — ALSO ARTIST 
Creative Copywriter with practical knowledge in the farm field. 


Artist with emphasis on creative layout experience. 
Both positions open immediately. Send concise letter highlighting 


L. W. Ramsey Advertising Agency, Davenport, Iowa Office 


It was Just... 
One of Those Things! 


Agency head wants to associate with ma- 
jor advertiser or agency. ‘‘Circumstances 
‘ond control’’ not an alibi, but my best 
reference and proof of an imaginative, 
extensive advertising and product pro- 
motion background . layout, copy, 
production, media and management. Over 
15 years on million-plus famous brand. 
Industrial consumer experience. 
veritable one-man department or effective 


group h capable of getting sincere 
co-operation from staff and outside 
rees. A self-starter who can carry 


sou . 
through from plan to finish. Salary and 
challenge are synonymoys. Chicago area. 
Contact by letter in confidence through 


CHARLES E. NEWTON, Attorney 
Suite 777, First Not. Bank Bidg., Chicago 3 


LOCAL SLANT—The textile industry outlook in Greenville, S. C., is re- 


“gogts 
B2PK 


flected in this paint poster for imported textile machinery—placed 
in Greenville by Miller Outdoor Advertising, whose artists created 
the poster. 


Schwegmann Jousts 
with Sunbeam Aide 


in Fair Trade Debate 


(Continued from Page 3) 


as he proudly told the audience, 
never went past the eighth grade. 
His was an appeal to the emo- 
tions. 

“Give the customer a_ break,” 
was Mr. Schwegmann’s rallying 
cry. “The guy who makes $60 a 
week can’t buy as much as the 
guy who makes $100,” he said. 
Fair trade manufacturers “cannot 
be very interested in the consum- 
er,” if they insist on higher prices. 
“I believe in competition... It’s 
the thing that made our country 
great.” 

The president of Schwegmann 
Bros. charged that the profits un- 
der fair trade amounted to noth- 
ing more than “legalized stealing.” 
He said that fair trade punishes 
the efficient retailer who wants to 
help the customer. “Under fair 
trade,” he asserted, “you don’t 
have to know anything about busi- 
iness.” 


e Mr. Schwegmann, who upset 
Louisiana’s fair trade law in the 
Supreme Court in 1951, likened 
fair trade to the European cartel 
system. He said he recently made 
a trip to Europe and _ found 
“everything over there is on fair 
trade,” with the result that many 
packaged goods are priced out of 
the range of the working man. 

As an example of fair trade in 
action, Mr. Schwegmann cited the 
time Colgate decided to lower its 
toothpaste prices. He said that be- 
fore anyone in New Orleans could 
lower the price, every single deal- 
er in the city had to sell out exist- 
ing stock at the old price. 

“Is this America?” he asked. 

Mr. Schwegmann also had harsh 
words for A. C. Nielsen Co. He 
said Nielsen had reported that 
prices were lower in fair trade 
states than in non-fair trade 
states. “How simple-minded can 
this Nielsen organization be?” he 
asked. 


ae Mr. Schwegmann said the 
courts had issued “50 or 51 in- 
junctions” against him so far. He 
wasn’t quite sure of the exact 
number. 

In his turn at the rostrum, Mr. 
Cervenka blasted discount houses 
and loss leader stores as “parasites 
on the effort of others.” He 
pointed out that it takes a good 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


‘deal of time, effort and money on 
'the part of both the manufacturer 
and retailer to build up acceptance 
\for a brand product. And then, 
‘said Mr. Cervenka, the discount 
operator enters and “siphons off 
the cream” by under-cutting. 

The Sunbeam executive said 
‘the discount house can sell low 
because it deals exclusively in na- 
tional brand items and therefore 
doesn’t have to spend money on 
constructive selling—‘“It’s practic- 
ally a wrap-it-up and _ take-it- 
home proposition.” Mr. Cervenka 
pointed out that the discount 
house has none of the costs of 
maintaining an inventory of less- 
er-known, slower-moving items, 
and it has none of the costs of 
serviciig a product after it is sold. 


# As for the stores which go in 
for loss leader selling, Mr. Cer- 
venka maintained that they sell a 
few items lower and make it up 
by charging higher prices for the 
bulk of goods they sell. 

Mr. Cervenka warned that un- 
bridled -price-cutting could have 
disastrous results. Small retailers 
would be driven out of business 
and sales would become concen- 
trated in a few big outlets. The 
trouble is, he said, that these few 
outlets cannot dispose of the vol- 
ume of goods sold by “a broad 
mass of retailers.” The end results, 
then, are lower sales, lower pro- 
duction, trade stagnation. 

To support his argument, Mr. 
Cervenka cited these examples 
from Sunbeam’s experience: 


# 1. In Washington, a non-fair 
trade area, Sunbeam has 640 po- 
tential dealers. Yet 90% of Sun- 
beam products are being sold 
through 20 discount houses. De- 
spite the lower prices, Sunbeam 
sales in Washington last year were 
down 11%, while national sales 
were up 15%. And during the first 
six months of 1954, Sunbeam sales 
in Washington were off 35%. 

2. In 1950, stores in Dayton sold 
twice as many Coffeemasters as 
stores in Cincinnati, even though 
Dayion has half the population of 
Cincinnati. Sunbeam blames the 
discount operators in Cincinnati 
for this situation. 


= 3. Between April and June, 
1954, stores in Huntington, W. Va., 
| Sold 244 Sunbeam electric frying 
pans, compared to 48 sold in Har- 
risburg, Pa., because a Harrisburg 
department store was engaged in 
price-cutting. 

Mr. Cervenka declared that 
manufacturers need the assurance 
of fair trade to make investments 
infuture developments. He _ re- 
lated that in developing its auto- 
matic fry-pan, Sunbeam _ spent 
$500,000 on research, $500,000 on 
tooling-up and $200,000 on dealer 
helps. Mr. Cervenka said that be- 
cause of this heavy investment, 
Sunbeam expects its dealers to 
follow through with “constructive 
selling” at the local level. But he 
pointed out that retailers will 
only make this effort at “construc- 
tive selling” if they can be as- 
sured that their “bud will not be 
nipped off by the price-cutter, 
who only steps in after a national 
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brand has been established.” 

As a parting shot, Mr. Cervenka 
quoted from a survey which he 
said was done in Mr. Schweg- 
mann’s supermarket in New Or- 
leans. This survey showed that out 
of 30 products checked, only two 
were priced lower than in other 
stores, 13 were about the same 
and 15 (mainly non-fair trade 
items) were priced higher than in 
competing stores. 

Mr. Schwegmann laughed this 
off and offered to bet Mr. Cerven- 
ka an airplane ticket to New Or- 
leans and a $300 suit that he 
wouldn’t find Schwegmann Bros. 
prices higher than competing 
stores. 

Mr. Cervenka only 
didn’t take him up on it. 


smiled, 


Paper Co. Boosts Three 

Gerard E. Veneman, former 
general sales manager of Nekoosa- 
Edwards Paper Co., Port Edwards, 
Wis., has been named v.p. and di- 
rector of sales. Carl A. Schiebler, 
with Nekoosa since 1936, will suc- 
ceed Mr. Veneman, and L. A. 
Gardiner, with the company since 
1935, will succeed Mr. Schiebler 
as assistant general sales manager. 


RNAS eae 
GULF ADV. SERVICE 
QUALITY OUTDOOR 


P.O. BOX 10139 TAMPA, FLA. 


Julius Kayser 


Acquires Stock 
of Catalina Inc. 


(Continued from Page 3) 
$40,000,000 a year. This year, Cat- 
alina is spending about $400,000 
in fashion publications, weekly 
magazines and newspaper supple- 
ments. PIB figures show Kayser 
spent about $125,000 last year in 
general magazines. 

Controlling interest in Kayser 
was acquired last June by three 
textile men, who purchased about 
200,000 shares of its common stock. 
The purchasers were Philip Gold- 
smith, president of Diamond Ho- 
siery Corp.; Abraham Feinberg, 
president of Hamilton Hosiery Co., 
a subsidiary of Diamond, and Ben- 
jamin Hinerfeld, of Hamilton Tex- 
tile Mills, an affiliate of Hamilton 
Hosiery. 

Mr. Feinberg, chairman of Kay- 
ser, and Mr. Goldsmith, president, 
issued a statement about the pur- 
chase of Catalina stock. They said 
the acquisition “is in line with our 
policy of purchasing strong, well- 
managed companies in allied in- 
dustries.” 


= Although Catalina will be a 
wholly-owned subsidiary, Mr. Ste- 
wart will continue to operate it 


Who says "RECESSION" ? 


Asked the Independent Salesman As 
He Sold His 30th Order in One Week 


(A Two-Minute Tale for Frightened Business Men 


Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and selling cookware in the homes of his heavily populated 
territory. And here’s the difference between Mr. Jones and a 
lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
motions to do business. Not Mr. Jones! He creates business by 
going after it—day after day. He rings doorbells. He makes 
demonstrations right where his prospects live. He concentrates 
on his line of cookware with an enthusiasm and a passion you 
rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
mystery and envy of an industry that’s having a hard time 
keeping in the black. You see, Mr. Jones is an Independent 
Salesman—typical of the thousands and thousands of ener- 
getic, hard-hitting salespeople who don’t wait for business, 
but create business by going after it. Recession? The hundreds 
of companies who use Direct Selling to distribute their goods 
and services never heard of it! 


TAKE A LOOK AT DIRECT SELLING! 


Hundreds of companies sell- 
ing an almost en 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


ess variety - 


sold in the millions direct to 
the users by hard hitting or- 

nizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory equipment, 
and industrial specialties have 
also found an easy path to 
volume of profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
—represent the great hope 
for continued prosperity in a 
world of rapid changes in dis- 
tribution. 


TAKE A LOOK AT DIRECT SELLING! 

No Obligation, Of Course 
Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen... 
ready to sell your product and your serv- 
ice direct! For free copy, and proof-book- 
let, write today on your letterhead. Ad- 
dress Dept. A-179. 


SALESMAN’S 


OPPORTUNITY 


850 N. Dearborn St., Chicago 10, Ill. 
60 E. 42nd St., Lincoln Bidg., New York 17, N. Y., Phone OXford 7-2385 
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'as an autonomous company. 

The combination gives Catalina 
distribution points-in the East. It 
plans to increase production facil- 
ities, particularly in sweaters and 
men’s and boys’ swimsuits. A Kay- 
ser subsidiary, Nazareth, makes 
children’s and infants’ underwear. 

Catalina turned to the Miss Un- 
iverse promotion idea when, in the 
company’s view, the Miss Ameri- 
ca pageant adopted a “new policy 
of focusing more attention on tal- 
ent than on figure beauty.” At 
that time Catalina said, “This was 
evident immediately after Miss 
America, 1951, was selected and 
the Miss America pageant refused 
to let her pose in a bathing suit for 
a magazine cover.” 
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of QUAD-CITY people 


You cover 3 of the 4 Quad-Cities 
when you use these newspapers: 


live on 


the ILLINOIS side: 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


Zee MOLINE Digested 
Ze ROCK ISLAND 7egucs 


JUDSON IRISH 
Vice-President & Copy Chief 


se’ Ogilvy, Benson & Mather, Inc. 
Ni New York City 


below. 
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ADVERT 


Are you misunderstood by your wife? Does she wonder what you do at the office all 
day in the crazy business you’re in? Does she think that maybe you’re a little zany? 


* “ ? ~ 
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AA Helps His Wife 
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Then have Advertising Age sent to your home and everything will be lovely. This 
we gather from a letter from Judson Irish: 


“I couldn’t possibly spend much time with Advertising Age in the office, but by 
having it delivered at home I can read it from cover to cover. 


“And I am happy to say that my wife reads it, too—which helps her better under- 
stand this crazy, wonderful business of advertising. 


“Here’s the way I read AA. First, the Last Minute News Flashes, then the front 
page, then the picture page, then the Creative Man’s corner and James D. Woolf. 
After that, I browse through the rest of the newspaper. 


“This way I never miss a thing that is going on in advertising. In fact, I often see 
items about Ogilvy, Benson & Mather or our clients that are news to me!” 


Most likely, once you get the family reading habit, you’ll find Mr. Irish’s 
methods equally rewarding. Mail the coupon below for a $3 personal 
AA subscription (52 weekly issues) to be sent to your home—and get 
FREE your choice of either of the two booklets named in the coupon 


Advertising Age, Dept. N8, 200 E. Illinois St., Chicago 11, IIlinois 


Please enter my l-year subscription to Advertising Age at the 
regular $3 rate and send me FREE a copy of [] The Creative Man's 
Corner, or [] Salesense in Advertising. (Check which) 


My N — 
Company. Sen 7 = ak Se 
C) Home or 

Address scapenniceestaaiichiieasishencoiiaiaadniiitcteaesciiaailetaaiaed 
C) Company 
City IO Loe = ee - 
() $3 enclosed C) Bill me LC) Bill Company 
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“I never realized that there could be a gap in 
our lives—until we began reading SPORTS 
ILLUSTRATED.” 


Inits 12-week existence SPORTS ILLUSTRA- 
TED has started prize fights and settled ancient 
debates; it has provided spectacular department 
store displays and colorful TV and radio pro- 
gram fare. It has sold, for its advertisers, 2 out 
of 3 of the following products: ships, shoes, seal- 
ing wax; also sports cars, luggage, cameras, 
men’s and women’s apparel. It has been cut up 
by kids, bound in leather by executives, wel- 
comed by mothers. 


In its 3-month life). SPORTS ILLUSTRA- 
TED’s 851 pages of editorial (178 of them in 
full-color) and 190 pages of advertising have 
opened a weekly window of magazine pleasure 
for more than 500,000 reader-families. 


* * * 


SPORTS ILLUSTRATED's World 


SPORTS ILLUSTRATED ’s business is pleas- 
ure. Here’s where it has taken you in the three 
short months of its pleasant life: you started 
with the greatest race ever run between two 
humans. You wandered leisurely back through 
the golden history of great sports events. 


Color cameras took you into the ring with 
Rocky Marciano, into the batter’s box against 
Robin Roberts. You went to Saratoga for the 
sale of yearlings, rode a speedboat with the 
fastest man afloat. You had an expert’s eye 
view of the U. S. Amateur, scouted the World 
Series, played golf at the Greenbriar, hiked in 
the Himalayas, and swam in the cool world 
underseas. 


You've fished in the great Northwest, sailed 
to Bermuda, watched the ducks sweep down 
from the North—and maybe you've discovered, 
with SPORTS ILLUSTRATED '’s editors, that 
sport is a world without limit. 


In just three months—twelve weekly issues 
—SPORTS ILLUSTRATED has published half 
a million words, printed 1200 different pictures, 
covered 350 stories—and the fun has only just 
begun. 

* * * 


“You have aroused my interest in other sports 
that I hardly read about previously.’”2 


The Writers 


Each week SPORTS ILLUSTRATED has 
brought between the covers ofasingle magazine 
the finest writing that exists on sports. Out- 
standing authorities provide a regular battery 
of sports columns never before found in a single 
publication: Red Smith, Herman Hickman, 
John Bentley, Victor Kalman, Tex O'Reilly, 
Billy Talbert, Herb Wind bring to SPORTS 
ILLUSTRATED their appreciative, sometimes 
wry, always penetrating insights into the sports 
they have spent their lives enjoying. 


Famous writers have turned their brilliant 
talents to the world of sports: John Steinbeck, 
James T. Farrell, Jerome Weidman, Cornelia 
Otis Skinner. And Paul Gallico has returned to 
sports—via SPORTS ILLUSTRATED. 


* * * 


“Never has it been such a pleasure to make 
oul a check. SPORTS ILLUSTRATED is 
superb, and is interesting in every respect.’’® 


Circulation and Success 


SPORTS ILLUSTRATED is the highest 
priced weekly in America. Its newsstand price 
is 25 cents. Its regular subscription price is 
$7.50. (Its $6.00 charter-subscriber offer was 
also the highest in magazine history.) Yet high 
price or not, the world of SPORTS ILLUS- 
TRATED seems to be a hard world to resist. 


Subscriptions exceeded 250,000 before the 
magazine even had a name. 350,000 subscrip- 
tions had been received by August 16, the first 
issue. Newsstand sale was immediate and over- 
whelming. The first circulation guarantee, 
450,000, was a figure more honored in the 


breach than in the observance—for every issue 
since the first has been well over 500,000 copies. 


Charter subscribers were given the option of . 


paying their bills at the Charter rate, $6.00, or 
getting three months’ additional copies for 
$7.50. More than 50% of the first 100,000 
checks received were for $7.50. 


Subscription insert cards appeared in the 
first two issues, for the convenience of families 
who had been away during the summer, and for 
newsstand buyers. More than 60,000 of these 
have come in to date. 


* * * 


“Since the days of the American frontier, 
sports have been the keynote of our way of 
life. And with today’s new trend of outdoor 
living, Americans have more time and in- 
come to indulge their love of sports. Trans- 
late this into dollars, and you come up witha 
multibillion dollar business . . .’’4 


“Tt brought us more action in our young 
Sportswear department than we've had in 
two years.”’5 


Shopping for Pleasure 


The nation’s department stores, who have 
long used sports as an up-beat merchandising 
theme, welcomed SPORTS ILLUSTRATED 
like Rock Hill, S. C., welcomed Dusty Rhodes. 
More than 300 of them gave SPORTS ILLUS- 
TRATED the most enthusiastic reception ever 
given a new magazine. 


And the welcome mat is still out: since pub- 
lication, stores in 311 cities have continued to 
use SPORTS ILLUSTRATED as a major sell- 
ing medium. Somehow, something happens to 
sports themes that makes them make sales 
sense in SPORTS ILLUSTRATED—even un- 
likely subjects, such as poodles and ball players, 
football helmets and ducks and cowboys . . . as 
well as the new fabrics and the outdoor fashions. 


THE FIRST 


WEEKS 


Advertising Results 


SPORTS ILLUSTRATED makes no claim 
that its impact alone has made business such a 
pleasure for its advertisers. But there does seem 
to be something about this wonderful world of 
sports that makes it easy to attract dollars 
from people. A few examples: 


A handful of dealers we checked reported 
more than $300,000 worth of orders for the 
Thunderbird (the new car first presented 
to the public by the Ford Motor Co. in the 
first issue of SPORTS ILLUSTRATED.) 


One 71-line ad—a $600 investment—pro- 
duced $5000 worth of business for a golf 
club maker in less than 3 weeks. 


A single announcement ad sold two $6,000 
sports cars in the first two days after it 
appeared. 


A motion picture camera manufacturer 
said “‘The way dealers snapped up our 
products when we told them they were 
goin, to be advertised in SPORTS ILLUS- 
TRATED, our campaign is already a suc- 
cess,” 


And many others: Cunard Lines’ travel— 
L. L. Bean’s famous sporting goods catalogue 
—Knox’s new line of hats—Brooks Bros. cloth- 
ing—Pedwin Shoes—and many other adver- 
tisers report specific success from their adver- 
ticing in SPORTS ILLUSTRATED. 


100 New Advertisers 


While still a gleam in Time Inc’seye, SPORTS 
ILLUSTRATED started in business with 201 
accounts and $1,300,000 in advertising orders. 
Since publication, more than 100 fine new ac- 
counts (whe waited until they saw the maga- 
zine itself) have placed their orders. 


“We are enthusiastic about your wonderful 
magazine, SPORTS ILLUSTRATED. We 
believe it fills a definite need in a most inter- 
esting and entertaining way.” 


“Sports are for women as well as men, and 
I like the way you cover both. I think, too, 
that more and more women are becoming 
more and more interested in all sorts of 
Sports activities, and your magazine helps 
them to be better informed, not only on the 
Sports, but the whole life that surrounds 
them.”’ 


“Sportswear is the fastest growing group of 
departments in every store. I know that we 
here at Halle’s are grateful for anything that 
calls attention to the places and occasions on 
which sportswear is worn. SPORTS ILLUS- 
TRATED does both beautifully.’’® 


* * * 


“Ezzard Charles came here to the Univer- 
sily of Illinois to take a series of physical fil- 
mess tests under Professor Thomas K. 
Cureton. Charles read about Cureton’s fit- 
ness tests in an article in SPORTS ILLUS- 
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TRATED ... Charles said he feels that he 
has about 3-4 more good years left in him 
and these tests may help him regain the 
heavyweight championship.””* 


The International Boxing Commission picked 
up the two ideas suggested in the August 16th 
issue by SPORTS ILLUSTRATED’s boxing 
columnist Budd Schulberg (also well-known, 
we understand, in the fields of literature and 
the cinema). Result: 49,600 people paid 600,000 
pesos in Mexico City to see a good fight; and a 
second one, for the world’s middleweight title, 
is now pending. 


The Winged Foot Golf Club in Mamaroneck, 
N. Y. picked up an idea suggested by another 
SPORTS ILLUSTRATED article, “Golf's 
Greatest Putt.” Result: a page of publicity in 
LIFE, five minutes on the Ed Sullivan show, a 
wonderful end-of-the-season golf party. Even a 
minor-sized salle d’armes in New York City 
reported new fencing pupils as a result of Paul 
Gallico’s impassioned piece on that exacting but 
satisfying sport. 


* * * 


“I can hardly wait for the next issue to come 

.. SPORTS ILLUSTRATED is improving 
with each issue and I always look forward 
to the coming week so that I can enjoy your 
publication.’’ 


Vitality 


The pace and movement of sports in Ameri- 
can life demanded that SPORTS ILLUS- 
TRATED be a weekly magazine. WhenSPORTS 
ILLUSTRATED started, the Yanks were still 
World Champions; the aforementioned Charles 
“wanted him again”; and many an American 
family was in the midst of a hot August vaca- 
tion. In sports this was a long time ago. 


As a fast-closing news weekly, SPORTS IL- 
LUSTRATED has been able to move with 
the speed and vitality of sports themselves. To 
readers, this is obviously ideal. And to adver- 
tisers it has an even more important meaning: 
immediacy combined with selectivity combined 
with modest cost. 


* * * 


“This new magazine is a natural for us and 
we plan to advertise in it in a big way.’”? 


Opportunity 


As aweekly, SPORTS ILLUSTRATED joined 
a most selective group of publications. Before 
August 16th, there were just seven great gen- 
eral weeklies. Now there are eight: LIFE, Sat- 
urday Evening Post, TIME, Newsweek, Business 
Week, U. S. News and World Report, The New 
Yorker, and SPORTS ILLUSTRATED. 


When America got its first national weekly 
of sports, advertisers got a new opportunity for 
sales. For many advertisers, SPORTS ILLUS- 
TRATED has already become ‘“‘the national 
magazine we've been waiting for.’’ It is moder- 
ate in price. It has a selected audience. It has 
the vitality of a weekly. 


Moreover, in an economy of abundance, 
pleasure is an increasingly important factor in 
making sales and profits. And not until now has 
America had a truly national weekly—whose 
business is pleasure—52 times a year. 


1. J. D. Gunther, V-P, Air Reduction Co., Inc., New York 2. Miss J. A., Salem, Mass. 


3. Chester L. Kingsbury, 189 Court Street, Keene, N. H. 


4, Charles Harris, Pres., Zero King Sportwear 


5. John Brunelle, Buyer Women’s Sportswear, I. Magnin, Beverly Hills 
6, Marjorie Reich Fashion Director, Halle Bros., Cleveland 7. Edward J. Wojtas, Champaign, Illinois 
8. Bob Feller 9. Harry Doniger, Pres., MacGregor Sportswear. 


SPORTS ] 
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William W. Holman, Advertising Director, 9 Rockefeller Plaza, New York 20,N.Y. 
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